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Agencies  Report  Advertising  Increases; 
Further  Gains  in  Fall  Foreseen 

Appropriations  Up  in  Varied  Lines,  Some  as  Much  as  60% — Business  Fears 
Admitted,  but  Underlying  Factors  Give  Basis  for  Optimism 

The  1935  advertising  outlook  is  of  drug,  and  cosmetic  advertisers  a  well-  and  summer  outlook  is  very  pleasing,  is  being  employed  to  hold  on  to  a  thin 
cheerful  mien,  according  to  sub-  founded  fear  for  the  future  exists  due  We  have  already  increased  our  staff  40  martrin  of  salec  vnlnmp  Tn  ntlipr  in- 


1  cheerful  mien,  according  to  sub- 
stantial  tipinion  in  advertising  agency 
circles.  Renewed  activity  by  advertis¬ 
ers,  and  resulting  sales  increases  in 
many  lines,  are  reported  to  Editor 
&  Publisher  this  week  by  the  heads 
of  a  score  of  important  advertising 
agencies  in  a  dozen  big  cities.  Increased 
appropriations  running  as  large  as  60 
per  cent  higher  than  in  1934  have  been 
accompanied  by  increases  in  staffs  of 
some  agencies.  In  some  instances  con¬ 
siderably  increased  advertising  next  fall 
is  already  foreshadowed. 

The  statements  from  agency  heads 
were  gathered  by  Editor  &  Publisher 
in  a  canvas  of  three-score  agencies  in 
all  parts  of  the  country.  They  are  not 
presented  as  showing  a  unanimously 
optimistic  picture.  Several  of  them  call 
attention  to  business  “jitters”  caused  by 
fear  of  regulatory  legislation  and  the 
Qcelihood  of  increased  taxation,  and 
at  least  one  is  definitely  pessimistic  over 
the  outlook  lor  the  summer.  Allowance 
probably  should  be  made  also  for  the 
attitude  of  the  agency  men  who  failed 
to  answer  the  inquiry;  but  it  would 
be  inaccurate  to  presume  that  these 
were  predominantly  gloomy.  The  ex¬ 
ecutive  head  of  one  of  the  larges^t 
agencies,  for  instance,  declined  to  be 
quoted  but  reported  confidentially  that 
he  was  optimistic  about  the  situation. 

Among  the  statements  here  presented 
are  those  from  several  agencies  where 
aD  or  practically  all  clients  are  showing 
marked  gains  in  business.  Gains  in  the 
automobile  industry,  enhanced  buying 
power  of  the  public,  and  strength  shown 
m  various  indices  of  business  are  fav¬ 
orably  commented  upon.  One  Middle 
Westerner,  while  pointing  out  that  busi¬ 
ness  gains  are  “spotty”,  finds  jusification 

*  for  optimism  in  underlying  conditions. 

One  significant  statement  comes  from 
an  outstanding  figure  in  the  financial 
1  advertising  field,  who  sees  increased 
■  poasibilities  for  securities  issues  for 
.  refunding  purposes  and  greater  confi- 

*  dence  in  certain  financial  quarters. 

But  the  statements  speak  for  them¬ 
selves  better  than  one  can  summarize 

*  them.  Here  they  are: 

Louis  Kastor,  H.  W.  Kastor  &  Sons 
j  Advertising  Company,  Chicago — “We 
fed  an  upward  trend  among  the  major¬ 
ity  of  our  advertisers.  One  large  ad- 
wtiser  has  increased  his  appropriations 
M  per  cent  and  another  from  10  to  25 
per  cent.  We  have  also  added  several 
oew  accounts.  The  trend  for  thjs 
spring  and  summer  in  our  opinion  shows 
t  *  decided  upward  turn.  We  are  op- 
^  umistic  from  the  standpoint  that  in- 
Wntories  are  low.  This  is  true  of 
rulers,  wholesalers  and  manufacturers. 
We  also  believe  there  will  be  a  decided 
optnrn  in  capital  goods  as  machinery  of 
"1  kinds  needs  replenishing  and  new 
^pment  is  necessary  in  almost  every 
ndnstry.  Surveys  show  that  an  in- 
Ottsed  bidding  program  is  under  way 
■'oughout  the  country;  therefore  our 
^Insions  cannot  be  otherwise  than 
Vusnstic.” 

R.  Winston  Harity,  Harvey-Mas- 
••ple  Company,  Atlanta — “At  the 
•wwnt  advertisers  generally  are  mark- 
pg  time.  'Ve  detect  among  general 
lome  hesitancy  based  on  political 
economic  conditions.  Among  food, 


drug,  and  cosmetic  advertisers  a  well- 
founded  fear  for  the  future  exists  due 
to  the  Copeland  Senate  Bill  S5  which, 
if  passed,  will  give  bureaucratic  con¬ 
trol  of  all  advertising  to  the  Secretary 
of  Agriculture.  Little  optimism  is 
shown  for  conditions  in  the  next  three 
months.  Outlook  for  fall  is  better.” 

J.  M.  Mathes,  J.  M.  Mathes,  Inc., 
\ew  York — “Our  views  on  spring 


and  summer  outlook  is  very  pleasing. 
We  have  already  increased  our  staff  40 
per  cent  in  the  last  few  months.  Appro¬ 
priations  of  about  60  per  cent  of  our 
clients  show  large  increases.  No  new 
large  advertisers  are  entering  the  pic¬ 
ture,  but  there  is  considerable  new  busi¬ 
ness  among  small  advertisers.  Many 
new  protlucis  of  old  firms  are  coming 
on  the  market.” 


J.  M.  Mathes 


WiNTHROP  Hoyt 


Douglas  M.  Allen 


R.  W.  Harvey 


H.  H.  Kynett 


C.  N.  Smith 


and  summer  advertising  outlook  are  op¬ 
timistic.  The  current  trend  is  toward 
increased  appropriations.  .Among  our 
clients,  Canada  Dry  has  increased  its 
appropriations  on  several  of  its  products. 
National  Carbon  has  increased  its  ap¬ 
propriations  on  practically  all  of  its  pro¬ 
ducts.  The  Viscose  Company,  biggest 
producer  of  rayon  in  the  world,  has 
also  increased  its  1935  appropriation 
over  1934.  There  is  no  question  in 
my  mind  but  that  optimism  is  justified 
because  many  reliable  business  liarome- 
ters  are  pointing  upward.” 

Eric  Scudder,  Mejunkin  Advertising 
Company,  Chicago — “The  spring  and 
summer  advertising  outlook  appears  bet¬ 
ter  than  for  several  years,  following  the 
definite  tendency  toward  increased  ap¬ 
propriations  which  has  persisted  sur¬ 
prisingly  since  December.  A  few  new 
advertisers  have  entered  the  picture  al¬ 
though  more  encouragement  is  derived 
from  the  advertisers  of  former  days 
who  are  now  picking  up  where  they 
left  off  with  sizable  campaigns.  We 
regard  the  fine  increase  being  made  in 
automobile  output  and  sales,  the  contin¬ 
ued  and  growing  demand  for  electric 
power  and  the  enhanced  buying  power 
of  the  masses  as  very  favorable  business 
factors.  Each  of  our  clients  without 
exception  is  doing  better  in  volume  and 
profits  than  last  year,  demonstrating, 
we  think,  a  healthier  condition  than  at 
any  time  since  1929.” 

Klau-Van  Pietersom-Dunlap  As¬ 
sociates,  Inc.,  Milwaukee — “The  spring 


Emil  Brisacher  &  Staff,  San  Fran¬ 
cisco — “Our  indicated  billings  for  spring 
and  summer  are  23  per  cent  more  than 
last  year,  which  was  our  biggest  year. 
Not  alone  is  there  a  current  trend 
toward  increased  appropriations  over 
last  year  but  many  dormant  accounts 
have  come  to  life,  although  outside  of 
the  liquor  business  few  new  accounts 
have  started.  Among  our  clients  whose 
budgets  have  been  increased  are  Cali¬ 
fornia  Brewing  Association,  Van  Camp 
Sea  Food  Company,  Inc.,  Paraffine 
Companies  Inc.,  Lyon  Magnus,  Inc., 
California  Animal  Products  Company, 
and  Gantner  &  Mattern  Company. 

W.  C.  D’Arcy,  D’.Arcy  Advertising 
Company,  St.  Louis — “Looking  at  the 
business  stage  as  it  is  spread  out  before 
us  today,  it  reveals  in  my  opinion  a 
decidedly  spotty  condition.  The  factors 
are  good,  bad,  and  indifferent,  perhaps 
necessarily  because  of  peculiar  sup¬ 
porting  factors  in  certain  sections.  All 
are  accentuated  to  some  extent  because 
Congress  is  in  session  and  business  is 
apprehensive  as  to  what  readjustments 
are  to  be  effected  and  what  new  imposts 
may  be  enacted.  However,  beneath  this 
surface  there  are  foundations  on  which 
one  is  justified  in  being  hopeful,  and  so 
far  as  advertising  prospects  are  con¬ 
cerned,  1  believe  the  volume  is  increas¬ 
ing  and  will  increase  for  some  time  be¬ 
cause  some  business  will  not  lie  down 
and  play  dead  in  spite  of  the  price 
structure  in  the  broad  field  of  eco¬ 
nomics.  In  many  instances  advertising 


is  being  employed  to  hold  on  to  a  thin 
margin  of  sales  volume.  In  other  in¬ 
stances  adv-Ttising  is  being  utilized  to 
the  limit  because  that  management 
simply  will  not  stop  plowing,  planting 
and  working  to  better  its  position  in 
its  own  field  this  applies  equally  to  local 
effort  as  well  as  to  national.” 

\V.  H.  Long,  Jr.,  Doremus  &  Co., 
New  York — "I  believe  the  financial  ad¬ 
vertising  outlook  for  spring  and  summer 
will  show  some  improvement  over  last 
year.  This  belief  is  based  on  increased 
possibilities  for  offerings  of  securities 
for  refunding  purposes,  also  increased 
possibilities  for  institutional  campaigns 
due  to  greater  confidence  in  certain 
financial  quarters.” 

Brooke,  Smith  &  French.  Inc., 
Detroit — "With  but  four  exceptions  our 
clients  are  increasing  their  advertising 
activities  as  compared  to  1934  programs. 
We  are  also  encouraged  by  the  fact 
that  new  business  ventures  which  have 
been  awaiting  a  favorable  time  for 
launching  are  now  getting  ready  for 
operations.  Our  monthly  analysis  of 
conditions  in  147  trading  centers  shows 
.state  capitals  are  leading  other  cities 
in  recovery  by  a  wide  margin.  It  seems 
reasonable  to  assume  this  situation  is 
due  to  the  capitals’  reaping  first  benefit 
from  allocation  of  various  federal  ap¬ 
propriations  and  that  other  cities  and 
trade  territories  will  better  their  posi¬ 
tions  as  new  federal  appropriations  be¬ 
come  available  and  process  of  govern¬ 
ment  fund  filtration  continues.” 

Courtland  N.  Smith,  Richardson, 
.\lley  &  Richards  Company,  New  York 
— “Ninety  per  cent  of  our  clients  report 
gains  in  sales  of  10  per  cent  to  100  per 
cent  for  the  first  quarter  of  1935.  Re¬ 
porting  clients  include  foods,  textiles, 
wearing  apparel,  household  equipment, 
life  insurance,  of fice_  equipment  and  cast 
iron  pipe.  The  1935  advertising  appro¬ 
priations  have  increased,  with  still  lar¬ 
ger  increases  on  the  books  for  fall  and 
winter  as  an  indication  of  advertisers’ 
optimism.” 

Carroll  Dean  Murphy,  Carroll 
Dean  Murphy,  Inc.,  Chicago — “Several 
definitely  favorable  trends  now  notice¬ 
able  are : 

“1.  Seasoned  advertisers  are  increas¬ 
ing  appropriations  in  such  fields  as  pack¬ 
aging,  transportation  and  foods. 

“2.  Some  of  largest,  oldest  and  most 
conservative  industries  are  rousing 
themselves  and  beginning  to  consider 
application  of  modern  advertising  and 
merchandising  methods  to  build  markets 
and  fend  off  government  interference. 

“3.  Some  of  the  best-known  seasoned 
advertisers  are  getting  back  to  the  old 
idea  of  employing  a  thorough  and  ex¬ 
perienced  agency  organization  on  a  fee 
basis  to  obtain  a  fresh  viewpoint  on 
their  whole  marketing  and  advertising 
situation. 

“4.  Companies,  industries  and  cities 
are  awakening  to  the  fact  that  while 
they  have  been  trying  to  force  old 
proiducts  on  the  market  others  have 
found  a  way  to  wed  old  facilities  to 
new  products  and  build  so-called  de¬ 
pression  industries.  It  is  self  evident, 
however,  that  government  interference 
and  taxes  have  removed  a  large  part  of 
incentive  for  going  ahead  in  the  case  of 
older  firms  with  a  large  overhead  and 
(Continued  on  page  38) 
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Editor  &  Publisher  for  April  6,  1935 


VINING  ASKS  PUBLIC  TO  BACK  FIGHT 
TO  SETTLE  NEWSPRINT  CHAOS 

*‘Nemac”  President  Against  Government  Compulsion  to  Bring 
Producers  in  Line — Urges  Re-Grouping  of  Companies  to 
Prevent  Overproduction — Hits  Contract  Method 

The  full  force  of  public  opinion  to  pointed  out  that,  unlike  other  industries, 
compel  Canadian  newsprint  com-  newsprint  consumption  has  not  suffered 
panies  to  agree  upon  some  plan  to  end  materially,  and  that  sales  in  1934  were 
the  chaos  in  the  within  tive  per  cent  of  the  1929  all-time 
industry  was  ad-  peak. 

vocated  by  The  present  price,  he  said,  “is  almost 
Charles  V’ining,  the  lowest  of  all  commodity  prices  to- 
president  of  the  day,"  and  “in  the  meantime  we  are  con- 
Newsprint  Ex-  suming  our  forests  and  obtaining  vir- 
port  Manufac-  tually  no  return  upon  the  hundreds  of 
turers  Associa-  millions  of  real  money  invested.”  To 
tion  of  Canada,  show  tlie  "prodigious  rate"  in  which  for- 
in  an  address  be-  est  lands  are  being  consumed,  he  said 
fore  the  Empire  that  “  a  single  issue  of  the  Nezv  York 
Club  in  Toronto  Times  consumes  38  acres  of  timber; 
March  28.  The  the  daily  papers  of  New  York  and  Chi- 
associat  i  o  n  cago  alone  in  one  day  consume  480 
known  as  acres."  The  1934  consumption  repre- 
“NEMAC,”  com-  sents  more  than  1,000  square  miles  of 
V  prises  most  of  timber  land,  he  said. 

HAILES  m  G  n  e  w  s  p  r  int  “The  story  of  newsprint  is  a  story 

companies  of  the  Dominion.  of  folly,"  Mr.  Vining  declared.  “On 


Mr.  Vining  said  that  some  form  of  one  hand  we  have  what  is  fundamen- 
compulsion  is  necessary  to  bring  all  tally  one  of  the  world’s  great  indus- 
newsprint  companies  into  line.  Con-  tries,  sound  in  all  its  elements  and 
trol  by  legislation,  he  added,  "is  a  des-  with  every  advantage  of  raw  material 
perate  and  a  doubtful  remedy,”  and  he  and  adjacent  markets.  On  the  other 
urge  a  solution  along  business  lines,  hand,  I  am  sorry  to  say,  we  have  ten 
"supplemented  if  necessar>-  by  a  help-  years  record  of  a  bad  job.” 

fill  government  attitude.”  - 

He  said  he  favored  a  “re-grouping  PREMIER’S  CENSORSHIP  THREAT 
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April  8 — Ohio  Select  List, 
meeting,  Deshler-Wallick  Hotel, 
Columbus. 

April  10 — Daily  Newspaper 
League  of  Illinois,  annual  meet¬ 
ing,  Springfield,  111. 

April  11-12 — American  Associ¬ 
ation  of  Advertising  Agencies, 
eighteenth  annual  meeting.  White 
Sulphur  Springs,  Va. 

April  12-13  —  Southwestern 
Journalism  Congress,  annual  ses¬ 
sion,  Louisiana  State  University, 
Baton  Rouge,  La. 

April  13 — Allied  Daily  News¬ 
paper  of  Washington,  quarterly 
meeting,  Benjamin  Franklin  Ho- 
teL  Seattle. 

.\pril  16-17— New  York  State 
Circulation  Managers’  Assn., 
spring  meeting,  TenEyck  HoteL 
Albany,  N.  Y. 

April  18-20 — American  Society 
of  Newspaper  Editors,  annual 
meeting,  Washington,  D.  C. 

April  22 — Associated  Press,  an¬ 
nual  meeting,  Waldorf-Astoria 
Hotel,  New  York. 

April  23-26 — American  News¬ 
paper  Publishers  Assn.,  annual 
meeting,  Waldorf-Astoria  Hotel, 
New  York. 

April  29-May  4 — Journalism 
Week,  University  of  Missouri, 
Columbia. 


Briu.1.  ciu^Sr-SSici.!  CW.  Code  Criticism ‘‘Mere 


but  to  retain  the  stimulus  of  intelligent  Disregard  of  Facts  (JnitlioilS' SctysliarrinKin 

comiietition,  to  secure  a  sound  and  (i>cia/  Editor  &  Publishes)  ^ 

business-like  way  of  managing  excess  Vancouver,  B.  C.,  April  2— Press  WALfis-rroN  D  C  Anril  V-Re- 

capacity  and  to  permit  the  most  eco-  censorship  was  threatened  against  Brit-  ^entlv  exnressed  niihli<;h^  hoctilitv 
«  an"  operation  of  the  ish  Cotajbia  newspapers  by  Premier  SSds  Te^tSSipaS^^'Se’ dr'rw’s  ^ 

"T  ttiinlf  it  ie  nhviniic”  Mr  Vininfr  I  t  ‘  a  result  of  relentlcss  official  response  from  NRA  administra- 

said  he“intsS;’i  pJ^r^Tf  gSi' '“pri  tiS  “  W.  A  Harriman  other  than  the 

ficulty  has  been  and  still  is  excess  ca-  bridge  over  the  Fraser  RiVer.  Pat- 

I^SmTmleani.i’Kmthe;  ""  !»,  "-tH'  growth 

deficiencies  until  a  sound  way. has  ten  Referring  spedficallj  to  the  two  Van- 


Opinion,'’’ Say  sHarriman 

(Special  to  Editor  &  Publisher) 
Washington,  D.  C.  April  3 — Re¬ 


deficiencies  until  a  sound  way  has  been  Referring  specifically  to  the  two  V^an- 
found  to  deal  with  the  instability  which  couver  evening  dailies,  the  Daily  Prov- 


excess  capacity  creates. 

“I  have  never  believed  that  our 


ince  and  the  Sun,  Pattullo  said : 

“Time  after  time  both  the  Sun  and 


remedy  lies  m  a  high  price  or  in  re-  the  Province  publish  editorials  that  they 
peated  price  increases,  even  if  these  must  know  are  based  upon  premises 
could  be  obtained.  My  belief  is  quite  that  are  not  in  accordance  with  the 
to  the  contrary.  I  think  it  must  be  ap-  facts." 


parent  that  the  present  price  is  uneco-  As  the  two  newsoaners  are  nm-  "»rriman  siaica  inai 

nomic  and  ultimately  dangerous  to  pub-  vincially  incorporated, government  publishers  are  expressing  their 

lisher  and  manufacturer  alike  and  that  might  in  an  emergency  smS  or  re-  ‘^e  matter;  its  nothing 

some  incrrase’  therefore,  is  necessary,  yoke  their  licenses  to  publish,  but  such  _ 

But  I  believe  the  increase  should  be  action  not  sprinnciv 

moderate  and  I  believe  the  long-term  '  not  >enousl>  contemplated.  rILL  DEHNES  NEWSPAPERS 

policy  of  the  industry  should  be  tp  sell  BOONE  CHANCING  NAMF  Illinois  state  legislature  is  expected 

at  the  lowest  possible  price  consistent  »  ,  .  ,  ,  tw  .  consider  Senate  Bill  214,  a  proposed 


of  adverse  editorial  comment  through¬ 
out  the  country,  coupled  with  antagon¬ 
ism  in  Congressional  circles,  while 
extension  of  the  Blue  Eagle’s  life  is 
being  considered  on  Capitol  Hill. 

Asked  to  comment  on  the  criticism  by 
William  Randolph  Hearst,  Col.  Robert 
R.  McCormick  of  the  Chicago  Tribune 
and  others,  Mr.  Harriman  stated  that 
the  publishers  are  expressing  “their 


some  inerrase’  therefore,  is  necessary,  yoke  their  licenses  to  publish,  but  su< 
But  I  believe  the  increase  should  be  action  is  not  seriously  contemplated, 
moderate  and  I  believe  the  long-term  _ 


moderate  and  I  believe  the  long-term 
policy  of  the  industry  should  be  tp  sell 
at  the  lowest  possible  price  consistent 


BOONE  CHANGING  NAME 


with  sound  operation,  in  which  I  in-  change  in  name  of  the  Rodney  E.  amendment  to  Section  5  of  “an  act  to 
elude  proper  provision  for  forest  de-  Urganization,  special  representa-  revise  the  law  in  relation  to  notices,” 

pletion,  fair  wages  to  labor  and  rea-  I^carst  newspapers,  to  Hearst  approved  Feb.  14,  1874,  when  they  meet 

sonable  return  upon  actual  investment,  j  Service,  has  in  Springfield  this  month.  The  bill, 

A  high  price  or  excessive  increases  announced.  The  change  will  take  introduced  by  Senator  Searcy  of 

would  merely  accentuate  our  difficulties  P  inde^rminate^  future  date,  Chicago,  defines  a  legal  newspaper  in 

by  reducing  consumption  or  promoting  K^ney  F.  Boone  will  renmin  as  Illinois  and  is  designed  to  protect  legiti- 
new  sources  of  supply.  We  must  re-  manager  of  the  organization,  mate  newspapers  of  the  State.  The 

gard  newsprint  as  a  world  commodity  '“'"'oals  said  no  change  was  contem-  bill  is  now  before  the  Judiciary  Com- 
in  a  world  market  and  we  must  accept  ’’  personnel  or  policy.  mittee. 


efficient  management,  minimum  price 
and  fair  dealing  as  our  only  sound  for¬ 
mula.  I  think  that  view  is  now  held 
by  so  large  a  proportion  of  the  indus¬ 
try  that  the  industry’s  customers  need 
have  no  fear  of  a  different  policy.” 

Mr.  Vining  expressed  himself  strongly 
against  the  current  method  of  making 
contracts  with  publishers.  The  method, 
he  said,  is  based  on  the  theory  “that  all 
companies  shall  sell  at  the  same  price.” 
The  result  of  the  method,  he  added,  is 
that  one  company  may  fix  the  price 
for  the  entire  industry.  Without  men¬ 
tioning  the  name  of  the  St.  Lawrence 
Paper  Mills  Company,  he  told  of  the 
industry’s  attempts  to  obtain  a  higher 
1935  newsprint  price,  which  were 
thwarted  by  the  St.  Lawrence  com¬ 
pany’s  contract  with  Scripps-Howard 
Newspapers,  continuing  the  1934  price. 

Describing  the  industry’s  “dizzy”  over¬ 
expansion,  Mr.  Vining  said  that  when 
output  exceeded  consumption  nevysprint 
companies  developed  an  obsession  to 
maintain  tonnage,  regardless  of  price. 
The  resultant  price-cutting,  he  added, 
brought  chaos  to  the  industry.  He 
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AUTOMOBILE  LINAGE 
CONTINUES  STRONG 

Manufacturers  Follow-up  Spring  Ai- 
nouncements  with  Substantial  April 
Schedules — Chevrolet,  as  Usual, 
Leads  the  Parade 

(Special  to  Editor  &  Publisher) 
Detroit,  April  3 — The  spring  auto¬ 
mobile  sales  drive  which  started  with 
the  splendid  March  schedules  is  con¬ 
tinuing  through  April  with  the  various 
manufacturers  getting  their  April  ad¬ 
vertising  under  way. 

Chevrolet  as  usual,  through  Camp- 
bell-Ewald,  is  leading  the  parade  with 
an  unusually  large  April  schedule.  First 
insertions  in  many  cases  are  being  made 
today  and  run  as  high  as  four  insertions 
for  the  month. 

Pontiac,  placed  by  MacManus,  John 
and  Adams,  has  a  large  list  ready  for 
newspapers.  The  key  city  list  which 
has  been  given  out  looks  larger  than 
in  March. 

Plymouth  is  releasing  an  advertis^ 
ment  the  week  of  April  7  to  its  regu¬ 
lar  list.  Copy  is  placed  by  j.  Stirling 
Getchell,  who  also  placed  a  DeSoto 
advertisement  the  last  week  in  March 
and  who  is  expected  to  release  another 
in  the  latter  part  of  April. 

The  La  Salle  announcement  adver¬ 
tisements  are  being  placed  by  Campbell- 
Ewald  in  towns  where  the  distributors 
get  their  new  La  Salle  models  on  the 
floor.  Up  to  the  present  the  schedules 
have  been  very  scattered. 

Buick  will  have  April  copy,  through 
Campbell-Ewald,  which  will  be  run  in 
about  the  same  list  as  the  March  list 
Oldsmobile  has  not  been  able  to  make 
any  regular  releases  since  the  announce¬ 
ment  copy,  the  excuse  being  given  that 
the  company  is  back  on  their  deliveries 
to  such  an  extent  that  they  feel  the 
advertising  will  be  of  more  help  at  a 
later  date.  D.  P.  Brother  &  Co.  is 
placing  the  account. 

Chrysler,  using  two  insertions  for 
•April,  will  follow  the  March  list  closely. 
Lee  Anderson  is  placing  the  orders  with 
newspapers. 

The  Dodge  campaign  for  -April  will 
break  the  week  of  April  7.  The  orders 
are  leaving  the  Detroit  office  of  Ruth- 
rauff  &  Ryan  this  week. 

Brooke  Smith  &  French  are  follow¬ 
ing  their  regular  list  in  making  releases 
on  Hudson  Terraplane  for  the  April 
schedule. 

EMPLOYES  CONTROL  DAILY 

The  operation  and  control  of  the 
liiloxi  (Miss.)  Daily  Biloxian,  was 
turned  over  to  the  employes  April  1 
by  Lester  A.  Blumner,  publisher.  The 
employes  headed  by  \V.  M.  Keenan, 
city  editor;  Norman  L.  Moran,  spqrt 
editor,  and  M.  B.  Crosby,  mechanical 
superintendent,  have  organized  a  new 
company  known  as  the  Tri- Publishers. 
The  transfer  was  made  to  enable  em¬ 
ployes  to  whom  back  pay  was  owed  to 
run  the  newspaper. 

INLAND  EDITORIAL  COMMITTEE 

Linwood  1.  Noyes,  president  of  th( 
Inland  Daily  Press  Association  and 
publisher  of  the  Ironivood  (Mich-) 
Daily  Globe,  has  announced  the  follow¬ 
ing  editorial-news  committee  for  193.'- 
36 ;  George  B.  Dolliver,  publisher. 
Battle  Creek  (Mich.)  Moon-Jourrd. 
William  Southern,  Jr.,  publisher, 
I'eiidence  (Mo.)  Examiner;  Paul  Bel¬ 
lamy,  editor,  Cleveland  Plain  DcoIp 
and  C.  F.  Eichenauer,  editor  of  «» 
Quincy  (Ill.)  Herald-U’hig. 

FELTON  TO  SANTA  ANA 

(Special  to  Editor  &  Publishes) 

Seattle,  April  2 — Ray  Felton,  vet¬ 
eran  city  editor  of  the  Seattle  Tj* 
has  resigned  and  his  place  has  w 
taken  by  Leo  Sullivan,  formerly 
tant  city  editor.  Felton  is  now  edw 
of  the  Santa  Ana  (Col.)  Journal,^ 
chased  by  John  Scripps,  cousin  of  t: 
ward  and  James  Scripps  of  the  Senpp 
League  and  nephew  of  Robert  ‘ 
Scripps,  editorial  director  of  ScripP- 
Howard  Newspapers. 
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HOW  PAPERS  LIFT  CIRCULATION  INCOME 

Newspapermen  Tell  Results  of  Advances  in  Circulation  Rates — Alabama  and  Iowa  Dailies  Find 

Frofit  in  Agreements  to  Forbid  Rate-Cutting 


The  detailed  story  of  how  a  mod¬ 
erate-sized  newspaper  was  able  to 
raise  its  circulation  rates,  contrary  to 
jlmost  universal  practice  among  the 
newspapers  of  its  state,  and  to  show 
increased  income  of  about  15  per  cent 
as  a  result,  was  made  available  to  Ed- 
itok  &  Publisher  this  week  by  H.  I. 
Jenks,  business  manager  of  the  Green- 
jitld  (Mass.)  Recorder-Gazette.  The 
increase  of  rates  caused  a  temporary 
loss  of  circulation  as  much  as  8  per  cent 
below  norinal.  but  this  has  ail  been  re¬ 
gained.  Gr^nfield  is  a  city  of  25,583 
population  in  the  A.B.C.  city  zone, 
located  in  west  north  central  Massa¬ 
chusetts. 

The  listing  of  the  Recorder-Gazette 
in  this  paper  March  23  among  news¬ 
papers  that  had  increased  circulation 
rates  unfortunately  was  confused  as  to 
the  extent  of  the  rise.  Instead  of  be¬ 
ing  an  increase  from  2  to  3  cents  home 
delivered,  the  change  raised  the  price 
of  single  copies  from  2  to  3  cents,  and 
the  home-delivered  price  in  towns  out¬ 
side  the  city  area  from  12  to  15  cents 
a  week.  Inside  the  city  area  a  home- 
delivered  price  of  15  cents  a  week  had 
been  adopted  some  years  previously. 

In  all  the  changes  affected  41  per  cent 
of  the  total  circulation. 

Mr.  Jenks  pointed  out  that  his  paper 
is  almost  alone  in  Massachusetts  in 
charging  3  cents  a  copy.  He  said  that 
if  the  Boston  papers  generally  should 
advance  their  prices,  most  papers  in 
Xew  England  without  competition  would 
take  similiar  action,  but  that  “until  Bos- 
takes  this  step,  matters  will  remain 
in  status  quo  in  New  England.’' 

Describing  his  own  paper’s  expe¬ 
rience,  he  said: 

“When  the  need  for  more  revenue 
became  increasingly  imperative  we 
worked  out  a  plan  that  would  seem  to 
cause  the  least  disturbance  and  which 
would  also  maintain  our  circulation 
ngure. 

“The  established  price  of  the  Recor¬ 
der-Gazette  prior  to  June  4,  1934,  was 
2  cents  per  copy,  15  cents  home-deliv¬ 
ered  in  the  city  area,  and  12  cents 
weekly  in  all  outside  towns  where  we 
met  near-by  and  larger  city  competi- 
tioiL  In  all,  60  per  cent  of  our  circu- 
jition  was  being  sold  at  15  cents  a  week 
in  opposition  to  outside  papers’  prices 
of  12  and  14  cents  a  week. 

“Under  the  new  scale,  the  single  copy 
price  of  2  cents  was  advanced  to  3  cents, 
and  all  12-cent  weekly  circulation 
iurnp^  to  15  cents  a  week.  Mail  rates 
remained  unchanged.  Wholesale  prices 
to  dealers  and  street  boys  were  advanced 
trom  $1.25  per  hundred  to  $2.15,  while 
arriers  who  had  previously  paid  $1.25 
in  scattered  territory  were  charged  $1.75 
per  hundred.  Our  city  carriers,  where 
population  is  densest,  have  been  and  are 
paying  $2  per  hundred. 

“.Affecting  41  per  cent  of  our  total 
arculation  on  June  4,  price-change 
losses  were  apparent  immediately,  but 
it  was  six  weeks  before  the  lowest  point, 
or  8  per  cent  below  normal,  was  reached. 
The  clirnb  hack  to  previous  figures  was 
[Wrked  in  the  following  losses  per  cent 
»y  months : 

Joly .  7.07% 

•Hast  .  6.8% 

^tember  .  4.45% 

October  .  3.4% 

November  .  1.2% 

pecember  .  1.9% 

[‘"aary .  1.3% 

.  0.88% 

^jajch  (three  weeks),  gain...  1.6% 
The  big  change  has  been  the  in- 
in  carrier-delivered  circulation  of 
lU  per  cent  and  a  diminution  in  street 
f  44.5  per  cent  and  in  dealer  sales 
ot  182  per  cent.  From  the  standpoint 
j^i^y  newspaper  this  is  most  grati- 

Income,  the  most  interesting  feature 
®  rt  all,  increased  the  first  nine  months 
the  previous  nine  months  by  14.1 
w  cent.  Receipts  over  a  comparable 


By  ROBERT  S.  MANN 


nine-month  period  were  15.9  per  cent 
greater.  As  we  view  it,  income  in  the 
luture  without  added  growth  to  the 
former  circulation  ligure  should  be 
about  18  per  cent.  All  effected  on  a 
change  in  40  per  cent  of  our  circu¬ 
lation. 

*'.\s  time  goes  on  and  the  three-cent 
idea  spreads,  we  shall  probably  advance 
the  15-cent  price  to  18  cents,  and  mail 
subscriptions  50  per  cent.’’ 

At  an  almost  opposite  side  of  the 
nation  from  New  England,  Alabama 
publishers  have  found  it  possible  to 
increase  their  circulation  revenue  20  to 
40  per  cent  without  changing  their 
quoted  prices.  This  has  been  done  by 
ail  agreement  among  most  of  the  daily 
newspapers  in  the  state  setting  minimum 
subscription  rates  and  putting  certain 
restrictions  on  special  offers,  premiums, 
and  commissions  to  subscription  agents. 
The  agreement  has  been  described  in 
Editor  &  Publisher,  and  was  referred 
to  in  the  article  of  March  23.  A  telegram 
of  inquiry  as  to  its  success,  directed  to 
Bruce  Shelton,  publisher  of  the  Tusca¬ 
loosa  A’ezt'j,  was  delayed,  but  has  now 
been  answered  by  Mr.  Shelton  thus : 

“After  two  years’  experience,  Ala¬ 
bama  publishers  are  greatly  pleased  with 
results  of  circulation  agreement.  Pub¬ 
lished  prices  were  not  increased,  but 
elimination  of  cut-rate  bargain  offers, 
contests  and  premiums,  with  limits  on 
commissions  and  strict  adherence  to 
cash-only  policy,  brought  large  increase 
in  net  revenue,  probably  20  to  40  per 
cent.  Little  effect  on  circulation  totals. 
Strongly  recommend  to  publishers  of 
other  states.’’ 

John  Huston,  of  the  Ottumwa  (la.) 


Courier,  new  president  of  the  Iowa 
Daily  Press  Association,  told  Editor  & 

Publisher  that  3o  dailies  had  signed 
an  anti-rate-cutting  agreement  spon- 

sored  by  that  association.  He  wrote:  motor  delivery  50  per  cent-trom 

\\e  have  27  dailies  in  the  Iowa  5^  ^ents  to  75  cems  a  month,  daily  and 
Daily  Press  Association.  In  addition  to  ^^^^ay.  The  price  to  the  motor  route 
tn<»  siffiiatiire«  nt  thesp  fiailie*;.  wp  nh-  _  •  •  .  .,v.. 


newspapers  that  have  increased  their 
circulation  rates. 

"Un  Nov.  1,  1934,  the  Houston  Tost, 
morning  and  Sunday,  and  the  Houston 
Chronicle,  evening  and  Sunday,  in¬ 
creased  the  price  to  rural  subscribers 


the  signatures  of  these  dailies,  we  ob 
tained  nine  other  daily  newspapers  on 
our  Circulation  Agreement.  "Two  of 
them  were  the  Omaha  papers,  since  they 
have  circulation  in  western  Iowa.  Nec¬ 
essarily,  we  wanted  their  signatures  be¬ 
cause  of  the  competition  with  one  par¬ 
ticular  daily  in  western  Iowa.  Our 
agreement  was  very  brief,  mainly  pledg¬ 
ing  the  members  not  to  cut  subscription 
prices  without  giving  30  days’  notice  to 
the  competing  newspapers  in  that  par¬ 
ticular  field.  We  find  that  it  has  been 
generally  observed  and  that  there  hasn’t 
been  any  cutting  of  rates  since  last 
spring.  A  lot  of  the  papers  were  giv¬ 
ing  extra  months  in  order  to  obtain  cir¬ 
culation  because  the  farmers,  being 
pretty  hard  hit,  were  not  able  to  sub¬ 
scribe  for  a  newspaper  as  they  did  dur¬ 
ing  the  better  times.  Then  again  this 
agreement  laid  the  foundation  for  an  in¬ 
crease  in  rates  as  becomes  necessary  and 
desirable.  We  think  that  increased  sub¬ 
scription  rates  have  to  be  the  order  of 
the  day  throughout  this  country.  It  is 
our  understanding  that  the  agreement 
of  the  Iowa  Daily  Press  Association  on 
circulation  rates  is  one  of  the  few  in  the 
country.  Some  of  the  newspapers  right 
now  are  giving  considerable  attention  to 
increasing  t'neir  rates.’’ 

Reports  from  other  cities,  received  too 
late  for  publication  with  the  previous 
article,  tell  of  additions  to  the  list  of 


Trend  Toward  ^  Week-End^  Papers 

Seen  by  Medill  School  Director 


carriers  was  increased  100  per  cent. 
This  increase  was  put  into  effect  with 
a  very  slight  loss  in  circulation,  and 
now  nearly  alj  circulation  that  was  lost 
has  been  regained,”  according  to  H.  E. 
Murphree,  manager  of  country  circu¬ 
lation,  Houston  Chronicle,  and  secre¬ 
tary-treasurer  of  the  Texas  Circulation 
Managers’  Association. 

"This  increase  not  only  brought  in 
considerable  more  revenue  to  the  news¬ 
papers,  but  the  motor  route  carriers  are 
now  making  more  money  and  are  bet¬ 
ter  satisfied,  making  it  easier  to  hold 
good  carriers  and  maintain  circulation. 

“On  Dec.  1,  1934,  these  two  news¬ 
papers  increased  the  annual  fall  bargain 
mail  rate  from  $5.95  to  $7,  daily  and 
Sunday,  and  from  $4.50  daily  only  to 
$5.50,  and  discontinued  the  practice  of 
having  short-term  mail  subscription 
rates  throughout  the  year.  The  time 
limit  of  these  bargain  offers  was  also 
reduced.  These  increases  on  mail  sub¬ 
scription  rates  went  into  effect,  with 
practically  no  loss  of  circulation.” 

In  Dallas,  it  was  learned,  the  Dallas 
Dispatch  had  raised  its  single-copy  price 
from  2  to  3  cents,  as  well  as  the  Dallas 
Timcs-Hcrald  and  the  Dallas  Journal, 
listed  last  week.  Ira  T.  Whitt,  circu¬ 
lation  manager  of  the  Times-Herald 
and  president  of  the  Texas  Circulation 
Managers  Association,  said  that  the  in¬ 
creases  in  Dallas  and  Houston  were 
the  only  ones  that  had  come  to  his 
attention,  and  added: 

“Though  realizing  the  necessity  for 
more  revenue  from  circulation,  the  con¬ 
sensus  among  members  of  our  organiza- 

THE  growing  importance  of  “week-  community  events,  interpreted  by  local  tion  is  that  price  increases  are  neither 
end’’  newspapers,  which  present  writers  intimate  with  such  subjects,  advisable  nor  likely  at  this  time, 
brief,  concise  summaries  of  the  week’s  He  advocated  more  local  cartoons  and  In  Oklahoma  City,  according  to  a 
news,  was  emphasized  recently  l>v  continuity  strips,  which  introduce  local  dispatch  from  there,  the  Ofe/a/ioma  JVeu'J 
Dr.  H.  F.  Harrington,  director  of  the  characters.  showed  a  circulation  gain  of  868  one 

Medill  School  of  Journalism  at  North-  By  the  same  token  Dean  Harrington  year  after  raising  circulation  prices.  On 
western  University.  Coupled  with  the  declared  there  must  be  more  indepen-  March  1,  1934,  the  News  went  from  10 
new  interpreti\e  idea  in  news  report-  dent  editorial  expression  on  the  part  to  12  cents  a  week,  and  carrier  rates 
ing,  is  added  emphasis  on  local  news,  of  newspapers  and  less  “canned  stuff.”  and  street  prices  were  increased  from 
Dean  Harrington  told  Editor  &  Bub-  He  said  the  newspaper  should  be  the  2  to  3  cents.  One-half  of  the  increase 
lisher,  “first  citizen”  of  the  community  it  serves  was  given  to  the  carrier  boy.  On  Feb. 

“The  news  we  read  each  day  in  our  and  must  become  more  influential  26,  1934,  the  News  had  a  circulation 
papers  is  fragmentary,”  he  said.  “Every  through  constructive  criticism.  It  of  43,810,  and  on  Feb.  26,  1935,  44,678 
big  news  story  in  our  daily  papers  should  be  the  only  unprejudiced  critic  circulation.  The  low  point  was  in  July, 
should  conclude  with  the  statement :  ‘To  of  the  town  “without  any  axe  to  grind  1934,  when  circulation  dropped  to 
be  continued  in  our  next  issue.’  News  for  special  groups,”  he  said.  39,096. 

develops  piece  by  piece,  and  it  is  the  Recognizing  the  ever-increasing  im-  The  Oklahoma  City  Oklahoman  and 
daily  newspaper’s  duty  to  report  such  portance  of  news  pictures,  he  said,  the  Times,  however,  after  raising  its  prices 
news  as  it  happens.  The  same  paper,  reporter  of  the  future  must  be  a  good  at  the  same  time,  showed  a  loss  a  year 
however,  can  once  a  week  take  this  cameraman  as  well  as  a  good  writer,  later,  morning,  evening  and  Sunday, 
fragmentary  news  and  fit  it  into  a  deh-  He  visualized  the  day  when  all  re-  The  Oklahoman  and  Times  went  from 
nite  news  pattern,  relate  the  various  porters  will  be  equipped  with  candid  20  to  25  cents  per  week  on  combined 
events  of  the  week  into  a  coherent  cameras,  thus  making  it  possible  to  morning,  evening  and  Sunday  carrier 
mass.  capture  the  dramatic  in  news  situations  rate,  15  to  18  cents  for  the  Oklahoman, 

“This  backward  look  every  seven  days  by  means  of  pictures  as  well  as  by  seven  mornings  per  week.  In  February, 
is  already  finding  a  place  in  newspa-  printed  word.  “The  news  story  and  1934,  paid  circulation  was_  106,469  mor- 
pers,”  he  asserted.  “Certain  weekly  picture  should  unite  to  give  the  reader  ning,  98,121  evening,  125,601  Sunday, 
news  magazines  have  demonstrated  the  a  better  interpretation  of  what  has  This  compares  with  99,261  morning  paid 

need  for  this  type  of  reporting.”  happened,”  he  said.  circulation  in  February,  1935,  92,924 

Dr.  Harrington  pointed  out  there  is  £)j._  Harrington  also  advised  publish-  evening,  117,495  Sunday, 
a  definite  trend  toward  week-end  news-  organizations  The  Ottatva  (Ont.)  Evening  Citizen 

papers,  and  he  declared  it  will  be  more  with  an  eye  to  the  future,  selecting  and  the  Ottawa  Evening  Journal,  effec- 

pronounced  in  the  near  future.  He  re-  “hand-picked”  young  men  from  within  tive  April  1,  increased  their  rates  from 

ferred  to  the  Kansas  City  Star,  the  the  paper’s  own  ranks  to  fill  the  places  2  cents  a  copy  to  3  cents,  and  from 

New  York  Times,  the  New  York  Sun,  Qf  those  now  holding  executive  posi-  12  cents  a  week  by  carrier  to  15  cents. 

Evanston  (Ill.)  News-Index  and  the  tions.  He  praised  the  plan  followed  by  Mail  subscriptions  were  increased  from 
Springfield  (Mass.)  Republican  as  ex-  j^e  New  York  Daily  News  of  grant-  $4.50  to  $5  a  year.  Both  papers  already 

amples  of  newspapers  printing  week-  i^g  extended  vacations  to  key  executives  charged  3  cents  a  copy  for  their  morn- 

end  reviews.  These  papers  are,  accord-  allowing  young  men  “second  in  ing  editions  in  the  city.  Le  Droit, 

ing  to  Dean  Harrington,  “going  back  command”  to  direct  the  paper  during  French-language  evening  daily,  con- 

over  the  news  that  is  gone  and  giving  absence.  On  that  newspaper  he  tinues  to  charge  2  cents  a  copy,  12  cents 

it  meaning,  thereby  aiding  the  average  said,  “coming”  men  are  put  in  charge  of  a  week. 

reader  who  lacks  retrospection.  various  departments  one  or  two  months  J.  P.  Kenney,  assistant  general  man- 

Turning  his  attention  to  the  impor-  every  year,  ager  of  the  Citizen,  explained  that 

tance  of  localizing  news,  the  North-  He  views  this  plan  as  more  con-  with  the  changes  the  morning  edition 
western  journalism  director  suggested  structive,  from  the  publisher’s  stand-  now  sells  for  3  cents  outside  the  city 
the  newspaper  of  the  future  will  place  point,  than  the  policy  of  “importing  as  well  as  within.  The  Citizen  printed 
greater  emphasis  not  only  on  local  news,  high-priced  talent”  to  fill  executive  announcement  one  and  a  half  col- 
but  on  local  editorial  columns,  reflecting  positions  as  the  occasion  demands.  {Continued  on  page  38) 
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ADVERTISING  REGULATION  PRINCIPAL 
COPELAND  BILL  BATTLEGROUND 

Suggestions  That  Federal  Trade  Conunission  Be  Given  Supervisory 
Power  Proves  Contentious  Point — Filibuster  by 
Senator  Long  Delays  Action  on  Bill 

W (Special  to  Editor  &  Publisher)  big  cities.  Undoubtedly  they  have 

ASHiNoTON,  D.  C  April  4  As  ^^^^y  small  city  dailies  on  their  rolls, 
was  expected,  the  administration  of  J  this  sit- 

Jf  advertising  section  ot  the  pro-  y^tion,  that  it  would  be  unfair  to  say 

that  the  publishing  industry  wants  the 
proved  the  principal,  battleground  this  t^^,  advertising  transferred  to 
week  in  the  Senate  s  effort  to  bring  Commission.” 

up  to  date  the  antiquated  \Viley  Law,  emphasized  the  fact  that,  under 

governing  lood  and  drug  trade  prac-  provisions  of  his  bill,  responsibility 

SHI? 

day  by  extraneous  discussW  from  signed  by  the  manufacturers  they  have 
several  senators  and  a  debate  on  “the  „  u-. 


state  of  the  nation”,  featuring  Senator 
Huey  P.  Long. 


Senator  Copeland  put  forth  as  his 
principal  objections  to  Trade  Commis- 


Senator  Clark  had  reserved  the  sjon  regulation  of  advertising  the  claims 
right  to  file  a  minority  report  which  ^at  its  operations  are  too  slow  and  it 
w«  to  have  the  dual  purpose  of  regis-  equipped  to  carry  on  work  of  this 

tering  his  opposition  to  what  he  claimed  instanced  one  case,  mv-ol^ 

was  unneces^ry  rush  in  reporting  the  ^  which  five  yprs  elapsed 

bill  to  the  Senate,  and  of  ^acini  be- 

4.u«4.  4U^  entered. 


fore  that  body  the  proposal  for  adver- 


The’  fi'rst  of  these  objectives  was  S’  Copeland 

accomplished,  in  part,  when  Senator  advertisement  might  meet  its 

Clark  was  su;:cessful  in  blocking  consid-  {^^mrements  m  one  state  and  might 

eration  of  the  bill  Monday  afternoon  ^  2  !'  " 

after  Senator  Copeland,  somewhat  to  the  fact  that  the  supporting  re- 

the  surprise  of  hb  colleagues,  moved  'able  medical  opinion  clause  is  ex- 
that  it  be  taken  up.  The  New  York  tremely  elastic.  In  a  state  where  the 
Senator  had  permitted  the  impression  requisites  for  practice  of  medicine  are 
to  go  abroad  ^at  he  did  not  expect  a  severe  and  chiropractors  are  not  licensed, 
vote  on  the  bill  “for  several  weeks.”  reliable  medical  opinion  sustain- 

Because  this  was  the  understanding  of  "?«  f  !!]• 

other  Senators.  Clark  objected  to  im-  m^ical  doctors 

mediate  consideration  and  caused  the  standing;  in  a  state  licensing 

bill’s  sponsor  to  be  restricted  to  an  their  attestation  would 

explanatory  statement.  sufficient. .  Therefore.  Senator 

The  Missouri  solon  forced  considera-  O  Mahoney  point^  out  an  advertise- 
tion  of  the  second  point-Federal  Trade  men  proper  m  a  state  of  the  latter  type. 
Commission  administration  of  the  ad-  ^  violative  of,  the  same  law  in 


vertising  feature — when  he  submitted  an 
amendment  during  discussion,  late  Wed- 


a  state  having  more  rigid  requirements. 
Most  of  this  advertising  for  the  or- 


if  a  system  were  set  up  whereby  adver- 


The  Senator  had  in  mind  a  plan  similar  sented. 
to  that  followed  by  the  distilled  spirits  . 
industries  which  now  submit  copy  to  the  AiU 
Federal  Alcohol  Control  .\dministra-  _  ... 
tion.  *^“*’*“ 

The  Tydings  proposal  drew  objec-  " 

tions  from  Senators  Josiah  W.  Bailey  Free 


AID  FOR  MEAD  BILL  SOUGHT 


-  JOURNALISM  SCHOOL 

AIDED  UNEMPLOYED  GIRLS  ANSWERS  CRTTICI^ 

North  western  Reply  to  N.  Y.  Nem 
Denies  Facts  of  Allegation  That 
Teaching  Principles 
Are  Wrong 

Smarting  somewhat  from  the  “gentlt 
scolding  ’  given  the  Medill  School  oi 
Journalism  at  Northwestern  L’niversin 
by  the  A’ezv  York  Daily  News  in  a  rt- 
cent  editorial  questioning  the  value  oi 
journalism  schools,  Medill  students  re¬ 
plied  this  week  in  a  special  article  writ 
ten  by  Wade  Nichols,  editorial 
editor  of  the  Daily  Northwesteni,  snj. 
dent  newspaper. 

The  article,  headed  “Winged  Words," 
denied  that  technical  journalism  courses 
were  over-emphasized  at  Medill  and 
referred  to  “general  knowledge”  courjts 
offered  in  the  school  in  addition  to  tbt 
required  35  hours  of  social  scienct 
study  outside  the  journalism  school  at 
Northwestern. 

"We  think  probably  you  have  the 
same  trouble  filling  your  editorial  pagts 
that  we  sometimes  have  on  the  Daily," 
commented  Mr.  Nichols.  “We  feel  an 
earnest  bond  between  us.  And  further¬ 
more,  we  don’t  think  you  meant  your 
article  very  seriously,  or  you  would 
not  have  apologized  tor  it.  Your  tone 
would  have  been  more  harsh . . .  And  you 
would  probably  have  learned  more  about 

Mrs.  Franklin  D.  Roosevelt,  patroness  ..  ♦  v 

e  .u-  Cl _ D _ 1.  n_  In  Medill  s  answer  to  the  ^e»s, 


of  the  Eleanor  Roosevelt  Club  for  Un-  aiH  •  *  ' 

employ^  Girls,  and  Mrs.  William  Ran-  * 

dolph  Hearst,  photographed  toother  against  us,  there  can  be  but  one  answer 
April  2  at  the  Mrtropolitaii  Opera  jt  not  factual.  Medill  offers  no 
House,  at  a  girls  club  benefit  spon-  course  in  proof-reading.  It  is  not  in¬ 
sured  by  Mrs.  Hearst,  which  featured  terested  in  that  worthy  field.  It  reg- 
the  New  York  Philharmonic  Symphony  isters  a  small  minority  of  students  in 
Orchestra  and  a  host  of  concert  and  the  downtown  school  in  an  elective,  two- 


operatic  stars. 

ALL-NEWSPAPER  BALL 


hour  course  in  typography,  but  many 
of  these  students  are  from  advertising 
courses  in  the  school  of  commerct. 


nesday  afternoon,  to  substitute  the  dinary  pr  tent  m^icine  originates  in  the 
advertising  clause  of  the  Mead  Bill.  cities,  the  Senator  continued.  It 
That  measure,  sponsored  by  Representa-  New  York,  or  it  originates 

tive  James  M.  Mead  of  New  York,  has  'c  ‘•'^seminated 

the  trade  commission  provision  which  throughout  the  United  States  by  lar^ge 
Clark  favors.  Senator  Clark  did  not  advertising  concerns  It  is  obvious  that 
present  a  report  nor  did  he  discuss  the  "’’h  be  a  great  lack  of  uniformity 

amendment  at  the  time  he  offered  it.  the  sort  of  advertising  that  would  be 

A  suggestion  was  made  bv  Represen-  P'rm'tted  unless  a  definition  of  medica 
tative  Millard  Tydings  of  Maryland.  Profession  can  be  obtained  which  will 
that  the  difficulties  attending  the  ad-  ^  uniform  throughout  the  United 
vertising  provisions  might  be  overcome  t  u 


‘I  do  not  see  how  we  can  escape  what 


tisers.  or  publishers,  might  submit  copy  are  doing  here.  Senator  Copeland 
for  approval  in  advance  of  publication.  admUted.  conceding  the  difficulties  pre- 


PublUhers  Asked  to  Urge  Amend¬ 
ment  of  Copeland  Measure 

Prediction  that  if  the  Copeland  bill  is 


of  North  Carolina,  and  Kenneth  passed  in  its  present  form,  the  “volume 
McKellar  of  Tennessee,  who  attacked  it  of  drug  and  cosmetic  advertising  may 
on  the  ground  that  it  savors  of  press  shrink  almost  to  the  vanishing  point  in 
censorship.  ,  the  next  few  years”  is  contained  in  a 

In  his  opening  statement.  Senator  statement  being  sent  to  newspaper  pub- 
Copeland  anticipated  and  went  directly  Ushers  through  their  New  York  repre- 
to  the  question  of  advertising  control,  sentatives.  "The  statement  was  pre- 
with  an  assertion:  “A  vast  majority  pared  by  representatives  of  several  well- 
of  newspapers  and  magazines  are  wil-  known  drug  and  toilet  goods  firms, 
ling  to  have  the  control  of  advertising  after  conferences  with  several  news- 
in  the  Department  of  Agriculture.”  paper  representatives. 

The  bill’s  sponsor  challenged  the  Harry  J.  Prudden,  president  of  the 


u  M  -  D _ —  editors  themselves,  most  oi 

Wa.h.ngton  Women  Have  Mr..  Roce-  ^ 

velt  A.  Guest  of  Honor  Garamond  etc” 

The  Newspaper  Women’s  Club  of  Carl  w!  Ackerman,  dean  of  Colum- 
Washington  staged  the  first  news^^r  ^ia’s  school  of  journalism,  also  replied 
peoples  ba  in  Washingt^  to  the  Daily  News  editorial  in  a  l^er 

in  the  Willard  HoteL  The  proems  ^^ich  charged  that  “Your  editorial  re- 
will  be  shared  by  the  heating  plant  1  knowledge  and  idea< 

fund  of  th^e  Children  s  Hospital  and  education  in  journalism  are  over  2? 
the  fellowship,  fund  of  the  club  2.  a  personal  prejudice 

Decorations  in  the  . ball  room  were  en-  all  schools  of  journalism  with- 

tirely  of  comic  sertions  from  Su  y  knowing  very  much  about  them,  and 
papers  and  other  decorations  were  of  ,  _  „r  „ 

the  front  pages  of  daily  newspapers  rep-  v  ^  n  h't' 

resented  in  the  club’s  active  mSership. 

Mrs.  Roo.sevelt,  an  honorary  member  reporters,  editor: 

of  the  club,  who  was  guest  of  honor,  ‘  j  '  r  .t,  e  • 

was  met  at  the  door  by  Mrs.  Ned  Brun-  •  profession  a 

son  Harris  of  the  Minneapolis  Star.  Journalism  for  the  i«st  20  years  te 
chairman  of  the  ball  Committee,  and  been  toward  demanding  and  requin^ 
Newbold  Noyes,  associate  editor  of  the  educational  background  from  its  i^ 
IV ashinqton  Evening  Star,  who  was  i®  .«*hors.  On  the  whole 

vice-chairman  of  the  floor  committee,  schools  of  journalism  have  mde  a 
and  escorted  to  the  ball  room,  where  substantial  contribution  m  this  direc 

she  was  greeted  by  the  president  of  the  _ 

club.  Miss  Margaret  Hart  of  the  Star.  .j.^^  SEEK  RADIO  PERMITS 
The  fashion  show,  of  which  Miss  ^special  to  Editor  &  Purushr.) 

Wilma  La  Ville  of  the  Washington  Washington.  D.  C.  April  2-Rt- 
chairman,  was  direct^  by  porter  Publishing  Company,  Inc.,  Ah 
f^h'l  H.  Hayden.  Miss  Marylyn  Reeve  idie,  Tex.,  publishers  of  the  Abilm 
of  the  Washington  Post  was  chairman  Reporter  and  Morning  A’rti 

of  models  the  others  including  Miss  North  Texas  Publishing  Compan 
h  ranees  Mangum  and  Miss  Virginia  p^ris.  publishers  of  the  Paris  Nn. 
Lee  Warren  of  the  Washington  Post ;  ^ave  applied  to  the  Federal  0® 

Mrs.  Kate  .Scott  Brooks  of  the  C/ucofiro  munications  Commission  for  permits  to 
Tribune:  Mrs.  Anne  Marsha  1  of  the  construct  radio  broadcasting  static® 
Memphis  Cominercial-Apeal;  Mrs.  ^he  first  named  applicant  wishes  tc 
Georgia  Knox  Beiry,  the  NashviUe  operate  on  12-lO-kilocycles  with  1« 
Tennessean:  Miss  Grace  McGerr,  the  timP  TTit 


in  the  Department  of  Agriculture.  paper  representatives. 

The  bill’s  sponsor  challenged  the  Harry  J.  Prudden,  president  of  the 
representative  character  of  A.  N.  P.  A.,  new  Newspaper  Representatives  Asso- 
whose  claim  that  the  powers  vested  in  ciation  of  New  York,  made  the  state- 
the  Federal  Trade  Commission  to  con-  ment  public,  but  said  he  was  acting  as 
trol  false  advertising  obviate  the  need  an  individual,  and  that  the  representa- 
for  further  legislation  on  the  point,  was  tives’  association  was  taking  no  part  in 
presented  at  the  hearings  by  Elisha  the  matter.  Copies  were  made  avail- 
Hanson.  Said  Copeland : —  able  to  representatives  generally  for 

“The  only  newspaper  group  asking  transmittal  to  their  publishers, 
tor  transfer  of  the  advertising  section  The  statement  urged  publishers  to 
enforcement  to  the  Federal  Trade  Com-  recommend  early  passage  of  the  Mead 
mission  is  the  American  Newspaper  bill  in  the  House  of  Representatives,  or 
Publishers’  Association,  which,  accord-  amendment  of  the  Copeland  bill  in  the 
ing  to  the  testimony  before  the  Senate  Senate  before  final  consideration.  The 
Commerce  Committee,  represents  400  Mrad  bill  has  been  indorsed  by  the  Pro¬ 
daily  newspapers.  I  have  informed  prietary  Association  as  preferable  to 
that  their  membership  is  largely  in  the  the  Copeland  bill. 


ueorgia  Knox  ueiry.  the  ^asltvi  le  operate  on  1240-kiiocycles  with  1« 
Tcmicwrau;  Miss  Grace  McGerr  the  unlimited  time.  Tl* 

Sebraska  State  J^^rnal:  Mrs  Alma  ^^e  1500-kilc- 

Brewer  and  Miss  Betty  Haynes  of  the  wavelength,  with  100  watts  « 


EDITORIAL  CRITICISM  UPHELD 

(By  telegraph  to  Editor  &  Publisher) 
Oklahoma  City,  Okla.,  April  4— 


A,  P.  PERSONNEL  CHANGE 

Warren  R.  Williams,  of  the  fFi/*' 


Honest  criticism  of  public  officials  and  Barre  (Pa.)  Recctrd,  has  joined  !■ 
acts  is  essential  to  freedom  of  the  press.  New  York  staff  of  the  Associated  Pre- 
the  Oklahoma  Supreme  Court  held  in  Loy  Warwick,  Jr.,  formerly  of  <’ 
an  opinion  filed  April  3.  Brooklyn  Daily  Eagle,  has  joined  fr 

In  a  broad  new  interpretation  of  the  A.  P.  news  photo  service  as  a  capti' 
Oklahoma  libel  laws,  the  high  court  writer.  John  H.  Thompson,  formerly 
reversed  a  former  decision  and  sus-  the  Brockton  (Mass.)  Enterprise,  ^ 
tained  the  Tulsa  district  court’s  judg-  joined  the  A.  P.  Portland,  Me.,  buro 
ment  in  a  libel  suit  against  the  Tulsa  Effective  April  16,  Gleorge  E.  CurrY 
(Okla.)  H-’orW  brought  by  W.  R.  Hoi-  of  the  Madison  (Wis.)  Capital  Ti*' 
way,  civil  engineer.  will  join  the  A.  P.  (Thicago  office. 


J 
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Editor  &  Publisher  for  April  6,  19  3  5 

“6.  What  has  been  done  to  reduce  ex-  _ _ 1  ^  ^  C  7V7  I? 

penses  of  publishing  without  depreciat-  ^^OTfiplCtC  aPOQI^CHTI  TOT  y4»  i\»  ML* 

ing  the  reader  value  of  newspapers  to  j-  •  *'  .  rwr*  f  ■>  1m. 

the  reader  or  the  advettiser?  LlStS  ITlterVieW  frith  KOOSeVClt 

“7.  What  advertising  and  circulation  .... 

promotion  plans  have  been  most  effec-  ’  I  'HE  complete  program  for  the  thir-  Drummond,  the  Christian  Science  Mont- 
tive?  teenth  annual  convention  of  the  tor. 

"8.  What  has  been  done  to  meet  the  American  Society  of  Newspaper  Edi- 
request  of  newspaper  representatives  to  tors,  at  the  National  Press  Club,  Wash- 
The  growing  popularity  of  the  meet-  balance  the  national  and  local  advertis-  ington,  D.  C.,  April  18,  19  and  20,  was 
ing  for  small  city  publishers  at  the  Am-  ii>g  rates  ?  announced  this  week  by  Grove  Patter- 

crican  Newspaper  Publishers  Associa-  "9.  What  action  has  been  taken  to  in-  son,  president. 


OPENING  CONVENTION 
SESSION  PLANNED 

Meeting  of  Small  City  Publiehers  of 
A.N.P.A.  WUl  Be  Held  in  Grand 
Ball  Room  of  Waldorf-Aetoria 
— Subjects  Announced 


Discussion  led  by  John  S.  Knight, 
the  Akron  Beacon- Journal. 

Friday,  2  P.  M. — Topics  for  discus¬ 
sion:  “The  Big  News  in  Europe, 
What  It  Means  and  How  to  Get  it.” — 


twn  conventions  requires  that  session  be  crease  the  advertising  appropriation  of  Two  innovations  this  year  are  the  Raymond  Gram  Swing,  formerly  dean 
held  this  year  in  the  Waldorf-Astoria’s  chain  stores  which  heretofore  have  not  round-table  discussion  in  executive  ses-  of  European  correspondents,  now  asso- 
grand  ballroom,  instead  of  the  Jade  been  large  advertisers?  sion  which  “is  for  the  purpose  of  frank  ciate  editor,  the  Natim;  Paul  Scott 

room  where  it  was  held  last  year.  “lb.  What  is  the  attitude  of  smaller  self  criticism  by  members  only”  and  Mowrer,  formerly  Paris  correspondent 

The  subjects  to  be  discussed  embrace  publishers  toward  liquor  advertising  and  the  no-speech  reception  the  evening  of  and  now  associate  editor,  Chicago  Daih 
nutters  of  particular  interest  to  news-  what  has  been  the  effect  of  this  copy  the  19th  for  high  government  officials.  News. 

papers  with  a  circulation  of  50,000  or  ««  rural  circulation?  Business  sessions  are  scheduled  for  the  “The  Worst  That  Can  Truthfully  Be 

less,  or  located  in  cities  of  less  than  '  H-  What  has  been  the  experience  of  18th  and  20th,  the  nomination  and  elec-  Said  About  Today’s  Newspapers — 
100,000  population.  Discussion  will  be  smaller  newspapers  which  own  radio  tion  of  directors  being  planned  for  the  Where  We  Are  Falling  Down — Press 
informal.  stations?”  closing  day  of  the  convention.  Agentry,  Government  and  Otherwise — 

The  meeting  will  be  held  the  first  day  -  The  day-by-day  program  follows.:  Are  We  Afraid  of  the  Radio— The 

of  the  convention,  April  23.  DAILY  CALLED  “UNAMERICAN”  ,  Thlrsi.ay.  .March  18,  2  P.  M.—  Control  of  News— The  Rise  of  the 

Following  is  the  list  of  subjects.  Other  San  Francisco.  Anril  1 — A  resolu-  Greetings  from  the  National  Press 


Demagogue  and  What  We  Ought  to 
Do  About  It.”  (This  part  of  the  ses- 


CALLED  “UNAMERICAN” 

- -  „  -  -  -  -  San  Francisco,  April  1 — resolu-  n 

subjects  may  be  introduced  by  pub-  tion  condemning  as  un--\merican  and  ^  Foote,  President.  -  r  x  , 

lishers.  subversive  to  good  citizenship  the  ac-  Annual  address  by  the  president  of  sion,  which  is  for  the  purposes  of  frank 

“1.  What  general  trends  are  notice-  tion  of  the  publishers  of  the  Oakland  A.S.N.E.,  Grove  Patterson.  self  criticism,  is  for  members  only 

able  in  the  smaller  newspapers?  Tribune  in  discharging  three  Newspa-  Report  of  the  secretary,  treasurer  and  and  off-the-record)  Sir  Wilmott  Lewis, 

“2.  Are  good  roads,  automobiles  and  per  Guild  members,  two  of  them  Trib-  membership  committee.  London  Times;  Marlen  E.  Pew,  editor, 

the  radio  changing  the  content  of  the  une  chapter  officers,  was  adopted  with-  Topic  for  discussion  at  first  session:  Editor  &  Publisher;  Arthur  Krock* 
smaller  newspaper?  out  dissenting  vote  by  the  Central  La-  “The  Conflict  Between  the  Important  Ntnu  York  Times. 

“3.  What  have  the  smaller  newspapers  bor  Council  of  Alameda  County  March  and  the  Interesting  in  Newspapers”—  Discussion  from  the  floor  led  by 
done  to  increase  the  amount  and  the  25.  The  Building  Trades  Council  of  Wallace  Odell,  Westchester  News-  Edson  K.  Bixby,  Springfield  (Mo.) 
readability  of  local  news?  .\lameda  County  followed  by  taking  papers,  Inc.,  and  William  Allen  White,  News-Leader.  .  ,  c- 

“4.  What  new  ideas  about  the  similar  action  at  its  meeting  March  27,  Emporia  (Kan.)  Gazette,  David  Lawrence,  Umted  States  ivVwj. 

-  .  Discussion  from  the  floor  led  by  Tom  Friday,  8  P,  M. — ^Reception  for  Cabi- 

Wallace,  the  Louisville  Times.  net  members,  the  Vice-President  of  the 

Thursday,  9  P.  M. — Informal,  off-  United  States,  -the  Speaker  of  the 
the-record  interview  with  President  House,  a  group  of  United  States  Sen- 

Roosevelt  in  the  White  House  (for  ators,  heads  of  Alphabetical  Divisions, 

members  of  the  A.S.N.E.  only).  and  other  big  figures  in  the  news.  In- 

Friday,  10  A.  M. — Appointment  of  formal.  No  speeches. 

Committee  on  Nominations.  Vaudeville  and  music,  through  the 

Report  of  Special  Committee  on  courtesy  of  the  National  Press  Oub. 

the  Adrian  Saturday,  10  A.  M.— The  report  of 
the  nominating  committee  and  election 

tSfecM  to  Eoixoi  &  Publisher)  committee  proposes  on  the  merits,  Mr.  Topic  for  discussion:  “The  News  of  directors.  The  report  of  the  com- 

SAN  FRANCISCO,  .April  1 — The  Noyes  raises  the  threadbare  cry  of  and  Pictures— Cameras  and  Reporters,”  mittee  on  resolutions.  Roy  Roberts, 
Membership  Proxy  Committee  of  llearst.  .Malcolm  W.  Hingay,  the  Detroit  Free  Kansas  City  Star,  chairman. 

Twenty-Five  is  interested  only  in  the  “This  disingenuous  side-stepping  of  Press;  L.  R.  Blanchard,  the  Rochester  Saturday  Noon — Luncheon:  A.  H. 
success  of  the  four  resolutions  it  will  the  issue  will  fool  no  one;  certainly  not  Democrat  and  Chronicle;  J.  M.  Patter-  Kirchhofer,  Buffalo  News,  second  vice- 
propose  to  the  general  membership  at  the  membership  of  the  A.  P.  son  the  New  York  Daily  News.  president  of  the  A.S.N.E.,  presiding, 

the  annual  convention  of  the  Associated  '’Eighty  per  cent,  of  the  membership  Discussion  from  the  floor,  led  by  Off-the-record  talk,^  with  questions  and 

Press,  to  be  held  in  New  York  April  and  more  now  hold  fights,  which  they  Howard,  the  ScrippS'-Howard  answers  Donald  Richberg,  chairman  of 

22,  and,  contrary  to  reports,  is  not  in-  did  not  hold  before  T927.  Thanks  for  Newspapers.  the  President’s  Emergency  Council, 

teresting  itself  on  behalf  of  any  candi-  these  rights  are  due  Mr.  Hearst.  Mr.  ^ Nih>n'  Shop  Talk  Luncheon,  Saturday  Aftcrnoon  No  session, 
date  or  group  of  candidates  for  the  Noyes,  in  his  long  stewardship,  not  Marvin  H.  Creager,  the  Milwaukee  Saturday,  7  P.  M.  (promptly)  An- 
bcard  of  directors,  John  Francis  Ney-  only  did  not  propose  extending  these  JOurtMl,  first  vice-president,  A.S.N.E..  nual  banquet  of  the  siKiety  in  the  small 
Ian,  Hearst  Newspapers  counsel  and  rights  to  you,  but  sought  to  block  giving  »  t  r  r-  k 

sponsor  of  the  proxy  committee,  said  them  to  you.  WhUam 

today.  “Resolution  number  four  proposes  that  the  luidie^  Home  Journal,  Simonds,  Unafraid,  Senator  Wilhani 


handling  of  the  news  have  been  used  The  three  Guild  members,  allegedly 
successfully?  discharged  last  November  for  (juild 

“5.  What  action  has  lieen  taken  by  activities,  are  Estolv  V.  Ward,  repor- 
publishers  to  increase  the  revenue  of  ter ;  Ronald  D.  Scofield,  copy  desk  head ; 
newspapers?  and  William  Wallace  Vaughn,  librarian. 

A,  P.  Proxy  Committee  Not  Interested 

In  Electing  Directors,  Neylan  Says  LibeT‘stuar\  IT  Perry 

”  ^  J  J  I  elegram,  chairman. 


“Contrary  to  statements  being  broad-  ‘'le  photo  mat  service  of  the  Associated 
cast  at  the  instance,  I  am  told,  of  Mr.  Press  be  maintained  at  its  past  standard 
Noyes  (Frank  B.  Noyes,  A.  P.  presi-  ?!  efficiency.  Thus,  accepting  Mr. 
dent),  our  committee  is  not  active  for  or  charge  as  true,  the  result  is 

against  any  candidate,  or  group  of  that  the  sole  sponsor  of  the  program 
candidates,  for  the  board  of  directors,”  insisting  on  the  continued  efficiency 
Ur.  Neylan  said  ^  direct  competitor  of  his  own  news 

wi7L"?uc°"'"tth  r  ’’’’•The' success  of  our  program  will 

^th  the  success  of  the  four  resolutions  the  corporation  again  to  the  mu- 

we  shall  present  to  the  convention.  concepts  underlying  its  foundation, 

I  personally  have  no  illusions  a|  strict  adherence  to  which  it  grew 

to  what  shall  happen  in  the  matter  of  great, 
lining  the  vacancies  on  the  board.  Un-  ~ 


“Some  Ideas  in  Headlines,”  J.  Roscoe  E.  Borah. 


CODE  RELATIONSHIP  IS 
NEA  MEET  TOPIC 


New  Orleans  Convention  Will  Be 
Called  Upon  to  Decide  on  Con¬ 
tinuance  of  Group  As 
N.R.A.  Authority 


Arts  Code  situation,  as  it  relates  to 
Industries  A-2  and  A- 5,  in  part,  as 
follows : 

“1.  Shall  the  establishments  of  Industries 
A-2  and  A-S  of  the  Graphic  Arts  code  now 
administered  by  the  National  Code  Authority 
set  up  under  the  jurisdiction  of  the  National 
Editorial  Association,  continue  to  be  adminis¬ 
tered  by  the  present  organization  of  National 
and  Regional  Code  Authorities? 

“2.  Shall  the  National  Editorial  Associa- 


(Special  to  Editor  &  Publisher) 

Chicago,  April  2 — Future  relation-  tion  and  the  state  press  associations  continue 
,  .  “The  establishment  of  a  class  within  ship  of  the  National  Editorial  Associa-  as  administrative  agencies? 

css  the  practice  of  the  past  35  years  a  class,  founded  solely  on  financial  con-  tion  and  various  state  press  associations  *  Shall  the  National  Editorial  Ass^ia- 
is  departed  from,  the  five  nominees,  siderations,  will  surely  and  inevitably  to  Industries  .^-2  and  A-5  of  the  Graph-  tion  request  the  National  Recovery  Adminis- 

not  now  board  members,  will  with-  destroy  the  Associated  Press.  .  .  ic  Arts  Code  will  be  one  of  the  princi-  ‘T*-”"  ?  r  a  I  T 

bSms^’rd  'Jr"'  “The  weekly  assessment  for  the  news  pal  topics  of  discussion  at  the  N.E.A.  tlTuhmeL  now'^^  of 

^ms  and  the  membership  will  have  report  is  based,  not  on  a  deferred  de-  convention  in  New  Orleans,  May  4-12,  the  Joint  National  Code  Authority  of  Indus- 

TO  choice  other  than  to  re-elect  the  livery  as  between  the  metropolitan  pa-  according  to  a  bulletin  issued  this  week  tries  A-2  and  A-5? 

nve  directors  whose  terms  expire  this  per  and  the  'mall  member,  because  there  to  all  state  press  association  officials  “4.  If  the  Board  of  Directors  of  the  Na- 

is  no  deferment,  but  upon  an  actuarial  and  regional  code  administration  man-  t'o^^l  Editorial  Association  augmented  as  pro- 
I  desire  to  make  it  entirely  clear,  analysis  of  the  decennial  population  agers.  should  no  longer  consti- 

however,  that  with  this  procedure,  we  census.  This  is  not  the  case  with  wire-  Xhe  letter  to  state  association  offi- 

“C^  commffiee  asks  nnl  at  tb  P^oto.  which  cannot  ^ssibly  ^  made  dais,  signed  by  President  Kenneth  F.  !i;7ocfatr1n 

‘‘  k  asks  only  at  the  mutiially  available  to  all  memoers.  Baldridge,  (la.)  Democrat,  the  National  Recovery  Administration  to 

^dsot  the  membership  fair  considera-  “Hence,  the  policy  of  the  board  ere-  and  Harry  B.  Rutledge,  N.E.A.  man-  hold  an  election  of  all  establishments  of  In- 

ffs  program  on  its  merits,  un-  ates  a  preferred  class  of  39  in  this  aging  director,  states  in  part : 

innuenced  by  collateral  and  extraneous  mutual,  cooperative  association,  to  your  “The  N.E.A.  and  state  associations 
V  detriment,  and  to  the  detriment  of  every  have  been  criticized  by  both  establish- 

Mr.  Neylan  today  sent  a  further  non- subscriber  to  wirephoto.  ments  and  other  associations  because  of  ,  ,  ..... 

letter  to  the  entire  A.  P.  membership,  “The  creation  of  this  caste  threatens  the  position  they  have  maintained  in  n;|"‘strat,on  for  complete  jurisdiction  ovei 
which  said  in  part:  the  Ccrix, ration’s  welfare,  not  the  ef-  relation  to  the  code.”  all  commercial  printing  activities  of  all  es- 

the^rsmar-  seen  fit  to  inject  fort  of  Mr.  Hrarst  ard  Ae  Meml^rship  The  bulletin,  accompany  the  letter,  d«‘%he'"adiidnUtratiL"T‘’wu\tr'ier  A^i 
Asso-  Proxy  committee  of  Twenty-Five  to  puts  the  future  administration  of  the  and  A-S.  Shall  the  delegates  to  the  con- 

non  policy  in  his  recent  communi-  prevent  its  establishment.”  code  for  non-metropolitan  newspapers  vention  of  the  National  Editorial  Associa- 

ons  to  the  membership.  This  is  Hugh  J.  Powell,  publisher  of  the  and  their  commercial  printing  establish-  tion  approve  this  petition? 

^wity  for  Mr.  Noyes.  Coffewille  (Kan.)  Journal,  has  writ-  ments  entirely  up  to  the  membership  of  “6-  What  plan  of  Regional  organization 

In  1927,  he  sought  to  prevent  the  ten  a  letter  to  A.  P.  members  uphold-  the  various  state  groups.  It  points  out  be  set  up  if  Industries  A-2  and  A-S 
^lion  of  reforms  designed  to  mu-  ing  the  .\.  P.  administration  and  ex-  that  “at  this  time  it  appears  almost  their  ovm  Code 

I'al^e  the  Associated  Press  in  fact.  pressing  faith  in  the  present  board  to  certain  that  Congress  will  re-enact  the  ^"Sion,  ^  mll'rirr  redded 

and  IrK  ^  P''otect  the  small  city  publisher.  “I  National  Industrial  Recovery  Act,  prob-  Hnes  ignored,  a^d  the  Regionals  made  directly 

snbstairt- 11  members  were  resent  the  attempt  of  the  Hearst  inter-  ably  by  extending  the  present  act  for  a  responsible  to  the  National  Recovery  Ad- 

•TT  ki  ^  *9palized.  ests  to  control  the  .^ssociated  Press,”  period  of  two  years.”  ministration  on  matters  of  assessment  and 

unable  to  object  to  the  program  our  the  letter  said.  The  bulletin  outlines  the  Graphic  compliance? 


dustries  A-2  and  A-S  to  elect  a  new  Code 
Authority? 

“5.  The  United  Typothetae  of  America 
has  petitioned  the  National  Recovery  Ad¬ 
ministration  for  complete  jurisdiction  over 
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LABOR  BILL  ‘HANDCUFFS  EMPLOYERS’ 
HANSON,  KELLY  TELL  COMMITTEE 

Guild  Man  Argues  for  Its  Passage  at  Washington  Hearing — 
Would  Result  in  Absolute  Inequality,  A.N.P.A. 
Spokesmen  Declare 
By  JAMES  J.  BUTLER 

Wachington  Correspondent,  Editor  &  Publisher 


WASHINGTON,  D.  C,  April  1- 
Kepresentatives  of  newspaper 
publishers  and  of  the  Newspaper  Guild 
appeared  to  testify  before  a  Senate 
Committee  at  its  hearings  on  the  Wag- 
ner-Connery  Labor  Relations  bill  last 
week. 

Speaking  for  the  publishers  were 
Elisha  Hanson,  counsel  of  the 
A.N.P.A.,  Harvey  J.  Kelly,  chairman 
of  the  Newspaper  Industrial  Board,  and 
Erwin  Funk  of  the  National  Editorial 
Association,  who  protested  the  passage 
of  the  bill.  Robert  M.  Buck.  Washing¬ 
ton  Daily  Nczvs  reporter  and  vice-presi¬ 
dent  of  the  District  of  Columbia  News¬ 
paper  Guild  chapter,  advocated  pass¬ 
age. 

Mr.  Kelly  and  Mr.  Hanson  stressed 
the  claim  that  under  this  bill  “there 
would  be  no  protection  for  the  em¬ 
ployers.” 

“The  alleged  purpose  of  this  bill.” 
keynoted  Mr.  Kelly,  “is  to  effect 
‘equality  of  bargaining  power  between 
employers  and  employes’,  but  it  is  silent 
as  to  equality  of  responsibility.  .  .  . 
We  oppose  it  because  the  methods  pro¬ 
posed  would  precipitate  absolute  in¬ 
equality.  .  .  The  employers  would 

be  handcuffed,  gagged  and  made  sub¬ 
servient  to  a  politically-appointed  board 
of  three.” 

Mr.  Kelly  indulged  in  mild  altercation 
with  Senator  Wagner  of  New'  York 
over  collective  bargaining  rights  of  the 
American  worker,  with  Wagner  stating 
that  he  “was  puzzled  at  the  attitude”  of 
the  publishers. 

Kelly  replied  that  the  Senator  was 
Itraking  at  the  problem  more  from  the 
“idealistic  side  than  from  the  practi¬ 
cal.”  “Has  organized  labor  demon¬ 
strated  and  used  its  leadership  ?”  he 
asked.  “The  bill  completely  absolves 
labor  racketeers ;  would  create  chaos 
in  the  industry.” 

Th,e  powers  of  the  board  proposed  in 
the  bill  would  give  it  the  right  to  con¬ 
duct  “exploring  expeditions  through  a 
newspaper  plant.”  Kelly  stated.  “It 
constitutes  imfair  and  one  sided  legis¬ 
lation  which  amounts  in  practical  appli¬ 
cation  to  a  labor  dictatorship.” 

Mr.  Hanson  made  a  brief  statement 
of  opposition  to  the  bill,  allowing  Mr. 
Kelly  to  make  the  major  presentation 
for  newspaper  publishers.  He  spoke 
of  the  A.N.P.A.  as  the  “first  national 
organization  of  business  men  to  enter 
arbitration  agreements  on  a  national 
scale  with  organized  labor.” 

Mr.  Kelly,  discussing  the  provisions 
of  the  bill  in  detail  said  in  part : 

“Wage  rates  are  high  in  this  busi¬ 
ness.  Average  hourly  earnings  of 
workers  employed  by  newspapers  stand 
at  the  top  of  the  list,  as  may  be  ob¬ 
served  in  the  National  Industrial  Con¬ 
ference  Board  service  letter  for  Feb¬ 
ruary  or  preceding  months.  The  Jan¬ 
uary,  1935,  earnings  of  news  and 
magazine  workers  averaged,  for  un¬ 
skilled  labor,  50.7  cents  per  hour : 

skilled  labor,  96.4  cents  per  hour; 

against  an  average  for  workers  in  all 
manufacturing  establishments  of  49 
cents  per  hour  for  unskilled  labor,  and 
65.6  cents  per  hour  for  skilled  labor. 
Special  Standing  Committee  data  cor¬ 
roborates  the  National  Industrial  Con¬ 
ference  Board  data.  It  shows  an 
average  for  all  printing  trades  em¬ 
ployed  by  newspapers  of  97.1  cents  per 
hour ;  skilled  news  department  workers 
average  $1.10  per  hour;  unskilled,  49.8 
cents  per  hour. 

“Unemployment  has  been  less  among 
newspaper  workers  than  in  other  busi¬ 
nesses.  The  employment  and  payroll 
data  of  the  U.  S.  Bureau  of  Labor 
Statistics  shows  that  employment  and 
payrolls  in  the  newspaper  and  periodi¬ 
cal  publishing  business  receded  from 
peak  levels  only  half  the  recession 
which  was  recorded  for  employment 


and  payrolls  of  all  manufacturing  busi¬ 
ness. 

“The  bill  removes  organized  labor 
from  the  jurisdiction  of  the  courts;  ii 
provides  that  an  arbitration  award  may 
lx;  entered  as  a  jud.gment  against  an 
employer  but  legalizes  and  thereby  en¬ 
courages  e.x  parte  repudiation  by  labor 
of  arbitration  awards;  it  specifically 
reserves  to  labor  the  right  to  strike 
if  it  chooses  without  submitting  differ¬ 
ences  to  arbitration,  or  if  it  disagrees 
with  an  arbitration  award  resulting 
from  an  agreement  into  which  it  has 
entered. 

“There  is  no  occasion  at  this  time 
to  enact  legislation  which  in  this  par¬ 
ticular  business  could  serve  only  to  up¬ 
set  such  a  system  ( of  an  impartial 
chairman)  and  make  it  possible  for  the 
employes  who  submit  their  case  to 
arliitration  to  evade  and  void  the  re¬ 
sults  of  such  an  arbitration,  if  not 
pleased  with  the  results,  while  binding 
the  employer  to  abide  by  it  or  ignore 
it  at  his  peril. 

“There  is  nothing  in  this  bill  which 
would  require  a  union  failing  to  obtain 
a  majority  in  an  election,  to  abide  by 
the  result  of  that  election  and  cease 
its  efforts  to  enforce  its  wishes  upon 
both  the  employes  who  have  rejected 
its  program  and  the  employer.  The 
measure  can  be  construed  as  nothing 
more  nor  less  than  an  incitement  to 
agitate  and  keep  industry  and  business 
in  a  turmoil  until  the  unions  have  at¬ 
tained  their  objective.” 

Speaking  for  the  Newspaper  Guild. 
Mr.  Buck  made  his  plea  several  days 
later,  devoting  much  of  his  talk  to  re¬ 
buttal  of  Kelly’s  statements. 

“The  Guild  did  not  exp^t  the  pub¬ 
lishers  to  speak  in  opposition  to  the 
bill.  We  resent  Kelly’s  appearance  on 
two  counts.  We  do  not  admit  that  the 
newspaper  industry  is  opposed  to  the 
bill.  We  are  as  much  a  part  of  the 
industry  as  are  the  other  units  outside 
the  publisher.  We  bitterly  resent  the 
NR.N  speaking  of  the  publishers  as  the 
newspaper  industry  alone,”  he  said. 
“Secondly.  Kelly  is  not  a  member  of  the 
industry,  just  an  employe  of  the  pub¬ 
lishers.  .  .  .  the  association’s  ‘gla¬ 

diator’  to  resist  label’s  demands.” 

He  continued  with  an  attack  on  the 
.^.N.P.A.,  which,  he  said,  did  not  come 
before  the  committee  with  "clean 
hands.”  It  does  not  want  industrial 
peace,  except  on  its  own  terms. 

“The  newspaper  publishers  want  the 
code  out  of  the  way,  as  witness  their 
statements  in  Editor  &  Publisher. 
The  newspapermen  face  a  war  of  ex¬ 
tinction  unless  the  bill  is  passed.  The 
publishers  want  this  war.  They’ll  get 
a  war  that  will  make  their  heads 
swim!”  he  threatened.  Buck  then  pro¬ 
ceeded  to  attack  William  Randolph 
Hearst,  _Col.  Robert  R.  McCormick  of 
the  Chicago  Tribune  and  other  out¬ 
spoken  opponents  of  the  NRA. 


for  April  6,  19  35 

In  reply  to  Kelly’s  accusation  of  labor 
racketeering.  Buck  cited  the  circulation 
war  in  Chicago  in  1907,  when,  he  said, 
“the  newspa])er  publishers  combed  the 
holes  of  Hell  for  thugs  to  fight  their 
battles  on  the  city  streets.” 

Erwin  Funk,  speaking  for  the  5,000 
members  of  the  National  Editorial  As¬ 
sociation,  protested  against  passage  of 
the  bill  as  affording  “not  the  slightest 
protection  for  the  employer.  If  the 
employer  falls  the  employe  must  of 
necessity  fall  with  him.” 


PLANNING  GUILD  CONVENTION 

National  Executive  Committee  Sched¬ 
uled  to  Meet  in  Washington  April  20 

Plans  for  the  annual  meeting  of  the 
.\merican  Newspaper  Guild,  to  be  held 
at  the  Hollenden  Hotel,  Cleveland,  O., 
June  2  to  7,  are  now  being  drafted. 

A  meeting  of  the  executive  committee 
is  scheduled  for  Washington  April  20 
and  21,  at  which  convention  plans  will 
be  discussed.  Also  an  analysis  of  guild 
activities  throughout  the  country  will 
be  made,  and  threatened  withdrawal  of 
publishers  from  the  NRA  will  be  dis¬ 
cussed. 

Jonathan  Eddy,  executive  secretary  of 
the  national  guild,  is  leaving  New  York 
April  8  for  a  10-dav  trip  through  the 
Middle  West  and  iqiper  New  York,  dur¬ 
ing  which  he  will  address  the  conven¬ 
tion  of  Sigma  Delta  Chi  in  Madison. 
Wis.,  April  11. 


GUILD  BENEFIT  NETS  $1,000 

Jamaica  (L.  I.)  Press  Controversy 
Carried  to  Industrial  Board 

Approximately  $1,000  was  added  to 
the  emergency  fund  for  unemployed 
newspapermen  of  the  Newspaper  Guild 
of  New  York  as  a  result  of  the  guild’s 
benefit  dance  in  New  York  March  29. 
Stage  and  screen  stars  entertained. 

The  New  York  guild  has  carried  its 
controversy  with  the  Jamaica  Long 
Island  Press  to  the  Newspaper  Indus¬ 
trial  Board,  it  was  announced  this  week. 

The  guild  also  has  asked  David  Stern, 
publisher  of  the  Neiv  York  Post,  for  a 
collective  bargaining  conference. 

Howard  Davis,  business  manager. 
New  York  Herald  Tribune,  was  also 
asked  for  another  conference. 


GUILD  IN  DES  MOINES 

The  first  Iowa  chapter  of  the  Ameri. 
can  Newspaper  Guild  has  been  formed 
in  Des  Moines  with  membership  repre¬ 
senting  the  Des  Moines  Register,  Des 
Moines  Tribune,  United  Press  and 
Farm  Holiday  Nezvs.  Temporary  offi¬ 
cers  are  Milton  Lomask  of  the  Regis¬ 
ter,  president:  Stanley  Coultas,  of  the 
Tribune,  secretary;  Hugh  Jencks, 
United  Press,  treasurer.  Permanent 
officers  will  be  elected  April  7.  A  con¬ 
stitution  has  been  adopted  and  a  char¬ 
ter  applied  for.  Pending  formation  of 
other  guilds  in  Iowa,  membership  in 
the  Des  Moines  group  has  been  opened 
to  all  eligible  persons  in  the  state. 


MORE  ROOM  FOR  PRESS 

A  resolution  has  been  adopted  by 
both  houses  of  the  North  Carolina  Gen¬ 
eral  .\ssembly  to  provide  additional 
room  for  newspaper  reporters  and  cor¬ 
respondents. 


GET  THE  STORY! 

By  EDITH  BRISTOL 

Women’s  Editor,  San  Francisco  Call-Bulletin 


B 


E  accurate!”  was  the 
Citv  Editor’s  favorite  maxim. 


So  why  should  he  have  been  so 
Unreasonably  annoyed  when  the  sob  sister, 
Trying  to  obey  his  instructions. 

Wrote,  in  perfect  truth: — 

“Following  their  marriage  ceremony. 
Performed  today  in  Agua  Caliente, 

Mr.  and  Mrs.  Film  Idol, 

The  former  Miss  Maude  Lynn, 

Will  continue  to  make  their  home 
At  his  house  in  Beverly  Hills 
Where  they  have  been  living 
For  the  past  year,” 


OFFICE  STAFF  UNION 
SOUGHT  IN  NEW  YORK 

Office  Workers  Group  Would  Organ, 
ize  Newspaper  Employes — Broun 
Favors  Enrolling  Them 
In  Guild 

Organization  of  newspaper  office 
workers  in  a  union  was  discussed  at 
length  at  a  meeting  of  the  Literary 
Trades  Section  of  the  Office  Workers 
Union  in  New  York  March  28. 

Speakers  included  Elmer  Brown,  of 
the  N CIV  York  World-Telegram  com¬ 
posing  room,  and  a  member  of  Typo¬ 
graphical  Union  No.  6,  and  Heywood 
Broun,  president  of  the  .\merican 
Newspaper  Guild.  One  speaker,  who 
was  unidentified,  said  he  represented 
the  business  office  of  a  newspaper 
which  is  now  being  organized. 

Mr.  Broun  spoke  in  favor  of  a  verti¬ 
cal  newspaper  union  to  include  all  d^ 
partments.  Others  favored  business 
office  workers  becoming  a  unit  of  the 
Office  Workers  Union.  Mr.  Broun  said 
the  guild  has  shown  itself  to  be  a  “real 
labor  organization,”  and  said  that  a 
drift  toward  cooperation  with  other 
labor  groups  is  in  evidence. 

He  announced  the  settlement  of  the 
Newark  Ledger  strike  and  said  that 
office  workers  would  be  valuable  to  the 
guild  organization  in  case  of  a  strike 
If  the  office  force  of  L.  Bamberger  & 
Co.,  in  Newark,  he  said,  had  walked  out 
in  sympathy  with  the  guild,  the  Ledger 
would  have  been  forced  to  capitulate 
to  the  guild  because  of  losses  in  linage 
Mr.  Broun  also  spoke  in  favor  of  an 
“amalgamated  newspaiier  union.”  He 
said  newspaper  business  office  workers 
were  underpaid  because  of  their  un¬ 
organized  status,  and  that  they  were 
being  exploited. 


STRIKERS  BACK  AT  WORK 


32  Ledger  Employe*  Return  At  22 

Strike-Breaker*  Are  Ditcharged 

Thirty-two  Newark  Newspaper  Guild 
members,  former  employes  of  the  Led¬ 
ger  who  had  been  on  strike  four 
months,  returned  to  their  old  jobs  the 
night  of  March  31,  following  settle 
ment  of  the  dispute  March  28. 

Twenty-two  newspapermen  who  had 
joined  the  paper  after  the  strike  started 
on  Nov.  17,  1933,  were  discharged. 

Forty-four  employes  went  out  on  the 
strike.  The  agreement  called  for  the 
immediate  reinstatement  of  all  but 
eight,  whose  discharge  had  caused  the 
strike.  The  settlement  of  these  ei^ht 
cases  is  to  lie  taken  up  in  conciliation 
or,  if  that  fails,  by  an  arbitration  com¬ 
mittee.  Four  striking  members  had  ob¬ 
tained  jobs  elsewhere  since  the  strike 
started. 

The  Newark  guild  this  week  sent  let¬ 
ters  to  Ledger  advertisers  telling  of 
the  termination  of  the  strike  and  the 
guild’s  pledge  “to  make  the  Ledger  a 
better  publication  than  it  ever  was  bt 
fore.” 

The  suit  of  the  Ledger  trustees  for 
a  permanent  injunction  against  guild 
picketing  was  automatically  cancelled 
with  the  settlement  of  the  strike. 

Thirty  Newark  strikers  were  guests 
of  the  Newspaper  Guild  of  New  York 
at  their  benefit  March  29. 

In  a  message  to  all  guilds  the  New¬ 
ark  guild  said  the  agreement  “leaves  a 
few  loose  ends ;  it  isn’t  100  per  cent  by 
any  means,  but  we’re  satisfied  it  gives 
us— and  the  guild  everywhere — a  major 
victory.” 


COLUMBUS  GUILD  ELECTS 

George  A.  Snodgrass,  political  writer, 
Columbus  Citicen  and  secretary  of  the 
Columbus  Newspaper  Guild  has  be« 
elected  president  to  succeed  William  H. 
Marks,  resigned.  Arthur  Robinson  was 
chosen  secretary  to  succeed  Snodgrass. 

REPRESENTS  TRAVEL  FEATURE 

A.  B.  McClanahan,  295  MadisW 
avenue.  New  York,  has  been  appointed 
eastern  representative  for  the  Where-^ 
go  Bureau,  Inc.,  Boston,  which  pi^ 
lishes  a  monthly  hotel,  resort  and  travo 
department  in  eight  magazines. 


Editor  &  Publisher  for  April  6,  1935 
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TWO  BIG  BOND  ISSUES  ADVERTISED 
UNDER  FEDERAL  SECURITIES  ACT 

Copy  Rushed  Out  by  Wire  After  Midnight  When  Registration 
Becomes  Effective — Other  Offerings  Elxempt  From  New 
Law  Swell  Financial  Advertising  Linage 

AU\  KKTISIXG  of  new  security  is- 
.  sues  uiuler  the  provisions  ol  the 
xcurities  Act,  showed  a  Hurry  last 
week  when  two  iiniwrtant  offerings 
were  advertised  in  nation-wide  lists  of 
25  to  OH  newspai)ers.  Other  activity 
was  contributed  by  bond  issues  not 


subject  to  the  restrictions  of  the  Securi¬ 
ties  Act. 

To  some  e.xtent  the  new  activity  was 
attributed  to  recent  action  by  the  Secur¬ 
ities  and  Exchange  Commission  in 
simpliiying  the  registration  form  re¬ 
quired  for  new  security  issues,  but  a 
more  powerful  induence  was  the  state 
of  the  l)ond  market,  which  has  made  it 
possible  for  corporations  with  first- 


latter  advertisement  is  typical ; 

This  advertisement  is  not,  and  is  under  no 
eircuinstances  to  lie  construed  as  an  otTerint; 
of  these  l>unds  for  sale  or  as  a  solicitation  of 
an  oiler  to  buy  any  of  such  bonds.  The  of 
fering  is  made  only  by  the  Prospectus. 

XKW  ISSUE 

$45,000,000 

Pacific  (las  and  Electric  Company 
First  and  Refunding  Mortgage  llonds 
Series  (j,  4% 

Dated  December  1,  1934.  Due  December 
1,  1964 

Price  100%  and  accrued  interest 
t'o|iies  of  the  Pro.spectus  may  be  obtained 
from  any  of  the  undersigned: 

(Signatures  of  nine  investment  houses) 

'I  he  advertisements  for  the  Chicago 
Union  Station  issue  and  the  Port  .Au¬ 
thority  issue  gave  somewhat  more  de- 


to  greater  confidence  in  certain  financial 
quarters.”  Russell  S.  Sims,  vice-presi¬ 
dent  of  Albert  E'rank  Guenther  Law, 
inc.,  said : 

"  1  he  demand  reported  for  the  vari¬ 
ous  issues  marketed  by  our  clients  last 
week  indicates  a  revival  of  the  new 
issue  market.  The  agency  is  of  the 
opinion  tnat,  with  large  issues  sched¬ 
uled  lor  ottering  in  the  near  luture  by 
other  companies,  the  latent  demand  for 
mvestinenis  yielding  a  liigher  rate  tnaii 
is  at  present  available  on  government 
bonds  IS  sutlicient  to  absorb  many  times 
tile  amount  ot  corporation  bonds  to  be 
ottered  in  the  near  tuture.  Ttie  enor¬ 
mous  cash  reserves  of  national  and  state 


MUST  DEPOSIT  COPIES 
TO  WIN  COPYRIGHT 


District  of  Columbia  Supreme  Court 
Clarifies  Law  in  Ruling  in 
Favor  of  Pearson 
and  Allen 


By  J.^^lEs  J.  Butler 

(fyashington  Correspondent, 

Editor  &  Publisher) 
W.'VSiiiNdroN,  D.  C.,  .April  3- 
District  of  Columbia  Supreme  Court 
this  week  established  as  law  the  princi- 


-The 


pie  that  a  publisher  who  failed  to  de¬ 
banks  are  considered  the  best  indication  iKisit  copies  of  his  printed  matter  to- 
of  the  potential  investment  demand  that  gether  with  required  federal  fees,  can- 


class  credit  ratings  to  refund  their  obli-  tail  but  were  almost  equally  restrained. 


gations  at  lower  interest  rates  than 
they  have  been  paying.  Tlie  low  rates 
prevailing  on  government  bonds  and 
notes  have  created  a  huge  demand  for 
kigh-class  industrial  bonds,  according 
to  financial  men. 

Most  prominent  among  the  offerings 
were  a  S45,00fl,0(l(),  4'/f  bond  issue  of 
the  Pacific  Gas  &  Electric  Co.,  sold  by 
a  group  headed  by  Lazard  I'reres  & 
Co.,  Inc.,  and  a  $43.tl0(),(H!0  refunding 
IkhkI  issue  of  Swift  &  Co.  of¬ 
fered  by  Salomon  Bros.  &  Hutzler.  In 
addition  a  Kuhn  Loeh  &  Co.  syndicate 
marketed  a  $16,(KH),(K)0  issue  of  bonds 
of  the  Chicago  Union  Station  Com¬ 
pany,  and  a  syndicate  headed  bv  Speyer 
&  Co.,  successful  bidders  for  a  ^34,- 
300.000  general  and  refunding  bond  issue 
of  the  Port  of  Xew  A’’ork  .Authority, 
advertised  this  issue  publicly  after  the 
Port  Authorit)  invited  tenders  from 
the  general  public.  There  were  a  num¬ 
ber  of  smaller  issues  also  marketed 
during  the  week. 

The  Chicago  Union  Station  issue,  be¬ 
ing  subject  to  supervision  of  the  Inter¬ 
state  Commerce  Commission,  and  the 
Port  Authority  issue,  being  made  by 
a  governmental  body,  were  not  subject 
to  the  restrictions  of  the  Securities  Act. 

The  advertising  of  the  Swift  &  Co. 
and  the  Pacific  Gas  &  Electric  offer¬ 
ings.  as  well  as  the  advertising  on  the 
offering  of  the  Chicago  Union  Station 
issue,  was  handled  hv  .Albert  Frank- 
Guenther  Law,  Inc.,  Xew  York.  The 


In  advertising  issues  subject  to  the  to  date.” 
Securities  .Act,  there  is  the  alternative 
of  inaking  a  bare  announcement  or  of 
giving  a  detailed  statement  which  ad¬ 
vertising  men  say  is  so  comprehensive 
as  to  be  impractical  for  newsuaoer 
advertising.  Originally  the  only  choice 
was  Ix'tweeii  a  bare  announcement  and 
the  complete  prosiiectus,  but  this  was 
modified  in  October  of  1933. 

•At  present  the  Securities  and  E.\- 
change  Commission  is  understood  to  be 
considering  further  changes  in  the  re- 
(liiirements  affecting  advertising.  .A 
ci.mmittee  of  newspaiiermen  conferred 
with  the  Commission  a  few  weeks  ago, 
urging  that  modifications  be  made  which 
would  facilitate  the  advertising  of  se¬ 
curity  issues  witliout  relaxing  the  pro¬ 
tection  for  investors. 

W  hether  such  action  is  taken  or  not. 
there  is  reason  to  believe  that  consider¬ 
able  tmancing,  with  consequent  increase 
in  financial  advertising  linage,  may  de¬ 
velop  this  year.  This  view  was  e.x- 
firessed  this  week  by  men  connected  witli 
two  advertising  ageixies  which  special¬ 
ize  in  financial  advertising. 

W .  H.  Long,  Jr.,  chairman  of 
Dorenuis  &  Co.,  said,  as  quoted  on 
another  page  of  this  issue,  that  he  be¬ 
lieved  this  spring  and  summer  would 
tiring  some  improvement  over  last  year 
in  financial  advertising.  This  belief, 
he  said,  ‘‘is  based  on  increased  possi¬ 
bilities  for  offerings  of  securities  for 


exists  today  for  high-grade  bonds. 
While  most  of  the  recent  offerings 
have  been  of  a  refunding  character, 
there  is  every  reason  to  believe  that 
issues  to  lie  sold  for  new  capital  pur- 
lioses  will  enjoy  a  ready  market  if  they 
measure  up  to  the  standards  that  have 
.haracterized  tlie  large  refunding  issue.^ 


SALES  UNAFFECTED  BY  RACKS 

Washington  Post  Discontinues  ‘Honor 
System’  on  Streets 

itspciial  to  Editor  &  Publisher) 

W  asiii.nc.to.n,  1).  C.,  .April  3 — Dis¬ 
continuance  of  street  corner  racks  op¬ 
erating  under  the  "honor  system”  has 
not  reduced  circulation  of  the 
toii  Post,  that  publication  told  its  read¬ 
ers  through  a  full-page  advertisement 
published  Tuesday,  two  weeks  after 
this  medium  of  distribution  was  dropped. 
On  the  contrary,  an  increase  of  9oO  in 
circulation  came  in  the  two-week  period, 
the  statement  said.  Tlie  Post  and  the 
Ilearst  papers  printed  locally — ll'asli- 
iiiaton  Times  and  W'ashimiton  Herald 
— have  engaged  in  a  debate  on  the 
merits  of  the  rack  .system,  with  numer¬ 
ous  sharp  barbs  appearing  in  columns 
and  pictorial  matter.  The  1  Icarst  pub¬ 
lications  still  use  racks. 


Placed  .,,.. 


same  agency 
the  Port  .Authority  in  connection  with 
its  own  offering  of  bonds  for  public 
sale.  Doremus  &  Co.,  Xew  York, 
handled  the  advertising  on  the  Port 
Authority  flotation  by  the  Speyer  syn¬ 
dicate. 

Sixty  daily  newspapers  throughout 
the  country  were  used  to  advertise  the 
offering  of  the  Swift  &  Co.  bonds.  The 
list  included  practical Iv  all  the  Xew 
York  daily  English  language  news¬ 
papers.  those  in  Boston.  Chicago,  Phil¬ 
adelphia,  Cleveland,  Minneapolis,  .Atlan¬ 
ta,  San  P'rancisco,  Los  .Angeles,  Dallas, 
Pittsburgh,  St.  Louis.  Kansas  City, 
Baltimore,  St.  Paul  and  Cincinnati.  The 
space  was  approximately  135  lines  over 
4  columns. 

The  offering  of  the  Pacific  Gas  & 
Electric  bonds  was  advertised  in  Xew 
York  City  and  upstate  cities.  Connec¬ 
ticut,  District  of  Columbia.  California, 
Georgia.  Illinois,  Ixiuisiana,  Maryland, 
Massachusetts,  Michigan,  Missouri, 
Minnesota,  Xew  Jersey.  Ohio,  Pennsyl¬ 
vania.  Texas,  Virginia,  Washington 
and  Wisconsin — a  total  of  50  papers. 

Copy  for  these  two  campaigns  was 
wired  to  newspapers  immediately  after 
midnight  on  the  days  when  registra¬ 
tion  under  the  Securities  Act  became 
effective. 

The  Qiicago  Union  Station  bonds  were 
^vertised  in  25  newspapers  in  New 
York,  Boston,  Chicago  and  Washing- 
ton.  The  Port  Authority  copy  ap- 
Wared  in  practically  all  dailies  in  Xew 
Yo^  State  and  Xew  Jersey. 

.  The  Swift  and  Pacific  Gas  adver¬ 
tisements  were  restricted  to  bare  an- 
^ncements,  in  compliance  with  the 
securities  .Act.  The  full  text  of  the 


200  BILLS  AFFECT  PRESS 

More  than  200  bills  affecting  news¬ 
papers  have  made  their  appearance  in 
the  Pennsylvania  legislatute,  Harris¬ 
burg.  .A  few  of  them  curtail  legal  and 
official  advertising,  others  add  iicw'  ad¬ 
vertising  provisions.  Some  have  to  do 
with  newspaper  boys,  and  a  large  num¬ 
ber  cover  the  subject  of  taxation.  The 
bills  are  being  studied  by  the  Pennsyl¬ 
vania  Newspaper  Publishers’  Associ¬ 
ation  legislative  committee. 


REAL  BRICKBATS  FOR  COLUMNIST 


not  maintain  a  suit  for  plagiarism,  even 
though  he  has  published  his  claim  of 
copyright. 

This,  according  to  Elisha  Henson, 
who  successfully  contested  the  suit  of 
U'ashingtonian  Publishing  Uomp^iny 
against  his  c'ieiits.  Drew  Pearson  and 
Robert  S.  -Allen,  Washington  column¬ 
ists.  sets  up  a  guide  post  fur  publishers, 
which  up  to  the  present  time  has  been 
lacking,  and  clears  up  uncertainties  on 
an  important  (iuestion. 

The  suit  charged  that  Pearson  and 
.Allen  used  material  in  their  bixik, 
"Washington  .\lerry-Go-Round.”  that 
had  ainiearcd  in  the  U'ashiiifjtoiiiaHj  a 
deiunct  munthly  magazine.  The  last 
edition  was  printed  Dec.  ID,  1931,  with 
the  Usual  copyright  notice.  The  Pear¬ 
son  and  -Allen  bdok  came  off  the  press 
-Aug.  25,  1932,  with  matter  substantially 
similiar  to  t'’at  which  had  been  in  the 
\\  ashingtonian.  The  publishers  of  the 
book  claimed  copyright,  deposited  two 
copies  as  required  by  law,  and  paid  the 
required  fees.  Subseiiuent  editions  were 
likewise  conyrighted  and  each  detail 
of  the  law  was  observed. 

On  Feb.  21,  1933,  the  plaintiff  de¬ 
posited  collies  ol  its  December,  1931, 
issue  and  claimed  copyright,  paying  the 
fees;  then  lirought  suit  for  plagiarism 
against  Pearson  and  -Allen. 

Justice  Letts,  who  conducted  the  trial, 
(pioted  the  statute  to  show  that  it  is 
recpiired  that  copies  be  deposited  in  the 
Library  of  Congress,  and  fees  paid, 
"promptly”  after  the  copyright  has  been 
secured  by  publication.  He  also  cited 
the  section  which  declares  no  action 
shall  be  maintained  for  infringement  un¬ 
less  all  re(|uirements  have  been  met. 

"Clearly  the  copyright  is  secured  to 
an  author  upon  the  publication  of  the 
copyright  work  with  notice  of  his  claim 
of  copyright,  but  the  statute  requires 
more  of  him  before  he  can  avail  himself 
of  the  remedies  given  by  the  statute,” 
said  the  judge. 

"I  conclude,”  the  opinion  reads,  "as 
a  matter  of  law  that  as  a  condition  pre¬ 
cedent  to  plaintiff's  right  to  avail  itself 
of  the  remedies  afforded  by  the  copy¬ 
right  law  it  was  necessary  for  it  to 
promptly  deposit  two  copies  of  its  pub¬ 
lication  in  the  copyright  office.  This  it 
failed  to  do  and  only  attempted  to  com¬ 
ply  with  the  statute  in  that  regard  some 
months  after  the  occurrence  of  the  aU 
leged  act  of  infringement.” 


SEEKING  1.  C.  M.  A.  CONVENTION 

Officers,  directors  and  committee 
chairmen  of  the  Texas  Circulation 
Managers’  -Association,  met  recently  at 
the  -Austin  Hotel,  -Austin,  to  consider 
legislative  matters.  -At  the  meeting  it 
was  decided  to  extend  an  invitation  to 
the  I.C.M..A.  to  hold  its  1936  conven¬ 
tion  at  Dallas,  during  the  Centennial  Ex¬ 
position.  The  following  committee  was 
appointed  to  handle  this  matter ;  Har¬ 
old  Hough,  Fort  Worth  Star-Telegram, 
chairman;  C.  C.  Moore,  Austin  Amer¬ 
ican;  D.  R.  Jones,  San  Antonio  Ex- 
press:  Jack  Estes,  Dallas  Xeivs;  L.  E. 
Brumleu,  Houston  Post;  Ira  T.  W^hitt, 
Dallas  Times  Herald. 


Arrustomed,  like  other  columnists,  to  brickbats,  Don  Rose,  who  writes  “Stuff  and 
Nonsense”  for  the  Philadelphia  Evening  Ledger,  had  to  call  a  halt  March  29 
when  practical  jokers  in  the  office  answered  his  columnar  plea  for  real  bricks  to 
use  in  his  garden.  Fifty  of  them  came  with  ten  cents  postage  each,  marked 
“Fragile,”  but  Mr.  Rose  had  to  pay  $4.33  first  class  postage  due  when  postal 
officials  found  letters  in  some  of  the  packages.  He  warned  the  postmaster  to 
slop  delivering  bricks,  collect  at  $1  each.  Fifty  are  unclaimed  at  the  postoffice. 


PLANNING  REGATTA 

The  Pittsburgh  Sun-Telegraph  lias 
announced  that  it  wiTl  again  sponsor  a 
motorboat  regatta,  which  drew  approxi¬ 
mately  300,000  persons  last  year.  The 
daily  has  also  announced  that  inboard 
racing  will  be  added  to  the  program  this 
year.  Aug.  3-4. 
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WIRE  RATE  INCREASES 
WILL  BE  OPPOSED 

Upward  Revision  Would  Work  Hard¬ 
ship  on  Smaller  Papers,  Rosenzweig 
Says  in  Applying  for  Hear¬ 
ing  April  4  or  5 

{S(*eciai  to  Editor  \  Pi'Bi.iSiiER ) 

Washington,  D.  C.,  April  2— In  his 
request  to  appear  belore  the  Federal 
Communications  Commission  in  its 
hearings  on  leased  wire  telegraphic 
rates,  Alannheim  Kosenzweig,  attorney 
of  the  International  News  Service  and 
Universal  Service  stressed  the  fact  that 
an  increase  in  rates  would  place  an  un¬ 
reasonable  burden  on  small  papers. 

Kosenzweig  is  sclieduled  to  testify 
along  with  Elisha  Hanson,  counsel  for 
the  A.  N.  P.  A.,  soon  when  the  Com¬ 
mission  begins  its  hearings  on  rates  for 
leased  wire  service.  Mr.  Hanson  in  his 
request  to  appear,  merely  stated  that 
the  scope  of  the  Association,  of  neces¬ 
sity,  required  that  it  be  heard  with  re¬ 
gard  to  this  type  of  press  rates. 

Kosenzweig  stated  in  his  interveiior 
“.  .  .  that  there  is  ample  justification 
for  lowering  the  rates  at  the  time  of 
the  day  when  the  wires  are  idle.  Tele¬ 
graphic  facilities  are  thus  utilized  to 
their  utmost  to  the  obvious  advantage 
of  the  telegraphic  companies,  press  as¬ 
sociations  and  the  public  generally. 

“Upward  revision  of  rates  would  cre¬ 
ate  discrimination  in  favor  of  news¬ 
papers  financially  able  to  incur  in¬ 
creased  costs  and  is  obviously  against 
the  smaller  newspapers. 

“The  press  is  in  a  unique,  if  not 
solitary,  position  and  is  entitled  to  every 
reasonable  preference  and  advantage 
under  telegraph  rates.  Public  policy 
demands  or  requires  that  newspapers 
be  not  unduly  burdened.  .  .  .In¬ 
creased  press  rates  are  detrimental  to 
the  genial  public  and  may  cause  the 
elimination  of  small  and  local  news¬ 
papers.” 

From  present  indications,  the  Com¬ 
munication  Commission  will  begin  hear¬ 
ings  on  press  leased  wire  service  about 
A»'»-il  4  or  5.  After  tb'’*  follows  dis¬ 
cussion  of  special  service  to  the  press 
and  rates. 

SHIP  LISTINGS  DROPPED 

Federal  Action  Makes  Price  of  Mari¬ 
time  Positions  Prohibitive 

_  Action  of  the  Federal  Communica¬ 
tions  Commission  in  notifying  radio 
companies  that  daily  reports  of  ship 
positions  at  sea  can  no  longer  be  trans¬ 
mitted  from  ship-to-shore  at  no  charge 
has  deprived  the  Xnv  York  Herald 
Tribune  and  the  Ne^v  York  Journal  of 
Commerce  of  a  regular  shipping  feature. 
The  listings,  followed  by  sailors’  rela¬ 
tives  and  business  interests  seeking  ship 
news,  were  missing  from  the  April  2 
editions.  The  Journal  of  Commerce,  in 
a  boxed  complaint  asked  its  readers  to 
protest.  The  Herald  Tribune  dropped 
the  feature  because  the  operation  of 
the  F.  C.  C.  ruling  would  force  the 
price  of  the  feature  to  the  prohibitive 
peak  of  over  $80,000  annually.  The  list 
frequently  covers  the  exact  position  of 
over  400  ships. 

Previously  the  Herald  Tribune  had 
received  daily  reports  from  K.  C.  A. 
stations  in  Tuckerton.  N.  J.;  Port 
Arthur,  Tex.;  Palm  Beach;  Chatham, 
Mass. ;  and  Savannah,  Ga.,  at  only 
nominal  cost.  The  Herald  Tribune  and 
the  Journal  of  Commerce  shared  the 
expense. 

Papers  on  the  Pacific  Coast  and 
Atlantic  points  outside  of  New  York 
are  similarly  affected,  but  it  is  consid¬ 
ered  unlikely  that  there  will  be  a 
general  protest  against  this  enforce¬ 
ment  of  one  of  the  features  of  the 
Communications  Act— prohibiting  of 
“franking”  air  messages. 

POSTAL  REPORTS  NET  LOSS 

From  gross  earnings  for  the  year 
ending  Dec.  31,  1934  of  $28,215,127 
the  Postal  Telegraph  and  ^We  cor¬ 
poration,  in  a  March  22  statement, 
showed  a  net  loss  of  $1,590,539  after 
the  deduction  of  all  interest  charges. 


27  Correspondents  Leave  Germany 

Under  Pressure  of  Nazi  Regime 

VERNON  McKenzie,  director  of  New  York  Ueft  because  Jewish  cor- 
iournalism  at  the  Universitv  of  respondents  unwelcome). 


»  journalism  at  the  University  of 
Washington,  Seattle,  has  received  from 
an  “authoritative  source”  in  journalism 
in  Germany  a  list  of  27  newspaper  cor¬ 
respondents  who  have  left  the  country 
since  the  advent  of  the  Nazi  regime 
under  "real  or  imagined  compulsion.” 

Greatest  secrecy  has  surrounded  the 
departure  of  these  correspondents  from 
Hitler  territory,  and  but  few  of  them 
have  made  much  commotion  about  the 
matter.  Edgar  Mowrer,  Chicago  Daily 
Xews  writer,  was  one  of  the  more 
vocal  of  the  group  and  was  tiitroduccd 
to  President  Roosevelt  at  a  press  con¬ 
ference  following  the  writer’s  involun¬ 
tary  “leave  of  absence”  from  German 
soil. 

The  complete  list  follows,  with  the 
probable  cau-e  of  ejection  indicated  in 
parentheses : 

Raphael  Rein  -\bramovitch,  Jewish 
Daily  Forward,  New  York  (left  pre¬ 
sumably  because  he  is  a  Jew  and  a  So¬ 
cialist). 

S.  Miles  Bouton,  Baltimore  Sun  (for 
writing  anti-Nazi ;  says  he  was  threat¬ 
ened  by  Foreign  Office  with  ejection). 

D.  Sefton  Uelmer,  Daily  Express, 
London  (understand  his  office  trans¬ 
ferred  him  to  Paris  because  he  was 
considered  too  closely  linked  up  with 
the  Nazis). 

Edward  L.  Deuss,  INS,  New  York 
(ejected  by  Goering  because  of  “atroc¬ 
ity”  stories). 

Charles  Gratke,  Christian  Science 
Monitor,  Boston  (looked  very  Jewish; 
probably  felt  he  wasn’t  safe). 

Bruno  Heilig,  Wiener  Tag,  Viei^ 
(left  when  relations  were  severed  with 
Austria). 

Andreas  Hemberger,  Central  Euro¬ 
pean  Radio,  Prague  (ejert^  by 
Prussian  government  for  anti -German 
tendencies). 

Tadaeus  Heller,  Ilustrowany  Kwyer 
Codsienny,  Cracow  (left  of  own  accord 
in  knowledge  his  anti-Nazi  article's, 
written  before  advent  of  Nazi  regime, 
made  him  impossible). 

Oskar  Joergensen,  Socialdemokraten, 
Copenhagen  (internationally  known  So¬ 
cialist  who  left  for  obvious  reasons). 

Tadaeus  Katelbach,  Polska  Zacho- 
dnia,  Kattowitz  (believe  he  is  a  Jew 
— exact  reason  for  his  departure  un¬ 
known). 

Lili  Keith,  Ist’eslia,  Moscow  (had 
trouble  in  connection  with  Reichstag 
trial  at  Leipzig,  where  she  was  ar¬ 
rested.  After  that  considered  herself 
irksomely  under  surveillance). 

Isai  Klinow,  Jeuish  Morning  Journal, 

Newsreel  Competition 
Blamed  for  Race  Spill 

The  British  custom  of  selling  picture 
rights  for  sports  events  had  disastrous 
consequences  March  29,  when  the  Ain- 
tree  Grand  National  steeplechase  favor¬ 
ite.  Golden  Miller,  “refused”  a  jump, 
spilled  his  jockey,  and  thereby  is  said 
to  have  saved  the  British  bookies 
$10,000,000.  Sports  circles  said  that 
a  flash  of  photographer’s  powder,  set 
off  at  the  jump  to  obscure  the  view  from 
rival  cameramen  caused  the  “incident.” 

Pathe  News  had  purchased  fhe  news¬ 
reel  rights  for  the  past  12  years,  but 
tired  of  spending  some  $8,000,  only  to 
have  competitors  get  equally  gocM  pic¬ 
tures  from  strategic  points  on  the  out¬ 
side  course.  This  year  the  British 
Gaumont  interests  had  purchased  the 
inside  course  rights. 

Newsreel  officials  in  New  York  said 
that  because  of  the  practice  of  selling 
picture  rights  for  sporting  events,  the 
purchaser  uses  the  utmost  enterprise  to 
guard  his  purchased  “right,”  some¬ 
times  an  impossible  task.  At  .\intree 
a  flash  bomb  was  apparently  set  off  at 
a  crucial  moment  to  obscure  the  focus 
of  .American  photographers  at  the  jump. 
This  flash,  said  angered  sportmen, 
caused  the  Golden  Miller  balk. 

Because  of  the  number  of  jumps,  the 


New  York  Ueft  because  Jewish  cor¬ 
respondents  unwelcome). 

Erwin  Kondor,  Tagesbote,  Brno 
(Bruenn)  (left  presumably  because  he 
is  a  Jew). 

Marek  Kriger,  Robotnik,  Warsaw 
(representing  Socialist  paper  and  being 
a  jew,  he  preferred  to  leave  after 
liis  liouse  liad  been  searched). 

F'rederick  Kuh,  United  Press,  New 
York  (, Jewish  and  known  as  socialistic- 
ally  inclined.  Received  threats  of  per¬ 
sonal  viclcnce). 

Jacob  Lestschinsky, /cnif/j  Daily  For- 
-ward.  New  York  (ejected  because  of 
alleged  atrocity  stories.  Arrested  at 
tirst,  but  later  released  on  pledge  he 
wouldn’t  write  till  left  country). 

Edgar  Mowrer,  Chicago  Daily  N^s 
(ejected  on  account  of  his  book,  “Ger¬ 
many  turns  the  Clock  Back.”  Foreign 
Office  declared  it  couldn’t  vouch  for  his 
safety  if  he  didn’t  leave  promptly). 

Grete  Neubeiser,  Xew  York  Staats- 
Zeitung  (known  as  member  of  German 
Democratic  Party.  Her  editors  were 
told  she  was  persona  ingratissima  on 
that  account.  She  was  then  transferred 
to  New  York). 

Paul  Olberg,  Socialdemokraten,  Stock- 
holm  (left  because  he  was  a  Socialist 
and  a  Jew,  and  later  was  denied  Ger¬ 
man  citizenship.  He  was  a  German 
citizen). 

-Andreas  Rosinger,  Tass  Agency, 
Moscow  (ejected  for  anti-German  ac¬ 
tivity). 

Pembroke  Stephens,  Daily  Express, 
London  (ejected  for  snooping  around 
trying  to  find  secret  airdromes  in 
Harz). 

Ber  Smolar,  Jewish  Telegraphic 
-Agency,  New  York  (continuous  sur¬ 
veillance  apparently  got  under  his 
skin). 

Bertil  Svahnstroem,  Swedish  Tele¬ 
graphic  -Agency  (ejected  in  retaliation 
for  the  ejection  of  the  Deutsches  Nach- 
richten-Biiro  representative  in  Stock¬ 
holm,  charged  with  subversive  activ- 
ity). 

Herman  Swet,  Moment,  Warsaw, 
also  Jewish  papers  in  other  parts  of 
world  (continuous  surveillance  and  in¬ 
terference  with  his  cables  got  on  his 
nerves ) . 

Daniel  Tscharny,  The  Day  (Jewish), 
New  A’ork  (felt  this  is  no  country  for 
a  Jew). 

Erwin  Wasserbaeck,  Amtliche  Nach- 
richtenstelle,  Vienna  (ejected  in  retalia¬ 
tion  for  the  ejection  of  Theodor  Hab- 
icht  from  Austria). 

V’an  Looi,  Het  Volk  (.Amsterdam), 
social-democratic  paper  (was  deni^ 
permit  to  stay  in  (Wmany). 

steeplechase  requires  more  cameras  for 
complete  coverage  than  almost  any  other 
sports  event.  About  25  American  news- 
reel  men  were  on  hand  at  Aintree. 

SPECTATOR  BACK  AGAIN 

Columbia  Daily  Compromises  Witb 
Student  Board  in  Squabble 

After  several  days  of  protests,  argu¬ 
ments,  mass  meetings  and  conferences, 
the  Columbia  Spectator,  daily  news¬ 
paper  published  by  the  undergraduates 
of  Columbia  College,  New  A’ork  City, 
for  the  last  58  years,  was  restored 
March  30  to  its  official  position  by  the 
student  governing  body  which  had  sus¬ 
pended  its  publication  three  days  earlier. 

The  student  board,  the  governing 
body  of  student  activities,  composed  of 
seven  seniors  of  the  college  none  ot 
whom  are  members  of  the  Spectatoi 
staff,  was  not  satisfied  with  the  editorial 
policies  of  the  paper’s  editor,  James 
-A.  W’echsler.  On  Alarch  26  the  board 
decided  to  give  the  editorial  control  of 
the  paper  to  the  entire  editorial  manag¬ 
ing  board  and  thus  to  restrain  the  dic¬ 
tatorial  powers  of  Mr.  W'^echsler. 

Following  this  action  the  entire  edi¬ 
torial  staff  went  on  strike  the  next  day, 
and  the  paper  appeared  with  blank 
pages.  -A  lone  editorial  on  the  front 
page  criticized  the  student  board’s  ac¬ 
tion.  Suspension  ensued. 


SWISS  DEMAND  RETURN 
OF  ANTI-NAZl  WRITER 

Government  Make*  Stern  Request  to 

Berlin  As  Details  of  Kidnapping 
Leak  Out — Jacob  in  Ger¬ 
man  Prison 

The  peaceful  republic  of  Switzerland, 
normally  neutral,  took  sharp  issue  with 
Nazi  Germany  this  week  in  demanding 
the  immediate  return  to  Swiss  soil  of 
Berthold  Jacob,  anti-Nazi  journalist 
who  was  lured  over  the  border  by 
secret  German  operatives  and  now  is 
imprisoned  by  the  Reich. 

-An  -Associated  Press  dispatch  of  .April 
3  said  that  ihc  Swiss  government  is  still 
awaiting  a  reply  to  the  note  directed  to 
Berlin.  The  Parliament  gave  full  sup- 
port  to  an  investigation  into  the  activi¬ 
ties  of  the  Swiss  Nazi  party  and  the 
operations  of  alleged  German  agents. 

The  note  to  Berlin,  voicing  vigorous 
protest,  said  that  the  facts  surrounding 
the  disappearance  of  Jacob  from  Basle, 
Switzerland,  last  month  had  been  es¬ 
tablished  and  that  Hans  VN'esemann, 
Berlin  newspaper  correspondent,  had  ad¬ 
mitted  a  hand  in  the  affair.  He  is  undq 
arrest  by  the  Swiss  government. 

The  Swiss  protest  said  that  Jacob, 
who  fled  from  Germany  at  the  inception 
of  the  Nazi  regime,  was  lured  to  Basle 
“to  conclude  business  affairs  with  Brit¬ 
ish  representatives.”  He  had  done  con¬ 
siderable  writing  of  an  anti-Nazi  nature, 
and  several  months  ago  forecast  con¬ 
scription  in  Germany. 

1  he  German  agents,  according  to  the 
Swiss  note,  offered  him  a  choice  of 
various  fake  passports,  and  when  b 
had  selected  one,  they  set  out  in  a  car, 
i>earing  a  German  police  license  which 
he  did  not  notice,  to  visit  the  home  of 
one  of  the  agents  where  the  spurious 
passiKjrt  could  be  drawn  up.  This  was 
supposed  to  have  happened  March  8. 
The  car  bearing  Jacob  and  the  (jer- 
mans  headed  toward  the  frontier. 

"The  officers  of  the  Swiss  tariff 
station  at  Petit  Huningue,  seventy  feet 
behind  the  frontier  guard  post,  saw  the 
car  approaching,  and  signaled  to  tlx 
driver  to  stop,”  the  protest  said.  “Sud¬ 
denly  the  driver  stepped  on  the  gas,  the 
Swiss  frontier  guard  was  forced  to  jump 
to  one  side  and  the  car  crossed  t^ 
frontier  at  fifty  miles  an  hour. 

“The  German  frontier  post  was 
opened  to  the  car.  At  a  distance  of 
250  yards  over  the  frontier  the  driver 
turned  into  the  Hitlerstrasse,  leading 
to  Weil,  where  the  party  met  two  Ger¬ 
man  officials. 

100  WORDS  ON  HAUPTMANN 

Rengo  Agency  Head  Has  Probisn 
Keeping  Down  Daily  Filing 

“.America  is  full  of  human  interest 
news,  yet,  a  correspondent  from  the 
Orient  is  required  not  to  yield  to  the 
temptation  of  filing  ‘extravagant’  mes- 
.sages.” 

Thus  Kiyoshi  Iwamoto,  chief  of  the 
Shimbun  Rengo  Sha  in  New  York,  the 
Japanese  news  agency,  in  an  interview 
with  Editor  &  Publisher,  complained 
about  his  difficult  job  in  sticking  to  an 
average  daily  quota  of  600  words. 

“Ninety  million  p«)ple  in  Japan  eag¬ 
erly  await  news  from  America,”  he 
said,  “but  if  we  file  too  many  words  we 
soon  hear  from  our  head  office.  Rie 
reason  is  plain.  To  send  a  message  tu 
Japan  at  ‘press  rates’  costs  23  cents. 
Most  of  the  messages  are  therefore 
sent  at  deferred  press  rates  which  are 
13  cents  a  word,  equal  to  37  cents  buy¬ 
ing  power  in  Japan. 

The  Rengo  .Agency  has  sent  out  only 
a  little  more  than  a  hundred  words 
alwut  the  Hauptmann  trial.  However, 
the  high  cost  was  disregarded  what 
the  Supreme  Court  handed  down  tbt 
gold  decision.  Rengo  sent  several  hun- 
clred  words.  During  the  World  Seri« 
cables  are  sent  describing  the  game  «> 
detail,  inning  by  inning. 

Rengo  sends  most  of  its  messages  by 
radio,  because  by  an  international  agree 
ment  Japan  receives  only  30  per  cert 
of  the  cable  tolls,  but  it  gets  50  P® 
cent  of  the  radio  revenue. 


Editor  &  Publisher  for  April  6,  19  35 


11 


inland  gets  model  a.  B.  C.  Dues  Revision  for  Agencies. 
LEGAL  STATUTE  Advertisers  Shows  Downward  Trend 


Definition  of  Legal  Newspaper  Writ* 

,  LI  j  j  L  c  (.Special  to  Editor  &  Publisher)  titlrd  to  receive  all  reports  and  other  service 

ten  by  Committee  Headed  by  P.  ^HICAGO,  April  2— The  new  sched-  rendered  by  the  bureau. 

W.  Just  of  Waukegan  (Ill.)  V.<4  ule  of  dues  lor  all  divisions  of  the  -'n  additional  charge  of  $90  annually  shall 

News-Sun  Audit  Bureau  of  Circulations,  as  ap-  made  for  each  duplicate  full  service  taken 

-  -  ----  ,  .  ..  proved  at  the  recent  meeting  of  the  and  $30  annually  shall  be  charged  tor  each 

A  proposed  model  legal  advertising  arC  hoard  of  directors  was  an-  divisional  service  taken. 

Alining  a  legal  n.wspa^r,  wa,  ^;”^1,S  ,.trfor\d:mis“g  ."J”  "" 


A  proposed  model  legal  advertising 


FREE  ICE  CREAM  PRIZE 
FOR  COMIC  CONTEST 

Hydrox  Company,  Through  Chicago 
American,  Using  Full-Color  Pages 
to  Introduce  Children’s 
Story  Competition 

(Special  to  Editor  &  Publisher) 
Chicago,  April  1 — An  interesting 


'.rained  at  the  recen^^^  nouncea  nere  tins  weex  lor  auverusiiiK  own  organization  only.  CHICAGO,  April  1-An  interesting 

introdu  (-l,-  agency  and  advertiser  groups.  Release  Associate  Advertising  Agencies:  Annual  business  and  good-will  promotion  plan 

K  vv"°v\  ard"\^"t'°u/ '"fc  set-up  for  publisher  divi-  dues,  payable  quarterly  in  advance,  shall  be  has  been  launched  in  the  Chicago 

cago  by  r.  v\.  v\ara  just,  pyoi^egan  effective  July  1,  was  deferred  un-  based  on  the  gross  space  billings  in  publica-  American  by  Hydrox  Ice  Cream  Cor- 

(111.)  1  his  statute,  m  ten-  til  the  newspaper  committee  now  study-  tions  during  the  preceedmg  calendar  year,  as  poration.  Basically,  the  plan  is  a 

Btive  torm,  was  approved  in  principle,  j^g  jhe  rules  and  procedure  of  the  follows  ,,  c-  weekly  contest  for  boys  and  girls  of 

pr":  <«  E.C  u"  r™.o,  Chkago  area,  in  which  p, ires  of 

at  the  l  ine  n  eetinir  of  the  In-  constructive  suggestions  for  the  boards  Pvrucation  Space  Service  Taken  free  ice  cream  are  offered  for  the  best 

jcnted  at  the  June  meeting  ol  the  in  consideration.  $5,000,000  and  over . $230  per  year  story  written  on  either  "the  most  in- 

,  ,4  v,  •  fit,  amended  by-laws,  governing  the  j2,000,000  to  $5,000,000.  .$165  per  year  teresting  personal  adventure”  or  “the 

Mr.  Just  was  named  chairman  o*  J^ne  jugg  schedules  of  advertising  agency  $500,000  to  $2,000,000.  .$115  per  year  finest  deed  any  other  boy  or  girl  has 

committee  to  revise  the  statute.  Ufher  ^nd  advertiser  members,  follow:  $250,000  to  $500,000. .  $75  per  year  done.” 

members  of  the  committw  are  John  K  Article  11.  Section  1  Under  $250,000  .  $50peryear  ^  unique  feature  of  the  contest  is 

Lux,  Joltct  (111.)  n erald-JS ews  and  A.  There  shall  lie  six  classes  of  membership  An  associate  advertising  agency  member  rnamier  in  which  Drize  winners  are 


weekly  contest  for  boys  and  girls  of 
the  Chicago  area,  in  which  prizes  of 
free  ice  cream  are  offered  for  the  best 
story  written  on  either  "the  most  in¬ 
teresting  personal  adventure”  or  “the 
finest  deed  any  other  boy  or  girl  has 
done.” 

A  unique  feature  of  the  contest  is 


Lux,  Joliet  (111.)  ri erald-N ews  and  A.  There  shall  lie  six  classes  of  membership  An  associate  advertising  agency  member  manner  ill  which  orize  winners  are 

\V.  Shipton,  Springfield  Illinois  State  as  follows:  .Advertisers;  local  advertisers;  shall  be  entitled  to  receive  all  reports  and  Contest  StorieS  are  indeed 

Journal.  The  tentative  proposed  statute,  advertising  agencies;  associate  advertising  other  service  rendered  by  the  bureau  on  one  i eoresentatives  of  various 


getting  forth  qualifications  that  a  pub- 
liation  must  meet  to  be  eligible  to  pub¬ 
lish  legal  notices,  is  as  follows : 

"l.  A  newspaper  of  general  circulation. 


agencies;  publishers;  miscellaneous  members,  or  more  of  the  following  divisions: 

(The  only  change  here  is  the  elimination  of  Service  1 — Magazines, 

the  classitication  of  “.Associate  Advertisers”  )  Service  2 — Business  Papers. 

.\rticle  111,  Section  1  Service  3 — Farm  Papers. 


weekly  by  i  epresentatives  of  various 
local  boy  and  girl  organizations, 
through  a  group  known  as  Hy  Council. 
This  group  consists  of  appointed  rep- 


1  I  nrinflrl  nohliOieH  fnr  the  dis-  ADVERTISERS:  Annual  dues  $40.  Members  Service  4— Newspapers  in  New  England  resentatives  from  the  Boy  ScOUtS,  Girl 

"ISlna  ion  of lial  or  and  ^hall  be  entitled  to  receive  bureau  and  North  Atlantic  states.  ScOUtS,  Junior  Y.  C.  A.  and  Other 

P  rejiorts  and  service  subject  to  the  following  Service  5 — Newspapers  in  Middle  states.  - :i  i.'__u - 1 - _z 


itelligence  of  a  general  character,  having  a 


fide  subscription  list  of  paying  sub- 


Scouts,  Junior  Y.  }kl.  C.  A.  and  other 
juvenile  associations.  Each  member  of 


jeribers  of  not  less  than  200  in  number,  or- 


(a)  Publisher’s  Statements  and  Audit  Re-  Western  states 


Service  6--Newspapers  in  the  Southern  and  ^2.00  weekly  for  the 


,  .u.  .  fiwA  nw;,..  ’.orh  ports  covering  up  to  100  publications  shall  be  Service  7 — .Ml  Canadian  publications.  ,,  ,  .  j  j  .i  i 

■i,''.  .hroJg^a^iXnd  whir,dv.r.LrM 

mh  newspaper  shall  have  been’  established,  «  ‘he  time  mem^rship  begins  and  the  mem-  agency.  .American.  Aside  from  the  in- 

■hnted  mailed  and  published  at  regular  in-  “er  may  revise  the  list  at  such  times  as  may  An  associate  advertising  agency  member  trodUCtory  ad,  the^contest  series  IS  ap- 
tervsls’at  least  once  in  each  week  in  the  he  designated  by  the  board  of  directors.  taking  more  than  one  of  the  divisional  ser-  pearing  weekly  through  the  medium  of 

sate,  county,  city  or  township  where  such  (*>)  Dues  for  service  in  excess  of  that  pro-  vices  shall  pay  the  regular  dues  for  each  fyH  ^olor  pages  in  the  -American’s 

publication,  notice  by  publication  or  official  vided  for  in  paragraph  (a)  shall  be  fixed  by  divisional  service  taken.  L'omic  Pictorial,  16-page  tabloid  COmic 

adrertising  is  given  or  made,  for  at  least  ‘he  board  of  directors,  provided  only  that  not  An  additional  charge  of  25  per  cent  of  the  Saturdays 

two  years  continuously  preceding  the  date  of  rnorc  than  $240  per  annum  may  be  charged  a  regular  dues  shall  be  made  for  each  duplicate  (  omir  utvip  is  used  in  annoiinciniz 

..U.S  nnhliratinn  notice  or  advertisement-  and  member  for  one  full  service.  service  taken.  ,  '-''J**'"-  style  is  uscu  in  aiiituuiiLiii(j 

“2.  Printed  at  and  from  the  place  'from  f®)  An  advertiser  member  shall  have  the  Service  shall  be  for  the  use  of  member’s  adventure  Or  good  deed  adjuc^ed 

vliich  it  purports  to  be  issued  and  published  option  of  paying  the  required  dues  annually  own  organization  only.  the  best  for  the  week  by  the  council, 

refularly  and  which  said  newspaper  shall  be  >u  advance  or  quarterly  in  advance  as  he  may  Bv-Laws  Changed  Only  for  Purpose  of  -A  total  of  1,003  prizes  are  offered 

Is  column  and  sheet  form,  equivalent  in  Unless  otherwise  indicated,  bills  will  Co-ordination  each  week  by  Hydrox.  First  prize  is 

space  to  at  least  four  pages  with  five  col-  rendered  on  an  annual  basis.  jhe  following  by-laws  are  not  altered  in  free  ice  cream  every  week  for  six 

umni  to  the  page  and  eacn  of  said  columns  classification  of  “Associate  Adverti-  substance.  Slight  changes  have  been  made  months ;  second  prize  is  free  ice  cream 

»  be  at  least  11  ems  pica  in  width;  and  *cra  is  eliminated.)  make  them  accord  with  the  above  amend-  every  week  for  three  months  and  third 

“3.  Such  newspaper  shall  be  issued  at  Local  Advertisers:  Annual  dues  payable  ments.  orj,.  free  jee  cream  everv  week  for 

least  once  each  week  with  a  regular  date  'n  advance  based  on  reports  furnished  in  a  Miscellaneous  Members:  Annual  dues,  One  tVinnsanH  arlrlitinnal 


work  involved. 


ti  publication  and,  if  daily,  at  least  six  city  where  such  advertiser  is  located*.  payable  Quarterly  in  advance,  as  follows:  •  i.ssv.FM.y»aava  caKa\xa».avaswg 

dirt  of  each  week,  from  a  known  office  of  In  cities  where  reports  on  ten  or  more  pub-  j-uU  service.  $2;0,  entitling  member  to  rel  P'''^« 

publication,  equipped  with  skilled  mechanics  Iications  are  furnished  dues  shall  be  $15.  In  ceive  all  reports  and  other  service;  limited  awarded  tor  the  next  best  1,IHK) 

ud  workmen  and  with  the  necessary  ma-  cities  where  reports  on  between  five  and  ten  service,  entitling  member  to  one  or  more  of  Stones. 

;enals  and  machinery  for  preparing  and  publications  are  furnished  dues  shall  be  $10.  the  services  listed  below  at  the  rate  of  $60 

printing  the  same,  excepting,  however,  that  In  cities  where  reports  are  furnished  on  less  for  each  service  taken  vai/iv 

inch  daily  newspaper  shall  not  be  required  to  than  five  publications  dues  shall  be  $5.  Service  1 _ Magazines.  KNOX 

usue  more  than  five  of  such  daily  issues  in  A  local  advertiser  member  shall  be  entitled  Service  2 _ Business  Papers. 

any  »eek  in  which  a  legal  holiday  is  included;  to  reports  and  other  service  rendered  by  the  Service  3 _ Farm  Papers.  Chicag 

ud  bureau  only  in  newspapers  and  local  period!-  Service  4 — Newspapers  in  New-  England 

“4.  At  least  25  percent  of  the  space  in  any  cals  generally  circulated  in  the  city  where  and  North  Atlantic  states. 

iucb  newspaper  shall  be  devoted  to  reading  such  member  is  located.  Such  reports  are  for  Service  5— Newspapers  in  Middle  states.  . 

or  iiews_matter  and  such  newspaper  must  be  the  individual  use  only  of  the  member.  Service  6— Newspapers  in  the  Southern  and  P 


prize  is  free  ice  cream  every  week  for 
one  month.  One  thousand  additional 


KNOX  EMPHASIZES  CHARACTER 

Chicago  Publisher  Haa  No  Use  for 
“Balanced”  Editorials 

The  essentials  of  building  character 


printed  in  the  Elnglish  language  and  entered  .Advebtising  Agencies:  Annual  dues,  pay-  Western  states 
IS  second  clast  postal  matter  or  qualified  for  able  quarterly  in  advance,  shall  be  based  oi  Service  7— aI 

in  the  United  States  mails  at  the  Post  the  gross  space  billings  in  publications  during  Service  8 — An 

OSice  of  the  place  of  printing  and  publica-  the  preceding  calendar  year,  as  follows:  ceeding  50  desi 

tm.  and  which  such  postal  permit  shall  be  Total  Annual  Local  Se’rvice- 

adiative  of  the  place  of  issue  and  publica-  Billing  fob  All  Full  vanc«  baseri  on 


^service  3 — A^ewspapers  in  i»iiaaie  siaies.  ...  ,  .  ?  •  j  i_ 

Service  6 — Newspapers  in  the  Southern  and  publishing  were  emphasized  by 


Service  7 — All  Canadian  publications. 


W.  H.  COWLES  PROMOTES  SON  $2,000,000  to  $5,000,000.  .$500  per  year 

-  $500,000  to  $2,000,000.  .$350  per  year 

w.  H,  Jr.  Named  General  Manager  $250,000  to  $500,000.  .$225  per  year 

D  LI-  Under  $250,000  . $150  per  year 

**®^'**  Publication*  An  advertising  agency  member  shall  be  en- 

(Spectal  to  Editor  &  Publisher)  -  — 

Spokane,  Wash.,  .‘\pril  1— W.  H.  vertising  manager  of  the  Pacific  North- 


l  estern  states.  Col.  Frank  Knox,  Chicago  Daily  News 

^rvice  7 — All  Canadian  publications.  editor  and  publisher,  in  a  talk  delivered 

Service  8— Any  list  of  publications,  not  ex-  before  the  western  conference  of  As- 
teding  50,  designated  |>y  ‘he  memlMr.  sociated  Business  Papers,  Inc.,  at  the 

Local  Service-Annual  dues  ^able  in  a^  ^nion  League  Club,  Chicago,  April  1. 
ance  based  on  reports  furnished  in  a  city  ui*  T-  a  j  au  i  * 

here  the  member  is  located.  .  Publications  today  are  the  length  and 


ceeding  50,  designated  by  the  member. 

Total  Annual  Local  Service — Annual  dues  payable  in  ad* 

Billing  FOi  All  Full  vance  based  on  reports  furnished  in  a  city 

Publication  Sface  Service  Dues  where  the  member  is  located. 

$3*000,000  and  over . $700  per  year  In  cities  where  reports  on  ten  or  more  \ 

$2,000,000  to  $5,000,000.  .$500  per  year  Iications  are  furnished  dues  shall  be  $15. 

$500,000  to  $2,000,000.  .$350  per  year  cities  where  reports  on  between  five  and 

$250,000  to  $500,000.  .$225  per  year  publications  are  furnished  dues  shall  be  : 

Under  $250,000  . $150  per  year  In  cities  where  reports  are  furnished  on 

An  advertising  agency  member  shall  be  en*  than  five  publications  dues  shall  be  $5. 

irtising  manager  of  the  Pacific  North-  KENNEDY  AT  MINNESOTA 


.u.  publisher  of  the  Spokane  I'arm  Trio,  has  been  appointed  ru-  r  «  i,  .  pj-.  •  mation  is  me  ot  the  worst  crimes  ot 

,.tbe  Spokesntan-Review,  Spokane  Chroni-  advertising  manager.  Seattle  M.n  Chief  Spemker  .t  Editor. 

t/eand  Northwest  Farm  Trio,  has  ap-  J-  J-  fierney  remains  manager  of  Course  April  25-27  Knox  * 

o  a  L°  InA  Review  The  future  of  the  newspaper,  particu-  Coi.  Knox  voiced  his  disapproval  of 

infu^^er  of  all  Cowles  pub-  and  Chronicle.  ...  ..  larly  of  the  country  weekly,  will  be  an  the  so-called  "balanced  editorial,”  de- 

rations.  The  general  manager  is  pro-  G.  -a.  Flanagan,  who  has  Men  dis-  outstanding  subject  for  discussion  at  the  clarine  a  naoer  should  not  nublish  an 

*  of  .h.  .rw  circulanon  manager  for  the  mh  annil  Ejitors;  Short  Course  of  SSl  on  any  subjS  oTwEht  h“ 

s  ar  £  a’  “  pnhhcations.  (T.  l’*''"'"'  <h'  departTOnt,  of  jonmalism  and  ag-  opinion.  'Editorial  columns  should 

s  M  He  has  appointed  Tom  J.  Turner  ad-  Idaho  has  been  appointed  assistant  cir-  nculture.  University  of  Minnesota,  at  nrimarilv  be  reserved  for  men  who 

TV  Wising  director  of  the  Spokesman-  culaHon  mmiager  of  Review  and  Chroni-  University  Farm.  St.  Paul.  April  25-27.  Lve  opinions  to  express  and  power  to 

p ‘9  Review  and  the  Chronicle.  Mr.  Tur-  cle  by  L.  E.  Uyer,  circulation  manager.  To  that  subject  has  been  assigned  the  express  them,”  lie  said. 

been  manager  for  many  yea's  -  entire  afternoon  of  April  26.  Fred  W.  — _ ! _ 

et  M  the  Review-Chronicle  general  adver-  RECEIVED  TRIAL  BONUSES  Kennedy,  field  manager  of  the  Wash-  qiiiunAV  RADin  Ans  rarkph 
1  using  bureau.  ,  Bonuses  for  New  York  Evening  ington  Press  Association,  Seattle,  will  °  t  p 

biO-  L.  A.  Batchelor,  who  has  been  in  Jtwrnal  editorial  workers  and  office  lead  the  discussion,  presiding  over  a  Editor  &  Publisher) 

TO  general  advertising  bureau  under  boys  who  covered  the  Hauptmann  trial  panel  consisting  of  representative  Min-  Montreal  April  l— sales  talks  or 

T'U’ner,  moves  up  to  manager.  I’lemington.  N.  J.,  were  paid  by  „esota  country  weekly  publishers.  advertising  over  any  Canadian 

voi*  G.  W.  Roche  has  been  appointed  di-  tbeck  March  14,  one  month  after  the  Carl  W.  Jones,  publisher,  Minneapolis  o  j***^?" 

/evft  rwor  of  the  home  economics  and  conviction.  The  bonuses  ranged  from  Journal,  will  give  a  dinner  in  honor  of  pibit^,  the  C:anadian  Radio  Br^cast- 

activities  division  of  the  Review  $10  for  office  boys  to  a  top  of  $125.  the  visiting  editors,  at  University  ‘“S  Commission  has  decided.  The  ef- 

n  the  ^  Chronicle.  He  has  been  director  Time  off,  equal  to  the  overtime,  had  Farm,  April  26.  fective  date  of  the  new  order  will  be 

hufr  of  the  retail  advertising  department  of  been  granted  previously.  The  closing  feature  will  be  a  sym-  announced  after  a  study  of  existing 

»  the  two  papers.  -  posium  by  three  of  the  younger  genera-  “"tracts  has  been  made. 

®  Bert  F.  Lacy  remains  manager  of  NEWS  PHOTOGRAPHERS  EXEMPT  tion  in  newspaper  work  in  Minnesota —  i-gxiTU” 

L.  ®*..rctid  advertising  division  of  both  Newspaper  photographers  have  been  G.  Bjorn  Bjornson,  of  the  Minneota  SPONSORING  “USED  CAR  MONTH 
PODlications.  Mr.  Lacy  is  president  exempted  from  the  provisions  of  the  Mascot,  Miss  Lois  Hopkins,  Faribault  The  Nashville  (Tenn.)  Banner  is 

v.’*,^car  of  the  Pacific  Northwest  Ramsey  bill  of  North  Carolina,  which  Daily  News,  and  Wilbur  Elston,  St.  sponsoring  “Used  Car  Month”  during 

Iff  soc**^***^  Advertising  Executives’  .\s-  requires  examinations  and  licensing  of  Peter  Herald.  'These  three  will  tell  .•\pril.  Nashville’s  champion  used  car 

u  t^"-  commercial  photographers.  The  bill  was  what  they  are  looking  forward  to  in  salesman  will  be  chosen  and  presented 

tt-  P.  Mc.Mlister,  formerly  acting  ad-  amended  during  floor  discussions.  newspaper  work.  a  loving  cup,  appropriately  engraved. 


In  cities  where  reports  on  ten  or  more  pub-  breadth  of  the  shadow'  of  one  man, 
Iications  are  furnished  dues  shall  be  $15.  In  declared  Col.  Knox  in  asserting  that 
cities  where  reports  on  between  five  and  ten  character  and  ideals  are  important  to  the 
publications  are  furnished  dues  shall  be  $10.  SUCCess  of  any  worthwhile  publication. 
Ill  cities  where  reports  are  furnished  on  less  He  viewed  the  newspaper  as  public  Util- 
than  five  publications  dues  shall  be  $5.  furnishing  the  public  unbiased  in- 

irpMMirrtv  at  MiMMccrk-r* -  formation  concerning  daily  events. 

KENNEDY  AT  MINNESOTA  ^he  source  of  this  infor- 

Sesttle  Man  Chief  Speaker  at  Editors’  mation  is  me  of  the  worst  crimes  of 

Course  April  25-27  ^  ^ 

The  future  of  the  newspaper,  particu-  Col.  Knox  voiced  his  disapproval  of 


SUNDAY  RADIO  ADS  BARRED 

(Special  to  Editor  &  Publisher) 
Montreal,  April  1 — Sales  talks  or 
spot”  advertising  over  any  Canadian 
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Editor  &  Publisher  for  April  6,  1935 


NASHVILLE  DAILIES  FORCE  REFORMS 
ENDING  “FEE-GRABBING”  COURTS 

Only  Minor  Functions  Left  to  Magistrates  by  Proposed  Law,  After 
Campaign  Rouses  Public  to  Long-Tolerated 
Abuses 


(Stecial  to  Editor  1’i  blisher) 

XJ  ASHX'ILLK,  Tenn.,  April  3. — 
Like  a  flash-back  to  the  crusades  of 
“Marse  Henry”  Watterson  and  Henry 
Grady  is  the  vigorous  campaign  carried 
on  by  Nashville  newspapers  during  the 
past  two  months  to  arouse  public 
opinion  against  Tennessee’s  traditional 
“fee-grabbing”  magistrates’  courts.  It 
appears  to  i>e  slated  for  certain  success 
in  the  General  Assembly  which  recon¬ 
vened  March  25.  Partial  success  already 
has  been  achieved  in  the  passage  of  a 
legislative  act  removing  the  criminal 
jurisdiction  of  the  “fee-grabbers”  in 
Hamilton  county  ( Chattanoc^a ) ,  and  a 
mure  drastic  bill  for  state-wide  applica¬ 
tion  has  been  submitted  to  the  legisla¬ 
ture  with  the  full  support  of  the  major 
bar  associations.  A  public  hearing  was 
scheduled  for  April  4. 

The  campaign,  inaugurated  last  June 
when  a  group  of  indignant  Chattanooga 
citizens  organized  a  “Committee  of  100” 
to  seek  means  of  abolishing  the  “fee 
system”  of  obtaining  justice,  made  little 
progress  until  December. 

At  this  time,  the  Xashz'ille  Tennes¬ 
sean  began  an  aggressive  campaign  in 
cartoons  and  editorials  against  the  “j. 
p.”  courts. 

The  idea  of  a  campaign  against  the 
“justice  of  the  peace”  courts  first  was 
tried  out  in  the  morning  member  of  the 
Tennessean  papers  through  front  page 
cartoons  by  Joe  Parrish,  which  drama¬ 
tized  the  common  injustices  of  these 
courts,  and  through  editorials  by  Jen¬ 
nings  Perry,  editorial  writer,  giving 
facts  and  figures  in  support. 

So  instantaneous  and  spontaneous 
was  the  response  from  the  public  that 
the  management  decided  to  arouse  pub¬ 
lic  opinion  and  endeavor  to  force 
action  during  the  present  session. 

Accordingly,  the  front  page  of  the 
Evening  Tennessean  was  thrown  open 
to  daily  news  and  features  of  the  abuses 
of  the  “fee-grabbers,”  resulting  in  a 
deluge  of  personal  experiences  from 
victims  of  the  courts  which  furnished 
copy  for  a  daily  front  page  news  story 
averaging  a  column  long.  The  Evening 
Tennessean  also  conducted  for  more 
than  a  month  a  “straw  vote”  on  the 
question,  “Are  you  in  favor  of  the 
establishment  of  public  courts  of  record, 
presided  over  by  salaried  judges,  to 
have  authority  over  minor  criminal  and 
civil  cases,  supplanting  the  present 
magistrates’  courts  operated  under  the 
fee  system?” 

The  response  to  the  poll  was  even 
more  striking  than  had  been  the  re¬ 
sponse  to  the  editorials  and  campaign, 
6,020  favoring  abolition  of  the  courts, 
while  only  9  voted  to  keep  the  “fee  sys¬ 
tem.”  And,  although  names  were  not 
published,  a  check  of  the  ballots  by  the 
editors  revealed  that  those  voting 
against  the  court  ranged  from  univer¬ 
sity  presidents  to  day  laborers. 

In  the  midst  of  the  poll,  public  pres¬ 
sure  became  too  warm  for  the  magis¬ 
trates  of  the  county  court  of  Davidson 
county,  in  which  Nashville  is  located. 
The  court  appointed  three  of  its  mem¬ 
bers  to  investigate  the  charges  and  to 
recommend  ways  and  means  of  elimi¬ 
nating  such  abuses  as  were  found. 

At  this  jucture,  the  Xashznlle  Ban¬ 
ner  joined  in  the  campaign  to  get  rid 
of  the  “fee-grabbers,”  forgetting 
past  differences  with  the  Tennesean 
papers. 

Despite  a  steadily  increasing  tide  of 
straw  votes  against  the  courts  and  de¬ 
spite  the  united  front  presented  by  the 
three  newspapers  against  continuance  of 
the  fee-collecting  courts,  the  Davidson 
court,  by  a  two-thirds  majority,  refused 
to  agree  with  the  recommendation  of  its 
own  committee  that  criminal  jurisdiction 
be  removed  from  the  magistrates’  courts, 
and  tabled  the  committee’s  report. 
The  three  newspapers,  aided  by  news 


support  from  Chattanooga,  Memphis 
and  Knoxville  papers,  kept  continually 
plugging  away  with  news  stories,  edi¬ 
torials  and  cartoons.  A  new  allv  ram<‘ 
to  their  aid  in  a  joint  meeting  of  repre¬ 
sentatives  of  the  bar  associations  of 
Chattanooga.  Knoxville,  Memphis  and 
Nashville,  which  appointed  a  committee 


of  Nashville,  in  cooperation  with  the 
-Nashville  Bar  and  Library  .\ssociation, 
which  has  now  l)een  introduced.  The 
bill  provides  for  general  session  courts 
to  handle  all  the  minor  criminal  and  civil 
actions  now  in  the  “j.  p.”  courts  and 
leaves  the  “j.  p.’s”  only  the  powers  to 
issue  warrants,  perform  marriage  cere¬ 
monies  and  to  act  in  ouster  cases  when 
persons  are  to  be  ejected  from  houses, 
etc.  .-Mthough  drawn  especially  for 
Davidson  county  (Nashville),  it  is  so 
written  that  any  county  in  the  state 
may  adopt  or  reject  it  by  simple  amend¬ 
ments. 

During  the  heat  of  the  battle,  inci- 


MISS  CANFIELD  LOSES 
$1,100,000  ACTION 

Judge  Hand*  Down  Directed  Verdict 
in  Favor  of  E.  W.  Scripp*  and 
Associates — N  e  wspaper 
Stock  Involved 

(By  tr’egraph  to  Editor  &  Publisuer) 

Los  -•N.nceucs,  Cal.,  April  2— di¬ 
rected  verdict  in  favor  of  E.  W.  Scrippj 
and  associates  was  returned  yesteriy 
by  a  jury  in  Judge  Walter  S.  Gates’ 
court  at  the  conclusion  of  an  eight- 
week  trial  of  an  action  brought  by  Miss 
-A.lice  L.  Canfield  for  the  recovery  of 
$L10().00U.  The  plaintiff,  sister  of  tht 
late  Byron  H.  Canfield,  had  charged 
that  the  defendants  unlawfully  disposed 
of  newspaper  stocks  pledged  as  collat¬ 
eral  for  three  notes. 

She  had  contended  that  certain  of  the 
notes  were  forgeries.  During  their  d^ 
fense  of  the  suit  the  Scripps  interests 
introduced  into  the  evidence  a  judgment 
of  the  Washington  State  superior  court, 
later  confirmed  by  that  state’s  supreme 
court,  holding  that  the  notes  were  not 
forgeries.  This  ruling  was  in  a  similar 
case  involving  the  same  issues  and  with 
the  same  parties  as  plaintiffs  and  it- 
fondants  as  the  action  tried  here. 

When  the  present  suit  was  called  for 
trial  in  February,  Mr.  Scripps’  attor¬ 
neys,  S.  S.  Hahn  and  VV.  O.  Graf,  at¬ 
tempted  to  bar  the  suit  on  the  ground 
that  it  had  been  tried  and  adjudged  in 
the  Washington  courts,  but  were  over¬ 
ruled.  A  motion  for  nonsuit  also  was 
denied  at  the  conclusion  of  the  plain¬ 
tiff’s  case. 

Yesterday  after  six  days  of  argu¬ 
ment  Hahn  and  Graf  mov^  for  an  in¬ 
structed  verdict  on  several  grounds  and 
this  was  granted  by  the  court,  who  d^ 
dared  that  the  question  presented  "is 
wholly  and  solely  a  matter  of  law.' 
Grounds  for  the  verdict  were  that  the 
Washington  verdict  was  a  good  judg¬ 
ment  and  admissible  to  evidence  and  a 
bar  to  action  here;  that  Canfield  actu¬ 
ally  borrowed  the  money  and  could  not 
get  the  stocks  back  without  tendering 
it;  and  that  at  least  one  of  the  notes 
was  valid  and  provided  sufficient 
grounds  to  foreclose. 

Following  the  instructed  verdict.  At¬ 
torneys  William  H.  Neblett  and  Dean 
Warner,  representing  Miss  Canfield, 
announced  they  would  appeal  to  the  state 
Supreme  Court. 


NEW  OPERATING  COMPANY 


Publishers  of  Copley  Papers  Become 
Vice-Presidents  in  New  Setup 

A  new  operating  company.  Southern 
California  .Associated  Newspapers,  has 
been  formed  by  Col.  Ira  C.  Copely  to 
take  over  the  properties  of  the  individ¬ 
ual  companies  owned  by  his  former 
holding  company.  Southern  California 
Newspapers  .Asscoiated. 

No  change  in  personnel  results.  CoL 
Copley  being  chairman  of  the  board,  and 
Clark  F.  Waite,  vice-president  and  gen¬ 
eral  manager.  .All  publishers  of  this 
group  of  Cojiley  papers  become 
presidents.  They  are  H.  C.  Berkho- 
mer,  Alhambra  Post-Advocate ;  William 
Shea,  Culver  City  Star-Xezvs;  W.  S 
Kellogg,  Glendale  Xews-Press;  P.  M. 
Knox,  Monrovia  Post;  and  John  ]■ 
Berry,  Redondo  Breeze. 

One  paper  in  the  group,  the  Sv 
Pedro  Xeu's-Pilot.  is  not  affected  bj 
the  new  set  up.  J.  -A.  W'aite  is  publisher 

GAINSWAY  HEADS  A.  P.  GROUP 

.At  its  spring  meeting  in  Newar« 
April  1,  the  .Associated  Press  of  N’e* 
Jersey  elected  Fred  J.  Gainsway.  man¬ 
aging  editor,  Jersey  City  (N.  J.)  Jeff) 
Journal,  president,  succeeding  Jobt 
Beer,  city  editor  of  the  Xeitvrk 
Call.  Irving  F.  Reimers,  editor,  Fed* 
Amboy  Ezming  Xetvs,  was  named  sec¬ 
retary. 

RAN  “HANDBILL”  EXTRA 

The  .4thol  (Mass.)  Daily 
printed  an  extra  in  handbill  form^ 
nouncing  the  passage  of  the  P^' 
man  bonus  bill  15  minutes  after  rec^ 
ing  a  phone  flash  from  the  Boston  At 
bureau. 


to  draft  a  mcxlel  bill  for  submission  to 
the  legislature. 

This  bill  was  to  be  presented  to  the 
legislature  by  the  Davidson  county  dele¬ 
gation,  but  this  group  at  first  refused, 
saying  that  it  was  bound  by  pre-election 
pledges  not  to  consider  any  new  legis¬ 
lation  except  as  approved  by  the  David¬ 
son  county  court.  News  stories  an¬ 
nouncing  this  decision  aroused  such  a 
storm  of  public  igidignation  that  within 
a  few  days  State  Senator  George  H. 
Cate,  leader  of  the  delegation,  stated 
that  the  action  of  the  court  in  refusing 
to  consider  the  report  of  its  own  com¬ 
mittee  had  absolved  him  from  his 
promise  and  that  he  would  welcome  the 
opportunity  to  introduce  legislation  pre¬ 
pared  by  the  bar  association.  This  view 
later  was  taken  by  the  entire  Davidson 
delegation,  which,  as  expected,  intro¬ 
duced  the  “anti-fee-grabbing”  bill  in 
the  present  legislature. 

A  preliminary  bill  calling  for  gen¬ 
eral  sessions  courts,  with  salaried  of¬ 
ficers,  to  replace  the  “fee-grabbing” 
courts,  establishing  a  small  legislative 
tax  to  be  paid  by  litigants  in  support 
of  these  courts  and  limiting  fees  to  less 
than  half  the  present  schedule  was 
drafted  and  introduced,  but  was  not 
whipped  into  final  form  before  the  legis¬ 
lature  recessed.  At  the  last  moment 
in  the  legislative  session,  a  bill  appli¬ 
cable  to  Chattanooga  and  Hamilton 
county  only  was  passed,  to  remove  all 
criminal  jurisdiction  from  the  “j.  p.” 
courts  there. 

During  the  recess,  an  “air-tight”  bill 
was  prepared  by  Judge  John  .A.  Pitts, 


dents  of  all  kinds  that  occurred  in  the 
magistrates’  courts  were  published, 
without  regard  to  advertisers  affected, 
but  in  consideration  of  the  fact  that 
business  houses  were  forced  to  use  the 
“fee-grabbing”  courts  to  collect  debts 
without  any  other  recourse,  the  names 
of  companies  involved  as  a  third  party 
were  not  published.  .Among  the  abuses 
cited  were: 

1,  that  one  out  of  every  100  persons 
in  Davidson  county  during  1934  was 
committed  to  penal  servitude  on  the 
county  roads  on  petty  charges  in  “j.  p.” 
courts : 

2,  that  98  per  cent  of  the  cases  were 
decided  in  favor  of  the  plaintiffs: 

3,  that  certain  collection  agencies  ad¬ 
vertised  through  the  mails  that  they 
had  “agreements”  with  certain  magis¬ 
trates  not  to  make  any  charges  unless 
collections  were  secured  (a  facsimile  of 
one  such  “agreement”  was  reproduced 
in  the  Evening  Tennessean) ; 

4,  that  fees  charged  often  were  far 
above  debts  collected  through  the 
courts. 

In  printing  the  daily  news  stories  of 
“horrible  examples,”  the  Nashville 
newspapers  did  not  resort  to  “mud- 
slinging,”  but  merely  published 
straightforward  news  stories,  giving 
names,  places,  times  and  actual 
events. 

During  the  hottest  part  of  the  fight, 
one  Nashville  magistrate,  whose  court 
had  been  under  fire  for  some  time,  be¬ 
came  so  wary  that  he  immediately  de¬ 
clared  court  adjourned  whenever  a  re¬ 
porter  entered  the  court  room. 
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^‘Why  not  Hnsure^ 
our  advertising?^^ 

.  .  asked  Guardian  Life 


O  celebrate  its  7Sth  anniver¬ 
sary,  Guardian  Life  Insurance  Com¬ 
pany  decided  to  put  on  a  drive  for 
more  business  with  a  national  adver¬ 
tising  campaign.  The  question  of 
insuring  the  success  of  its  adver¬ 
tising  naturally  came  up.  It  was 
decided  to  test  various  copy  themes. 

The  advertising  agency  on  the 
account,  Hanff-Metzger,  looked  for 
a  medium  that  would  give  the 
answer  quickly  and  economically.  It 
was  found  close  at  hand. .  .The  New 
York  Times  Magazine. 

Quick  insertion  was  possible  with 
its  late  closing  date.  Results  were 
available  wdthin  a  week  after  pub¬ 
lication.  And  it  had  proved  in  the 
past  to  be  productive  on  insurance 


advertising.  Here  were  both  speed 
and  low  cost. 

Three  test  advertisements  ran  in 
The  New  York  Times  Magazine  in 
February.  Within  a  month  after  the 
third  appeared  the  national  cam¬ 
paign  began. 

The  test  advertisements  in  The 
Times  produced  highly  satisfactory 
returns.  For  example,  in  Boston  and 
Newark  sales  ran  three  out  of  five 
inquiries. 

Guardian  Life  has  pledged  to  its 
salesmen  that  they  will  be  backed 
with  TESTED  ADVERTISING. 
Make  this  same  pledge  to  your  sales¬ 
men.  Insure  the  success  of  your 
national  campaigns  with  advertis¬ 
ing  tested  in 


Nm  fork  ®im^H 


A  PART  OF  THE  SUNDAY  EDITION  OF  THE  NEW  YORK  TIMES 
AVERAGE  NET  PAID  SALE,  740,000 
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N.  Y.  REPRESENTATIVES  ORGANIZE; 
PUSH  RATE  DIFFERENTIAL  ACTION 

Harry  J.  Prudden  Heads  New  Association,  Which  Grows  Out 
of  Efforts  to  End  Trouble  Over  Local-National 
Advertising  Rates 

Newspaper  representatives  in  matters  where  individual  effort  would 
New  York  met  April  2  at  the  be  ineffeeti\e.  He  said  the  local-national 
offices  of  E.  Katz  Special  Agency,  500  problem  was  one  involving  millions  of 
Fifth  avenue,  and  organized  the  News-  dollars  for  newspapers  and  having  im- 
paper  Representatives’  Association  of  portant  effects  on  the  future  of  news- 
Xew  York,  electing  Harry  J.  Prudden,  jjaiKJr  advertising. 

ol  I’rudden,  King  &  Prudden,  Inc.,  “If  our  association  busies  itself  with 
as  president,  and  other  officers  as  this  prol)lem,  we  will  have  our  job  cut 
follows:  out  lor  the  ne.xt  year  at  least,"  he  said. 

V  ice-President,  Harry  D.  Reynolds,  "The  newspainir  industry  can't  go  on 
Reynolds-P'itzgerald,  Inc.  as  it  has  with  a  ci.ntinuing  handicap 

Se«;retary,  Win.  \\’.  Frazier,  Allen-  ot  hit-or-miss  application  of  national 
Klapp-Frazier  Company.  rates.  You  can’t  blame  advertisers  for 

Ireasurer,  Herman  G.  Halsted,  Paul  turning  to  other  media  if  they  tind  they 
Block  it  Associates.  are  paying  40  per  cent  more  for  news- 

Executive  Committee:  George  R.  pai)er  ad\ertising  than  certain  of  their 
Katz,  E.  Katz  Special  .\gency ;  Mon-  coiniK-titors,  and  you  can’t  blame  ad- 
roe  H.  Long,  The  Branham  Company ;  vertising  agents  for  recommending  other 
Louis  Gilman,  Gilman,  Nicoll  &  Ruth-  media  if  newspaper  copy  has  to  be 
man;  Ray  McKinney,  J.  i*.  McKinney  routed  through  the  dealer  rather  than 
&  Sons;  John  A.  Hinman,  Texas  Daily  through  the  agency. 

Press  League,  Inc.  "Every  year  a  greater  percentage  of 

The  organization  grows  out  of  in-  national’ advertising  has  been  placed  at 
formal  meetings  held  recently  to  dis-  local  rates  than  in  the  year  before.  Most 
cuss  the  difficulties  involved  in  varying  newspapers  rejected  the  various  de¬ 
application  of  retail  and  general  adver-  mands  by  advertisers  for  cuts  in  the 
tising  rates  by  newspapers  in  many  national  rate,  but  their  average  rates 
parts  of  the  country.  Consideration  of  on  national  advertising  have  gone  stead- 
this  problem  led  to  the  sending  of  a  ily  down  as  more  and  more  of  it  has 
letter  to  newspaper  publishers,  as  de-  been  placed  at  local  rates, 
scribed  in  Editor  &  Pi  blisher  of  "I  think  that  now  we  are  heading  off 
March  lo,  urging  revision  of  rate  cards  this  tendeiKy.  Publishers  at  least  rea- 
and  establishment  of  identical  local  and  lize  that  the  situation  needs  correcting, 
national  rates  in  five  classifications :  Gur  recent  recommendation  was  offered 
automotive;  e  1  e c  t  r  i  c  a  1  appliances;  as  the  first  step  toward  saving  the 
amusements ;  beer,  soft  drinks,  wines  national  advertising  rate  structure,  by 
and  liquors ;  and  soaps  and  cleansers  so  putting  all  national  advertising  of  corn- 
far  as  offered  in  individual  advertise-  peting  firms  on  the  same  basis,  no 
ments  of  the  soap  products  of  a  given  matter  where  it  is  released.” 


Newspaper  representatives  in 
New  York  met  April  2  at  the 
offices  of  E.  Katz  ^pecial  Agency,  500 
Fifth  avenue,  and  organized  the  News¬ 
paper  Representatives’  Association  of 
New  York,  electing  Harry  j.  Prudden, 
ol  I’rudden,  King  &  Prudden,  Inc., 
as  president,  and  other  officers  as 
follows : 

V  ice-President,  Harry  D.  Reynolds, 
Reynolds-Fitzgerald,  Inc. 

Se>;retary,  Win.  \V.  Frazier,  Allen- 
Klapp-Frazier  Company. 

Ireasurer,  Herman  G.  Halsted,  Paul 
Block  &  Associates. 

Executive  Committee :  George  R. 
Katz,  E.  Katz  Special  .\gency ;  Mon¬ 
roe  H.  Long,  The  Branham  Company ; 
Louis  Gilman,  Gilman,  Nicoll  &  Ruth- 
man;  Ray  McKinney,  J.  P.  McKinney 
&  Sons;  John  A.  Hinman,  Texas  Daily- 
Press  League,  Inc. 

The  organization  grows  out  of  in¬ 
formal  meetings  held  recently  to  dis¬ 
cuss  the  difficulties  involved  in  varying 
application  of  retail  and  general  adver¬ 
tising  rates  by  newspapers  in  many 
parts  of  the  country.  Consideration  of 
this  problem  led  to  the  sending  of  a 
letter  to  newspaper  publishers,  as  de¬ 
scribed  in  Editor  &  Piblisher  of 
March  lo,  urging  revision  of  rate  cards 
and  establishment  of  identical  local  and 
national  rates  in  five  classifications: 
automotive ;  electrical  appliances ; 
amusements;  beer,  soft  drinks,  wines 
and  liquors ;  and  soaps  and  cleansers  so 
far  as  offered  in  individual  advertise¬ 
ments  of  the  soap  products  of  a  given 
manufacturer. 

This  problem  of  rate  differentials 
will  continue  to  receive  most  attention 
from  the  representatives’  association. 
In  addition.  President  Prudden  told 
Editor  &  Pi  blusher  this  week,  the  as¬ 
sociation  will  take  up  other  problems  af¬ 
fecting  newspaiKT  advertising  from 
time  to  time.  Meetings  are  to  be  held 
every  Tuesday  for  the  present.  En¬ 
largement  of  the  membership  to  include 
most  of  the  substantial  representative 
organizations  in  the  city  is  to  be  an 
early  activity. 

^Ir.  Prudden  e.xpressed  a  hope  that 
at  the  coming  convention  of  the  Ameri¬ 
can  Newspaper  Publishers’  Association 
a  special  session  might  be  arranged  for 
discussion  of  local-national  rate  dif¬ 
ferentials  and  that  all  interests  con¬ 
cerned  in  the  problem  might  be  heard. 

He  said  that  favorable  responses  had 
been  received  from  many  publishers  as 
a  result  of  the  letter  on  rate  cards, 
and  that  some  newspapers  had  already 
taken  action.  As  an  example  he  cited 
the  following  agreement  which  local 
advertisers  in  the  IVatertown  (S.  D.) 
Public  Opinion  are  being  asked  to  sign: 
In  consiJeration  of  a  S|>ecial  Local  Ad- 

yeilising  Kate  of. . cents  per  column 

inch,  the  undersigned  heiehy  orders  and 

agrees  to  pay  for  . colunin  inches  of 

display  advertising  to  l>e  used  in  the  \V.\TER- 
TOW  N  I’L'Bl.lC  OPINION'  within  a  period 

of  one  year  from . 

In  order  to  assist  in  maintaining  Local 
Rates  for  L.ical  Advertisers  and  to  discour¬ 
age  Oeneral  Advertisers  from  placing  adver¬ 
tisements  through  Local  Dealers  to  obtain 
Local  Rates,  the  undersigned  further  agrees 
to  pay  70  cents  jier  column  inch  (national 
rate)  for  the  advertising  of 
New  Automobiles, 

New  Tires, 

New  Tubes. 

New  Washing  Machines, 

Gasolines, 

Oils, 

New  electric,  gas  and  oil  Refrigerators, 
New  Radios, 

Beer  and  Liquor, 

and  such  other  products  as  General  Adver¬ 
tisers  may  attempt,  from  time  to  time,  to 
place  through  Local  Dealers. 

It  is  also  agreed  that  payment  shall  be 
made  monthly  as  copy  is  used  and  that  the 
management  shall  have  the  right  to  edit  or 
reject  any  copy  not  in  conformity  with  the 
regularly  established  rules  of  the  newspaper, 

WAt’eRTOvI  N  ’public’  opi  NION . 

By . 

Mr.  Prudden  made  it  plain  that  the 
new  association  is  designed  to  lie  a 
working  organization,  undertaking 


PRESSMEN  GRANTED  INCREASE 

Syracuse  Union  Demands  Settled  by 

Arbitration — Rise  is  Retroactive 

i Special  to  Editor  &  Pi  blisher) 

SvR.viisE,  -April  3 — The  Syracuse 
pressmen’s  arbitration  decision  handed 
tiown  yesterday  denies  the  union  de¬ 
mand  for  a  5UVr  increase  in  hourly 
wage,  but  provides  an  increase  of 
$3.5(1  per  week  retroactive  to  Oct.  1, 
iy34. 

.Attorney  Merwin  W’.  Lay  was  arbi¬ 
tration  chairman.  The  Syracuse  news¬ 
papers.  including  the  ficrald,  the  Jour- 
luil  and  the  Post-Standard,  last  July  of¬ 
fered  the  pressmen  the  increase  now 
granted  together  with  a  renewal  of  the 
existing  contract.  This  was  rejected  at 
that  time. 

The  new  scale  is  $44  per  week,  night 
and  day.  In  1932  the  scale  for  these 
pressmen  was  reduced  in  two  steps 
from  $45  iier  week  to  $40.50.  so  the 
award  does  not  restore  the  full  amount 
of  the  wage  cuts.  The  publishers  in 
this  arbitration  asked  for  a  further  re¬ 
duction  of  1()G  in  the  scale.  The  de¬ 
cision  denies  the  union  demand  for  a 
decrease  in  the  hours  from  48  per  week 
to  35.  and  from  42  per  week  night  to 
30,  five  days  and  five  nights  to  consti¬ 
tute  a  week’s  work.  The  publishers 
proposed  a  continuance  of  the  old 
hours,  six  days  and  six  nights  to  con¬ 
stitute  a  week’s  work. 

The  arbitrator  sustained  the  publish¬ 
ers’  contention. 

The  union  contended  that  the  arbi¬ 
trator  must  provide  for  at  least  40 
hours,  as  specified  in  the  Daily  News¬ 
paper  Code.  The  publishers’  counsel 


tiRik  the  jwsition  that  Section  4  oi 
Article  5  of  the  code  does  not  apply  to 
existing  contracts ;  that  the  old  agre^ 
ment  was  still  in  effect  by  virtue  of 
arbitration  provisions;  and  that  both 
parties  were  simply  seeking  to  amend 
or  change  an  existing  contract.  Th( 
union  maintained  the  old  agreement  had 
definitely  expired  and  that  the  code  did 
apply.  The  arbitrator  held  that  the 
board  is  not  limited  or  restricted  by 
any  code  inasmuch  as  the  parties  "have 
waived  and  consented  to  arbitrate  ij 
regard  to  specific  matters,”  and  “the 
said  contract  is  in  effect." 


A  PUBLISHER  COMMENTS  ON 

“Home  Economics” 

THE  COMPLETE 
COOKING  SCHOOL 
SERVICE 

The  total  linase,  local’and  national, 
amounted  to  53,140  lines  in  each 
paper  or  a  total  of  106,280  lines. 
All  of  the  local  space  was  used 
during  the  week  ol  the  School.  This 
is  the  third  School  your  company  has 
conducted  for  us  and  each  School 
has  been  handled  most  satisfactorily, 
(From  a  South  Carolina  Newspaper) 

■  O 

IT  e  guarantee  and  deliver  a  definite 
amount  of  additional  national  advertisini 

HOME  ECONOMICS 

SERVICE  CORPORATION 

S47  Park  Avt.  Ntw  York 

ESTABLISHED  t924 


Paper  Enjoined  From 
Printing  Libels  on  Jews 

The  A'ationalist,  a  Winniiieg,  Mani¬ 
toba,  publication  has  lieen  enjoined  from 
continuing  an  anti-Jewish  campaign, 
under  the  Manitolia  law-  enactetl  last 
year  which  prohibits  libels  against  a 
race  or  creed.  Similar  hills  have  been 
before  state  assemblies  in  the  L'nited 
.States  this  year. 

William  Whittaker,  publisher,  is  the 
organizer  and  president  of  the  National, 
ist  Party  of  Canada,  which  is  patterned 
after  the  German  Nazis.  He  was  en¬ 
joined  from  publishing  "The  Protocols 
of  Zion”  or  further  libels  on  the  Jewish 
race.  The  action  was  brought  by  a 
local  Jewish  barrister,  formerly  a  mem¬ 
ber  of  the  Manitoba  legislature.  Since 
the  injunction  the  paper  has  dwindled 
in  size  and  appears  irregularly. 

PULITZERS  RETURN 

Ralph  Pulitzer,  publisher  of  the  old 
AVro  York  World  and  Mrs.  Pulitzer 
returned  to  New  York  .\pril  3  from  a 
tiger  and  panther  hunting  trip  in  India. 
Mr.  Pulitzer  did  not  get  a  tiger  but 
shot  a  black  panther. 


DAN  A.  CARROLL 

Publishers*  Representative 

NATIONAL 

ADVERTISING 

Representing  a  select  group 
of  Metropolitan  Evening 
Newspapers 

• 

Small  List 

Individual  Service 

no  E.  42nd  STREET 
NEW  YORK 


Jwopcmii/i)^ 

Optionar 

Combination 


^  -  T  aljc  ^3ro'oil)cncc  ITournul 

Jill 

^  "I 

\l»  111*11 1«(M«  HKiIWBKllS  paw  MFKUHVNT  SHIPS 

nwmiiiK'OG....  -..i.-. 

The  wise  choice  of  newspapers  for  the  most  efficient 
coverage  of  New  England’s  Second  Largest  Market 
dictates  the  selection  of  The  Providence  Journal  and 
The  Evening  Bulletin  in  combination. 

At  the  small  cost  of  only  7  cents  a  line  you  can 
add  the  morning  Journal’s  prestige  and  pulling 
power  to  the  mass  circulation  of  The  Evening 
Bulletin.  Combined,  these  two  papers  cost  you 
27  cents  a  line  and  give  you  a  circulation  of  well 
over  133,000  with  80  per  cent  unduplicated  by 
either  paper. 
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8,000,000  VISITORS 
-  EXPECTED 


THE  CALIFORNIA  PACIFIC  INTERNATIONAL 
EXPOSITION  OPENS  IN  SAN  DIEGO  MAY  29 


PS 


SAN  DIEGO'S  population  and  sales  potential  will  be 
vastly  increased  beginning  May  29  which  marks 
the  opening  of  the  great  California  Pacific  Interna* 
tional  Exposition. 

Announcements  of  arrangements  to  participate  already 
have  come  from  such  companies  as  Ford,  American 
Telephone  &  Telegraph,  Standard  Brands,  Shell  Oil, 

Standard  Oil  of  California,  Whiting-Mead,  American 
Railway  Express,  Spreckels  Sugar  Interests,  National 
Biscuit  Company,  General  Petroleum  Company,  East¬ 
man  Kodak  Company,  Coca-Cola,  Cudahy,  Ice  Indus¬ 
tries  of  America,  JenneyWrenn  Flour,  Bank  of  America, 

Globe  Mills,  Seagram  and  Junket.  A  physical  invest¬ 
ment  of  $15,000,000  is  indicated. 

In  this  expanded  market,  more  than  ever 
you  need  the  advertising  influence  of  San 
Diego’s  Scripps-Howard  newspaper — The  Sun. 

The  San  Diego  Sun 

A  SCRIPPS-HOWARD  NEWSPAPER 


i 

I 


NATIONAL  ADVERTISINC: 
DEPARTMENT  OF 
SCRIPPS-HOWARD 
NEWSPAPERS 
230  PARK  AVENUE,  N.  Y.  C. 


MEMBER  OF  THE  UNITED 
PRESS.  ..OF  THE  AUDIT 
BUREAU  OF  CIRCULATIONS 
and  of 

MEDIA  RECORDS,  INC. 


Chicago 


N  c  I  8  c  o 


LOS  ANGELES 


DALLAS 


DETROIT 


PHILADELPHIA 


ATLANTA 


/ 
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FRIGIDAIRE  BEGINS  AIR-CONDITIONING 
DRIVE;  SEES  lOO^TO  200%  GAIN 

“Conservative”  Advertising  Campsugn  Planned  in  View  of 
Voluntary  Inquiries — Newspaper  Insertions  Depend 
cm  Dealers  and  Distributors 

dicating  the  business  slump  reaches  37 
per  cent  in  summer,  and  pointed  out  that 
creative  planning  for  fall  business  must 
be  done  each  year  in  the  period  that 


LDOKING  forward  cheerfully  to  the 
/  approaching  season  of  uncomfort¬ 
able  heat,  J.  J.  Xance,  manager  of  the 
Frigidaire  air-conditioning  division,  this 
week  announced  a  broader  selling 
campaign  which  he  expects  to  produce 
increases  in  air-conditioning  business  of 
100  to  200  per  cent  over  last  year. 

Winter  sales,  between  Dec.  1  and 
April  1,  he  reported  as  showing  an  in¬ 
crease  of  more  than  300  per  cent  over 
the  same  period  a  year  before,  and 
the  Frigidaire  Taylor  Street  plant  in 
Dayton,  O.,  has  been  running  steadily 
for  several  months  building  up  stocks 
in  field  warehouses  in  anticipation  of 
spring  and  summer  business. 

An  advertising  campaign  involving 
larger  expenditures  than  in  1934,  but 
still  regarded  as  “very  conservative’’  will 
be  concentrated  between  now  and  the 
beginning  of  hot  weather,  Mr.  X'ance 
said.  The  advertising  is  handled  by  the 
Geyer  Comi>any,  Dayton  agency. 

Several  national  magazines  and  a 
number  of  trade  publications  will  be 
used,  while  all  newspaper  space  will  be 
placed  on  a  cooperative  basis  through 
distributors  and  air-conditioning  deal¬ 
ers. 

The  amount  and  location  of  the  news¬ 
paper  advertising  will  thus  depend 
largely  on  the  interest  shown  by  dis¬ 
tributors  and  dealers.  Wherever  a  live 
dealer  is  producing  sales  in  good  quan¬ 
tity  and  is  eager  for  the  help  of  news¬ 
paper  advertising,  it  will  be  possible  for 
him  to  place  a  campaign  partly  paid  for 
by  the  factory.  The  arrangement  is 
similar  to  that  by  which  Frigidaire  does 
cooperative  advertising  on  its  refrigera¬ 
tors,  Mr.  Xance  said.  He  emphasized 
that  the  sales  ability  of  the  individual 
dealer  is  a  big  factor  in  sales  volume, 
and  that  the  company  wants  to  place  its 
newspaper  advertising  where  the  dealers 
will  make  most  effective  use  of  it. 

Explaining  why  the  advertising  cam¬ 
paign  is  not  more  extensive,  Mr.  Xance 
Mid  that  the  market  for  air-conditioning 
is  already  better  developed  than  the  in¬ 
dustry’s  selling  organization.  Great 
public  interest  in  air-conditioning  is 
shown,  he  said,  by  the  fact  that  this 
year  three  times  as  many  voluntary  in¬ 
quiries  are  being  received  by  Frigidaire 
as  in  1934.  He  traced  a  parallel  bet¬ 
ween  development  of  this  industry  and 
that  of  the  electric  refrigerator  industry 
a  decade  ago,  saying  that  this  is  con¬ 
sidered  the  year  for  building  an  organi¬ 
zation  capable  of  handling  greatly  in¬ 
creased  sales  in  the  future. 

The  air-conditioning  franchise  is 
being  given  to  the  regular  Frigidaire 
dealers  in  many  places,  but  in  others 
separate  dealers  are  being  established. 
The  business  is  not  limited  to  large  cities, 
Mr.  Nance  said,  pointing  out  that  last 
year  47  per  cent  of  sales  volume  came 
from  cities  of  less  than  50,000  popula¬ 
tion.  The  small  cities  shared  in  the 
business  in  all  four  types  of  Frigidaire 
equipment — rinmi-sized  self-contained 
until floor  cabinets  in  several  rooms, 
working  from  one  compressor;  store 
unit  suspended  from  ceiling  to  save 
space ;  and  specially  built  commercial 
equipment. 

For  the  present,  Mr.  Xance  said, 
Frigidaire  policy  will  be  to  avoid  em¬ 
phasis  on  the  completely  air-conditioned 
hcpie.  More  ready  acceptance,  he  holds, 
will  be  obtained  from  concentrating 
sales  efforts  on  room  units.  In  business 
houses  the  air-conditioning  of  the  chief 
executive’s  office  is  likely  to  be  followed 
by  conditioning  of  other  executive’s 
offices,  and  later  of  whole  establish¬ 
ments.  In  homes  the  sales  emphasis 
will  be  placed  first  on  bedrooms,  later 
on  living  rooms  and  other  parts  of  the 
house. 

Advertising  and  sales  appeals  will 
stress  the  loss  in  personal  efficiency 
from  working  in  hot  offices  and  from 
loss  of  sleep  during  hot  weather.  Mr. 
Nance  quoted  government  figures  in- 


just  precedes  Labor  Day. 

Plans  for  1935  air-conditioning  busi¬ 
ness  began  last  fall,  and  since  then  the 
company  has  trained  several  hundred 
specially  qualified  engineers,  as  well  as 
giving  salesmen  less  technical  courses. 


FASHION  ISSUE  DRAWS 
15,000  EXTRA  LINES 


Los  Angeles  Times  Getting  Many 
Queries  on  Successful  10-Page 
Spring  Supplement — Will 
Continue  Idea 


Stories  on  Gift  Horses 
Vex  U.  S.  Major  General 

(.special  to  Editok  &  Publisbek) 

Washington,  D.  C.,  April  4— The 
widespread  publicity  given  to  the  recent 
gift  by  the  -Army  of  two  old  horses  to 
13-year  old  Leroy  Johnson  of  Volin, 
S.  D.,  may  bring  smiles  to  those  in  the 
War  Department’s  press  section,  but  it 
is  causing  Major  General  U.  Birnie, 
sponsor  of  the  donation,  some  trouble. 

Because  of  his  efforts  to  help  Leroy 
Johnson  pay  off  the  family  mortgage, 
(iciieral  Birnie  is  flooded  with  appeals 
from  children  all  over  the  country,  re¬ 
questing  similar  gifts.  He  is  now  reply¬ 
ing  to  all  that  the  team  given  to  the 
South  Dakota  youngster  was  made  pos¬ 
sible  by  contributions  of  the  Field 
.Artillery  personnel,  and  that  there  isn’t 
enough  money  to  make  similar  gifts, 
regardless  of  the  needs  of  the  applicants. 


PAPER  WINS  CLEAN  SWEEP 


The  Los  Angeles  Times’  recent  spring 
and  summer  men’s  fashion  review, 
which  developed  more  than  15.000- 
lines  of  business,  has  created  wide  in¬ 
terest.  with  newspapers  throughout  the 
country  requesting  mats  of  the  art  and 
other  features  used.  The  section  ran 
to  ten  pages,  a  considerable  increase 
over  the  Times’  first  men’s  fashion  sec- 
tum  last  fall,  which  was  awarded  first 
prize  by  the  National  Association  of 
Merchant  Tailors. 

Special  emphasis  was  placed  on  the 
part  color  is  beginning  to  play  in  men’s 
clothing.  The  section  was  engineered  by 
A.  Reiiibrecht,  retail  advertising  mana¬ 
ger  of  the  Times. 

(ienerous  art  layouts  ran  through  the 
section,  the  work  of  Burton  Clark  Bald¬ 
win.  who  was  commissioned  to  visit 
leading  stores  and  tailors  in  search  of 
the  latest  ideas.  The  first  page  w'as  de¬ 
voted  to  an  all-around  wardrobe,  with 
subsequent  pages  featuring  clothes  for 
business  wear,  countryside  use,  vaca¬ 
tion  and  summer  wear,  new  ideas  in 
formal  wear,  accessories,  lounging  out- 
tits.  and  formal  attire  for  June  weddings. 

A  question  and  answer  feature,  with 
queries  on  what  should  be  worn  and 
how  for  certain  occasions  appearing  on 
one  page,  and  answered  on  another, 
which  was  a  popular  feature  of  the  Fall 
section,  was  repeated.  At  the  request 
of  merchants  who  wished  copies  for  dis¬ 
tribution  in  their  stores,  a  4,000-copy  re¬ 
print  was  run  off. 

Merchant  response  has  been  encourag¬ 
ing  for  the  first  two  sections,  according 
to  Walter  Pfaffenberger,  advertising 
manager,  and  the  Times  will  continue 
the  men’s  fashion  sections  as  a  semi¬ 
annual  feature. 


Costa  Rican  Coverage 


Costa  Rica  is  one  of  the  bright  spots  in 
Inter-.\merican  trade.  During  1934 
United  States  exports  to  Costa  Rica 
were  more  than  77'';  greater  than  during 
the  previous  year. 

"La  Tribuna”  of  San  Josf  offers  the 
most  complete  coverage  of  this  wealthy 
market.  It  has  the  largest  circulation 
of  any  newspaper  in  the  Republic: 
9,000  daily;  10,000  on  Thursdays; 
11,000  each  Sunday.  4.S%  of  this  cir¬ 
culation  is  concentrated  in  San  Josf, 
the  balance  is  distributed  throughout 
the  rest  of  the  country. 


LA  TRIBUNA 

momins  daily  of 

San  Jose  Costa  Rica 


Represented  abroad  exclusively  by: 

JOSHUA  B.  POWERS,  Inc. 

ISO  East  4tnd  Slr««<  New  Yoik  CMy 


CARTY  TO  LOUISVILLE 

Wesley  Carty.  city  editor  of  theDaii- 
x'ille  (Ky.)  Adz'oeate  has  resigned  to 
join  the  L.misville  Courier-Journal. 
Jack  Durham  succeeds  him  as  city  edi¬ 
tor.  Carty  and  Durham  were  the  Dan¬ 
ville  newspapermen  sent  to  jail  last 
summer  for  refusing  to  divulge  their 
source  of  information  on  the  hanging  in 
effigy  of  a  Kentucky  state  representative. 


McNABOE  BILL  SHELVED 

The  McNaboe  bill,  aimed  to  compel 
judges  to  permit  members  of  the  public 
press  to  attend  divorce,  adultery  and 
certain  other  trials,  appeared  to  have 
met  its  death  in  the  New  York  Legisla¬ 
ture  March  25  when  it  was  recommit¬ 
ted  to  committee  by  the  .‘Assembly. 


Trenton  CruMde  Ousts  Mayor,  Police 
Chief  and  Police  Sergeant 

A  crusade  for  clean  city  Government 
was  won  recently  by  the  Trenton  (X, 
j.)  Times  when  the  Grand  Jury  found 
Police  Chief  William  P.  Walter  and 
Sergeant  Marren  guilty  of  malfeasance. 

On  January  22nd  these  Jwo  officers 
were  declared  not  guilty  and  restored  to 
office  by  Alayor  La  Barre  who  con¬ 
ducted  the  trials  as  Public  Safety  Com¬ 
missioner. 

When  the  mayor  reinstated  the  two 
officers  who  had  been  charged  with  ac¬ 
cepting  retainers  for  numbej  xacket  of¬ 
ficers,  the  newspaper  and  the  citizens 
raised  a  mighty  protest.  A  good  gov¬ 
ernment  league  was  formed  and  petitions 
circulated  to  change  the  form  of  civic 
government  from  commission  to  city 
manager  form. 

The  15,000  names  on  the  petition  was 
presented  to  the  city  clerk  with  request 
for  an  immediate  vote  of  the  people.  Tht 
election  was  called  for  March  l^h  with 
the  polls  closing  at  nine  o’clock. 

At  8:43  of  the  same  date  the  Grand 
Jury  returned  a  guilty  verdict  against 
the  police  heads  concluding  a  th^e^ 
weeks’  trial.  At  8:45  the  Times  presses 
were  grinding  out  extras  with  the  news 
of  the  police  chief’s  guilt  and  at  the 
same  time  the  last  minute  voters  were 
casting  their  ballots  for  the  other  issue 
in  the  crusade,  whether  the  citizens 
would  continue  the  commission  govern- 
iiient  or  adopt  a  city  manager  plan. 

When  the  final  vote  w-as  counted  the 
city  manager  plan  had  won  and  the 
mayor,  who  had  whitewashed  the  police 
chief,  and  his  four  co-commissioners 
were  in  the  discard. 


.Wr.  .4.  it.  Oudath.  living  in 
Clhipinga.  South**rn  Hho- 


CONVENTION  DATES  CHOSEN 

Advertising  Affiliation,  composed  of 
advertising  clubs  in  .states  bordering  on 
Lake  Erie,  will  hold  its  annual  conven¬ 
tion  in  Pittsburgh,  May  10-11,  at  the 
William  Penn  Hotel. 


too  goo<l  to  be  true  .  .  .  Had  it 
appeared  in  any  other  paper  I 
think  I  should  have  made  further 
inquiries  before  asking  you  to 
send  me  the  Schiek  Dry  Shaver. 
However,  1  know  that  The  (Chris¬ 
tian  Seienee  Monitor  eneourages 
only  genuine  advertisements,  and 
therefore  find  pleasure  in  enelos- 
ing  a  banker’s  eheque  for  sixteen 
dollars  .  .  .” 


London  Paris  Berlin  Buenos  Aires 
Rio  de  Janeiro  S9o  Paulo 


*  *  * 

The  reader  confidenee  above  in- 
dieated  is  one  of  the  reasons  why 
manufacturers  of  a  widely 
varied  line  of  products  publish 
their  advertising  messages  in  the 
Monitor.  May  we  serve  you?  In¬ 
quiries  are  invited  hy  the  adver¬ 
tising  ofliees  below. 


THE 

CHRISTIAN  SCIENCE 
MONITOR 


Publuhed  by  The  Christian  Science  Publishing  Society 
Boston.  Massachusetts 


NEW  YORK  OFFICE— 500  FIFTH  AVENUE 


other  liraneh  OSJieet:  Chicago,  Detroit,  St.  Louis, 
Kansas  City,  San  Francisco,  Los  Angeles.  Seattle.  Miami. 
London.  Paris.  Berlin.  Lieneva. 
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From  Survey  ef 25,000  Homes  Made  in  June,i934 

WEEKDAY  COVERAGE 

LOWEST  FOREIGN  AVERAGE  ABOVE  AVGE.  HIGHEST 

INCOME  DISTRICTS  INCOMES  INCOMES  INCOMES 

GROUPS 


No  wonder  it’s  convincing.  It  tells  the  whole  story  of  profitable  coverage  of 
the  great  Fourth  Market  in  America — in  five  lines!  Pungent  as  an  epigram.  The 
higher  the  income  level  of  a  neighborhood,  the  denser  is  THE  NEWS  circula¬ 
tion!  We  have  always  known  this  is  so.  But  we  have  now  proved  it  agcdn  by  a 
new  survey  of  25ft00  Detroit  homes.  The  Detroit  News  fully  tops  the  bu3dng 
power  of  Detroit.  76%  of  its  circulation  is  home-delivered  by  exclusive  Detroit 
News  carriers;  95%  of  this  circulation  goes  into  individual  homes  and  apart¬ 
ments. 


The  Detroit  News 

THE  HOME  NEWSPAPER 

Chicago  Representative 
J.  E.  LUTZ 


the  Detroit  Trading 


Area,  illustrated 


47%  of  the  people  of  Michigan 

~i  •  -  - **  located,  NEWS  cir- 

"  highest; 

Here  also  THE 
De- 


%  <0%  of  its  wealth 
J*— /io»i  it  highest  where  income  is 
where  income  is  losvest.  i;...  . 
has  the  largest  circulation  of  any 
newspaper  svith  5>5%  of  its  weekday  and 


"New  York  Representative 
I.  A.  KLEIN,  Inc. 


_  ^  of  its  Sunday  circulation  concentrated. 
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BANKERS  COULD  USE  ’ 
PAPERS  TO  PROFIT 

A.  Watson  Armour,  Ckicago  Finan¬ 
cier,  Tells  How  His  Institution 
Has  Been  Building  Good  Will 
Through  Advertising 

Bankers  are  faced  today  witli  iiece>- 
sity  of  creating  public  conlidence  in 
banking  institutions  and  the  niedium 
best  adapted  to  do  this  job  is  newspaper 
advertising,  in  the  opinion  of  Laurence 
Armour,  president  of  American  Na¬ 
tional  Bank  and  Trust  Company,  Chi¬ 
cago,  and  grandson  of  the  late  A.  Wat¬ 
son  Armour,  one  of  five  brothers  who 
established  Armour  and  Comfiany,  na¬ 
tionally-known  meat  packing  concern. 

In  an  interview  with  Editor  & 
Publisher  recently,  Mr.  Armour,  who 
heads  a  bank  started  since  the  1933 
bank  moratorium,  outlined  his  eval¬ 
uation  of  newspaper  advertising  as  a 
leverage  to  business  in  general  and 
banking  in  particular.  .\lthough  a 
newcomer  in  Chicago  banking  cir¬ 
cles,  American  National  Bank  and 
Trust  Company  is  blazing  a  place 
for  itself  on  La  Salle  Street  by  means 
of  a  consistent  newspaper  advertising 
program,  which  had  its  inception  the 
licginning  of  this  year.  Using  five  local 
newspapers,  the  bank  has  launched  a 
distinctive  institutional,  or  as  Mr.  Ar¬ 
mour  terms  it,  “policy"'  advertising  cam¬ 
paign  to  win  new  customers,  create 
public  confidence  and  “sell’’  the  finan¬ 
cial^  integrity  of  its  directors. 

E.vplaining  the  bank’s  aims  and  pur¬ 
poses  in  its  present  newspaper  series, 
Mr.  Armour  said: 

“Fifteen  months  ago  our  bank  was 
only  doing  billboard  advertising.  We 
found  that  this  type  of  appeal  was  not 
sufficient  to  our  immediate  needs.  For 
our  purpose,  newspapers  are  essential 
to  tell  a  story  and  acquaint  the  public 
with  the  policies  of  the  American  Na¬ 
tional  Bank.  Our  copy  appeal  is  sim¬ 
ply  ‘policy  advertising,’  stressing  the 
name  of  the  bank,  its  location,  and  who 
is  behind  it.” 

Mr.  Armour  explained  the  bank  did 
not  rush  blindly  into  new'spaper  adver¬ 
tising  without  giving  time  and  thought 
to  the  firoper  copy  approach.  “In  other 
words,”  he  said,  “our  advertising  pro¬ 
gram  is  not  based  on  what  we  might 
want  to  say,  as  bankers,  or  what  we 
might  think  is  important  to  stress,  but 
rather  or,  what  the  public  itself  wants 
us  to  say.” 

An  impartial  survey  among  large  and 
small  bank  depositors  was  made  before 
any  advertising  campaign  was  under¬ 
taken.  This  survey,  which  was  not 
conducted  under  the  name  of  the  bank, 
brough.t  out  what  the  public  thinks  a 
bank  should  do  and  how  it  should  op¬ 
erate. 

One  of  the  general  criticisms  obtained 
in  the  survey,  he  said,  was  that  banks 
are  too  large  and  thereby  lost  personal 
contact  with  smaller  customers. 

Stressing  greater  attention  value  of 
advertising  when  issues  are  “thin,”  he 
referred  to  economic  necessity  of  firms 
that  have  curtailed  sales  promotion  ef¬ 
forts  “spending  two  dollars  for  every 
dollar  spent  by  their  competitors,  who 
have  continued  to  advertise,  in  order  to 
catch  un  with  the  sales  parade.” 

Experience  has  shown  in  the  food 
field,  he  said,  when  prices  become  too 
high  on  advertised  products,  or  when 
the  pinch  of  depression  becomes  too 
great  on  the  consumer’s  pockethook,  the 
public  swings  away  from  advertised 
brands  and  reverts  back  to  cheaper 
foods  sold  in  hulk  packages.  He  pointed 
out,  however,  as  conditions  improve, 
those  firms  that  maintained  their  adver¬ 
tising  on  a  relative  higher  basis,  stood 
to  regain  their  lost  markets  quicker 
than  those  whose  trade  names  had  dis¬ 
appeared  from  the  public’s  eye. 

Without  entering  into  the  respective 
merits  of  the  current  agency  compensa¬ 
tion  controversy  between  Association  of 
National  Advertisers  and  the  American 
Association  of  Advertising  Agencies,  Mr. 
Armour  viewed  the  function  of  the  adver¬ 
tising  agenev  as  a  vital  factor  to  suc¬ 
cessful  creation  and  execution  of  adver¬ 
tising  campaigns. 


DAILIES  APPOINT  “SPECIALS” 

The  following  newspapers  have  an¬ 
nounced  their  appointment  of  national 
advertising  representatives :  Dothan 
(Ala.)  Eagle,  Kelly-Smith  Company, 
effective  April  1;  Alexandria  (Ind.) 
Xeu’s,  Fred  Kimball,  Inc.,  effective 
.May  1;  Mttncie  (Ind.)  Press,  Rey- 
nolds-Fitzgerald,  Inc.,  effective  April  1; 
ll'arren  (O.)  Tribune  Chronicle,  De- 
vine-Tenney  Corporation,  effective  April 
1;  Clinton  (Okla. )  A’ltcj,  Frost,  Lan¬ 
dis  &  Kohn;  Pacific  Coast  representa¬ 
tion,  S.  H.  Williams  &  Co.,  Inc. ;  Gard¬ 
ner  (Mass.)  News,  Julius  Mathews 
Special  Agency;  Yuma  (Ariz.)  Sun 
and  Ftdlerton  (Cal.)  News-Tribune, 
M.  C.  Magenson  &  Co.;  Har'ingen 
(Tex.)  Valley  Morning  Star,  Burke, 
Kuipers  &  Mahoney,  Inc.;  Poplar 
Bluffs  (Mo.)  American-Tribune,  Mit- 
cliell-Ruddell-Rudden,  Inc.;  Caldwell 
(Kan.)  Messenger,  Kansas-Missouri 
Markets  &  Newspapers,  Inc. 

DALLAS  PAPERS  APPOINT 

The  appointment  of  John  B.  Wood¬ 
ward.  Inc.,  newspaper  representatives, 
as  Pacific  Coast  representative  of  the 
Dallas  Nezi’s  and  Journal  farm  publi¬ 
cation,  the  Scmi-lVeekly  Farm  News, 
has  been  announced  by  H.  G.  Guy, 
flirector  of  national  advertising.  Tbe 
appointment  covers  all  territory  west  of 
the  Rocky  Mountains. 


OCCUPIES  NEW  QUARTERS 

George  T  .  Hopewell,  publishers’  rep¬ 
resentative,  New  York,  formerly  located 
at  415  Lexington  avenue,  has  opened 
new  quarters  at  101  Park  avenue.  Don 
Spencer,  who  came  from  the  Pacific 
Coast  has  joined  the  company. 


AMERICAN  MERCURY  APPOINTS 

The  America  Mercury,  New  York, 
has  appointed  F.  E.  M.  Cole  &  Com¬ 
pany,  Inc.,  75  East  Wacker  Drive, 
Chicago,  as  its  Illinois-mid-western  ad¬ 
vertising  representative. 


CHICAGO  “SPECIAL”  MOVES 

Lorenzen  &  Thompson,  Inc.,  publish¬ 
ers’  representative,  has  moved  its  Chi¬ 
cago  office  from  122  S.  Michigan  .\\t. 
to  333  N.  Michigan  Ave.,  effective 
•April  1.  The  organization’s  new  tele¬ 
phone  number  is  Central  2828. 


CHICAGO  ‘SPECIAL’  TO  MOVE 

Frost,  Landis  &  Kohn,  publishers’ 
representatives,  will  move  their  Chicago 
office  to  360  N.  Michigan  Avenue, 
May  1. 


OHIO  UST  TO  MEET 

Members  of  the  Ohio  Select  List  will 
convene  at  the  Deshler-Wallick  Hotel 
in  Columbus,  April  8,  to  discuss  the 
general-retail  advertising  rate  question. 


ENTERS  DAILY  FIELD 

The  Logan  (W.  Va.)  Banner  semi¬ 
weekly,  became  a  daily  .April  1.  Clar¬ 
ence  H.  Frey  is  president  of  the  com¬ 
pany,  and  Tom  Parker  Junkin,  for¬ 
merly  of  the  Grand  Rapids  (Mich.) 
Herald  is  editor. 


Oravnre... 

First  in  New^York 
in  full-run  gravure 
advertising,  January 
through  Mareh  1935. 

NEW  YORK 

Xetalb  Sfidbune 


ON  VACATION  TRIP 


Louis  D.  Burrill.  publisher  of  the 
Syracuse  (N.  Y.)  Journal,  and  Mrs. 
Burrill  photographed  aboard  the  S.S. 
Georgic,  March  20,  before  sailing  for  a 
vacation  abroad. 

TASTYEAST  TO  CLEMENTS  CO. 

Tastyeast.  Inc..  Trenton.  N.  J.,  has 
apiKiinted  Clements  Co..  Philadelphia, 
to  handle  il>  advertising. 


HANDS  OUT  $10  BILLS 

Los  Angeles  Times  Classified  Stual 
Running  Two  Weeks 

The  latest  classified  promotion  stunt 
of  the  Los  Angeles  Times  is  the  “(Has. 
sified  Ad  Man,”  who  roams  the  city 
attired  in  a  white  full-dress  suit,  driven 
by  a  colored  chauffeur,  and  hands  out 
daily  $10  bills  to  each  of  tlie  first 
five  persons  who  correctly  answer 
questions  he  puts  to  them.  Tht 
questions  are  based  on  the  day’s  ads  in 
the  automobile  classification. 

Starting  April  1,  the  promotion  feat¬ 
ures  runs  on  week  days  for  two  weeks. 
To  keep  interest  mounting,  Guy  Danieli 
classified  manager,  has  his  “ad  mao” 
and  the  chauffeur  doubling  as  reporter 
and  photographer  respectively.  They 
interview  and  photograph  the  persons 
winning  the  $10  bills,  and  these  sketches 
and  pictures  are  run  in  the  news  ced- 
unms  the  following  day. 


WEEKLIES  CONSOUDATE 

The  Yuba  City  (Cal.)  Sutter  Inde¬ 
pendent,  and  the  Yuba  City  Sutter 
County  Parmer,  have  been  combined 
and  will  be  published  as  a  semi-weekly 
under  the  name  of  the  Independent 
I  dr  me  r.  Otis  V.  Sweetland  and  A.  A. 
•McMullen,  publishers  of  the  Sutter  In¬ 
dependent  and  Sutter  County  Fanner, 
respectively  will  be  co-publishers  under 
a  partnership  agreement. 


HOBART  JOINS  FARM  PAPER 

Richard  L.  Hobart,  former  advertis¬ 
ing  director  of  Beaumont-Enterprise 
and  Journal  has  joined  the  Nashville 
(Tenn.)  Southern  Agriculturist  as  its 
Detroit  manager,  with  offices  in  tht 
(ieneral  Motors  building,  Detroit. 


Any  ice  today, lady? 


Eskimos  would  be  mighty  poor  prospects  for  an  ice 
manufacturer.  Even  his  star  salesmen  couldn’t  budge 
them.  And  sending  salesmen  to  call  on  poor  prospects 
isn’t  being  done. 

Yet.  what  about  your  printed  salesmen,  your  newspaper 
advertisements?  How  many  live  prospects  do  they 
reach  .  .  .  how  many  Eskimos?  For  after  all,  when  it 
comes  to  actual  sales  results,  it  isn’t  the  number  of 
people  your  salesmen  contact  .  .  .  it’s  the  kind  of  people 
that  counts! 

That  the  EVENING  LEDGER  reaches  the  right  kind 
of  people  in  Philadelphia  .  .  .  people  who  have  money  to 
spend  and  who  are  spending  it  regularly  for  advertised 
products  ...  is  definitely  revealed  by  the  experience  of 
local  retail  merchants.  Because  it  does  a  far  better  selling 
job  for  them,  they  place  a  far  greater  proportion  of  their 
advertising  in  its  pages.  What  it  is  doing  for  them  it  will 
do  for  any  advertiser  willing  to  look  beyond  mere  circu¬ 
lation  figures  for  the  more  important  factor  of  RESULTS! 

PHILADELPHIA 

E¥ENING  PUBLIC  LEDGER 

Mora  newt  for  roadoru  ....  moro  tedot  for  advortitort 
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N  O  KT  H 


C  A  r\0  LINA 


=16 


North 

Carolina 


Q+  In  the 
Southeast 


In  Volume  of 
Retail  Sales 

Y 

A  OU’VE  known  the  Old  North  State  for  years 
as  a  pace-setter  of  American  progress.  Please 
know,  too,  that  it  is  the  state  that  leads  the  entire 
Southeastern  group  in  volume  of  retail  sales! 


The  U.  S.  Census  of  American  business  for  1933 
places  North  Carolina’s  retail  trade  at  3363,- 
111,000.00.  A  comfortable  top  position  among 
the  10  states  of  the  Southeast .  .  .  and  a  compelling 
invitation  to  you  to  put  in  a  strong  bid  for  business! 


Are  you  selling  an  established  product?  Then 
you’d  best  keep  the  good-will  of  this  state  that 


North  Carolina. ..$363,11 1 ,000. 

West  Virginia _  244,071,000. 

Virginia _  358,102.000. 

Kentucky  _  304,605,000. 

Tennessee _  330,079,000 

South  Carolina _  186,215,000. 

Georgia _  352,916,000. 

Alabama _  250,384,000. 

Mississippi _  140,855,000. 


All  Figures  from 
Federal  Retail  Cen> 
sus  of  American 
Business  for 


buys  so  freely.  Promoting  something  new?  Well, 
here’s  a  public  eager,  and  able,  to  give  a  trial  to 
what-have-you ! 


The  most  complete  coverage  of  this  foremost 
market — where  business  is  “UP”  right  now — is 
through  the  North  Carolina  daily  newspapers 
sending  you  this  message.  Ask  them  for  more 
detailed  information! 


These  NORTH  CAROLINA  Dailies  Afford  the  Most  Complete  Coverage 


Asheville  Citizen 
Asheville  Times 
Burlington  Times-News 
Charlotte  News 
Charlotte  Observer 
Concord  Tribune 
Durham  Herald 
Durham  Sun 


Elizabeth  City  Advance 
Fayetteville  Observer 
Gastonia  Gazette 
Greensboro  News 
Greensboro  Record 
Greenville  Reflector 
Henderson  Dispatch 
Hendersonville  Times-News 


Hickory  Record 
High  Point  Enterprise 
Kinston  Free  Press 
New  Bern  Tribune 
Raleigh  News  &  Observer 
Raleigh  Times 
Reidsville  Review 
Rocky  Mount  Telegram 


Salisbury  Post 
Tarboro  Southerner 
Washington  News 
Wilmington  News 
Wilmington  Star 
Winston-Salem  Journal 
Winston-Salem  Twin  City 
Sentinel 
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E  D  I 

GOOD  NEWS 

HIS  week  came  encouraging  trade  news 
from  the  heads  of  many  of  the  great  adver¬ 
tising  agencies,  each  in  a  pivotal  position  to 
speak  of  the  business  trend.  With  common  consent 
they  see  brightened  skies  and  general  experience 
among  them  is  that  advertising  revival  is  no  longer 
to  be  doubted.  Old  accounts,  long  dormant,  are  being 
resumed  and  there  is  evidence  of  some  new  accounts. 
The  definite  trend  is  toward  increased  appropriations. 
The  outlook  for  improved  spring  and  summer  sell¬ 
ing,  while  spotty,  nevertheless  seems  sound.  “A 
healthier  condition  than  at  any  time  since  1929,”  says 
one  agency  authority. 

There  are  political  elements  which  are  disquiet¬ 
ing,  and  all  business  people  are  apprehensive  of  tax¬ 
ation  so  heavy  as  to  amount,  in  instances,  to  confisca¬ 
tion,  but  in  the  broad  view  these  matters  sink  into 
insignificance  if  it  is  true  that  industry  and  trade  are 
reviving  to  a  point  where  normal  advertising,  selling 
and  distribution  promise  to  create  sizable  re-em¬ 
ployment  and  release  for  work  some  of  the  funds 
now  held  by  almost  hopelessly  liquid  banks.  These 
factors  are  fundamental.  Our  economy  is  a  vast 
wheel,  with  countless  cogs,  but  the  main  shafting 
sets  the  pace.  This  shafting  is  consumer  demand. 
The  mechanism  has  been  idling  for  more  than  four 
disastrous  years  because  the  people  would  not  or 
could  not  invest  in  the  products  of  the  mill,  mine, 
shop  and  farm.  The  immensity  of  consumer  need 
of  the  materials  of  life,  on  this  date,  staggers  imag¬ 
ination,  and  constitutes  the  greatest  potential  market 
American  business  men  have  ever  contemplated.  It 
is  good  news  that  advertising,  which  carries  the  flag 
of  commercial  progress,  is  showing  activity,  and 
especially  that  at  least  a  few  new  advertisers  are 
starting  national  or  regional  schedules.  There  have 
been  many  false  cries  of  business  recovery  in  the 
past  four  years,  but  this  one  seems  real.  Selling, 
paced  by  advertising,  smacks  of  normalcy. 


Dr.  Frank  H.  Vizetelly  says  there  are  now 
800,000  words  in  the  American  vocabulary. 
However,  newspapers  remain  simple,  editors 
remembering  that  the  vocabulary  of  the  com¬ 
mon  mortal  is  from  5,000  to  10,000  words. 


NOT  TYPICAL 

HE  American  Newspaper  Guild  undoubtedly 
believes  its  strategy  and  tactics  in  the  Newark 
Ledger  strike  completely  justified  by  the  agree¬ 
ment  it  reached  last  week  with  the  paper’s  two  trus¬ 
tees  and  the  New  Jersey  court  of  chancery.  On  its 
face,  a  settlement  which  recognizes  the  Newark  News¬ 
paper  Guild  as  representative  of  the  Ledger  editorial 
staff  and  provides  for  conciliation  or  arbitration  of 
disputed  points  is  a  substantial  victory.  The  fact 
that  it  is  signed  by  the  court  and  two  trustees,  ap¬ 
pointed  by  the  court  to  manage  the  paper  pending 
determination  of  legal  questions  concerning  its 
ownership,  gives  the  event  less  significance  than  it 
would  have  had  under  normal  circumstances. 

There  are  not  many  newspapers  in  the  United 
States  presenting  the  peculiar  combination  of  con¬ 
ditions  that  precipitated  the  Ledger  strike.  Fewer 
still  are  the  newspaper  situations  where  such  a  strike 
could  expect  fortuitous  assistance  from  a  stock¬ 
holder’s  suit  to  remove  the  publisher  from  control  of 
his  paper,  disorganizing  resistance  and  placing  its 
direction  in  the  hands  of  people  unfamiliar  with  news¬ 
paper  customs.  Their  compelling  anxiety  was  to  get 
out  from  under  the  burden  of  battle,  without  regard 
to  publishing  principles. 

Guilds  in  other  cities  should  weigh  all  these  con¬ 
siderations  before  deciding  that  the  Newark  tech¬ 
nique  is  the  pattern  for  success.  Against  a  pub¬ 
lisher  who  knows  his  business  and  runs  it  with  as 
firm  a  hand  as  most  do,  editorial  men  will  seldom 
have  to  resort  to  a  strike  if  their  leadership  is 
worthy  of  the  name.  And  if  rash  leadership  forces 
a  strike,  the  chances  are  a  thousand  to  one  against 
a  collapse  of  resistance  like  that  in  Newark.  That 
victory  was  unique,  and  the  national  guild  would  do 
well  to  enshrine  it  in  a  trophy  case  and  forget  it 
Picket  lines,  class  propaganda,  violence — all  these 
are  alien  to  the  professional  pride  that  must  domi¬ 
nate  the  editorial  craft  if  it  is  to  retain  respect. 


And  ye  shall  know  the  truth,  and  the 
truth  shall  make  you  free. — St.  John,  VIII; 
32. 


CIRCULATION  REFORMS 

iGARDLESS  of  the  final  result  of  the  crusade 
for  a  child  labor  amendment  it  is  our  feeling 
that  newspapers  should  accept  the  fact  that 
there  is  serious  public  objection  to  the  employment 
of  youths  of  less  than  14  years  of  age  and  proceed 
to  regulate  circulation  service  accordingly.  Home 
delivery  offers  a  relatively  easy  problem.  To  pre¬ 
vent  boys  under  14  from  selling  newspapers  is  more 
difficult.  Circulators  should  attempt  it  in  good 
faith  and  determination.  As  a  matter  of  fact  some 
of  the  more  progressive  and  liberal  newspapers  now 
successfully  exercise  policies  which  tend  to  dis¬ 
courage  small  children,  especially  girls,  from  selling. 

In  several  of  the  states  and  in  many  cities  there  are 
statutes  which  are  supposed  to  regulate  the  employ¬ 
ment  of  children  in  newspaper  distribution,  and  per¬ 
haps  the  recent  unwholesome  discussion  of  this 
matter  would  never  have  reached  present  propor¬ 
tions  if  these  local  laws  had  been  respected.  In 
some  cities  they  have  been  wholly  disregarded.  It 
is  the  experience  of  the  International  Circulation 
Managers’  Association  that  enforcement  of  local 
laws  is  well  nigh  impossible  without  the  full  and 
sympathetic  cooperation  of  newspaper  circulators. 
We  think  it  is  greatly  in  the  interest  of  the  press 
that  such  cooperation,  not  mere  lip-service,  be  given. 

It  is  not  only  a  question  of  age  limitation  that 
has  aroused  public  criticism  in  relation  to  news¬ 
paper  work  done  by  children.  The  conditions  of 
employment  are  under  fire.  The  first  principle  is 
that  no  child’s  school  work  shall  be  interfered  with, 
and  it  should  not  be  forgotten  that  the  modern  pub¬ 
lic  school  is  primarily  a  recital  place,  with  actual 
study  reserved  for  “home  work.”  The  second  car¬ 
dinal  rule  is  that  work  by  minors  shall  not  impair 
health  or  morals. 

.According  to  a  recent  study  made  by  the  Chil¬ 
dren’s  Bureau,  U.  S.  Department  of  Labor,  1,830 
newspaper  carriers  in  17  cities  were  of  the  follow¬ 
ing  ages:  Under  10  years,  19;  10  to  11  years,  89; 
12  to  13  years,  596;  14  to  15  years,  1,115;  not  re¬ 
ported,  11.  The  median  age,  according  to  the  study, 
of  newspaper  sellers  in  1934  was  13.7  years  and  of 
carriers,  14.3  years.  The  median  weekly  hours  were : 
newspaper  sellers,  15.6;  newspaper  carriers,  10.3. 
Median  weekly  earnings  were:  Selling,  $1.41,  re¬ 
duced  from  $2.76  in  the  period  1922-26,  and  in  the 
case  of  newspaper  carriers,  $1.87,  reduced  from 
$2.39  in  the  1922-26  period  covered  by  the  survey. 

The  meaning  of  these  statistics  is  inescapable. 
Press  and  public  opinion  will  be  served  when  the 
age  limit  is  raised,  bringing  in  sturdier  and  more  re¬ 
sponsible  youths,  doing  more  work  and  earning  more 
money.  Be  it  said  that  the  Government’s  study 
shows  conditions  among  newspaper  sellers  and  car¬ 
riers  to  be  better  than  those  among  magazine  sellers 
where  the  median  age  was  12.7  years.  However, 
that  is  no  answer  to  our  problem.  The  wonderful 
welfare  work  and  conscientious  regulation  of  this 
delicate  phase  of  newspapering  achieved  by  some 
able  circulators  may  well  be  a  model  for  all,  and  the 
Federal  government  should  not  again  be  compelled 
to  publish  an  official  report  showing  employment  of 
some  children  under  8  years,  or  the  median  statis¬ 
tics  heretofore  referred  to. 

The  public,  especially  those  concerned  with  educa¬ 
tional,  moral  and  physical  development  of  the  race, 
is  highly  critical  and  not  without  sound  reason. 


The  way  such  phrases  as  "Public  Enemy  No. 
1,”  "rat,”  "racketeer,"  "gold  digger,"  and  the 
like,  caught  up  from  the  underworld,  are  used 
as  common  epithets  in  conversation  and  print, 
illustrates  the  recklessness  of  the  age. 


I  A  L 

WHAT  WOULD  JEFFERSON  SAY? 

HE  192nd  anniversary  of  the  birth  of 
Thomas  Jefferson  occurred  this  week,  but  witb 
scarcely  any  observance  by  the  beneficiaria 
of  his  noble  life.  Perhaps  as  a  people  we  were  too 
muddled  and  overwrought  by  the  struggle  to  keep 
democracy  afloat,  in  a  sea  swarming  with  its  e«. 
mies,  to  remember  the  name  of  its  great  American 
author.  If  Jefferson  were  to  return  to  the  earfliii 
1935  what  would  he  say  of  the  sabotage  of  the  high, 
est  ideal  of  political  freedom  ever  conceived  b; 
man?  What  would  be  his  denunciation  of  the  great 
betrayal  ? 

It  was  his  theory  that  a  people  made  literate 
through  free  universal  education,  and  provided  whh 
a  free  press  charged  with  the  responsibility  of  vea. 
tilating  the  facts  of  government  and  general  human 
experience,  would  constitute  successful  popular 
sovereignty.  These  principles  have  been  est^lishal 
facts  in  the  United  States  for  a  century.  F.T<-qn 
for  a  fractional  remnant  the  population  reads  a^ 
the  news  of  the  civilized  world  is  every  day  publishai 
more  completely  than  in  history,  an  average  of  one 
newspaper  and  a  fifth  being  supplied  to  each  Ameri¬ 
can  family. 

No  one  can  doubt  that  the  majority  of  the  people 
of  the  United  States  are  enjoying  many  “rights  ini*, 
rent  and  inalienable,”  yet  the  news  for  many  years  has 
been  a  running  story  of  the  small  and  large  failures 
of  self-government.  Perhaps  Jefferson  would  say, 
in  explanation,  that  although  we  have  perfected  the 
fundamental  requirements  of  democracy  we  bare 
yet  to  accept  the  principle.  Certainly  democracy  in 
1935  is  under  challenge  from  within  and  without. 

Our  special  concern  is  whether  the  American 
press  has  developed  as  the  indispensable  agency  of 
public  information  envisioned  by  Jefferson,  or 
whether  it  rightfully  can  be  charged  with  contribut¬ 
ing  to  confusion  and  insecurity  in  a  land  blessed  by 
a  Constitution  which  charters  real  freedom  and  is 
overflowing  with  natural  opportunities  for  human 
happiness  and  progress.  The  newspapers,  large  and 
small,  are  in  sufficient  number,  producing  sufficient 
volume  of  printed  material,  to  occupy  the  major 
portion  of  the  leisure  of  the  average  citizen.  They 
are  in  more  general  use  than  any  commodity  sare 
creature  necessities.  Their  news  content,  brilliantly 
illustrated  and  made  appetizing,  is  more  complete, 
accurate  and  lavish  than  that  of  the  press  of  any 
other  nation.  The  service  is  practically  instantaM- 
ous.  The  press  is  free,  and  generally  uses  its  fre^ 
dom — ^at  least  that  is  a  conceit  among  its  prac¬ 
titioners,  but  Jefferson  might  have  a  contrary 
opinion.  It  is  economically  free.  It  does  not  rage, 
tear  and  violently  exhort  as  did  the  pioneer  news¬ 
papers  dominated  by  Jefferson  and  Hamilton.  How¬ 
ever,  it  stands  firmly  for  democracy,  almost  without 
exception,  and  when  government  fails,  as  often  has 
happened,  the  newspaper  proves  the  most  dependable 
arm  of  defense  of  popular  rights  and  free  institu¬ 
tions. 

Admitting  grave  press  perversions  and  instance 
of  editorial  blundering  and  frankly  confessing  a 
abusive  volume  of  triviality  published  for  profit  it 
the  expense  of  serviceable  public  information,  still  we 
would  fain  believe  that  Jefferson  would  say  that 
the  American  press  has  demonstrated  leadership  and 
has  fulfilled  its  promise.  This  assertion  may  be 
realistically  tested.  No  matter  what  turn  our  po¬ 
litical  organization  might  suffer  today,  it  is  incon¬ 
ceivable  that  the  American  press  would  consent  to  a 
dictatorship,  or  any  other  form  of  autocra^,  « 
yield  to  any  demagogic  demand,  however  formidabk 
Young  people,  particularly  those  preparing  to  nun 
the  helms  of  ^e  press  fleet,  should  debate  these 
matters.  What  are  the  faults  responsible  for  fail¬ 
ures  in  the  application  of  the  Jeffersonian  concept 
of  government  by  consent  of  the  governed, 
ing  general  literacy  and  adequate  sources  of  W*- 
mation? 

During  1934  automobile  financing  in  the  V. 
S.  totaled  $1,800,000,000,  com/>orrd  with  $2,300,- 
000,000  in  1929.  In  1929  newspaper  automotivt 
advertising  ran  212,842,496  lines  and  in  1934 
the  linage  was  104,692,118  in  the  same  80  cities 
Why  the  disparity  f 
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Henry  J.  HASKELL,  editor,  Kan¬ 
sas  City  Star,  who  return^  re¬ 
cently  from  a  visit  in  Washington,  D. 

IS  writing  a  series  on  his  impres¬ 
sions  of  affairs  at  the  capital. 

A.  L.  Miller,  publisher,  Battle  Creek 
(Mich.)  Enquirer-News,  and  George 
B.  Dolliver,  publisher.  Battle  Creek 
Moon-Journal,  are  serving  as  general 
^airman  and  entertainment  chairman, 
respectively,  in  connection  with  the  aii- 
nual  35th  District  Conference  of  Michi¬ 
gan  Rotary  Clubs,  to  be  held  in  Battle 
Creek  in  May. 

Lapsley  G.  Walker,  editor,  Chatta¬ 
nooga  (Tenn.)  Times,  has  returned 
from  Tampa,  Fla.,  where  he  spent  the 
last  four  months  with  his  sister,  Mrs 
Frank  H.  Caldwell. 

Hugh  Ike  Shott,  publisher.  Blue  field 
(W.  Va.)  Telegraph,  will  deliver  the 
principal  address  at  th  fifth  Easter  sun¬ 
rise  service  on  top  of  East  River  moun¬ 
tain,  April  21. 

Harris  Powers,  editor  of  the  Ocala 
(Fla.)  Banner,  and  family  were  Chi¬ 
cago  visitors  this  week. 

Jack  Stapleton,  publisher,  Stanberry 
(Mo.)  Headlight,  has  been  appointed 
to  the  board  oi  regents  of  the  North¬ 
west  Missouri  State  Teachers’  College, 
Maryville,  Mo.  His  term  expires  Feb¬ 
ruary,  1941. 

Frank  A.  Bayrd,  Massachusetts  State 
Gvil  Service  Commissioner  and  editor 
and  publisher,  Malden  (Mass.)  Evening 
Sews,  has  returned  from  a  nine-week 
Mediterranean  cruise. 

Walter  B.  Reilly,  vice-president, 
Lowell  (Mass.)  Courier-Citizen,  has 
ban  elected  president  of  the  Lowell 
Community  Chest  Association,  Inc. 

J.  L.  Newland,  owner  and  publisher, 
Frederick  (Okla.)  Leader,  was  nomi¬ 
nated  by  Gov.  E.  W.  Marland  for  an 
additional  term  as  member  of  the  State 
Board  of  Education  and  the  nomination 
was  confirmed  March  27  by  the  Senate 
at  Oklahoma  City.  His  term  will  run 
to  June  30,  1939.  He  has  served  16 
years  as  a  board  member. 

Russell  N.  Haas,  associate  editor, 
Winter  Haven  (Fla.)  Chief,  has  been 
elected  a  member  of  the  board  of  school 
trustees  for  his  home  district. 


W.  J,  Brill  and  Two  Sons  Well-known 
In  Missouri  Newspaper  Circles 


Walter  J.  Brill 


IN  Sedalia,  Mo.,  the  advertising  des¬ 
tiny  of  the  Democrat,  evening,  and 
Capital,  morning,  revolves  around  the 
Brills. 

For  the  past  two  years,  Walter  J. 
Brill  and  his  son,  Larry  A.  Brill,  have 
comprised  one  of  the  better  known 
father-and-son  teams  in  Missouri  news¬ 
paper  circles. 

And  at  Warrens- 
burg  30  miles  to 
the  west — another 
son,  Glenn  M. 
Brill,  is  advertising 
manager  of  the 
daily  and  semi¬ 
weekly  Star-Jour¬ 
nal. 

That  completes 
the  picture  as  it 
now  stands,  but  the 
history  of  the  Brill 
clan — as  far  as  its 
journalistic  endea¬ 
vors  are  concerned 
—reaches  back  to 
the  turn  of  the  twentieth  century.  In 
the  early  1900’s,  Sedalia  was  reading 
perhaps  more  than  its  share  of  news¬ 
papers.  Journalistic  enterprises  ap¬ 
peared  spasmodically — and  died  as  fev¬ 
erishly.  Such  it  was  when  the  father 
embarked  on  his  newspaper  career  with 
the  old  Sedalia  Sentinel  in  1900.  His 
first  job  was  in  the  circulation  de¬ 
partment. 

“I  was  a  circulator  then,”  he  says. 
“Circulation  managers  were  yet  to  be 
created.  My  duties  did  not  end  with 
collecting  and  obtaining  subscriptions — 
I  was  a  reporter  as  well.” 

It  was  that  nose  for  news— a  flair 
for  gathering  news  items  as  he  made 
his  collection  rounds— which  obtained 
for  him  his  first  editorial  job.  A  short 
time  after  he  joined  the  paper  he  was 
named  to  fill  a  vacancy  on  the  news 
staff.  Three  months  later,  he  became 
city  editor. 

In  1904,  the  Sentinel  was  absorbed  by 
the  Democrat.  The  next  year,  Mr. 
Brill  became  advertising  manager  of 
the  combined  newspapers.  He  has  held 
the  position  ever  since.  In  1918,  the 
Democrat  purchased  the  Sedalia  Capital, 
and  since  that  time  it  has  been  issued 
as  a  morning  newspaper. 


Meanwhile,  Glenn  and  Larry  were 
growing  up.  Both  attended  the  Se¬ 
dalia  high  school  and  later  were  grad¬ 
uated  from  the  University  of  Missouri 
with  degrees  in  journalism— Glenn  in 
1925  and  Larry  in  1928.  Both  are 
members  of  Delta  Upsilon,  social  fra¬ 
ternity.  Glenn  is  a  member  of  Sigma 
Delta  Chi,  national  honorary  editorial 


Larry  A.  Brill  Glenn  M.  Brill 

fraternity,  and  Larry  is  a  member  of 
Alpha  Delta  Sigma,  national  advertis¬ 
ing  fraternity. 

Upon  his  graduation  Glenn  took 
over  the  news  desk  of  the  Sedalia 
Capital.  Ten  months  later,  he  joined 
the  Chicago  office  of  the  Associated 
Press,  doing  ^signment  work  and 
serving  as  relief  night  dty  editor. 
Later  he  served  as  correspondent  in 
Cincinnati  and  Santa  Fe.  N.  M.  He 
left  the  A.  P.  in  1932  to  become  as¬ 
sistant  manager  and  director  of  adver¬ 
tising  for  U.  S.  Senator  Bronson  Cut¬ 
ting’s  Santa  Fe  New  Mexican  for  two 
years.  A  period  of  illness  necessitated 
a  relocation,  and  with  good  health  re¬ 
stored  he  became  advertising  manager 
of  the  Warrensburg  Star-Journal  in 
November,  1934. 

Larry  became  news  editor  of  the 
Capital  soon  after  his  graduation,  later 
joining  the  advertising  staff  of  the 
Kansas  City  Packer.  Later  he  joined 
the  Boonville  (Mo.)  Doily  News  as 
advertising  manager  and  served  there 
until  March,  1933,  when  he  was  “bor¬ 
rowed”  by  the  Democrat  and  Capital  of 
Sedalia.  The  “loan”  became  perma¬ 
nent,  and  the  father  and  son  association 
was  renewed. 


IN  THE  BUSINESS  OFFICE 

George  henry  WILCOX,  vice- 

president  and  general  manager, 
Sherman  (Tex.)  Democrat,  was  hon¬ 
ored  by  Sherman  citizens  at  a  luncheon 
meeting  of  the  Lions  Club,  March  24. 
On  April  1,  Mr.  Wilcox  marked  the 
10th  year  the  newspaper  has  been  under 
his  control.  A  special  comic  edition  of 
the  Democrat  was  distributed  at  the 
luncheon. 

Gordon  H.  Gillis,  circulation  man¬ 
ager,  Halifax  (N.  S.)  Herald,  left 
March  28  for  Bermuda,  where  he  will 
remain  a  month. 

Dick  Hargis,  formerly  of  the  Ne^v 
Y<^k  Times  advertising  staff,  has 
joined  the  York  Ice  Machinery  Corpo¬ 
ration  sales  staff  and  will  work  out  of 
the  branch  office  in  Charlotte,  N.  C. 

R.  Kent  Hanson,  business  manager, 
Pittsburgh  Post-Gazette,  is  back  at  his 
desk  after  a  short  visit  to  Pinehurst, 
N.  C.  He  was  accompanied  by  Mrs. 
Hanson. 

Staunton  Woodman  has  resigned  from 
the  New  York  Sun  advertising  staff 
to  become  advertising  manager  of  the 
Passaic  (N.  J.)  Herald-News,  effective 
April  1. 

Zack  Huckaby,  of  the  Little  Rock 
Arkansas  Gazette  circulation  depart- 
®mt,  joined  the  San  Antonio  (Tex.) 
depress  circulation  staff  March  31. 

Orien  E.  McDaniel,  city  circulation 
■tunager  of  the  Youngstown  Telegram, 
recently  addressed  the  Y.  M.  C.  A. 
newsboys  club  on  “Newspaper  Mak¬ 
ing.” 

.Albert  H.  Powers  has  been  named 
^ce-president  of  Joshua  B.  Powers, 
“1C-.  international  publishers’  represen¬ 
tatives,  New  York. 


IN  THE  EDITORIAL  ROOMS 

PAUL  A.  NEWSOME,  managing 
editor,  Weymouth  (Mass.)  Gazette 
and  Transcript,  was  recently  elected  ex¬ 
ecutive  secretary  of  the  Massachusetts 
Press  Association. 

Myron  E.  Scott,  staff  photographer 
of  the  Dayton  Daily  News  and  origi¬ 
nator  of  the  All-American  Soap  Box 
Derby  held  in  Dayton  last  year,  has 
joined  the  sales  promotion  department 
of  the  Chevrolet  Motor  Co.,  Detroit. 


He  will  be  in  charge  of  promotion  of 
the  soap  box  derby  contests  this  year 
to  be  held  under  the  auspices  of  the 
motor  car  company. 

Harry  Friedenberg,  formerly  of  the 
Boston  Record,  has  joined  the  Boston 
Traveler  staff. 

George  A.  Zerr,  river  editor,  Pitts¬ 
burgh  Post  Gazette,  was  re-elected  sec¬ 
retary-treasurer  of  the  Propeller  Qub 
of  the  Port  of  Pittsburgh. 

(Continued  on  next  page) 


DIXIE  DUGAN- 

The  selection  of  a  name  for  an  “Aunty  and 
Uncle”  club  in  the  Dixie  Dugan  strip,  not 
announced  with  display  advertising,  but 
mentioned  incidentally  in  the  continuity, 
brought  one  of  the  heaviest  floods  of  letters 
from  readers  in  the  history  of  comic  strips. 

The  letters  came  from  every  part  of  the 
United  States  and  Canada,  and  from  people 
of  every  age  and  occupation  classification. 

Yes,  they  all  read  DIXIE  DUGAN! 

The  McNaught  Syndicate,  Inc. 


V.  V.  McNITT 
Chairman 


TIMES  BUILDING 
NEW  YORK,  N.  Y. 


CHARLES  V.  Me  AD  AM 
President 


J^LMER  HOYT,  managing 
editor  of  The  Portland  Oregonian, 
writes: 

“I  am  not  surprised  at  the  en¬ 
thusiastic  letters  you  have  received 
relative  to  LI’L  ABNER. 

“It  has  rapidly  become  one  of  our 
most  popular  comics  and  I  am  not 
sure  it  isn’t  our  most  popular  one. 

“Our  district  salesmen  who  are 
meeting  the  public  every  day  in  an 
effort  to  increase  The  Oregonian 
circulation,  are  enthusiastic  over 
this  strip  to  a  man  and  find  it  to 
be  a  universal  favorite. 

“We  place  it  here  in  the  classifica¬ 
tion  which  we  term  ‘louder  and 
funnier’  and  find  that  its  spon¬ 
taneous  humor  is  reflected  in  the 
appreciation  which  this  community 
seems  to  have  for  it. 

“I  have  no  hesitation  in  placing 
LI’L  ABNER  as  one  of  the  ten 
leading  comics  in  the  field  today.” 

A1  Capp’s  LI’L  ABNER  is  scoring 
the  same  hit  with  the  readers  of 
fifty  other  important  newspapers 
as  it  is  with  The  Oregonian’s.  It  is 
available  both  as  a  daily  strip  and 
Sunday  color  page.  Write  today 
for  samples  and  for  terms.  Address: 

United  Features 

MONTE  BOURJAILY 

General  Manager 

220  East  42nd  Street,  New  York 
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William  J.  Shannon,  assistant  city 
editor,  Jersey  City  (N.  j.)  Jersey  Jour¬ 
nal,  is  the  author  of  a  new  book,  “Free 
I^nce  Writing  for  the  Magazines.” 
The  book  is  primarily  devoted  to  the 
non-fiction  writing  field. 

Milton  Yelsky,  former  head  of  the 
sports  copy  desk  and  makeup  man,  has 
bwn  appointed  assistant  sports  editor 
of  the  Cleveland  Plain  Dealer. 

Paul  Myhre.  former  reporter  for  the 
Des  Moines  Register,  who  joined  the 
Cleveland  Plain  Dealer  three  months 
ago,  has  resigned  to  become  general  as¬ 
signment  reporter  for  the  Clez'eland 
Retos. 

Waide  M.  Condon,  Sunday  editor. 
Salt  Lake  Tribune,  addressed  the  Asso¬ 
ciated  Retail  Credit  Men  of  Salt  Lake 
City  this  week  on  “The  Romance  of 
the  Newspaper  Business.” 

Mrs.  Barbara  Thayer  Gault,  of  the 
Worcester  (Mass.)  Telegram  woman’s 
department  staff,  has  resigned. 

E.  Clarke  King,  Jr.,  formerly  of  the 
Dayton  Daily  Ncus  staff,  has  joined 
the  Dayton  Herald,  covering  the  fed¬ 
eral  building. 

John  T.  McCutcheon,  Chicago  Trib¬ 
une  cartoonist,  is  enjoying  a  two-month 
visit  to  his  Treasure  Island  in  the 
Caribbean  Sea. 

George  Erhart.  Portsmouth  (Va.) 
Star  reporter,  has  joined  the  Portsmouth 
bureau  of  the  Xorfolk  (Va.)  I^cdgcr- 
Dispatch. 
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6 

Times 

13 

Times 

26 

Times 

5J 

Times 

tl  Peae 

fi72 

$250 

3225 

3200 

$190 

$168 

H  Pm* 

336 

140 

120 

110 

100 

95 

M  Pm* 

168 

75 

70 

65 

60 

55 

n  Pm* 

84 

50 

45 

40 

33 

30 

)fe  Pm* 

42 

30 

25 

20 

17 

16 

The  single  column  forty-two  line  rate  maker  card  at 
a  cost  of  110  per  week  earns  as  low  a  rate  on  a 
if'tlme  basts  as  any  other  schedule,  namely,  |168 
per  page;  |95  half  page:  155  quarter  page. 
Claailfled  rates:  75e.  per  agate  line  one  time;  60e. 
per  agate  line  four  times. 

Bltaatlons  wanted:  50c.  per  agate  line  one  time: 
40e.  per  agate  line  three  timet  (count  six  words  to 
cbe  line). 

Sobserlptlon  rates :  By  mail  payable  in  advance 
United  States  and  Island  Poasetsions  |4  per  year; 
Canada  $4.50;  Foreign  IS. 

Charter  Member  of  the  Audit  Bureau  of  Circulations 

with  an  average  certified  **A.B.C.**  as  follows: _ 

Six  Montha  Net  ToUl  Die- 

Boded  Paid  trlbutlon 

December  31.  1934 .  M51  10.607 

**  1933  .  8.625  9.819 

*  1932 .  9.337  10.488 

*  1931 .  10.116  11.120 

*  1930 .  10.403  11.417 

*  1929 .  10.180  11.664 

*  1938 .  8.967  10.019 


Walter  Si)earmaii,  drama  critic  and 
reporter,  Charlotte  (N.  C.)  .\en's,  last 
week  was  elected  president  of  the  North 
Carolina  Dramatic  Association  and  saw 
his  one-act  play,  ‘Death  of  a  Swan," 
based  on  the  death  of  Pavlova,  win  first 
prize  honors  in  the  annual  tournament 
of  the  association.  This  is  the  third 
successive  year  that  his  piays  have  been 
awarded  prizes. 

Ed  Thomas,  of  Kinston,  N.  C.,  has 
joined  .Ishezille  (N.  C.)  Times  in  a 
reiKirtorial  capacity. 

Charles  Day,  re[K)rter  for  the  \or- 
foik  I ' irginian-Puot  I’ortsmouth  bu¬ 
reau,  has  been  transferred  to  the  city 
start  of  tlie  .\orfolk  (\a.)  Ledger- 
Dispatch. 

Larry  Hauck,  formerly  with  the 
Paincsville  (O.)  Iclegraph,  recently 
joined  the  Canton  (O.)  Repository  as 
reporter  and  sports  writer. 

Lkinel  Hauser,  former  .\'ew  York 
World-Telegram  reporter  has  been 
signed  to  a  seven-year  contract  by  the 
Columbia  Pictures  scenario  department. 

Burke  Hewitt,  of  the  Norfolk  Fir- 
ginian-Pilot  news  staff,  has  been  sent  to 
tile  Portsmouth  bureau  of  the  paper. 

J.  Phillip  “Phil”  Brewer,  Lansing 
(Aiicli.)  Stale  Journal  state  house  re¬ 
porter,  was  honored  last  week,  when 
lonnal  resolutions  were  adopted  by  the 
legislators  marking  Brewer’s  37tli 
biriliday,  rounding  out  a  decade  of  legis¬ 
lative  reporting  lor  the  daily  and  pre¬ 
viously  lor  the  Associated  Press.  The 
daily  published  the  resolutions. 

William  Morris  Houghton,  former 
chief  editorial  writer  ol  The  Literary 
Digest,  was  guest  of  honor  at  a  dinner 
last  week  at  the  Madison  Hotel  mark¬ 
ing  his  return  to  the  editorial  writing 
staff’  of  the  A't’iii  York  Herald  Tribune. 
Mr.  Houghton  will  resume  his  desk  as 
editorial  writer  under  the  direction  of 
Geoffrey  Parsons. 

Gene  Elderman,  cartoonist  for  the 
ll  iishington  Post,  received  his  appoiiU- 
ineiit  as  a  Kentucky  colonel  last  week 
from  Governor  Ruby  Laffoon. 

Richard  S.  Davis,  columnist,  drama 
critic  and  feature  writer  of  the  Mil- 
loaitkec  Journal,  is  broadcasting  a  fea¬ 
ture,  “Not  Exactly  a  Commentator,” 
over  W  TMJ -Milwaukee  three  times  a 
week. 

PRESS  ASSOCIATION  NOTES 

Alter  35  years  of  service  as  an 
•Associated  Press  telegrapher  with 
the  Reading  (Pa.)  Eagle,  Elmer  B. 
Murphy  will  retire  this  month  and  lo¬ 
cate  in  Williamsport,  Pa.  Mr.  Murphy 
was  tendered  a  testimonial  dinner  by 
the  news  and  editorial  staff  of  the  Eagle 
at  a  local  hotel. 

riiomas  Devine,  reiwrter  on  the  Day- 
ton  Herald,  has  resigned  to  join  the 
United  Press  Columbus  bureau,  start¬ 
ing  April  8. 

Ben  L.  Meyer  of  -Atlanta,  state  news 
editor  of  the  Associated  Press,  ad- 
dres>ed  students  of  Lanier  High  School 
for  Boys  in  Macon,  Ga.,  April  1.  He 
outlined  the  world-wide  news  connec¬ 
tions  of  the  A.  P. 


WEDDING  BELLS 

WALTER  E.  MOSS,  sales  man¬ 
ager  for  1.  N.  S.,  to  Miss  Mae 
K.  Pillips,  of  Hastings.  N.  Y.,  March 
3U,  in  Englewood,  N.  J. 

S.  Linton  Wells,  noted  writer,  trav¬ 
eler  and  news  correspondent,  to  Miss 
Lay  Gillis,  aviatrix,  in  Harrison,  N.  Y., 
April  2. 

Morris  De  Haven  Tracy,  until  re¬ 
cently  Pacific  Coast  director  of  news 
service  in  the  San  Francisco  bureau  of 
the  United  Press,  to  Mrs.  Frances 
Llisse  Grav,  at  Berkeley,  Cal.,  March 
18. 

Hawley  Quier,  secretary-treasurer 
and  general  manager,  Reading  (Pa.) 
Eagle,  to  Miss  Myrtle  Bechtel,  of  Lin¬ 
coln  Park,  at  Milford,  Pa.,  recently. 

John  Coppinger  Nolan,  advertising 
manager,  Reading  (Pa.)  Eagle,  to  Miss 
Lorle  Strasmann,  of  Germany,  in  the 
Cathedral  Rectory,  Philadelphia,  re¬ 
cently. 


FOLKS  WORTH  KNOWING 

A  BRUCE  COOK,  recently  promoted 
■eX,  to  city  editor  of  the  L’nion  C  ity 
(N.  J.)  Hudson  Dispatch,  started  his 
newspaper  career 
while  a  student  at 
the  University  of 
Richmond.  in 
1917.  He  wrote 
for  the  Richmond 
Virginian  a  n  d 
Richmond  Times- 
Dispatch  and  on 
being  graduated 
in  1921  joined  the 
Times  -  Dispatch 
as  police  reporter. 

He  later  worked 
on  the  Baltimore 
,  „  .American  and 

A.  Bkcce  CO..K  pli-abeth  (N.  J.) 

Journal  and  at  the  age  of  23  was  editor 
of  the  Rahway  (N.  J.)  Record,  a  semi¬ 
weekly,  a  position  he  held  for  three  ! 
and  a  half  years. 

Then  he  decided  to  enter  the  adver¬ 
tising  business  and  went  to  Sarasota. 
I'la.,  as  publicity  and  advertising  direc- 
t(.r  for  a  real  estate  firm.  He  later 
operated  real  estate  weekly  papers  in 
I'lorida  and  was  managing  editor  of  the 
Bradenton  (Fla.)  Tri-City  Daily  .Vrtc'j. 

In  1927  he  returned  north  as  tele¬ 
graph  editor  of  the  Elizabeth  (N.  J.) 
Times  and  joined  the  Union  City  Hud¬ 
son  Dispatch  as  assistant  city  editor  in 
1928.  a  position  he  held  until  his  promo¬ 
tion. 

Cook  is  married  and  the  father  of  a 
(laughter  11  years  old. 


COMICS 

or 

Comimics 


E.  B.  Berlinrut,  aviation  editor, 
Nezoark  .Sunday  Call,  to  Miss  Mare 
Sasse.  art  instructor  of  Newark,  re¬ 
cently. 

Miss  Adelaide  Howell,  stage  and 
radio  singer,  and  niece  of  Clark  Howell, 
Sr.,  editor  and  president  of  the  .Atlanta 
( (ia. )  Journal .  to  Baron  Adam  Henryk 
Pavloski  in  New  York  in  December, 
according  t<)  a  recent  announcement. 

Harry  Casler  of  the  Nezv  York 
Herald  Tribune  editorial  staff  to  Miss 
Mary  Board  of  Ridgewood,  N.  J., 
March  15  in  the  Reformed  CJiurch, 
Paramus. 

Arden  Mills,  city  editor  Atlantic 
(la.)  News-Telegraph  to  Alvena  Lenth 
on  June  27,  1934,  has  been  disclosed 
with  the  announcement  by  the  bride’s 
parents. 

George  W.  Bradham  of  the  Norfolk 
Virginian-PUot  to  Miss  Margaret  Page 
Howard  of  Greensboro,  N.  C.,  March 
12. 

SPECIAL  EDITIONS 

SAN  ANTONIO  (Tex.)  EXPRE.SS, 
March  31,  announcing  national  want 
ad  week,  8  pages,  full  size,  green  ink, 
with  front  page  in  green  and  red.  i 

Greensboro  (N.  C.)  Daily  Nezvs,  ' 
March  31,  special  Homemakers’  sec¬ 
tion,  20  pages,  tabloid  size. 

Tulsa  (Okla.)  World,  8-page  sec¬ 
tion,  full  size,  March  24,  to  present 
spring  fashions. 

St,  Louis  Star-Times,  March  29,  16- 
page  electrical  refrigerator  section 
composed  of  display  advertising  and 
articles  on  the  industry’s  outlook. 

Charlotte  (N.  C.)  Obscrzrr,  March 
31,  Home  Modernization  and  Building 
Exposition,  12  pages,  full  size. 

Ft,  Wayne  Jouriujl-Gazctte,  March 
31,  Modern  Home  Show  Edition,  16 
pages,  full  size. 

Farmznlle  (Va.)  Herald,  a  weekly, 
March  29,  80-page  historical  edition,  6 
sections,  covering  the  town  of  Farm- 
ville  and  Prince  Edward,  Cumberland 
and  Buckingham  counties. 

Boyersdale  (Pa.)  Republican,  a  week¬ 
ly,  Silver  .Anniversary  Edition,  30  pages, 
three  sections,  March  28. 

Dallas  (Tex.)  Morning  ATruu,  March 
17,  “Better  Health  Section,”  12  pages, 
full  size. 

Boston  Sunday  Post,  New  Spring 
Apparel  section,  eight  pages,  March  17. 


1  HE  WELL-KNOWN  sin- 
cerest  flattery  has  been  part  of 
the  long  and  successful  public 
lives  of  The  Gumps,  Little 
Orphan  Annie  and  Dick  Tracy 
— trail-blazing  Chicago  Trib¬ 
une-New  York  News  comics. 

Originality,  vitality  and 
careful  supervision  keep  them 
securely  in  the  top  spot  of  the 
American  newspaper  scene. 
Echoes  have  appeared  but 
have  never  approached  them 
in  popularity. 

This  trio,  in  company  with 
Moon  Mullins,  Gasoline  Alley, 
Harold  Teen,  If  innie  ff  inkle, 
Smitty  and  Terry  and  the  Pi¬ 
rates,  makes  a  truly  original 
comic  combination  of  wide 
appeal. 

For  proofs  and  prices  on 
daily  strips  and  Sunday  color 
pages,  standard  or  tabloid, 
phone,  write  or  wire — 

Chicago  tribune- 

new  YORK  NEWS 
SYNDICATE,  INC. 

ARTHUR  W.  CRAWFORD 

General  Manager 

News  Bldg.,  220  East  42nd  St.,  NewYork 
Murray  Hill  2-1234 
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WViat  does  Intert^^e 


mean  Vo 


INTERTYPE  means 
LARGER  PROFITS 


r 


How  does  the  Model  F  Intertype 
earn  Larger  Profits? 

Bo  (I)  nieans  of  time-saving  finger-flip 

changes  from  one  type  to  another.  (2) 
By  setting  double-price  mixed  composi- 
tion  at  the  speed  of  regular  straight 
l5Ulj|r  matter.  (3)  By  eliminating  waiting  for 
h  distributor  when  making  font  changes. 
^  “  (4)  By  setting  full-width  1 8-point  faces 

from  main  magazines  at  main  keyboard  speed.  (5)  By  com¬ 
bining  mixer  advantages  with  full  speed  on  straight  com¬ 
position  and  simple,  dependable,  economical  operation. 
(6)  By  reducing  copy  cutting,  which  means  less  handling  of 
slugs  and  proofs,  easier  makeup,  and  fewer  errors. 

How  does  the  Intertype  Autospacer 
earn  Larger  Profits? 

a(l)  By  centering  lines  of  type  of  any  size, 
or  quadding  them  out,  either  right  or 
left,  without  any  effort  on  the  part  of 
the  operator.  (2)  By  doing  automati¬ 
cally  work  which  formerly  had  to  be 
done  by  keyboard  manipulation  or  by 
hand.  (3)  By  eliminating  five  hand  oper¬ 
ations  on  most  centered  lines,  thus  saving  time  and  ac¬ 
celerating  production.  (4)  By  operating  dependably  and 
without  any  complications  to  bother  the  operator  or  the 
machinist.  (5)  By  effecting  large  savings  of  time  on  head¬ 
lines,  lists,  and  other  composition  containing  much  quad- 
ding  or  centering,  in  any  size  of  type. 


How  does  the  Model  G  Intertype 
earn  Larger  Profits? 

(1)  By  handling  three  distinct  kinds  of 
work  —  straight  matter,  display,  and 
mixed  composition  —  with  finger-flip 
changes  from  one  type  face  to  another. 

(2)  By  setting  wide  30-point  faces  from 
an  extra-wide  main  magazine  at  main 

-  keyboard  speed.  (3)  By  combining  ver¬ 
satility  with  simplicity  of  construction  and  dependable, 
trouble-free,  low-cost  operation.  (4)  By  making  it  possible 
to  slug-set  both  display  and  mixed  composition  on  a  full- 
speed  straight-matter  machine. 

How  does  the  Model  H  Intertype 
earn  Larger  Profits? 

rf — (I)  By  mass  production  of  heads  and  ad 
O  display  lines.  (2)  By  reducing  the  physi- 

/V  effort  required  to  replace  split  mag- 

\  \  azines,  thus  saving  the  operator's  time 

and  energy  for  other  work.  (3)  By  carry- 
A  '”9  three  extra-wide  magazines  which 

:  i?  will  set  all  type  sizes  up  to  full-width  30- 

point  bold  at  main  keyboard  speed.  (4)  By  additional  sav¬ 
ings  of  time  and  effort  effected  by  Intertype's  light-action 
chain  shift,  which  facilitates  changes  of  face  or  size. 

How  does  the  Intertype  Hand  Stick 
earn  Larger  Profits? 

1  (1)  By  extending  the  range  of  the  Inter- 
type  to  full-width  60-point  caps.  (2)  By 
making  it  unnecessary  to  buy  a  special 
machine  to  cast  big  type  beyond  key- 
board  range.  (3)  By  saving  time  in  the 
production  and  handling  of  big  display 

- lines,  because  lines  are  cast  up  to  30  or 

42  ems  wide  and  require  no  underpinning.  (4)  By  making  it 
convenient  to  obtain  a  line  or  two  of  corrections,  any  size, 
without  shifting  or  replacing  magazines.  (5)  By  making  all¬ 
slug  composition  practical  and  economical. 


INTERTYPE  CORPORATION  •  360  Fiirman  Street,  Brooklyn,  N.  Y. 


INTERTYPE  means  LARGER  PROFITS 
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TELLS  HOW  DAILIES 
CENSORED  COPY 


H.  J.  Kenner  Cites  Instances  Where 
Newspapers  Barred  Objec¬ 
tionable  Retail  Adver¬ 
tising 

H.  J.  Kenner,  manager  of  the  Better 
Business  Bureau  of  New  York  City, 
paid  tribute  to  the  achievements  of 
newspapers  in  improving  the  tone  of 
advertising,  when  he  spoke  March  27  to 
furniture  merchants.  The  board  of  gov¬ 
ernors  of  the  Associated  Furniture 
Dealers  of  New  York  then  endorsed 
the  fair-practice  standards  recently  is¬ 
sued  by  the  National  Association  of 
Better  Business  Bureaus. 

Mr.  Kenner  cited  some  recent  ex¬ 
amples  of  newspaper  action:  “One  in¬ 
stance,”  he  said,  “is  that  of  a  ‘furni¬ 
ture  warehouse  sale’  in  which  certain 
alleged  misleading  and  deceptive  state¬ 
ments  appeared  which,  after  due  inves¬ 
tigation  and  report,  were  considered  un¬ 
acceptable  to  tile  newspaper  which  car¬ 
ried  the  advertising.  When  the  news¬ 
paper  ruled  against  these  claims,  the 
closing  of  the  sale  was  announced  and, 
soon  after,  the  proprietor  closed  the 
business. 

“A  furniture  retailer  advertised  triple 
discounts  representing  alleged  savings 
to  the  public.  But  the  claims  were 
found  to  be  unwarranted  and  the  news¬ 
paper  which  carried  this  advertising 
would  not  accept  further  copy  contain¬ 
ing  such  claims. 

“In  another  instance,  involving  the 
advertising  of  a  fur  store  which  had 
indulged  freely  and  continuously  in 
“bait’  advertising,  offering  low  prices  on 
garments  which  the  salesmen  tried  not 
to  sell,  in  order  to  ‘switch’  the  ctis- 
tomer  to  other  merchandise  at  a  higher 
price,  the  newspaper  decided  that  such 
advertising  did  not  meet  the  require¬ 
ments  of  its  columns.  The  advertising 
was  refused  until  the  store  chang^  its 
practices  definitely  to  eliminate  the  ob¬ 
jections. 


“Some  months  ago,  a  food  advertiser 
attempted  to  use  large  space  in  news¬ 
papers  which  disparaged  an  ingredient 
in  other  food  products  by  misleading 
statements  and  unjustified  disparage¬ 
ments.  Three  newspapers  in  New  York 
to  which  this  advertising  was  offered 
declined  to  publish  it  with  those  state¬ 
ments  in  it.  The  advertisement  was 
not  repeated  in  this  city. 

“In  the  retail  furniture  trade,  over 
a  period  of  years,  much  new  ground 
has  been  gained  by  the  co-operation  of 
advertisers,  newspapers  and  the  Better 
Business  Bureau  in  this  city.  Furniture 
advertising  has  become  more  believable 
and  more  worthy  of  belief  by  the  con¬ 
sumer  than  before.  Competition  is  on 
a  higher  level.” 

New  Radio  Chief  Plans 
Drive  Against  Fraud 

(Special  to  Editor  &  Publishbr) 

Washington,  D.  C.,  April  2— Under 
the  supervision  of  its  new  chairman, 
Anning  S.  Prall,  former  newspaperman 
and  ex-member  of  the  House  of  Rep¬ 
resentatives,  the  Federal  Communica¬ 
tions  Commission  is  launching  an  of¬ 
fensive  to  drive  “harmful  and  mani¬ 
festly  fraudulent  material”  off  the 
broadcast  waves. 

In  a  radio  talk  this  week,  the  former 
staff  member  of  the  old  New  York 
IVorld,  who  ascended  to  the  _FCC  chair¬ 
manship  last  month,  told  his  listeners: 

“We  have  decided  to  tighten  up 
broadcasting  regulation  and  enforce  our 
rules .  more  rigidly.  That  means  that 
radio  stations  must  toe  the  mark  if 
they  want  to  earn  their  license  renewals. 
We  will  not  brook  any  trifling  with  our 
regulations.  The  radio  people  who  dis¬ 
regard  them — and  I  include  the  broad¬ 
casting  of  harmful  and  manifestly 
fraudulent  material— are  going  to  ^ 
made  conscious  that  there  is  a  board  in 
Washington  to  whom  they  must  render 
an  accounting.  We  will  punish  male¬ 
factors  if  it  means  their  extinction  from 
the  wave  lengths.” 


The  Bis  Show  trains  arc  rollins.  The  Ringlins  Bros, 
and  Barnum  &  Bailey  Combined  Circus  will  open 
its  1935  season  Thursday  night,  April  11,  in  Madi¬ 
son  Square  Garden,  New  York,  as  always.  The  press 
staff  precedes  it  three  weeks.  Its  members — Roland 
Butler,  general  press  agent;  Dexter  Fellows  and  Frank 
Braden,  the  story  men,  and  Will  Wilken  and  Edward 
Johnson,  the  advance  press  agents,  announce  that  no 
attempt  has  been  made  this  season  to  exploit  strange 
people  as  an  outstanding  feature.  The  big-lipped 
Africans  and  the  long-necked  Burmese  ladies  have  been 
bundled  home  for  good.  The  Big  Show  has  put  all  its 
effort  into  creating  the  largest  and  the  best  perfor¬ 
mance  in  its  history.  There  are  many  new  topnotch 
troupes  from  Europe,  and  several  novelties  in  new  animal 
features. 

The  press  agents  are  especially  eager  to  have  their 
friends  on  papers  in  other  cities  throughout  the  country 
call  for  them  at  the  Garden  during  the  annual  gathering 
of  publishers  in  New  York.  They  feel  that  there  has  not 
been  enough  of  this  in  recent  years.  Besides,  they  want 
the  newspaper  men  of  America  to  see  this  performance. 
Just  ask  for  a  member  of  the  press  staff  at  the  8th 
Avenue  entrance.  Doormen  will  fetch  him,  and  the 
welcome  visit  will  be  on. 


Went  to  Jail  Rather 
Than  Surrender  Plates 

(Special  to  Editor  &  Publisher) 

Wilkes-Barre,  Pa.,  April  1— Jack 
Sndyer,  Philadelphia  Record  staff 
photographer,  was  arrested  March  30 
for  photograph¬ 
ing  judge  W. 
Alfred  Valen¬ 
tine’s  home  here 
folio  wing  the 
sensational  bomb¬ 
ing  of  his  daugh¬ 
ter’s  automobile, 
and  spent 
hours  in  custody 
before  the  Rec¬ 
ord’s  attorneys 
obtained  his  un¬ 
co  n  d  itional  re¬ 
lease  by  threaten- 
Jack  Snyder  '."K  pfficwls  with 

legal  action. 

Charges  that  Wilkes-Barre  police  set 
up  an  unofficial  censorship  on  news  and 
pictures  in  the  bombing  incident  which 
climaxed  a  long  series  of  disorders  re¬ 
sulting  from  the  Glen  Alden  coal  strike 
were  made  by  the  Record  as  the  result 
of  Snyder’s  arrest. 

Snyder  spent  one  hour  in  jail.  He 
was  placed  in  a  cell  when  he  stead¬ 
fastly  refused  to  surrender  his  plates 
to  police. 

When  word  of  his  plight  reached  his 
managing  editor.  William  F.  Hawkes, 
the  Record  burned  up  the  wires  to 
Wilkes-Barre,  finally  reaching  Mayor 
Loveland. 

Chief  of  Police  Taylor  brought  Sny¬ 


der  to  his  office,  but  still  insisted  the 
photographer  turn  over  his  camera  and 
plates.  Snyder,  standing  on  his  coo. 
stitutional  rights,  again  refused  to  tum 
oyer  his  property.  The  police  kept  hi® 
there  while  officials  wrangled  ova 
what  should  be  done  with  him. 

Snyder  won  a  complete  victory  who 
a  Wilkes-Barre  attorney  representing 
the  Record  appeared  at  headquartm 
and  compelled  Chief  Taylor  to  yidd 
under  threat  of  legal  action. 


ARBITRATOR  GRANTS  PAY  RISE 

Wage  rates  of  composing  room  e®. 
ployes  of  two  Sharon.  Pa.,  newspapers, 
the  Neivs-Telegraph  and  the  Sharot 
Herald,  were  fixed  at  90  cents  an  ho® 
for  a  period  of  one  year  in  an  arbitn- 
tion  award  just  announced.  Attomty 
T.  A.  Sampson  heard  the  case  as  ar. 
bitrator,  with  Sharon  Typography}] 
Union  asking  $1.05.  The  former  wagt 
rate  was  84  cents.  The  new  rate  rep¬ 
resents  an  increase  of  7-1/7%  and  is 
10%  below  the  1929  rate  of  $1  ptr 
hour.  The  Labor  Division  of  the 
Pennsylvania  Newspaper  Publisben' 
Association  represented  the  publishers. 


FILES  $25,000  DAMAGE  SUIT 

A  suit  for  $25,000  damages  was  filed 
in  Manhattan  Supreme  Court  this 
week  by  Florence  Lorintz  and  Eugene 
J.  Lorintz  against  the  New  York  Tint:. 
The  plaintiffs  charged  that  a  paid  no¬ 
tice  published  last  July  1,  1934  pur¬ 
porting  to  be  the  marriage  announa- 
ment  of  the  complainants  ended  with  the 
misstatement,  “Services  Monday  ev^ 
ning,  8 :30.  Interment  Evergreen  Cone- 
tery.” 


The  Ultimate  in  a 
Promotion  Plan 

designed  to  increase  or 
stabilize  circulation 

AN  ideal  has  been  realized  in  the  develop- 

Uh  ment  of  a  eircidation  promotion  plan 
"^that  combines  dignity,  effectiveness 
and  an  appeal  that  attracts  the  finest  type 
of  reader-subscriber.  Moreover,  it  involves 
no  risk,  gamble  or  financial  commitment  on 
the  part  of  the  newspaper. 

This  plan  is  based  on  the  sale  of  the  new 
World-Wide  Encyclopedia,  a  set  of  six  illus¬ 
trated  volumes  containing  four  million 
words  and  covering  more  than  40,000  sub¬ 
jects,  compiled  under  the  supervision  of 
C.  Ralph  Taylor  and  Carl  Van  Doren. 

It’has  been  contracted  for  by  some  of  the 
outstanding  newspapers  in  the  United 
States,  and  is  now  offered  on  several  at¬ 
tractive  arrangements.  Details  gladly  fur¬ 
nished. 
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CONTRAST! 

A  device  often  used  in  retail  advertising  today  is 
extreme  contrast  between  light  and  black  types. 
See  how  the  display  lines  and  price  figures  in  this 
specimen  stand  out  from  the  descriptive  matter. 

On  the  Two-in-One  Model  14  Linotype,  you  can 
carry  the  range  of  sizes  and  faces  needed  for  such 
display.  Here  is  one  suggested  equipment .  .  .  dis¬ 
play,  body  type,  and  big  price  figures  ...  all  on  one 
keyboard  layout.  All  set  at  one  operation.  All  on 
easily  handled  slugs. 
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First  Main  Magazine  (72-channel  split) 

18  point  Poster  Bodoni  Itolic 
lower  cose  in  lower  cose  channels 

how  is  one  to 

24  point  Poster  Bodoni 
lower  cose  in  cop  channels 

how  is  one 

Second  Main  Mogozine  (90-chonnel) 

14  point  Metromedium  No.  2 
with  Metrothin  No.  2 

HOW  is  one  to  asses  12 

HOW  is  one  to  asses  12 

Third  Main  Magazine  (90-channel) 

10  point  Metromedium  No.  2 
with  Metrothin  No.2 

HOW  is  one  to  assess  and  123 

HOW  is  one  to  assess  and  123 


G^»  LINDTYPE>“  0 

All  composed  from  a  single  keyboard 


Linotype  Bodoni  and  Metro  No.  2  Families 


First  Auxiliary  Magazine 
18  point  Poster  Bodoni  Italic 
caps  and  figures 

HOWISOI23 


Second  Auxiliary  Magozine 
24  point  Poster  Bodoni 
cops  and  figures 

HOW  1S3 


Third  Auxiliary  Mogozine 
30  and  36  point  Poster  Bodoni 
advertising  figures 

123  123 
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ABC  FINDINGS  NEARLY 
READY,  NEWELL  SAYS 


Ohio  Circulations  Gather  in  Toledo 
— Long  List  of  Speakers  Discuss 
Distribution  Problems  at 
Two-Day  Session 


(By  telegraph  to  Editor  &  Publisher) 

ToLtuio,  O.,  April  4 — The  Ohio  Cir¬ 
culation  Managers  Association  clc.sed  its 
annual  spring  convention  here  today 
after  two  days  of  trade  discussions  par¬ 
ticipated  in  by  nearly  three  score  cir¬ 
culation  managers  and  a  number  of 
other  newspajier  officials. 

The  highlight  of  the  program  was  the 
banquet  sponsored  by  the  three  Toledo 
dailies,  Blade,  Tiiiu's  and  Xcu's-Bee  in 
the  new  Secor  Hotel  Wednesday  night, 
at  which  more  than  150  newspaper  offi¬ 
cials  and  their  families  were  present. 
Frank  S.  Newell,  circulation  dir^tor 
of  the  Blade  and  Times  and  president 
of  the  International  Circulation  Mana¬ 
gers  Association,  welcomed  the  dele¬ 
gates  and  spoke  briefly  on  the  work  of 
the  A.  B.  C.  investigating  committee, 
of  which  he  is  chairman.  Mr.  Newell 
said  the  committee  would  have  a  re- 
jiort  ready  in  the  near  future.  He  pid 
that  of  the  hundreds  of  suggestions 
received  from  pewspaper  publishers, 
all  had  been  investigated,  and  that  when 
the  report  is  released  copies  will  be  sent 
to  all  members  of  the  I.  M.  C.  A.  Then, 
he  asserted,  it  will  be  up  to  the  Associa¬ 
tion  to  take  any  action  deemed  necessary 
to  correct  its  rules  and  standards. 

Mr.  Newell,  who  also  was  chairman 
of  the  convention  entertainment  CL>m- 
mittee.  invited  all  the  delegates  to  the 
1.  M.  C.  .\.  national  meeting  in  Cin¬ 
cinnati  this  June. 

Carriers  from  seven  Ohio  news¬ 
papers  demonstrated  their  methods  of 
salesmanship  in  a  contest  during  the 
final  session.  Newspapers  represented 
were:  Ohio  State  Journal,  Columbus 
Dispatch,  Fremont  Messenger,  Athens 
Messenger,  Cincinnati  Enquirer.  Akron 
Times-Press  and  Elyria  Chronicle- 
Telegram. 

Dallas  Riddle  and  Parke  McEwe,  car¬ 
riers  for  the  .A.kron  Times-Press,  won 
the  Newspaiier  sales  contest  and  will 
represent  Ohio  in  the  national  contest 
in  Cincinnati  in  June. 

The  judges  gave  the  .Ckron  boys  a 
grade  of  8().66  per  cent.  The  team  will 
comi>ete  for  the  Bingham  Trophy  do¬ 
nated  by  the  Louisz'ille  Courier- Journal 
at  the  1.  C.  M.  .\.  convention. 

Problems  of  small  newsi>apers  in  com¬ 
peting  with  metropolitan  newspapers 
were  discussed  this  morning.  T.  S. 
Moorehead  of  the  Cambridge  Jeffer¬ 
sonian  and  Russell  Stokely  of  the  Elyria 


Chronicle-Telegram  spoke,  ^ch  advo¬ 
cating  a  judicious  mixture  of  local  and 
national  news  adapted  to  the  wants  of 
the  community. 

-Cmong  the  speakers  at  Wednesday’s 
.session  were  M.  G.  Sullivan,  of  the 
Clez'cland  Ken'S,  and  George  W.  Hicks, 
ColunUtus  Citicen,  who  spoke  on  the 
value  of  motor  delivery  service  to  rural 
subscribers.  Shiel  Dunsker,  Cincinnati 
Post,  discussed  promotion  of  news  fea¬ 
tures  and  serials. 

Other  speakers  included  Russell  Stok- 
ley,  Elyria  Chronicle-Telegram  and  E. 
M.  Grimes,  Canton  Repository.  A 
luncheon  for  the  managers’  wives  was 
served  at  the  Toledo  club.  In  the  after¬ 
noon  they  were  taken  to  the  Toledo 
Museum  of  Art. 

Glenn  L.  Cox,  Dayton  Xeus,  is  presi¬ 
dent  of  the  association. 

Others  on  the  program  were  Earl 
Buell,  Akron  Times  Press;  E.  C.  Mere¬ 
dith,  Springfield  Xezvs  and  Sun;  Clem 
O’Rourke,  Cleivland  Press;  Barney 
Knight,  Youngstozvn  Vindicator;  C.  L. 
Sink,  Zanesz’iUe  Times  Recorder  and 
Signal;  C.  S.  W^ilson,  Columbus  Dis¬ 
patch;  Fred  E.  Weber,  Athens  Mes¬ 
senger;  C.  E.  Veller,  Toledo  Times, 
and  Joseph  Madigan,  Cleveland  Plain 
Dealer. 

Arrangements  for  the  convention 
were  made  by  Mr.  Newell,  Glen  L. 
Morrison,  circulation  manager  of  the 
News-Bee,  and  Mr.  Veller. 


HISTORICAL  ROTO  FEATURE 

The  Kansas  City  Star  on  March  31 
began  publishing  an  unusual  series  of 
rotogravure  pictures  taken  from  his¬ 
torical  motion  pictures  under  the  cap¬ 
tion  “Unreeling  History.”  The  fea¬ 
ture,  developed  by  John  C.  Moffitt,  mo¬ 
tion  picture  editor  of  the  daily,  will  ap¬ 
pear  each  Sunday  and  later  in  other 
newspapers  through  a  syndicate  ser¬ 
vice. 


HAS  HOUSEHOLD  COLUMN 

The  Boston  Sunday  Herald  is  run¬ 
ning  a  new  type  of  column  under  the 
direction  of  Marjorie  Mills  of  the  staff. 
The  column  is  headed  by  three  large 
question  marks  and  contains  questions 
and  answers  to  household  problems  as 
sent  in  by  readers.  prize  of  five  dol¬ 
lars  is  offered  each  week  for  the  best 
contributions. 


SPONSORED  COOKING  SCHOOLS 

The  Pittsburgh  Post-Gazette  wiji 
hold  its  eighth  annual  cooking  school, 
.\pril  9-11,  in  the  Soldiers’  Memoriji 
Hall  with  Miss  Jessie  Marie  De 
in  charge.  Other  papers  which  hjvf 
held  cooking  schools  are :  Dayton  (0.) 
Xevi's,  March  26-29,  with  Miss  Dorothv 
.\yers  Loudon  as  lecturer ;  Daytn 
Journal  and  Herald,  April  2-5,  with 
Mrs.  Elizabeth  Robbins  in  charge 
Milwaukee  Sentinel,  April  2-5;  Gretii 
Bay  (Wis.)  Press-Gazette  April  2-5 
under  the  direction  of  Mrs.  Frances 
Mooney.  More  than  2,000  persons  at¬ 
tended  the  Quebec  Soleil  school  in 
Montcalm  Hall  last  week. 


21,753  SEE  BOUTS 

A  crowd  of  21,753  paid  $43,447  to  see 
the  Chicago  Golden  Gloves  amateur 
boxing  team  defeat  New  York  City’s 
Golden  Glove  champions,  11  bouts  to  5, 
at  the  Chicago  Stadium,  March  29.  The 
inter-city  matches  were  sponsored 
jointly  by  the  Chicago  Tribune  and 
A'«t’  York  Daily  Xews.  It  was  the 
8th  annual  inter-city  battle.  Chicago’s 
champions  will  now  face  a  picked  team 
of  Italian  boxers  in  Chicago  Stadium 
in  Mav. 


AMERICA  AND  HER  NEWSPAPERS  HAVE  ALWAYS  KEPT  MARCHING  ONI 


Ensravings  on  wood  served  well, 
but  photoensravins  had  to  come 

"IMPROVE!"" 

is  the  demand  of  M^rogress 

As  reaejers  demaneJed  more  pictures  in  the 
news,  sreater  production  problems  arose. 

One  of  these  was  answered  by  the  uniform 
quality  dry  mat  produced  by  Wood — a 

HUM  factor  in  gettins  satisfactory  repro- 

A u  JLTitiiJ r  halftones  on  newsprint.  The 

OUdWAT  vInmL  ,  improvement  in  newspaper  pictures  has 
been  a  yardstick  in  measuring  the  ad¬ 
vancement  in  dry  mat  manufacture. 


JUIN 

MiHtArsinH: 


"Improve  I"  is  the  Wood  watchword 
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FLONC  GOBPORAnON 

HOOMCa  PALLS.  N.Y 


PRINTING  COUGHLIN  SPEECHES 

The  St.  Louis  Star-Times  is  publish¬ 
ing  Father  Coughlin’s  Sunday  radio  ad¬ 
dresses  in  full  in  its  Monday  afternoon 
issues,  in  addition  to  a  brief  story  on 
page  one.  In  connection  with  the  pub¬ 
lication  of  “The  Breathless  Moment.” 
a  collection  of  photographs,  the  daily 
is  paying  $5  each  for  any  similar  photo¬ 
graphs  taken  by  readers  and  accepted 
for  publication. 


ANNUAL  SPRINGFIELD  SHOW 

Springfield  Newspapers,  Inc.,  pub- 
lisher  of  the  Springfield^  Daily 
and  Leader  &  Press,  will  sponsor  hs 
annual  food  and  industrial  show,  April 
8  to  13,  in  the  Shrine  Mosque  at  Spring, 
field.  A  better  homes  and  building 
trades  exposition  has  been  added  to  tht 
program  this  year.  An  attendance  oi 
40,000  is  expected. 


22,000  AT  COOKING  SCHOOL 

Promotion  impetus  given  by  the  Buf¬ 
falo  (N.  Y.)  Polish  Everybody’s  Doily 
was  credited  with  attracting  22,000 
people  to  the  seven-day  Buflopole  Food 
Show  and  Cooking  School,  held  in  the 
Polish  area  of  Buffalo,  which  ended 
March  31.  Only  Polish  dishes  were 
featured.  .Attendance  was  by  admission 
of  35  cents,  or  10  cents  plus  a  ticket 
given  by  one  of  the  food  retailers  in  the 
Polish  district. 


RUNNING  “JINX”  CONTEST 

The  Boston  Globe  has  introduced  a 
“Jinx”  contest  with  prizes  amounting 
to  $3,000.  There  are  50  cartoons,  one 
published  each  day.  The  contestant 
guesses  the  jinx  portrayed  by  the  car¬ 
toon.  The  prize  money  all  ends  in 
thirteen  cents. 


4,200  DAILY’S  GUESTS 

Forty-two  hundred  Junior  Birdmtn 
of  the  Pittsburgh  Sun-Telegraph  Wirg 
Club  were  entertained  recently  at  a  locjl 
theatre  when  they  were  guests  of  the 
paper  at  a  special  showing  of  an  avi¬ 
ation  film.  As  the  youngsters  filed  from 
the  theater,  planes  from  local  airports 
zoomed  over  the  business  section  of  the 
city. 


TRAFFIC  COURTESY  DRIVE 

Tht  Battle  Creek  (Mich.)  Enquirer- 
Neu’s  is  co-operating  with  the  Michigan 
State  Police  in  conducting  a  traffic  cour¬ 
tesy  campaign.  Names  of  motorists 
cited  for  courteous  acts  are  being 
printed  in  the  daily.  The  daily’s  fourth 
annual  ping-pong  tournament  ended 
March  29.  Trophies  were  awarded. 


SPONSORS  GOLF  TOURNAMENT 

The  Rcdzi’ood  (Cal.)  Tribune  is 
siHinsoring  its  annual  golf  tournament 
at  the  Belle  Monte  Country  Club,  open 
to  all  golfers  in  that  region,  with 
trophies  offered  for  the  winner  and  run¬ 
ner-up  in  each  flight  and  prizes  for 
([ualifying  rounds. 


100,000  IN  SPELLING  BEE 

More  than  100,000  Akron  distria 
grade  pupils  are  participating  in  the 
11th  annual  spelling  bee  sponsored  bv 
the  Akron  Beacon- Journal. 


The 


6,000  IN  BOWLING  MEET 

The  Chicago  American  has  concluded 
its  seventh  and  largest  women’s  bowling 
tournament  with  an  entry  list  of  fi.OCiO  i 
contestants.  The  tournament  was  staged  | 
under  the  direction  of  Edward  Geiger. 


Warren  Tribune  Chronicle 


WARREN,  OHIO 


announces  the  appointment  of 


DEVINE-TENNEY  CORPORATION 


as  National  Advertising  Representative 
effective 


April  1, 1935 


NEW  YORK  CHICAGO  DETROIT 

Chrysler  Bldg.  307  N.  Michigan  Ave.  817  New  Center  Bldg. 


PITTSBURGH 
1447  Oliver  Bldg. 


ATLANTA 
206  Palmer  Bldg. 


WOOD  DRY  MATS  ARE  NOW  USED  BY  A  MAJORITY  OF  THE  DAILIES. 
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Answering  Some  Important  Questions 


About  General  Electric . And 


G-E  Press  Drives  and  Control 


How  long  has  the  General  Electric  Company  been  building  press-drive  equip¬ 
ment? 

From  the  time  the  Company  was  founded,  more  than  four  decades  ago.^Prior  to 
that  time,  the  Sprague  Electric  Company,  which  later  became  a  part  of  General 
Electric,  built  many  of  the  first  electric  drives  for  printing  presses. 

Has  General  Electric  kept  its  press-drive  equipment  up-to-date  and  abreast  of 
the  development  of  high-speed  newspaper  presses? 

Always.  General  Electric’s  facilities  for  research  and  design  are  unexcelled.  In 
1909,  General  Electric  pioneered  the  double-motor  a-c.  drive  for  newspaper  presses. 
The  Thrustor  brake,  which  contributes  to  the  smoothness  and  safety  of  modern 
press-drive  operation,  is  a  G-E  development.  Unit  drives,  with  electrical  tie-in, 
that  eliminate  complicated  mechanical  connections  between  motors  were  pioneered 
by  General  Electric. 

Do  General  Electric  press-drive  equipments  deliver  the  kind  of  performance 
that  modem  high-speed  newspaper  presses  require? 

Yes.  G-E  motors  and  control  are  proving  their  efficiency  daily  in  hxmdreds  of 
newspaper  pressrooms.  More  than  a  thousand  G-E  equipments  are  giving  satis¬ 
factory  service  in  American  newspaper  plants. 

Can  General  Electric  supply  press  drives  and  control  to  meet  my  requirements? 

General  Electric  manufactures  a  complete  line  of  equipments,  both  a-c.  and  d-c., 
each  outstanding  in  its  field.  This  enables  you  to  get  the  right  equipment  for  your 
particular  requirements. 

Can  I  depend  on  General  Electric  service? 

You  can.  At  all  times — now,  or  ten  years  from  now.  General  Electric  maintains  a 
nationwide  system  of  sales  offices,  warehouses,  and  service  shops  for  the  pvupose  of 
giving  immediate  service  to  its  customers.  It  offers  you  the  help  of  capable,  highly 
trained,  and  thoroughly  experienced  men.  Specify  General  Electric  drives  and 
control  for  your  presses.  General  Electric,  Schenectady,  N.  Y. 

020-152 


GENERAL 


M 


ELECTRIC 


28 


Editor  &  Publisher  for  April  6,  1935 


Selling  The  Classified  Pages 


By  L.  P. 

A  FORD  dealer  ran  a  classified  dis- 
**  play  ad  last  week  offering  trade- 
ins  on  the  new  1935  Ford  as  low  as 
$50  down.  By  far  the  largest  type  in 
the  ad  was  “1935  Ford  $50  Down.”  A 
clever  set-up,  but  there  is  many  a  good 
prospect  who  won’t  respond  to  such  am¬ 
biguous  advertising. 

That  brings  to  mind  the  clothing  mer¬ 
chant  who  covered  his  store  front  with 
“We  Have  Quit  Going  Out  of  Busi¬ 
ness.”  The  first  three  words  were  in 
blue  on  one  line  whijg  the  remainder, 
larger  and  in  red,  was  two  feet  below. 

*  »  * 

Henry  CONNELL,  classified  man¬ 
ager  of  the  San  Antonio  Express, 
reports  342  members  enrolled  in  A.  N. 

C.  A.M.  He  has  set  351  as  the  goal 
for  this  year,  which  will  give  the  asso¬ 
ciation  an  increase  of  50%  over  the 
1934  record. 

*  «  # 

Giant  oaks  from  little  acorns  grow, 
and  similarly,  large  total  volume 
results  from  sound  ideas  properly  pro¬ 
moted  among  agate  advertisers. 

W.  W.  Moores,  Charlotte  (N.  C.) 
Ohsen’cr  classified  manager,  has  run  a 
“Get  Ready  for  Spring”  special  for 
three  seasons  now.  This  year’s  business 
amounted  to  an  increase  of  250%  over 
the  preceding  years. 

About  70  advertisers  each  took  a  few 
lines  of  space  for  a  period  of  31  days. 
The  total  ad  count  for  the  entire  month 
will  be  over  2,100,  and  the  aggregate 
linage  involved  will  exceed  10,000.  Mr. 
Moores  reports. 

The  special  is  set  three  columns  un¬ 
der  the  heading  quoted  above,  with  a 
pair  of  spring  birds  warbling  from  a 
leafy  branch. 

The  sub-classification  in  the  feature 
are  “for  the  home.”  “for  the  car”, 
and  “personal  needs”. 

The  opening  promotion  announcement 
contained  the  names  of  all  advertisers 
who  had  signed  up  for  the  run. 

*  *  * 

“I  .^M  enclosing  an  idea  which  we  used  , 
A  on  ‘money  to  loan’  accounts.  It 
not  only  saved  our  discouraged  adver¬ 
tisers  in  this  classification,  but  devel¬ 
oped  a  new  reader  interest  in  the  small 
loans  classifications  and  put  nearly 
$40,000  extra  revenue  in  our  ‘classified 
exchequer’  within  the  past  twelve 
months.  The  thought  is  built  around 
true  human  interest  stories  as  related 
to  money-to-loan  brokers  by  their  cli¬ 
ents.  Our  gains  prove  that  the  idea 
is  sound.” 

The  above  quotation  is  from  K.  O. 
Tinkham.  classified  advertising  manager 
of  the  Los  Angeles  Evening  Herald 
and  Express,  and  refers  to  his  promo¬ 
tion  campaign  on  “Real-Life  Loan 
Stories.” 

A  brief  history  of  the  idea  from  its 
inception  will  enable  you  to  better  apply 
it  to  your  own  situation. 

.\bout  a  year  ago  some  Los  Angeles 
loan  companies  asked  the  paper’s  counsel 
to  make  their  advertising  more  effec¬ 
tive.  Some  firms  admitted  that  as  high 
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as  56%  of  their  current  applications 
came  as  “friends  of  old  accounts.” 

A  study  by  Mr.  Tinkham  of  loan  pro¬ 
motion  in  other  cities  revealed  that  it 
was  all  much  the  same — hackneyed, 
perfunctory. 

The  leaders  in  the  loan  business  in 
Los  Angeles  stated  that  they  were  then 
in  a  position  to  exert  pressure  on  firms 
which  persisted  in  misleading  and  un¬ 
scrupulous  advertising  whether  it  be 
billboard,  radio,  or  newspaper.  They 
were  ready  to  take  the  necessary  steps, 
backed  by  their  own  resources,  to  in¬ 
crease  the  public’s  confidence  in  the 
small  loan  broker. 

*  *  * 

For  a  year  now,  the  Herald  and  Ex¬ 
press  promotion  campaign  has  been 
running  on  a  schedule  of  two  and  three 
thirty-inch  ads  a  month  and  the  ma¬ 
terial  has  been  secured  by  interviews 
with  the  leading  lending  concerns. 

The  headings  on  the  promotion  ads 
are  reverse  benday  cuts  three  columns 
wide.  One  is  entitled  “real-life  loan 
STORIES.”  Below  the  cut  in  the  third 
column  is  a  reproduction  of  many  loan 
company  rateholders,  these  containing 
only  names  and  addresses. 

In  the  first  two  columns  beneath  the 
cut  is  this  sub-title: 

“Favorable  Experiences  of  Borrowers 
with  Money-to-Loan  Want-Ads.” 

After  a  paragraph  explaining  that 
the  following  data  has  been  secured 
from  the  files  of  the  leading  loan  com¬ 
panies,  we  sec  “No.  1— Saving  in  Re¬ 
verse.” 

This  tells  of  a  small  grocer  who  was 
doing  fairly  well  but  had  never  taken 
his  wife  on  a  vacation  because  he  just 
couldn’t  save  up  enough  money.  After 
his  wife  became  irritable  from  no  va¬ 
cations.  the  grocer  got  desperate,  went 
to  a  lending  concern,  borrowed  $200, 
took  a  vacation,  restored  the  family  har¬ 
mony,  had  no  trouble  repaying,  and 
now  does  the  same  thing  every  summer. 
No.  2  was  a  shoe  dealer.  He  was 
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offered  $1,000  worth  of  shoes  for  $500 
spot  cash.  Couldn’t  borrow  a  nickel 
from  his  bank  at  the  time,  but  did  get 
it  from  his  loan  company.  He  put  on 
a  cash  sale  of  the  shoes  he  bought,  and 
cleaned  up  $600  net  profit  over  his 
usual  mark-up. 

No.  3  was  a  prominent  Hollywood 
real  estate  broker  who  had  to  have  $300 
“cash  on  the  line”  for  steamship  and 
airplane  ticket  to  get  one  of  his  family 
out  of  a  scrape.  Unable  to  negotiate 
a  mortgage  in  the  emergency,  he  se¬ 
cured  the  funds  from  one  of  the  loan 
companies  “while  he  waited.” 

The  whole  series  is  good  reading  just 
for  pastime,  and  if  your  loan  classi¬ 
fications  are  not  what  they  should  be, 
you  might  try  your  hand  at  Mr.  Tink- 
ham’s  excellent  method. 

The  Culver  City  (Cal.)  Evening 
Star-Nezvs  has  rearranged  all  classifi- 
tion  headings  in  alphabetical  order,  and 
Arthur  Carlson,  classified  manager, 
states  that  the  move  has  been  respon- 
sible_  for  some  additional  business. 

His  department  has  also  induced  used 
car  and  furniiure  dealers  to  use  only 
one  listing  or  item  in  each  ad,  and  an 
improvement  in  ad  count  is  naturally 
resulting. 

Twice  weekly,  in  a  special  shopper’s 
edition,  the  Star-News  publishes  classi¬ 
fied  display  ads  limited  to  two  inches 
each  and  restricted  to  type  only.  These 
are  grouped  together  on  the  classified 
page,  but  are  unclassified.  Users  of  such 
space  are  in  reality  display  prospects 
who  cannot  be  sold  regidar  display 
schedules. 

*  *  * 

Frank  S.  Hoy,  business  manager 
of  the  Lewiston  (Me.)  Surs- Journal 


has  put  his  carrier  boys  to  work  search¬ 
ing  for  classified  ads,  and  the  promo¬ 
tion  stunts,  prizes,  honor  rolls,  etc., 
indicate  that  the  movement  is  a  success. 

The  boys  work  all  the  territory  out¬ 
side  of  the  business  district.  They  col. 
lect  cash  for  all  ads  with  a  minimim 
charge  of  50  cents.  Of  this  they  receive 
10  cents  commission,  regardless  of  the 
size  of  copy  or  number  of  insertions 
For  each  word  per  insertion,  each  car¬ 
rier  boy  receives  one  point.  When  his 
score  reaches  500,  he  is  given  an  addi¬ 
tional  cash  bonus. 

Careful  records  of  the  boys’  business 
are  maintained.  Part  of  the  reward  for 
making  the  honor  roll  is  publication  of 
the  carrier’s  picture  on  the  classified 
page  of  the  paper.  In  addition  to  r^ 
wards  already  mentioned,  Pop-Eye 
buttons  and  stick-pins  are  offered,  and 
full  pmblicity  of  the  boys’  efforts  is 
given  in  the  columns  of  the  Sun-Journal 
from  time  to  time. 

«  *  * 

H0W.\RD  HAIRE,  classified  man¬ 
ager  of  the  Atlanta  Constitution, 
has  been  elected  sergeant-at-arms  of  the 
.\tlanta  .Advertising  Club. 

FELDGOISE  RESIGNS 

Harry  A.  Feldgoise,  classified  adver¬ 
tising  manager  of  the  Indianapolis 
Titnes,  has  resigned  to  enter  the  life 
insurance  business.  He  terminates  13 
years  in  the  newspaper  field  having 
served  in  classified,  local  and  national 
departments.  For  the  past  four  years 
he  was  with  the  Scripps-Howard  or¬ 
ganization,  first  as  assistant  classified 
manager  of  the  Pittsburgh  Press  Htxn 
as  classified  manager  of  the  Times. 
Myron  McGeehan,  assistant  classified 
manager,  succeeds  Feldgoise. 


'ECAUSE  of  the  increasing  popularity 
of  newspapers  as  a  national  medium  agency, 
advertising  executives  must,  as  a  business 
necessity,  keep  posted  on  newspapers. 

When  they  study  the  advertising  published 
by  newspapers  in  EDITOR  &  PUBLISHER 
they  expect  to  find  among  these  advertise¬ 
ments  the  latest  announcements  of  the  pro¬ 
gressive  growing  papers  of  the  nation. 

Thus  a  newspaper  represented  in  our 
columns  merely  with  the  minimum  space  has 
an  unusual  advantage  over  the  newspaper 
which  ignores  this  interest. 

We  hope  newspaper  publishers  see  this 
opportunity  and  will  grasp  it.  We  hope  they 
will  advertise  and  keep  on  advertising.  In 
this  way  publishers  will  secure  national  ad¬ 
vertising  in  greater  volume  than  ever  before. 

We  both  agree  that  wise  advertisers  use 
newspapers  to  stimulate  greater  buying  and 
by  the  same  token  the  wise  publisher  will 
gain  more  national  advertising  by  advertising 
the  advantages  of  their  newspaper  in  EDITOR 
&  PUBLISHER. 

May  we  hear  from  you  regarding  a  con¬ 
sistent  campaign  for  1935? 
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PENNSYLVANIA’S 

Tax  Gains  Reflect  the 
Commonwealth’s  great 
Economic  Adva  nces 


^^^'OTAL  U.  S.  inter-  1  II I  IV->I  IWtCQILI  I  3  § 

ilT^K  revenue  taxes  T  “  A  I 

from  all  sources,  economic  /\clva 

amounting  to  $221,972,-  . 

803,  were  collected  from 
Pennsylvania  for  the  cal¬ 
endar  year  of  1934.  This  represents  a  gain  of  29  per  cent  over  1933. 

And  initial  collections  made  from  March  1st  to  loth  on  the  1935 
levy,  brought  in  $17,835,861,  as  against  $13,462,053  for  same  time 
m  1934.  Which  further  reflects  the  strong  economic  uptrend  in 
Penns^dvania. 

The  large  intra-state  market  presented  here,  paid  its  due  propor¬ 
tion  of  Uncle  Sam’s  huge  levy — and  shared  proportionately  in  the 
Commonwealth’s  wide  business,  trade  and  industrial  advances. 

There  has  been  no  let-down  by  this  major  combined  market 
group,  for  1935.  A  “3,000,000  Market”,  the  12  areas  and  13  impor¬ 
tant  cities  composing  it,  display  the  strongest  Spring  buying  power 
since  1930. 

Are  you  adjusting  your  Pennsylvania  Spring  advertising  budget 
to  properW  benefit  from  these  bettered  trade  conditions?  Use  more 
linage  for  established  brands — and  “try-out”  linage  for  new  goods. 
Begin  NOW. 


That’s  the  answer — with  an 
effectiveness.  Contract  for  this 
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added  qualification  to  clinch  its 
linage  in  the  13  leading  papers 
named  here.  They  are  the  pre¬ 
ferred  linage  carriers  in  their  home 
territories. 

“Ask  any  National  Advertis¬ 
ing  Representative”  the  reason  for 
this  preference.  Or  contact  these 
papers — for  trade  facts,  figures,  and 
local  market  information. 


*A.  B.  C.  Publishers’  Statement,  Oct.  1,  1934. 
tPublishers’  Affidavit,  Oct.  1,  1934. 
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$21,000  LEFT  BY  WILEY 
TO  CHARITIES 

Will  of  New  York  Times  Business 

Manager  Benefits  Seventeen  Edu¬ 
cational  and  Philanthropic 
Institutions 

In  addition  to  legacies  left  his  rela¬ 
tives  and  close  associates,  the  will  of 
Louis  Wiley,  business  manager  of  the 
Xeii’  York  Times,  who  died  March  20, 
made  specific  bequests  to  17  educational 
and  philanthropic  institutions.  .\  $5,000 
trust  fund  for  the  New  York  Times 
Neediest  Ca.ses  Fund  was  provided. 
Many  of  the  cither  16  charitable  funds, 
each  of  $l,0ll0.  were  to  care  for  needy 
college  students. 

In  the  will,  which  was  filed  for  pro¬ 
bate  April  1.  the  estate  was  formally 
valued  at  “over  $10,000”  and  the  resi¬ 
duary  estate  is  to  be  divided  equally 
among  the  decedent’s  five  sisters.  Mr. 
Wiley  named  two  of  his  sisters,  the 
Misses  Carrie  and  Belle  Wiley  of  1009 
Park  avenue,  executors  of  the  estate  and 
bequeathed  his  personal  effects  to  the 
former.  The  other  sisters  who  share 
in  the  residuary  estate  are  Mrs.  Bertha 
W.  Benedict  of  340  Riverside  Drive,  and 
the  Misses  Fannie  and  Claire  W’iley  of 
1009  Park  avenue. 

To  Max  Wiley,  a  brother,  of  the 
Park  avenue  address,  the  testator 
left  a  gold  w’atch  and  $5,000.  To 
another  brother,  Julian,  of  Rochester, 
he  left  another  watch  and  to  a  nephew, 
Louis  Wiley  2d  of  Rochester,  he  left 
$1,000  and  a  watch  presented  to  the 
testator  by  the  New  York  Times. 

.\lexander  C.  Mattison  and  Mrs. 
Marie  M.  .Mler,  secretaries;  Henry 
Christman,  chauffeur,  and  .August 
.\hlswede,  valet,  are  to  receive  $500 
each.  A  bequest  of  $2,000  was  made 
to  Isaac  M.  Brickner,  a  cousin,  of 
Rochester,  and  there  was  a  stipulation  in 
the  will  that  loans  made  to  relatives  or 
those  connected  by  marriage  should  be 
regarded  as  “absolute  gifts.” 

Mr.  Wilej’  stated  in  his  will  that  he 
had  made  no  specific  provision  for  vari¬ 
ous  nieces  because  “they  are  beneficiaries 
of  certain  policies  of  insurance  upon  my 
life.”  Twelve  distant  relatives  were 
authorized  each  to  select  a  piece  of  his 
jewelry  as  a  token  of  Mr.  Wiley’s  af¬ 
fection  for  them. 

'‘HAM”  HOOK,  OF  CLEVELAND 

Roving  Reporter  Widely  Known  for 

Human  Interest  Stories  Dies 

(Special  to  Editos  &  Publishes) 

Cleveland,  April  1— Wade  Hampton 
Hook,  58,  veteran  newspaperman  who 
was  known  to  hundreds  of  Clevelanders 
and  Ohioans  died  March  27. 

He  started  work  as  a  printer’s  boy 
45  years  ago  on  the  People’s  Defender 
in  his  native  village  of  West  Union,  O. 
His  faculty  for  recognizing  human 
values  in  the  news  took  him  to  Cincin¬ 
nati,  Springfield,  Ashland,  Akron  and, 
nearly  30  years  ago,  to  the  Cleveland 
Press.  He  was  the  first  to  direct  the 
Ohio  Scripps-Howard  wire  service. 

He  had  no  assignment  during  his  last 
years  with  the  Press.  Each  morning  he 
produced  a  page  of  tips  for  assignments. 
Then  he  went  where  he  pleased  and 
talked  with  white  wings,  laborers, 
clerks,  business  executives,  bankers  and 
others.  .At  the  end  of  the  day  he  had 
collected  probably  20  little  items  about 
pet^le  whose  names  don’t  ordinarily  get 
into  the  papers — the  human  situations 
that  bring  a  smile  or  a  tug  at  the  heart. 
Not  infrequently  he  produced  a  big  news 
story  from  off  the  beaten  path. 

“Ham”  Hook  retired  five  years  ago, 
and  turned  farmer,  in  a  little  green-and- 
white  cottage  near  Vermilion,  O.  But 
he  didn’t  stop  being  a  newspaperman. 
He  continued  to  turn  up  stories  that 
office-bound  editors  didn’t  know’  existed. 

KILLED  IN  PLANE  CRASH 

Jack  Cowgill,  Corpus  Christi  (Tex.) 
Caller  and  Times  reporter,  was  killed 
March  31,  in  a  Corpus  Christi  air¬ 
plane  crash  which  also  was  fatal  to 
Jack  Barstow.  aviator. 


(Obituary 

A  LEX  GERFALK,  veteran  Associ- 
ated  Press  correspondent  in  Co¬ 
penhagen,  Denmark,  di^  there,  March 
25. 

Col.  E.  E.  G.\rrison,  former  busi¬ 
ness  manager  of  the  Madison  (Wis.) 
State  Journal,  died  March  26  at  St. 
Petersburg,  Fla.,  where  he  was  spend¬ 
ing  the  winter  with  his  wife.  He  went 
to  Madison  in  1912  as  business  manager, 
leaving  in  1917  to  enter  the  army  ser¬ 
vice. 

Wilbur  W.  Rhoads,  46,  president  of 
Radio  Circulation  Builders,  Chicago, 
and  formerly  circulation  manager  of 
Capix-r  Publications,  died  of  a  heart  at¬ 
tack  last  week  at  Thomasville.  (ja..  en 
route  to  Florida.  He  was  a  resident  of 
Wheaton.  111.  He  is  survived  by  his 
widow,  Mrs.  \’irginia  Brandenburg 
Rhoads,  and  three  daughters. 

Dr.  Imre  de  Josika-Herczeg.  60,  pub¬ 
lisher  of  the  New  York  Anierikai  Mag¬ 
yar  Negszaza,  Hungarian  daily,  died  at 
his  New  York  home  March  31.  For 
many  years  he  served  as  an  unofficial 
ambassador  of  good  will  between  his 
native  country  and  America. 

John  E.  Cooper  founder  of  the  HU- 
ton  (N.  Y.)  Record  and  former  pub¬ 
lisher  of  the  Pike  (N.  Y.)  Gazette  and 
Middle  port  (N.  Y.)  Herald,  died  March 
31  at  his  home  in  Hilton. 

William  Butler  Dill,  59,  former 
editor  of  three  Atlantic  City  news¬ 
papers,  died  at  his  home  in  Hilltown 
Township,  Pa.,  March  29.  Dill  was 
formerly  with  the  Atlantic  City  Re¬ 
view,  the  Union  and  the  Press.  In 
1921  he  joined  a  Landsdale,  Pa.,  news¬ 
paper,  retiring  five  years  ago. 

Mrs.  Grant  H.  Fairbanks,  57,  wife 
of  G.  H.  Fairbanks,  part  owner  of  the 
Terre  Haute  (Ind.)  Tribune  and  Star, 
died  in  a  Miami,  Fla.,  hospital  recently 
following  a  short  illness. 

Charles  Franklin  Kendall,  for¬ 
mer  circulation  manager  of  the  Piqua 
(O.)  Daily  Call,  died  at  his  home  in 
that  city  recently.  He  was  in  the  news¬ 
paper  business  for  nearly  25  years.  He 
is  survived  by  his  wife  and  a  brother. 

Mrs.  Maude  Murr.w  Miller,  for 
21  years  a  feature  writer  for  the  Co¬ 
lumbus  (O.)  Dispatch  and  a  past  presi¬ 
dent  of  the  Ohio  Newspaper  Women’s 
Association,  died  March  28  of  pneu¬ 
monia.  She  retired  four  years  ago. 
She  is  survived  by  a  son,  two  brothers 
and  two  sisters. 

Kora  Frank  Briggs,  77,  former 
newspaperman  and  for  a  number  of 
years  with  the  Columbus  Ohio  State 
Journal  circulation  department,  died  re¬ 
cently  at  his  home  in  Olumbus  from 
the  effects  of  a  stroke  suffered  nine 
weeks  ago.  At  one  time  he  was  owner 
of  the  Van  Weft  (O.)  Times  and  the 
Tiffin  (O.)  Advertiser.  At  the  time 
of  his  death  he  was  with  the  state  high¬ 
way  department.  His  wife  and  two 
sons  survive. 

Chester  E.  Zacheisz,  advertising 
manager  for  Wolff-Wilson,  retail  drug 
chain,  St.  Louis,  for  the  last  seven 
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years,  died  of  pneumonia  recently  at 
the  age  of  37.  He  was  at  one  time  on 
the  advertising  staff  of  the  East  St. 
J.ouis  (III.)  Journal. 

Charles  C.  Moore,  80,  the  oldest 
newspaperman  in  Concord,  N.  H.,  died 
March  29.  During  his  career  he  had 
been  employed  by  all  of  the  Concord 
papers,  the  Telegram,  Patriot  and  the 
.Monitor.  He  is  survived  by  a  daughter. 

William  Deitz,  76,  for  58  years 
editor  of  the  Otsego  Journal,  Gilberts- 
ville,  N.  A'.,  died  there  March  29. 

J.  H.  Goudey,  who  was  the  oldest 
employe  in  .Associated  Press  service 
when  he  retired  in  1923,  died  -April  2 
at  his  Graiitwood,  N.  J.,  home.  F'ormer 
ship  news  editor  for  the  .A.P.,  Mr. 
Goudey  began  his  connection  with  the 
press  service  in  London,  tieing  trans¬ 
ferred  to  New  York  in  1906. 

HARRY  BUTLER  STITT 

Harry  Butler  Stitt.  71.  editor -em¬ 
eritus  of  the  Grand  Rapids  ( Mich.) 
J’rcss  died  there  March  30  in  his  sleep. 
He  was  born  in  Mantua,  O.,  and  as  a 
young  man  went  to  New  York  to  write 
serials  for  boys’  papers.  He  then  went 
to  Lansing,  Mich.,  as  city  editor  of  the 
.ftate  Republican.  In  1888  he  founded 
the  I^ansing  Daily  Journal  with  L.  E. 
Rowley  and  five  years  later  be¬ 
came  state  editor  of  the  Grand 
Rapids  Daily  Democrat.  He  became 
managing  editor  of  the  Press  in  1896 
remaining  in  that  capacity  until  1915 
when  he  was  appointed  associate  editor. 
In  1924  he  was  named  editor  and  held 
that  post  for  seven  years,  when  he  was 
made  editor-emeritus.  He  wrote  edi¬ 
torial  paragraphs  until  his  death. 

COLUNS’  MEMORY  HONORED 

The  memory  of  the  late  Timothy 
J.  Collins,  district  man  of  the  Boston 
Globe  in  Quincy,  Mass,  for  more  than 
30  years,  was  honored  March  22  when 
a  tablet  struck  from  Quincy  granite 
was  placed  on  the  wall  over  the  press 
table  in  the  council  chambers  of  the 
Quinev  citv  hall.  Collins  died  .April 
6.  1933. 


EDWARD  L.  JOHNSTONE 

Retired  War  Correspondent  and  Editor 
Dies  in  Philadelphia 

F'dward  L.  Johnstone,  85,  retired 
newspaper  editor  and  war  correspon¬ 
dent  died  in  the  .Abington  Memorial 
Hospital.  Philadelphia,  Marsh  29.  He 
was  graduated  from  Dickinson  College 
in  1870  and  served  on  several  news¬ 
papers  before  going  west  as  a  corre¬ 
spondent  to  cover  the  battles  with  Chief 
Joseph  in  1877  and  the  Sitting  Bull 
campaigns  in  1880-81. 

In  lf^2  he  became  city  editor  of  the 
.'it.  Paul  Pioneer  Press  remaining  there 
10  years.  He  joined  the  -Associated 
Press  before  the  Spanish-.American  War 
and  during  the  war  had  charge  of  the 
dispatch  boats  at  Key  West,  Havana 
Santiago  and  Puerto  Rico. 

He  served  as  editor  of  the  -l/wHe- 
apolis  Times  from  1898-1903;  managing 
editor  of  the  Netv  York  Commercial 
.ddi’ertiser,  1903-04,  and  editor-in-chiei 
of  the  Cleveland  Leader  from  19044)6. 

In  the  Chinese  famine  of  1907  he  was 
in  charge  of  relief  cargoes  of  flour  and 
for  the  next  two  years  was  national 
registrar  of  the  American  Red  (iross. 

DION  ELLIOTT  WOOLLEY 

Dion  Elliott  Woolley,  72,  post-Civil 
War  publisher  of  the  Hammonton 
(.N.  J.)  Hornet,  one  of  the  country's 
earliest  amateur  newspapers,  died  sud¬ 
denly  March  30  at  his  home  in  Ml 
Vernon,  N.  Y.  He  started  his  carew 
as  a  printer’s  devil  with  the  Hammon¬ 
ton  (,N.  J.)  Times  and  in  May  1878 
started  the  Hornet  on  $50  borroweu 
cash.  Later  he  edited  music  journals. 
In  1892  he  managed  the  .Atlantic  City 
(N.  J.)  Daily  Union  and  its  weily 
edition.  He  served  as  correspondent  for 
the  United  Press  -Associations,  Balti¬ 
more  News,  Philadelphia  North  .imeri- 
can  and  the  New  York  World.  .After 
varied  business  ventures,  he  retired  in 
1931,  continuing  to  contribute  to  the 
Hammonton  (N.  J.)  News,  Rockland 
(Me.)  Courier-Gazette  and  the  musical 
trades  press. 
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Great  Mothers  Series 

for  Mothers  Day  Celebration 

Twelve  biographical  sketches  of 
world’s  most  famous  mothers,  in¬ 
cluding  George  Washington’s  mother, 
Abraham  Lincoln’s  mother,  Florence 
Nightingale’s  mother,  etc.  For  daily 
use  preceding  or  following  nation¬ 
wide  Mothers  Day  celebration,  Sun¬ 
day  May  12.  Mats  for  entire  series 
(two-column  width,  with  one-column 
line  or  half-tone  drawing)  free  of 
charge  postpaid  if  credit  line  is  used. 


GOLDEN  RULE  MOTHERS  DAY  COMMITTE 

Mrs.  James  Roosevelt,  Sr.,  Honorary  Chairman 

Lincoln  Building,  60  East  42nd  Street  New  York,  N.  Y. 
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A  N.P.A.  HIT  FOR  STAND 
ON  CHILD  LABOR 

Sew  York  World-Telegram  Say*  It 
1*  Opposed  to  Journalistic 
Bloc — Repudiates  Action 
of  Committee 


The  Nezu  York  World-Telegram  on 
\pril  5  editorially  attacked  the  Amer¬ 
en  Newspaper  Publishers  Association 
ior  its  stand  on  the  proposed  federal 
jiild  la^r  amendment. 

"Newspapers  cannot  act  as  special 
jlcaders  of  their  interests  without  com- 
^omising  the  special  position  they  oc- 
'tp)’  in  the  public  confidence  and  es- 
•ion,”  editorial  said. 

The  complete  editorial  follows : 

"The  American  Newspaper  Publishers 
Association  is  circularizing  its  members 
nth  editorial  attacks  on  the  Child 
;^r  Amendment.  The  VVorld-Tele- 
.'tjm  is  a  member  of  this  national  or- 
^ization  of  daily  newspapers.  But 
iis  newspaper  also  happens  to  be  an 
iCtive  advocate  of  the  Child  Labor 
Amendment. 

we  desire  herewith  to  repudiate 
•Jie  action  of  the  A.N.P.A.  committee, 
which  _we  believe  is  doing  a  distinct 
iisservice  to  American  newspapers  gen- 
trally. 

“There  is  a  legitimate  field  for  the 
Ktivity  of  the  A.N.P.A.,  functioning 
as  a  trade  association,  to  advance  the 
tgitimate  interests  of  the  publishers, 
when  these  interests  do  not  run  counter 

the  public  will.  However,  because 
of  the  special  grivileges  accorded  the 
American  press  under  our  form  of  gov- 
OTnent,  newspapers  cannot  act  as 
special  pleaders  for  their  own  interests 
without  compromising  the  special  po¬ 
sition  they  occupy  in  the  public  con- 
adence  and  esteem.  With  any  news¬ 
paper  worthy  of  public  support  and 
co^dence,  public  service  must  come 
before  self-service.  Nothing  could  so 
treatly  damage  American  journalism 
in  the  eyes  of  the  public  than  for  it  to 
make  of  itself  a  regimented  pressure 
{roup  comparable  to  the  National  As¬ 
sociation  of  Manufacturers  or  the 
American  Federation  of  Labor. 

These  are  days  of  widely  divergent 
views  on  vital  public  policies.  A  truly 
independent  press,  giving  full  and  free 
expression  to  divergent  views,  is  the 
anplement  by  which  vital  questions  can 
be  fully  aired  and  sane  policies  finally 
iormed.  Never  has  a  press,  free  in 
the  fullest  sense  of  the  word,  lieen  of 
treater  importance  to  our  very  exis¬ 
tence  as  a  demcKracy. 

“But  freedom  and  independence  are 
tKtricted  whenever  an  editor,  even  by 
his  silence,  permits  any  association  to 
spak  for  him,  publicly,  or  to  his  fellow 
editors.  The  World-Telegram  is  as 
srt^ly  opposed  to  a  journalistic  bloc 
»  it  is  opposed  to  a  Lonor  Coughlin, 
Tow-nsend,  or  Soldiers’  Bonus  bloc. 

“We  do  not  challenge  the  good  faith 
t)f  any  newspaper  opposing  the  Child 
Labor  Amendment.  But  we  do  know 
dat  the  charge  has  been  made  that 
newspaper  opposition  to  the  amendment 
B  inspired  by  the  selfish  desire  of  the 
publishers  to  retain  the  status  quo  of 
newsboy  delivery. 

“Granted  that  there  may  be  merit  in 
die  contention  that  the  amendment  is 
not  wisely  drawn,  no  trifling  advantage 
dat  could  come  to  publishers  as  a 
fesult  of  a  successful  en  bloc  attack 
npon  it,  could  possibly  compensate  for 
die  price  that  would  be  paid  in  lost 
public  confidence  should  the  impression 
Peevail  that  publishers  had  used  their 
)oamalistic  strength  to  preserve  an  ad- 
lantage  to  themselves  at  the  expense 
if  the  youth  of  the  nation.” 


ACKERMAN  TO  GET  DEGREE 

Carl  W.  Ackerman,  dean  of  the  Col¬ 
umbia  University  School  of  Journalism, 
will  receive  an  honorary  Doctor  of 
Laws  degree  from  the  University  of 
Richmond  ne.xt  June.  Dean  Ackerman 
will  deliver  the  commencement  speech 
at  the  University  of  Richmond  on  June 
11. 


FINDS  WOMEN  BITTER 
AGAINST  ADVERTISING 


Woman  Editor  Tells  N.  Y.  Club  Her 
Tour  of  Country  Shows  Need  for 
Defensive  Measures  by 
Honest  Business 


Organized  women  to  the  number  of 
six  million  at  least  have  been  reached 
and  permeated  by  propaganda  against 
advertising,  while  hearing  no  represen¬ 
tative  of  legitimate  business  on  the 
other  side,  Mrs.  Anna  Steese  Richard¬ 
son  reported  at  a  meeting  at  the  Ad¬ 
vertising  Club  of  New  York  April  4. 
Mrs.  Richardson,  associate  editor  of 
I V Oman’s  Home  Companion,  has  just 
concluded  a  three-month  tour  of  the 
country  during  which  she  traveled 
12,366  miles,  addressed  5,001)  advertis¬ 
ing  men  and  women,  and  spoke  to 
15,000  housewives. 

“In  the  federated  and  unfedcrated 
women’s  clubs,”  Mrs.  Richardson  said, 
“in  the  leagues  of  women  voters,  in  the 
American  Association  of  University 
Women  and  in  the  American  Home 
Economics  Association  I  met  the  bit¬ 
terest  antagonism  to  advertising.  Time 
and  again  I  felt  as  if  I  w'ere  beating 
my  bare  hands  against  this  stone  wall 
of  prejudice.” 

Mrs.  Richardson  traced  this  feeling 
partly  to  propaganda  spread  by  govern¬ 
ment  officers  in  their  “entirely  just  and 
sincere”  effort  to  get  new’  food  and 
drug  legislation,  and  partly  to  the  work 
of  Consumers  Research,  Inc. 

“Finally,”  she  said,  “I  found  among 
our  most  fanatical  enemies  the  American 
Home  Economics  Association.  This  is 
a  three-fold  society.  It  consists  of  the 
teachers’  group  section,  the  home¬ 
maker  section  and  the  home  economics 
women  in  business  section.  No  woman 
can  join  any  of  these  sections  un¬ 
less  she  has  graduated  from  an  ac¬ 
credited  school  or  college  of  home  eco¬ 
nomics. 

“The  teachers'  section  is  the  largest, 
therefore  it  dominates  the  policies  of 
the  association  and  reaches  the  largest 
number  of  consumers. 

“Again  you  say  that  this  compara¬ 
tively  small  national  society  cannot 
buck  business.  Don’t  be  too  sure  of 
that.  In  every  state  of  this  union, 
home  economics  staffs  in  state  colleges 
and  private  schools  are  talking  against 
manufacturers  and  advertisers,  warning 
students  and  consumers  that  packaged, 
canned  and  bottled  foods  increase  the 
cost  of  living  and  that  advertising  is 
an  economic  waste  w'hich  should  be 
eliminated  in  the  interest  of  the  con¬ 
sumer.” 


mature  ruling  appealed 

'By  telegraph  to  Editos  &  Publisher) 

Washington,  D.  C.,  April  4— The 
"uhtngton  Times  petitioned  the  U.  S. 

Court  today  for  a  review  of 
®c  District  of  Columbia  Supreme  Court 
that  the  Washington  Post  has 
“elusive  right  to  publish  in  Washing- 
®u  features  sold  by  the  Chicago  Trih- 
“e-  Both  papers  now  run  them  and 
*ul  consume  until  the  case  is  finallv  de- 
'cnnined. 


NEWS-POST 

Sets  New  Record 

201,059 

A  Day 

Average  Net  Paid  Circu¬ 
lation  for  6  months  end¬ 
ing  March  31st,  1933. 

Baltimore 

NEWS-POST 

Baltimore’s  OiUslanding  Newspaper 


KODAK — the  industrial  siant  of  Rochester — 
has  paid  over  two  hundred  and  fifty  million 
dollars  in  salaries  to  workers  during  the  past 
decade.  Under  the  guiding  genius  of  the  late 
George  Eastman,  KODAK,  through  a  program 
of  stabilized  production  and  employment, 
succeeded  in  reducing  seasonal  variation  in 
employment  to  a  normal  average  of  less  than 
two  per  cent. 

Kodak  workmen  are  precision-trained — 
only  a  negligible  percentage  can  be  properly 
classified  as  "common  labor."  Kodak  em¬ 
ployees  are  well  paid, — trained,  and  educated 
to  a  high  standard  of  living. 

The  progress  and  stability  of  Kodak  typifies 
the  standard  of  industrial  Rochester.  More 
than  1,000  industries,  operating  at  or  near 
capacity,  employ  highly  skilled,  well-paid 
workmen.  The  Rochester  market,  with  its  base 
of  widely  diversified  industry,  is  highly  re¬ 
sponsive  to  the  offerings  of  good  stores,  good 
products. 

Every  help  is  available  to  the  manufacturer 
who  wishes  to  establish  distribution  in  this 
area,  which  combines  the  profit  possibilities 
of  quality  appeal  with  the  economy  of  large 
volume. 

Rochester  Ximes-Union 
Democrat  and  Chronicle 
J.  P.  McKinney  &  Son 

National  Representatives 

New  York  Chicaso  San  Francisco 
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Retail  News  and  Notes 


By  RICHARD  WEBSTER 


The  movies  as  style  setters! 

Macy's  saw  the  opportunity  and 
twice  in  the  month  of  March  featured 
silver  screen  modes.  First,  “authentic 
copies  of  ‘Roberta’s’  own  clothes.  You'd 
have  paid  Bernard  Newman  from  six 
to  ten  times  their  Macy  price  to  create 
them  for  you.  You’ll  find  them  no¬ 
where  in  New  York  but  Macy's."  Tlie 
7-column  advertisement  on  Roberta 
styles  appeared  while  the  movie  was  at 
Radio  City.  More  than  a  quarter  of 
the  space  was  taken  up  with  a  spring 
models  scene  from  the  picture,  and 
there  were  eight  photos  of  suits,  frocks 
and  evening  dresses,  each  described  and 
priced. 

And  at  the  end  of  the  month  “Little 
Colonel’’  fashions,  designed  and  mar¬ 
keted  by  Mrs,  Thomas  .\llen  Moore, 
went  on  sale  in  14  departments  of 
Macy’s :  dresses,  coats,  hats,  handbags, 
dolls,  nursery  novelties,  watches,  jew¬ 
elry,  stationery,  slippers,  rainwear,  knit¬ 
wear,  playsuits  and  sleeping  garments. 
The  extension  of  the  Little  Colonel 
trade  mark  threatens  to  rival  Mickey 
Mouse. 

♦  *  ♦ 

The  last  week  of  March  saw  much 
more  spring  style  advertising,  with 
the  word  Easter  beginning  to  creep  in. 

Lord  &  Taylor  and  McCreery  have 
both  been  using  small  atmosphere  adver- 


ness  conditions  in  28  cities.  The  cities 
listed,  with  a  word  from  the  report  on 
retail  trade  in  each  are : 

New  York,  lower  than  in  1934,  at¬ 
tributed  to  difference  in  Easter  dates. 

Philadelphia,  sharp  pickup  in  some 
lines,  particularly  spring  clothing,  gar¬ 
den  and  farm  equipment,  hardware, 
paints  and  housecleaning  appliances. 

Chicago,  gradual  pickup  of  Easter 
trade  and  satisfactory  reports  from 
large  mailorder  houses. 

Detroit,  retail  trade  equal  to  a  year 
ago. 

Boston,  retail  trade  in  general  de 
cidedly  off. 

Cleveland,  retail  trade  continues  to 
lag. 

Pittsburgh,  retail  trade  gradually  in¬ 
creasing.  though  still  behind  1934. 

San  Francisco,  general  retail  trade 
below  expectations,  department  store 
sales  about  even. 

Los  Angeles,  trade  off  2%  through 
unfavorable  weather. 

Seattle,  slightly  off. 

Portland,  recovery  retarded  by  ex¬ 
port  conditions. 

St.  Louis,  retail  trade  up  10  to  12% 
over  1934  from  si)ecial  department  store 
sales. 

Kansa-;  Citv.  above  previous  week  in 
retail  and  wholesale. 

Minneapolis,  rural  retail  trade  steadily 


tisements,  2  columns  wide  and  almost 
square.  Trees  in  first  foliage,  with 
small  inset  and  this  text :  “One  more 
spring  for  Manhattan  which  makes, 
let’s  see,  the  109th  for  Lord  &  Taylor."’ 
And  a  fantastic  Miss  April  Lamb  say¬ 
ing  (in  typewriter  fac-simile,  of 
course)  ;  “Out  of  my  way,  Mr.  March 
Lion.  I'm  making  my  grand  entrance 
tomorrow  morning  at  Lord  &  Taylor." 

Gimbels  and  Saks  have  been  running 
baby  sales— a  Spring  Baby  Carnival  at 
Gimbels.  And  “the  new  Saks  34th 
baby  was  named'  on  March  31st. 

Ajtman’s  continues  its  Saturday  ad¬ 
vertisements— full-page  featuring  a  sin¬ 
gle  item  (crepe  sole  sport  .shoes  at 
$3.45  and  $3.95),  with  a  quarter  page 
“herald’’  advertisement,  2  pages  before, 
referring  to  the  big  space  offering. 

4t  * 


■pUR  storage  is  another  sign  of 
•T  spring.  Tony  Sarg  has  done  a 
Macy  window  called  “Fountain  of 
Youth’’  with  various  fur-bearing  ani¬ 
mals  crippled  and  forlorn  marching  into 
the  fountain  and  coming  out  full  V)f 
pep  and  beauty.  Altman's  uses  3  col¬ 
umns  by  150  lines  to  say  “store  your 
furs  at  .Altman’’  with  display  typog¬ 
raphy,  every  part  of  the  text  being  un¬ 
derscored.  The  eye-catcher  is  a  bunny 
with  lorgnette  and  dazzling  tiara. 
And  .-Xbraham  &  Straus,  in  5  columns 
by  190  lines,  proclaim  “Cold  Storage 
plus  Gas  Sterilization’’ — with  a  big  pic¬ 
ture  of  a  man  in  a  gas  mask.  You  are 
reassured — the  gas  is  non-combustible, 
and  “non-toxic  to  humans,  but  abso¬ 
lutely  toxic  to  insects  .  .  .  and  to  in¬ 
sects  onlv.” 

*  *  » 

*  I  'HOUGH  Easter  influence  on  sales 
had  not  yet  begun,  the  last  week 
of  March  showed  good  business  at 
retail  in  most  parts  of  the  country 
even  on  the  basis  of  comparison  with 
the  records  of  March,  1934.  Dun  & 
Bradstreet  estimated  the  advance  over  a 
year  ago  at  between  3  and  10%— and 
the  gain  over  the  preceding  week  20 
to  30%  in  some  parts  of  the  country. 
“Consumer  buying  gives  assurance  of 
Easter  buying  surpassing  the  high  level 
of  a  year  ago,”  says  the  Dun  &  Brad- 
street  report.  By  regions  the  gains 
over  last  year,  according  to  Dun  & 
Bradstreet,  were  10  to  12%  in  the  in¬ 
dustrial  parts  of  the  Midwest  and  6 
to  10%  in  the  agricultural  parts  of  the 
Midwest,  4  to  6%  on  the  Pacific  Coast. 
8  to  10%  in  the  Southwest,  and  10 
to  15%  in  the  South.  Gains  in  industry 
continue  promising  for  continued  im¬ 
provement  in  retail  sales. 

*  *  * 


merce 


the  first  time,  on  March  27th 
Federal  Department  of  Corn- 


issued  its  weeklv  survey  of  busi- 


increasing. 

Cincinnati,  department  store  sales 
10%  higher  than  a  vear  ago. 

Buffalo,  no  retail  reports:  bank  deb¬ 
its  and  clearing  house  figures  well  above 
last  year. 

New  Orleans,  better  grade  depart¬ 
ment  store  trade  up  10%  over  last 
year. 

Memphis,  better  department  store 
sales  than  in  1934  same  period. 

.\tlanta.  retail  trade  5%  better  than 
previous  week,  but  15%  below  last 
year  same  week. 

Birmingham,  marked  increase  in 
spring  trade. 

Louisville,  retail  business  10%  above 
last  year. 

Jacksonville,  slight  gain  in  retail 
sales. 

Denver,  retail  trade  continues  active. 

Dallas,  nothing  definite  on  retailing; 
bank  clearings  and  p<>stal  receipts  bet¬ 
ter  than  a  vear  ago. 

Houston,  apparel  retailing  held  back 
by  Easter. 

Norfolk,  department  store  sales  gain 
over  preceding  week,  but  below  a  year 
380- 

Qiarleston.  S.  C..  gains  in  retail  sales 
from  tourist  trade  during  azalea  fes¬ 
tival  and  Garden  Season. 

Wilmington,  good  Easter  business  e.x- 
pected. 

* 

This  page  still  reckons  that  business 
is  better  than  it  feels.  In  the  New 
York  Times.  C.  F.  Hughes  in  his 
“Merchant’s  Point  of  View.’’  says : 
“The  point  has  been  made  that  business 
statistics  at  present  make  a  better  show¬ 
ing  than  business  sentiment  and  that 
actual  business  seems  better  than  the 


INDIANAPOLIS  NEWS 
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figures  indicate.  It  is  difficult  to  sec 
how  this  could  be,  and  yet  in  certain 
industries  reports  of  sold-up  factories 
and  shortages  of  skilled  labor  do  not 
coincide  with  published  data.” 

«  «  * 

The  Hahn  Department  Stores,  Inc., 
propose  to  change  their  name  to 
Allied  Stores  Corporation.  This  or¬ 
ganization  is  considering  a  plan  for 
buying  50  to  60  staple  items  in  large 
quantities  for  distribution  through  the 
32  units  at  regular  prices.  The  cor¬ 
poration  has  a  recapitalization  plan. 
For  the  calendar  year  net  sales  of  the 
group  were  $82,075,720.  of  which  the 
amount  from  stores  owned  a  year  ago 
was  $77,828,942.  Sales  a  year  ago 
were  $70,828,131.  The  gain  from  the 
same  stores  was  almost  10%.  Sales  of 
$3,216,778  were  from  Smith-Kasson, 
Inc.,  for  the  part  of  the  year  after 
June  9th,  and  from  Pomeroy’s,  Inc., 
for  the  part  of  the  year  after  Septem¬ 
ber  19th.  Total  annual  sales  for  these 
two  new  properties  in  1934  seem  to 
have  been  over  $9,100,000. 

Several  metropolitan  stores  have  just 
reported  for  the  fiscal  year  ending 
January  31st,  1935. 

Bloomingdale  Bros.,  Inc.,  had  sales 
for  the  year  just  ended  $21,848,060, 
nearly  10%  more  than  in  the  preceding 
year  ($19,905,007).  The  net  profit 
jumped  from  $319,116  last  year  to 
$416,437  this  year — an  increase  of  near¬ 
ly  31%. 

Abraham  &  Straus  during  the  last 
fiscal  year  redeemed  and  canceled 
$780,000  of  its  15-ycar  5J^%  gold  de¬ 
bentures.  Sales  increased  from  $19,- 
213,992  in  the  preceding  fiscal  year  to 
$20,228.681 — about  5'i%.  Net  profits 
dropped  from  $665,155  to  $526,595. 

A.  1.  Namm  &  Sun,  Brooklyn,  had 
net  sales  for  the  last  fiscal  year  of 
$9,563,954,  an  increase  of  11.1%  over 
the  preceding  year.  Profits  for  the 
year  just  ended  were  $61,128.  A  year 
ago  there  was  a  net  loss  of  $140,4()7. 

Best  &  Co.  net  sales  increased  during 
the  vear  from  $11,207,839  to  $12,542,993, 
an  increase  of  almost  12%.  The  net 
profit  increased  from  $711,972  to  $953,- 


448,  a  gain  of  more  than  33  i)er  ctit 
In  Boston,  William  Filene’s  So* 
Company  had  a  net  profit  of  only  $S5Q. 
556  compared  with  $1,032,107  for  tli 
preceding  fiscal  year. 

BLUE  EAGLE  RULES  CONTINUED 

Existing  Autborications  Approved- 
Warning  On  Illegal  Use  Issued 

{Sfecial  to  Editok  &  1’l'bi.isher) 
W.\sni.\t.io\.  D.  C..  .\pril  .1—  Ex 
isting  authorizations  for  the  use  of  the 
Blue  Eagle  and  other  NR.^  insignia  are 
continued  in  force  but  they,  and  all  fu¬ 
ture  authorizations,  are  made  subjeo 
to  revocation  for  infraction  of  rules, 
under  regulations  which  were  issued  this 
week. 

1  lie  parti;il  text  of  the  regulations 
follows : 

“The  Blue  Eagle  for  particular  trades 
and  industries  operating  under  codes,  tl< 
Blue  Eagle  is.sued  under  the  Presidot's 
Reemployme'it  .Agreement,  the  Blue 
Eagle  for  sheltered  workshops,  and  ill 
other  Blue  Eagle  Insignia  or  emblens 
heretofore  or  hereafter  issued,  adopted 
or  apiirovcd  by  the  National  Recovery 
.Administrati  >n,  being  the  property  of 
the  (iovernment  of  the  L’nited  States 
and  tx-ing  protected  by  L'.  S.  Design 
Patent  Number  90793 no  one  shall 
reproduce  any  of  them  either  for  his 
own  u.se  or  for  the  use  of  another 
without  writer!  authorization  from  the 
National  Recovery  -Administration.” 


HOAX  BENEFITS  ADVERTISER 

The  news  columns  of  the  Charlotte 
(N.  C.)  Ohsenrr  and  -Vciiv  were  used 
during  a  recent  ten-day  period  for  a 
hoax  that  promoted  interest  in  a  sales 
event  by  a  local  advertising  client.  A 
series  of  news  stories  was  carried  rela¬ 
tive  to  the  mysterious  apix-arance  at 
various  offices  and  homes  of  tiny  hour 
glasses  bearing  notes :  "The  time  is  set’ 
and  “The  time  is  near."  Police  officials 
and  fingerprint  experts  from  the  dty 
detective  bureau  were  pictured  examin¬ 
ing  the  luiur-glasses  for  clues.  Then 
the  hoax  was  revealed  as  a  build-up  foe 
the  advertiser. 


EXPERIENCED 
NEWSPAPER  MEN 

Advertising  •  Editcrial  •  Circulation  •  Mechanics 

fSERVlCE  FREE  TO  EMPLOYERSI 

Advertising  Man 

Age  46,  a  seasoned  solicitor  ex¬ 
perienced  in  market  research, 
promotion,  and  as  advertising 
manager.  Has  successfully  han¬ 
dled  department  store  accounts 
in  one  of  the  largest  cities.  Was 
responsible  for  a  promotion  plan 
which  brought  over  300,000  lines 
to  a  Sunday  medium.  Has  family 
and  is  a  settled,  yet  energetic, 
man.  Now  employed,  but  seeks 
change  lor  more  attractive  even¬ 
tual  opportunity.  Immediate 
salary  requirements  secondary. 


LIQUOR  &  PI  BLISHER  Personnel  Service  has  made 
its  own  independent  investigation  of  these  and  other  men, 
and  can  make  confidential  recommendations  for  the 
respective  posts.  Write  or  wire  for  full  details  of  appli¬ 
cants  for  any  department. 

A  \’PA  Inlervieu's  Arranged  Upon  Request 

E  &  P  PERSONNEL  SERVICE 

1700  Times  Building  -  Times  Square  -  New  York,  N.  Y. 


Managing  Editor 

Present  managing  editor  of  small 
daily  desires  editorship  in  city  of 
10,000  to  25,0{X).  Graduate  of 
journalism  school.  Has  recently 
rccciv’cd  awards  for  editorial 
achievements.  Political  views 
liberal,  not  radical.  Age  31, 
family.  Available  on  two  weeks’ 
notice.  Middle  West  preferred. 
Will  ainsider  $40  for  right  spot 
which  is  less  than  present  unim¬ 
paired  income.  This  man  pos¬ 
sesses  well-rounded  ability. 
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Adver  t  i  s  i  n  g  Agencies 

iiisBANE,  KETTERING 
TO  ADDRESS  4-A 

Will  Speak  at  Annual  Dinner  April 
]2- — Kudner,  Getchell,  McKeehan 
•ad  Mrs.  Meloney  on  Morn¬ 
ing  Program 


Arthur  Brisbane,  w  idely  known  nevvs- 
l^perman,  and  Charles  F.  Kettering, 
research  chief  for  General  Motors  Cor- 
joration,  will  l)e  the  speaker  at  the 
l^ual  dinner  of  the  American  Asso- 
jation  of  Advertising  Agencies,  to  Ire 
iitld  Friday  evening,  April  12,  at  The 
Greenbrier,  White  Sulphur  Springs, 
W.  Va. 

This  dinner  will  climax  the  annual 
OTivention  of  the  association,  which 
irill  begin  Thursday,  April  11  with 
sessions  for  members  only.  Discus¬ 
sions  of  agency  management  and  in¬ 
ternal  problems  of  the  association  will 
dccupy  these  closed  sessions.  Election 
of  officers  is  to  be  held  Thursday 
litemoon. 

Friday  morning  there  will  be  an 
open  business  session  for  members  and 
avited  guests.  The  following  addresses 
je  announced  for  this  session : 
“Strategy  and  Statesmanship  of  Ad¬ 
vertising.”  Arthur  H.  Kudner,  Chair- 
jan  of  the  Board.  A.A.A.A.,  and  pres- 
dent  of  Erwin,  Wasey  &  Co.,  Inc. 
"Making  Advertisements,”  J.  Stirling 
Getchell.  president  of  J.  Stirling  Get- 
chell,  Inc. 

“The  Changed  Editorial  Attitude  To¬ 
ward  -Advertising,”  Mrs.  William 
Brown  Meloney,  editor,  This  Week. 
“.Advertising  Opportunities  in  the 
Federal  Housing  Program,”  W.  C.  Mc¬ 
Keehan,  Jr.,  J.  Walter  Thompson  Com- 
jiny. 

A  golf  tournament  will  be  part  of 
ihe  convention,  beginning  Friday  after- 
soon  and  concluding  Saturday  morn- 
ng.  Members  and  guests  will  take 
?art  and  there  will  be  trophies  and 
srizes  for  the  winners. 

A  program  of  entertainment  for 
fomen  visitors  has  also  been  ar- 
tanged. 

Frederic  R.  Gamble,  executive  secre¬ 
tary  of  the  association,  said  this  week 
ibt  attendance  at  the  convention  prom¬ 
ises  to  exceed  that  of  any  recent  year. 


DAVIS  JOINS  MeJUNKIN 

Harry  V.  Davis,  for  a  number  of 
jtars  associated  with  the  George  S. 
May  Organization,  Chicago,  has  re¬ 
aped  to  join  the  Mejunkin  Advertising 
Cmpany,  Chicago,  as  vice-president  of 
the  agency.  D.  D.  Durr,  formerly  as- 
Btant  to  Harold  R.  Deal,  advertising 
tad  sales  promotion  manager  of  the 
Associated  Oil  Company  in  San  Fran- 
dico,  has  been  transferred  to  Los 
Angeles  and  promoted  to  the  position 
of  Msistant  advertising  and  sales  pro- 
■otion  manager  of  the  company.  Durr 
bs  been  with  the  company  13  years. 


NEW  YORK  AGENCY  NAMED 

Bachenheimer-Dundes,  Inc.,  New 
York,  has  been  appointed  advertising 
igent  for  Roux  Manufacturing  Com- 
pny,  of  New  York  and  Chicago,  pro- 
fccers  of  Roux  Hair  Dye,  and  other 
Woducts,  and  also  for  the  Roux  Dis- 
Jibating  Company.  The  agency  is  also 
■ndling  the  account  of  Victor  L.,  Inc., 
baiiticians  of  Fifth  avenue.  New  York. 


INTERNATIONAL 

SERVICE 

Sydnej  R.  Clarke 

Preaident 

76,  Rue  dee  PetiU-Champa 
Paris,  France 

Telephone:  Opera  66-27 
Oahle  Afidreaei  Ricantalir,  Parle 

Travel  Experts 

Na*  ifork  RepreeentatiTe: 

WifceiB  L.  Straoae  *  Soa 
(M  M-iiHwa  AreDoa  New  York,  N.  Y. 

■ - - - 


TO  FEATURE  BEATTY  PLACING  STEAMBOAT  ACCOUNT  DRUG  FIRM  GAINING 


yuaker  Oats  Company,  Cliicago,  is 
featuring  Clyde  Beatty,  circus  lion 
tamer,  in  a  new  Crackels  advertising 
campaign  being  released  this  month 
in  color  comic  sections  of  about  40 
newspapers.  The  Beatty  copy,  patterned 
after  the  record-breaking  Babe  Ruth 
advertising  of  a  year  ago,  will  appear 
in  full  tabloid  page  size  and  in  half¬ 
pages  of  standard-size  comics  The 
headlines  of  the  initial  Crackles  ad 
state;  "Get  Clyde  Beatty’s  swell  circus 
gifts  free."  The  copy  is  being  placed 
by  the  Cliirago  office  of  Fletcher  & 
Ellis,  advertising  agency.  Quaker  Oats 
Company  is  also  taking  advantage  of  the 
rise  in  meat  prices  to  place  a  special 
newspaper  campaign  on  Quaker  Oats 
Milk  Macaroni  as  a  substitute  for  meat. 
This  advertising  is  also  being  placed  by 
IHetcher  &  Ellis. 


PLAN  MUFFETS  CAMPAIGN 

Newspaper  advertising  schedules  are 
being  prepared  on  Muffets,  a  whole 
wheat  biscuit  product  of  Quaker  Oats 
Company,  Chicago,  by  the  Chicago 
office  of  Fletcher  &  Ellis,  Inc. 


TO  RELEASE  LIQUOR  COPY 

A  list  of  newspapers  will  be  used 
on  W.  W.  Dant  Distilling  Company, 
Louisville,  to  introduce  three  new  whis¬ 
key  brands.  The  Chicago  office  of  H. 
W.  Kastor  &  Sons  Adv.  Co.,  is  placing 
the  account. 


WILL  USE  ROTO  COPY 

Canadian  Pacific  Railway  Co..  Mon¬ 
treal,  is  planning  to  use  newspaper  ro¬ 
togravure  sections  in  addition  to  regu¬ 
lar  black  and  white  newspaper  copy, 
it  was  learned  this  week.  The  travel 
advertising  is  being  placed  by  the  Chi¬ 
cago  office  of  Ruthrauff  &  Ryan. 


HAS  FURNACE  ACCOUNT 

Holland  Furnace  Company,  Holland, 
Mich.,  has  announced  appointment  of 
Blackett-Sample-Hummert,  Inc.,  Chi¬ 
cago  agency,  to  direct  its  advertising 
account,  effective  at  once.  Newspapers, 
radio  and  magazines  will  be  used. 


WARNER  IN  ORIENT 

Mason  Warner,  Sr.,  president  of  Ma¬ 
son  Warner  -\dvertising  .\gency,  Chi¬ 
cago.  is  in  China  on  a  general  tour  of 
the  Orient.  He  plans  to  visit  the  Dutch 
East  Indies  and  other  points.  He  has 
been  writing  a  series  of  travel  articles 
for  the  Chicago  Sunday  Tribune. 


NAMED  REYNOLDS  AD  AGENT 

Reynolds  Spring  Company,  Jackson, 
Mich.,  has  appointed  George  J.  Kirk- 
gasser  &  Co.,  Chicago  agency,  to  handle 
its  account.  Charles  Munn,  president  of 
Reynolds,  has  announced  plans  for  in¬ 
creased  sales  promotion  and  advertising. 


NEW  AGENCY  FORMED 

Harry  F.  O’Mealia  of  the  O’Mealia 
Outdoor  /Xdvertising  ComoTUv  has 
filed  a  trade  name  certificate  as  head 
of  the  newly  organized  Omaco  -Adver¬ 
tising  -'Agency,  2852  Hudson  Boulevard, 
Jersey  City,  N.  J. 


1/  you  need 
circulation 
men — 

Competent  to  take  charge  of 
your  entire  department,  or  to 
fill  important  posts  in  the 
department,  the  Welfare  Com¬ 
mittee  of  the  International 
Circulation  Managers  Asso¬ 
ciation  can  provide  you  with 
men  of  capacity  and  ability. 


Streckfus  Steamers,  Inc-,  St-  Louis, 
O])erator  of  the  e-xcursion  steamers 
"President,”  "j.  S-,”  "St-  Paul,”  “Capi¬ 
tol”  and  "Washington,”  has  appointed 
Kelly  &  Stuhlman,  Inc.,  St.  Louis 
agency,  to  direct  its  advertising  account. 
Ncwsi)apcrs  ir,  cities  along  the  Missis¬ 
sippi,  Illinois  and  Ohio  rivers  are  being 
used,  with  radio  and  direct  mail  in 
selected  cities. 


Definite  improvement  in  medical  and 
toilet  goods  business  was  reported  at 
the  annual  meeting  of  Sterling  Products, 
Ltd.,  held  in  Windsor,  Ont.,  recently. 
-An  increase  in  advertising  expenditures 
for  the  year  was  approved  and  the  fol¬ 
lowing  officers  were  re-elected :  H.  L. 
Schade,  president;  H.  L.  Kinnucan, 
vice-president;  H.  C.  Eastman,  secre¬ 
tary-treasurer. 


DOREMUS  AGENCY  NAMED 

Tlie  Sta:e  Mutual  Life  .Assurance 
Co.  of  AA’orcester,  Mass,  has  appointed 
the  Boston  office  of  Doremus  &  Co., 
as  its  advertising  agency.  For  the  pres¬ 
ent  the  advertising  will  consist  of  a  test 
campaign  in  Boston  only,  to  be  ex¬ 
tended  to  other  cities  as  results  are 
obtained. 


JOINS  TERRE  HAUTE  AGENCY 

Harry  E.  Bird,  formerly  of  the 
Laundry  Owners  National  .Association 
of  Joliet,  Ill.,  has  joined  the  Pattinger- 
LaGrange  agency,  Terre  Haute,  Ind., 
as  head  of  the  copy  department. 


HICKEY  FREEMAN  DISPLAYS 

Hickey-Freeman,  manufacturer  of 
Customized  Clothes,  have  assigned  Mod¬ 
ern  Art  Studios  of  New  Aork  and 
Chicago  to  design  and  construct  dis¬ 
plays  to  be  lent  to  retailers. 


AGENCY  TO  MOVE 

Craven  &  Hedrick,  New  A’ork  agency, 
located  in  the  Chrysler  Building,  has 
leased  larger  quarters  at  300  Madison 
-Ave.,  and  will  take  possession  on  or 
about  April  15. 


JOINS  DIAMOND  MILK  COMPANY 

Carl  Crossland  for  more  than  four 
years  with  Harry  M.  Miller,  Inc., 
Columbus,  O.  agency  has  joined  the 
Diamond  Milk  Products,  Inc.  He  will 
supervise  advertising  and  merchandising 
activities. 


NEW  MONTROSE  ACCOUNTS 

The  Montrose  -Advertising  .Agency, 
New  A’ork,  lias  announced  its  appoint¬ 
ment  to  handle  the  accounts  of  Alenter 
Credit  Stores,  New  A’ork  and  Brooklyn 
and  the  Knickerbocker  Hat  Fashions, 
millinery  chain  with  shops  in  \A'’ashing- 
ton.  New  York  and  15  other  cities. 


Trained  and 
Experienced  Men 
in  Journalism 

The  Personnel  Bureau  has  the  per¬ 
sonal,  education  and  experience 
records  ol  members  of  Siqma  Delta 
Chi  in  46  states,  the  District  of 
Columbia,  two  island  possessions 
and  three  foreign  countries. 

They  are  trained  for  and  experienced 
in  every  branch  of  journalism.  Their 
age  range  is  21  to  52,  with  the 
average  at  29. 

Their  minimum  salary  requirements 
range  from  $780  to  $15,000. 
Employers  of  editorial  talent  who 
have  used  the  Personnel  Bureau  will 
testify  to  the  average  superiority  of 
Bureau  registrants. 

When  you  need  a  GOOD  man, 
write  or  wire — 

PERSONNEL  BUREAU 

OF 

SIGMA  DELTA  CHI 


DAY  WITH  SNOW  AGENCY 

Clifton  H.  Day.  who  for  the  past  six 
years  has  been  with  Wolcott  &  Hol¬ 
comb.  Inc..  Boston,  has  resigned  to 
join  Walter  B.  Snow  &  Staff  also  of 
Boston. 


HAS  RAILROAD  ACCOUNT 

Carroll  Dean  Murphy,  Inc.,  Chicago 
agency,  has-been  appointed  to  direct  the 
advertising  t  f  Chicago  Great  W'^estern 
Railroad  Company,  Chicago. 


ACCURACY 


United.  Press 


SPEED 


Cline  -  Westinghouse 
Double  Motor-Drive 
with  full  automatic 
push  button  control 
IS  used  by 
Olean  Times 
Olean,  N.  Y. 

Ask  them  about  it 
CUNE  ELEC.  MFC.  CO. 
Chicago:  211  West  Wacker  DriYa 

New  York:  Daily  News  Bldg., 
220  East  42nd  Street 

San  Francisco:  First  National 
Bank  Building 


J 


ALL  THE  NEWS  OF 
BRITISH  PUBLISHING 
AND  ADVERTISING 

15  given  in 

WORLD’S  PRESS  NEWS 

leading  British  organ  of 
journalism  and  publicity. 

Subscfiplion  oi  S8  a  year  ineludai: 

52  inucs  ol  Worid's  Pint  Nawt 
12  ittun  ol  "Photosiaphv" 

1 2  inun  ol  "Printins" 

12  ittun  ol  “Mafkdins  A  Detisn" 

Only  British  member  of  the  A.  B.  C. 
in  its  field.  Largest  net  paid  sale. 


Address:  Clarence  E.  Eyster, 
Secretary-Treasurer,  The 
Peoria  Star,  Peoria,  Illinois. 


JAMES  C  nPER,  Dirsetar 

•16  Eachaasa  Auasua  CUcato 


NO  CHAKOC  TO  EMPLOYERS 


WORLD’S  PRESS  NEWS 
AND  ADVERTISING 

4t,  Fattar  Laaa  London,  E.  C  4 
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WOODWARD  WINS  TROPHY 


Rejected  Due-Bills  and  the  Agency’s  Liability  to  Publisher- 
Brewers  Push  Copy  Service 


By  ROBERT  S.  MANN 

Liability  of  the  advertising  agen-  OTEADY  extension  of  the  advertis- 
cy  to  the  publication  in  which  it  Oing  copy  service  of  the  United  States 
places  advertising  was  presented  in  an  Brewers  Association  was  reported  at 


unusual  form  this  week  in  a  letter  to  a  recent  meeting  of  the  Brewers  Ad- 
Editor  &  Publisher  from  B.  F.  Kutch-  vertising  Council  at  the  association 


er,  editor  of  the  New  Philadelphian  &  headquarters  in  New  York.  More  than 


Clubwoman,  which  said  in  part; 


20  per  cent  of  the  association  members 


“We  have  had  some  unpleasant  ex-  and  a  number  of  non-members,  as  well 
periences  with  advertising  agencies  as  45  newspapers,  have  subscribed  to 


which  handle  accounts  on  a  due-bill  the  service,  according  to  Harry  J. 
basis.  In  several  instances  we  have  run  Winsten,  of  Kelly,  Nason  &  Roosevelt, 


Salina  Journal  Man’*  Campaign 
Picked  by  Midwest  Managers 

(.By  telegraph  to  Editor  &  Publisher) 
Kaxs.vs  City,  Mo.,  April  3 — At  the 
two-day  spring  meeting  of  the  Mid¬ 
west  Newspaper  .\dvertising  Managers’ 
.\ssociation  held  here  this  week  at  the 
Hotel  Kansas  Citian,  the  Gene  Kelly 
trophy  competed  for  each  year  by  mem¬ 
bers  was  won  by  Earl  Woodward,  ad¬ 
vertising  manager  of  the  Salina  (  I^n.) 
Journal.  Mr.  Woodward  was  adjudged 
the  winner  for  his  original  bank  c^- 
paign  usable  in  any  city  of  the  United 
States.  Many  entries  were  presented  but 
the  decision  for  Mr.  Woodward  was 


the  advertisements  and  paid  the  com-  New  York,  advertising  adviser  to  the 
missions,  only  to  have  the  owners,  be-  council.  The  council  rejected  a  sug- 


cause  of  dishonesty  or  because  the  gestion  that  the  money  spent  on  the 


establishment  chafed  hands,  refuse  to  copy  service  be  diverted  to  a  publicity 


honor  the  due-bill  contracts. 


campaign,  and  decided  to  dissolve  its 


result  we  have  the  valueless  due-bills  subcommittees,  reorganizing  into  a 
on  our  hands  and  are  the  losers  on  the  single  advisory  committee  as  the  Pro¬ 


agency  commissions. 


motional  Advertising  Council.  The  new 


“It  seems  to  be  a  racket  among  a  council  headed  by  C.  U.  Williams,  sec- 
group  of  agencies  in  New  York  to  do  retary  of  the  association,  is  to  help 


this,  and  when  we  write  and  ask  them  promote  wider  acceptance  of  the  adver- 
to  make  restitution  they  reply  that  they  tising  bulletin  service  amoung  brewers. 


are  not  responsible — that  they  are  Individual  brewers,  of  course,  con- 


merely  agents.  I  would  appreciate  any  tinue  to  pay  for  any  space  they  use  for 
information  which  might  help  us  to  get  the  association's  copy.  The  idea  of  an 


our  money  from  these  agencies,  or  to  extensive  national  advertising  campaign 


prosecute  them.” 


for  the  industry  as  a  whole,  paid  for  by 
a  cot.perative  fund,  remains  only  an 


The  problem  posed  by  the  Philadel-  ultimate  goal.  ^  ^  ^ 

phia  editor  is  not  an  easy  one  to  ,  t-  •  .u  u-  e 

answer,  if  we  assume — despite  the  ^  in  the  history  of 

reference  to  a  “racket” — that  there  is  ^  ,  exhibitions  of  newsoaoer 


reference  to  a  “radeet” — that  there  is  ,  exhibitions  of  newsjaper 

no  evidence  of  outright  fraud.  The  typography  conducted  by  N.  W.  Ayer 
liability  of  the  agency  for  payment  for  & .  Philadelphia,  is  report^  for 
snace  used  for  client  has  been  estah-  y^r.  Entries  number  1,539,  of 


space  used  for  client  has  been  estab¬ 
lished  in  many  cases,  and  was  recently 
stated  by  the  American  Association  of 
.Advertising  Agencies  in  these  words: 


which  1,024  newspapers  are  in  the  class 
of  10,000  circulation  or  less,  380  news¬ 
papers  in  the  circulation  group  from 


“They  (the  agencies)  have  to  pay  ^o  50,000,  and  135  newspapers 

—  •  -  -  -  ■  in  the  class  of  50,000  circulation  or 


(bills  incurred  for  an  advertiser),  *“  ^ 

whether  the  advertiser  reimburses  or  »  r  ■  ..u 

not.  That  is  a  universal  custom  Announcement  of  the  winners  in  the 

of  the  trade.  It  is  often  also  three  classes  is  exp^ted  la  e  next  wwk 

a  contractual  obligation.  Agencies  are  ^he  judges  met  in  Philadelphia  April  4 
not  onlv  liable;  thev  are  «5elv  Hahle  ^^d  began  the  huge  task  of  comparing 


not  only  liable;  they  are  solely  liable, 
as  has  been  evidenced  by  years  of 


the  1,539  newspapers  with  each  other. 


c^ion  practice  on  the  part  of  media  iUS  J'of  £  MSiu  &h^.l  It 


owners  *  V* 

In  the  present  case  the  pertinent  point  Journalism  Northwestern  University, 
seems  to  be  whether  the  publication,  by  ^1*“?  'f 


a  due4;m. 


Wged  satisfaction  of  its  claim  against  Xationat  p\\^s  C^b,’  \vSngton. 


the  agency.  If  so,  and  if  the  due-bill  is 
subsequently  repudiated,  the  publisher’s 
only  recourse  apparently  would  be  a 
suit  against  the  advertiser. 


HAS  CRACKER  JACK  ACCOUNT 

Comic  and  black  and  white  advertis- 


The  writer  presented  ’this  question  “sed  by  Cracker  Jack  Com- 

to  two  authorities  on  such  controversies  ^  small  list  of  news- 


—one  in  the  newspaper  field,  and  one  The  account  is  now  being 


in  the  agency  field.  Said  the  former, 
in  effect : 

“The  agency  earns  its  commission 
when  it  turns  over  the  due-bill  to  the 
publisher.  When  the  publisher  accepts 


placed  by  John  H.  Uunham  Company. 


the  due-’bill,  his  is  the  responsibility 

for  the  value  of  the  contract.  He  should  Mitchell-l'aust 


he  expected  to  be  paid  directly  in  cash. 
If  the  company  goes  out  of  business,  or 
into  receivership,  there  is  no  law  to 


file  a  claim  for  payment  with  ot'ner 
creditors.” 

The  agency  leader,  on  the  other  hand. 


“E-ZEE  FREEZ”  TO  GO  ON  All 

E-Zee  Freez,  a  product  for  maldfe 
ice  cream  at  home,  will  be  adver^ 
nationally  in  a  daytime  program  on- 
the  Columbia  network  on  Tuesdays  ^ 
in  New  York  on  Thursdays,  lieginnij. 
.April  23.  Last  year  over  10,000,0(1 
packages  were  sold.  This  year  wift|. 
added  flavor,  strawberry,  and  an  a. 
larged  advertising  program,  the  H.  Q 
Brill  Company.  Newark  N.  J.,  exite 
to  sell  over  15,000,000  packages.  Aj. 
vertising  continues  to  be  directed  b 
Donahue  &  Coe,  Inc.,  New  Yofi 
agency. 


F.  L.  Cunningham,  advertising  man¬ 
ager  of  the  Topeka  Capital,  president 
of  the  association,  presided.  New  of¬ 
ficers  will  I'e  elected  in  Kansas  City 
in  the  fall. 

Out  of  a  floor  discussion  it  was  the 
general  opinion  that  if  it  was  proven 
that  color  advertising  was  more  ef¬ 
fective,  all  papers  should  adopt  it  re¬ 
gardless  of  the  expense. 

J.  E.  Winslow  of  the  Sioux  City 
(la.)  Tribiine  is  secretary  of  the  as¬ 
sociation.  Forty  members,  representing 
26  of  the  30  newspapers  holding  mem- 
ship,  attended  the  meeting. 


of  pocket,  and  that  he  ought,  as  a 
matter  of  equity,  to  receive  a  refund  of 
the  agency  commission.  Speaking  with¬ 
out  careful  analysis  of  the  problem,  he 


Newspapers  will  be  used. 


HICKS  AGENCY  MOVES 

The  Hicks  Advertising  .Agency,  Xj, 
York,  which  is  now  rounding  out  its 
66th  year  if  service,  has  moved  to  net 
quarters  on  the  19  floor  of  the  En^ 
Trust  Building,  580  Fifth  Avenue,  Xb 
York 


AVEYARD  LEAVES  FREY 

A.  E.  Aveyard,  formerly  executive 
vice-president  of  Lord  &  Thomas 
agency,  Qiicago,  and  more  recently  a 
member  of  the  Charles  Daniel  Frey 
organization  of  that  city,  has  severed 
connections  with  the  latter  agency,  it 
was  learned  this  week.  Mr.  Aveyard 
stated  he  was  not  in  a  position  to  an¬ 
nounce  his  future  plans.  As  previously 
reported,  Charles  Daniel  Frey  last  week 
announced  affiliation  of  Lorry  R. 
Northrup,  formerly  of  Batten,  Barton, 
Durstine  &  Osborn,  as  a  vice-president 
of  the  Frey  agency. 


MITCHELL-FAUST  ACCOUNT 

The  Prime  Manufacturing  Company 
of  Milwaukee,  Wis.,  makers  of  the 


check  the  credit  and  financial  standing  National 

of  the  advertiser  just  as  carefully  as  if  magazines  will  be  used. 


MRS.  WINSLOW  APPOINTS 

Kcdfield- Johnstone,  Inc.,  New  York 


compel  the  new  proprietors  to  honor  agency,  has  been  appointed  to  direct 
previous  contracts,  and  the  publisher  advertising  of  Mrs.  Winslow’s 


need  not  expect  to  get  the  commission  Syrup.  Southern  newspapers  and  mag- 
back  from  the  agency.  He  can  of  course  be  used. 


GETS  DRUG  ACCOUNT 

Redfield-Johnstone,  Inc.  New  York 


while  disclaiming  knowledge  of  the  advertising  agency,  has  been  appointed 
full  legal  aspects,  ventured  the  opinion  by  the  Empire  Drug  Laboratories  of 
that  the  publisher  is  the  party  most  out  Buffalo,  N.  Y..  to  direct  advertising. 


DANA  JONES  CO.  JOINS  4.A 

Dana  Jones  Company,  Los  Angdts 
has  been  elected  to  membership  in  tlx 
.American  .Association  of  Advertisin 
Agencies. 


validate  the  whole  transaction.  resigned.  An  annou 

One  leading  New  York  agency  whose  will  be  made  later. 

client  went  into  receivership  a  few  - 

years  ago  voluntarily  refunded  its  com-  SARDINES  < 

missions  on  advertising  paid  for  with  The  Norwegian 


due-bills.  Some  publishers,  we  were  represented  by  Wales  Advertising  Corn- 


told,  now  insist  on  paying  the  commis-  pany,  Inc.,  New  York,  will  l^in  a 


AdvertUina  Service  Company,  740  Kut 
street,  Chicago.  Adding  towns  to  tW 
O’Cedar  Corporation  newspaper  sebedik 

Lord  a  Thomas,  919  North  MlcUin 
avenue.  Chicago.  lasning  radio  n- 
nouncement  copy  to  newspapers  in  i  (b 
cities  on  Kotez  Company,  Chicago. 

Cnlted  Advertising  Companies,  Iac,]K 
North  Michigan  avenue,  Chicago.  Itniii 
schedules  to  a  few  newspapers  in  th 
southwest  on  Sid’s  Remedy  Compni 
Chicago. 

Mason  Warner  Company,  360  Mom 
Michigan  avenue,  Chicago.  Using  rM- 
tional  towns  in  scattered  points  a 
Stearns  Electric  Paste  Company.  Chicsn 


R.  J.  FLOOD  RESIGNS 

Robert  J.  Flood,  manager  of  the 


suggested  that  if  the  payment  by  the  sales  promotion  department.  Gulf  Re¬ 
advertiser  was  invalid,  this  would  in-  fining  Company,  Pittsburgh,  Pa.,  has 


resigned.  An  announcement  of  his  plans 


'THE  DALLAS  MORNING  NEWS 
THE  DALLAS  JOURNAL  (Evening) 
THE  DALLAS  SEMI-WEEKLY 
FARM  NEWS 


ARKELL  GOES  TO  RANKIN 

Rod  Arkell,  author,  publisher,  and 
radio  commentator,  has  been  named  ra¬ 
dio  director  of  the  Wm.  H.  Rankin  Co. 
For  ten  years  publisher  of  a  group  of 
Florida  papers,  Mr.  .Arkell  also  served 
as  columnist  and  feature  writer  for 
Hearst,  as  well  as  bureau  manager  and 
correspondent  for  the  United  Press  in 
Michigan  and  Illinois. 


DAVIS  JOINS  MeJUNKIN 

Harry  V.  Davis,  formerly  of  Henri, 
Hurst  and  McDonald  and  Mitchell- 
Faust  advertising  agencies,  Chicago, 
and  for  a  number  of  years  with  George 
S.  May  industrial  management  organi¬ 
zation.  has  joined  Mejunkin  .Advertis¬ 
ing  Company,  Chicago,  as  vice-presi¬ 
dent,  it  was  announced  this  week. 


It  Means  Thousand! 
in  Garment  Sales 


SPRING  apparel,  tempt- 
inelv  nresented  in  VODI 


GETS  INSURANCE  ACCOUNT 

The  Columbia  Life  Insurance  Com¬ 
pany  of  Cincinnati  has  appointed  the 
Keelor  &  Stites  Company,  Cincinnati, 
member  of  the  First  Inter-Agency 
Group  of  advertising  agencies,  as  their 
advertising  counsel.  Radio,  newspapers 
and  direct  mail  are  lieing  considered. 


ingly  presented  in  you 
advertising  pages,  embodie 
many  an  advertiser’s  hope  for 
better  business  in  1935.  Can 
you  blame  him  if  he  insists  « 
clear,  clean,  inviting  illustn- 
lion  in  his  ads? 


BROKERS  RETAIN  AGENCY 

Pease  &  Elliman,  Inc.,  real  estate 
agents  and  brokers.  New  York,  have 
retained  Kimball,  Hubbard  &  Powel. 
New  York,  as  their  advertising  agency. 


Certified  Mats  preserve  a  mai- 
imum  of  detail  from  carefully 
prepared  advertising  art,  to¬ 
gether  with  an  appealing  clarity 
of  lights  and  shadows— sud 
illustration  as  rings  the  adver¬ 
tiser’s  cash  register  and  yoim 


TEXAS 


Properly  to  cover  this  great  State  you  must 
use  the  leaders; 


For  dependable  stereotypi? 
rely  on  Certified  Mats,  mark  best  pa 
intheU.S.A. 

dazzy 

CERTIFIED  DRY  MAT 
CORPORATION 

340  Madison  Ave.,  New  York  Qt! 


SARDINES  ON  THE  AIR 

The  Norwegian  Canning  Industry, 


Published  by  the  oldest  business  institution 
in  Texas. 


sions  no  faster  than  the  due-bill  is  used,  radio  program  over  WOR  on  April  2. 


JOHN  B.  WOODWARD,  Inc. 

National  Rejtrietniatittt 

New  York  Chieago  Detroit  San  Franeiseo 
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UR.  OVN  VOQ!X) 

Of 


/Average,”  a  new  compilation  ening  to  the  radio,  are  not  easily  vit^ms  of 
I  f  1  A  r  *  e.4.««4A  mob-Dsychology,  as  they  are  apt  to  be  at  a 

.  v.|  of  market  factors  state  by  state,  vaudeville  show,  accounts  for  much  of 

eccl  together  with  the  coverage  ottered  in  resentment  so  generated.  It  is  difficult 
Ac-I  each  state  by  newspapers,  magazines,  understand  why  these  micro-bedlamites  so 
jnd  broadcasting,  is  a  new  loose-leaf  persistently  aim  their  rays  at  the  brothel  and 
volume  by  J.  B.  Keeney,  advertising  the  mad  house,  where  sales  are  few. 

at  one  time  business  manager  of  Newspapers,  also,  have  something 
jjjiTOR  &  Publisher.  The  book  is  pub-  to  learn  about  what  the  people  want, 
lishrf  by  Hagstrom  Company,  20  Vesey  Mr.  Buck  contends,  who  points  out  if 
street.  New  York,  which  specializes  in 
maos  and  commercial  art.  Price,  $10 

jcopy.  u-  1  •  • 

Taking  geographical  divisions  in  or- 

ijer,  from  New  England  through  to  the 
Pacific,  the  book  gives  a  page  to  each 
jate  Bar  charts  show  total  population 

^  ^  was  actually  preventing  me  aavanccmeii 

of  each  St3te,_  number  of  a  ,  y  circulations,  and  that  the  development  of  new 
newspaper  circulation,  Sunday  news-  better  lines  of  interest  was  necessary  for 

®  pappr  circulation,  combined  circulation  increased  newspaper  sales. 

^  of  ^ree  largest  general  magazines,  es-  in  a  measure,  people  want  what  they  are 
timated  number  of  families  owning  ra-  made  to  want,  through  exploitation  and  ad- 
— I  dies  number  of  passenger  automobiles  vertising.  That’s  why  newspapers  have  sue- 
rtgistered.  number  of  residence  tele-  advertising  exists. 

Etiit  All  charts  in  the  book,  for  big  states  or  them  for  all  the  fine  and  humanitarian  things 


newspapers  are  failing  to  lead  public 
thought,  or  hold  public  confidence, 
they  should  take  stock  of  themselves. 
Along  this  line  Mr.  Buck  writes: 

A  newspaper  owner  recently  told  me  that 
he  was  convinced  that  over-emphasis  of 
crime,  commercialized  sport  and  sick  comics, 
was  actually  preventing  the  advancement  of 


little  ones,  are  made  to  one  scale,  and 
I  the  s*"’®  applies  to  the  outline  maps 
» I  of  the  states. 

ifc»l  Pie  charts  show  division  of  popula¬ 
tion  into  urban  and  rural  residents,  also 
the  percentage  of  U.  S.  sales  accredited 
I  tk  to  the  state  in  1929  and  in  1933.  Blank 
pit  charts  are  provided,  on  which  the 
Swtt  sales  manager  or  advertising  executive 
my  make  his  own  records.  Elsewhere 
f  *  are  figures  on  the  state’s  rank  in  area, 
— -  population,  and  retail  sales.  A  table  in 
a  lower  corner  gives  the  authorities 
citrf  for  the  statistics  used  in  the 
dnrts,  which  arc  the  most  recent  avail¬ 
able.  It  is  expected  new  editions  of 
iht  book  will  be  issued  annually — 
R.  S.  M. 

«  *  * 

PUBLIC  taste  is  definitely  on  the 
upgrade,  as  reflected  in  newspapers, 
radio  programs,  advertising  appeals, 
mvies  and  current  best  sellers  in  fic- 
aon.  Glen  Buck,  president  of  Glen 
Bock  Company,  Chicago  advertising 
agenc>’,  reports  in  his  latest  book,  “What 
Pwple  VVant.”  Mr.  Buck  periodically 
-wiews  the  passing  show  and  correlates 
HcIj  I  the  public’s  wants  with  the  problem  of 
*iiBss  selling  through  advertising. 

Mr.  Buck  first  sets  forth  some  of 
itie  “poor  guessers”  as  to  the  public’s 
desires,  citing  the  motion  picture  in- 
dostry,  which  after  a  prolonged  period 
yoo  of  cheap  and  sexy  pictures,  has  learned 
that  box  office  receipts  will  mount 
when  clean  pictures  are  offered  to 
)e  fot  America’s  great  army  of  movie  goers. 
Pj.  Mr.  Buck  declares: 

Will  Hays,  monarch  of  the  movies,  will  go 
its  08  ^  history  as  the  poorest  guesser  of  his 
V.  Muddied  were  the  years  in  which  he 
llStn-  od  hi:  coho  ts  flooded  the  world  with  filth 
ad  furor.  “We  are  business  men.  and  we 
lost  give  the  people  what  they  want.’’  was 
■for  cry.  Rut  they  didn’t  know  what  people 
tMf'  nnt.  They  thought  the  mass-mind  a  low 
efulh  cheap.  There  never  was  a  worse 

•  ptts.  Patient  and  tolerant  and  slow-moving 
tfr  “  that  mass-mind  is,  in  desperation  at  last 
I  ^  •  acted.  And  Hollywood  had  to  scoop  and 
llSIuJ  wnib  away  the  filth.  Not  all  of  it  is  gone — 
'*  I  »m  glad  to  report  tfat  cinema  attend- 
fflec  is  very  much  on  the  increase. 

idv8-  Mr.  Buck  also  indicted  the  promoters 
of  peep-shows  and  clap-trap  at  the  re- 
omt  Chicago  World’s  Fair  as  another 
fronp  of  poor  guessers.  He  cited  the 
that  Shakespeare  Theater  was  the 
let  paying  show  on  the  grounds,  and 
Ptople  flocked  to  hear  the  two  great 
srmphony  orchestras  while  the  “jazzy- 
litoy  tellyhooers  got  the  ‘go-by.’” 
Turning  to  radio  broadcasting,  the  as- 
We  agency  executive  said  he  was  glad 
to  report  that  Alexander  Woollcott,  “a 
^minded  broadcaster,  now  commands 
^attention  of  more  listeners  than 
*>e  any  sexy  crooner  on  the  radio — 
®il  that  radio  programs  are  on  the  up- 
He  admitted,  however,  that 
“toft  is  still  room  for  greater  improve- 
in  radio,  remarking : 

TW  inability  of  broadcasters  to  understand 
■•t  RMple,  in  the  quiet  of  their  homes,  list- 


they  have  done.  But,  when  the  public  sense 
of  fitness  and  decency  is  long  affronted,  the 


newspaper  stands  to  lose  its  grip.  Sensa¬ 
tionalism  may  gain  temporary  sales,  for  man 
is  insatiably  curious,  but  the  newspapers’  real 
problem  lies  in  a  more  profound  understand¬ 
ing  of  human  trends. 

People  do  not  want  cheap  merchan¬ 
dise,  in  the  opinion  of  Mr.  Buck.  He 
asserts  one  of  the  contributing  factors 
to  the  depression  was  the  “too  ready 
willingness  of  manufacturers  to  rush 
into  cheap  production.”  Low  grade  com¬ 
modities  never  really  satisfy,  he  says, 
and  buyers  are  quick  to  learn,  ‘‘especially 
when  they  are  awake  and  astir,  as  they 
now  are.” 

As  to  advertising  appeal,  Mr.  Buck 
brands  lies  and  ugliness  as  the  “two 
racketeers  in  the  advertising  field,” 
declaring,  however,  “untruthful,  ugly, 
flamboyant  advertising  no  longer  pays.” 
He  remarks : 

It  may  be  news  to  you  that  even  today 
buyers  are  spending  more  money  for  beauty 
than  they  do  for  utility. .  .Crude  and  ugly 
advertising,  like  crude  and  ugly  merchandise, 
is  the  product  of  men  who  do  not  know  what 
the  world  wants. 

He  sums  up  his  case  by  restating  the 
following  negatives :  People  do  not  want 
smut :  people  do  not  want  ugliness ; 
people  do  not  want  shoddy  merchandise ; 
people  do  not  want  tricky  politicians; 
people  do  not  want  misleading  adver¬ 
tising  ;  people  do  not  want  anything  that 
affronts  their  intelligence,  or  belittles 
their  self-esteem. — G.  B. 


A  MANUAL  on  “Free  Lance  Writ¬ 
ing  for  the  Magazines,”  by  William 
J.  Shannon,  published  by  Moorfield  and 
Shannon,  Nutley,  N.  J.,  probably  con¬ 
tains  helpful  information  for  novices. 
The  obvious  mechanics  of  writing  and 
preparing  manuscripts  are  gone  into 
extensively,  and  if  mastery  of  the  tech¬ 
nique  alone  is  sufficient  to  produce 
successful  writers,  this  book  ought  to 
be  a  bit  of  a  help.  One  chapter  is  de¬ 
voted  to  the  value  of  newspaper 
training,  stressing  the  point  that  the 
experience  is  fine  if  not  remunerative  in 
the  long  run.  Another  chapter  tells 
how  to  syndicate  your  own  articles. 

*  «  * 

The  Title,  “250  Ideas  for  Increas¬ 
ing  Retail  Sales,”  describes  a  paper- 
covered  pamphlet  published  by  the 
Bureau  of  Business  Information,  of  the 
University  of  Wisconsin’s  extension 
division.  The  250  ideas,  presented  in 
a  few  lines  each,  were  gathered  by 
members  of  the  Bureau’s  staff  or  taken 
from  trade  journals.  A  section  on  ad¬ 
vertising  is  largely  devoted  to  sales- 
promotion  ideas  having  little  to  do 
with  publication  advertising.  ThCTC 
are  seasonal  ideas,  fashion  ideas,  dis¬ 
play  ideas,  and  suggestions  for  cater¬ 
ing  to  school  children,  getting  the  cus¬ 
tomers’  viewpoint,  and  improving  sales¬ 
manship  in  the  store.  The  pamphlet 
sells  for  50  cents. — R.  S.  M. 


The  books  advertised  below  (or  ANY  other  book,  new  or  old)  are  available 
to  EDITOR  &  PUBLISHER  readers,  by  return  mail,  at  list  price,  or 
less  when  we  are  able  to  buy  direct  from  publishers  at  bargain  prices. 

The  EDITOR  &  PUBLISHER  Book  Mart  specializes  in  journalistic,  advertising,  technical  and 
circulation  premium  books  (discounts  on  quantities),  ofiTering  bargains  when  obtainable. 

When  ordering  books  of  unknown  price,  please  send  $5.00  and  we  will  return  the  proper  change.  Remit  the 
stated  amount  by  check,  P.  O.  money  order  or  postage  stamps. 

Quoted  prices  include  cost  of  wrapping  and  mailing  Address:  Book  Mart,  EDITOR  &  PUBLISHER, 
1700  Times  Building,  New  York.  Add  10%  Canadian  orders. 

Special  Adventure 

Brewer  Dletlonery  of  Phrase  and 

Fable  (frequently  referred  to  as  the 
Editor's  Handbook)  standard  at  tbe  S7.60 
^riee,  ottered  here  at  S3.S0.  HaU-moroeeo, 


Journalism 

Tlmberline,  by  Gene  Fowler.  Story  based 
on  Denver  Post  legends.  Cloth ....  $S.M 
My  Own  Story,  by  Fremont  Older.  Ex- 
of  or  -  “ 


erleneee 


Francisco  Crusader. 


Soth . .fgJd 

City  Editor,  by  Stanley  Walker.  Just 
out;  brilliant  story  of  tbe  workings  of 
big  time  Journalism.  Tbs  hit  of  the  day. 

Cloth . $S.M 

Modern  News  Reporting,  by  Carl  N. 

Warren . fS.M 

Behind  the  Front  Fsge,  by  Wilbur 
Forrest.  New.  Reviewed  as  season’s  best 
Btory of reportorlsl romance.  Cloth.. $2.M 
Newspaper  Make-op  and  Headlines, 
by  Norman  J.  Radder.  Tbe  principles 
and  practice  of  newspaper  copy  headlnK 
and  make-up . $3.M 

Just  Out 

“The  Reporter  and  the  News,”  a 

practical  exposition  of  news  gathering 
methods.  Written  by  two  newspaper¬ 
men,  Philip  Porter,  City  Editor,  Cleve¬ 
land  Plain  Dealer,  and  Norval  Nell 
I.uxon,  Asst.  Prof,  of  Journalism,  Ohio 
State  University.  Excellent  text-book  for 
a  beginner.  Octavo,  560  pages . $2.75 


Law  of  the  Press 

Newspaper  Law,  by  W.  W,  LoomU. 
Cloth . $2.6$ 

The  Law  of  Newspapers,  by  Arthur  A 
Crosman.  Complete  exposition  of  libel, 
slander,  contempt.  Cloth . ^.5$ 

Circulation 

Newsp»er  District  Management,  by 

Lloyd  Smith.  A  textbook  for  men  In 
charge  of  newspaper  carrier  salesmen.  III. 
Cloth . $5.M 

The  Paper  Route,  by  Lloyd  Smith.  .$1.$0 


1.440  pages,  over  14.000  refereneee.  Frank 
H.  Vlsetelly,  Lltt.  D.,  says:  "Full  of  meat 
as  an  egg.  A  gift-book  not  to  be  over¬ 
looked. 


ward  Bowes.  Tfie  official  Who’s  Who 
among  tbe  young  men  of  the  nation. 
Regular  price,  $12.50.  Special  price  to 
newspapers  and  libraries . $$.$$ 


Advertising 


William  A.  Thomson.  New.  Expert  ana 
ysis  of  marketing  through  newspaper 
advertising.  Cloth . $3.t0 

2222  Retailing  Ideas,  complied  by  Eman¬ 
uel  Lyons.  Successful  methods  used  In 
nearly  every  retailing  activity.  Can  be 
used  in  tbe  advertising  promotion  depart¬ 
ment  as  well  as  by  local  space  salesmen 
and  users  ot  space.  Cloth . $3.M 

History  and  Development  of  Adver¬ 
tising,  by  Frank  Presbrey.  Handsome 
volume,  600  pages.  Cloth . $7.5$ 

Making  Advertisements,  by  R.  S. 
Durstlne.  Able  expoeltlon  of  general 
advertising  technique.  Cloth . $3.t$ 

Advertlsimr,  Elements  and  Principles,  by 
George  H.  Weldon.  Published  in  1925  but 
tbe  text  matter  Is  still  excellent  for  be¬ 
ginners  In  advertising.  Specially  priced 

at . $1.8$ 

Advertising,  Its  Economics,  Philosophy 
and  Technique,  by  Herbert  W.  Hess. .  $5.M 

Creative  Salesmanship,  by  Hess.  .$3.5$ 
Practical  Advertising,  by  King _ $2.5$ 


Bob  Davis  at  Large,"  by  Robert  H. 

Davis  (netO . &.$$ 

Jake  Llng^  John  Boettlnger . $3.5$ 

Covering  Washington,  J.  F.  Eaetg.^ 

Adventures  In  Intervlevring,  I.  F.  Mar- 

ooaaon . $$.$$ 

1  Cover  the  Waterffont,  Max  Miller.^ 

With  My  Ovm  Eyes,  Frederick  Pa^er. 

4  ^  $3.5$ 

New  Books 

How  to  Package  for  Profit,  by  C.  B. 
Larrabee.  Here  s  a  new  complete  book 
that  tells  how  to  make  tbe  package  sell. 
Indispensable  to  manulacturers  and  ad¬ 
vertising  men.  Ill . $3.6$ 

How  to  Bun  Better  Sales  Contests,  by 
M.  Zenn  Kaufman.  Pep  up  your  sales¬ 
men.  Use  tbe  selling  contests  outlined  in 

this  book.  Ill . $3.5$ 

Straight  Thinking,  by  William  J.  Reilly. 
Illustrated  by  typical  marketing  problems 
of  companies  which  tbe  author  has  helped 

to  solve  lor  them . $1.75 

Newspaper  Desk  Work,  by  R.  M. 

Neal . $3.t$ 

Some  Newspapers  and  Newspapermen, 

by  O.  G.  Vlllard . $3.$$ 

Practical  Exercises  In  Newsvrriting  and 

Editing,  by  D.  W.  Miller . $2.24 

The  Advance  In  Science,  by  Watson 

Davis . $3.5# 

The  Seven  Keys  to  Betsll  Profits,  by 
Clyde  O.  Bedell . $3.5# 

Fiction 

Success,  8.  H.  Adams . $2.50 

Buchanan  of  the  Press,  Silas  Bent .  $2.50 
Galleger  and  Other  Stories,  R.  H. 

Davis . $1.75 

Not  for  Publication,  C.  H.  Hough.  .$2.t0 

Deadlines.  Justin  Smith . $2.t$ 

Tonng  Phillips,  Reporter,  H.  J. 

Smith . $1-75 

Splendor,  B.  A.  Williams . $2.$5 


I 


SPECIAL  BARGAIN  OFFER 

Thousands  of  cmestlons  are  answered  In  “The  Law  on  Advertising,”  s  500-page  book  by  dowry 
Cb^man,  of  tbe  New  York  bar,  with  Introduction  endorsement  by  Ernest  Elmo  Calkins.  The 
book  bears  tbe  date  1029  and  was  made  to  sell  at  $7.50.  ’Through  special  arrangement,  ’The  Book 
Mart  offers  a  limited  number  while  they  last  at  $2.95.  Add  25c.  to  cover  postage. 

“BusIbm  the  CIvlIIier,”  by  Ernest  Elmo  Calkins.  "It  la  unnecessary  to  write  any  more  books 
aU.’’— Ray  8.  Durstlne  In  N.  Y.  Herald  Tribune.  lUustrated. 
SPECIAL  AT . ; . $IJ$ 


1 


jyORRING  NEWSPAPERMAN’S  SHELF. — Recommended;  History:  Main  Currents,  by  W.  G.  Bleyer,  $$.$$.  Editorial 
Technique;  Nevrspaper,  Reporting  of  Public  Afflalrs,  by  Bush,  n.tO.  Newspapw  Writing  and  Mltlng,  by  Bleyer,  $2.25. 
tehU  and  mrileges  of  the  P^,  by  Slebert.  $$.$$.  The  Working  Prese,  ^  Sorrells,  $2.t$.  The  Law  of  the  Nevrepapere. 
by  Arthur  A  Cwman.  U.M.  Nmpaper  Mercnce  Methoda,  by  Desmond.  Ct.St.  Nevra  Photography,  by  Prlee.  $2.M.  For 
Inspiration:  Behind  the  Front  Page,  Forreet,  $3.$#.  Refeienee:  ilsrch’s  Thesanma  Dictionary,  $$.$$. 

Address:  Book  Mart,  EDITOR  &  PUBLISHER.  1700  Timet  Building,  New  York,  N.  Y. 
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SWATCH  ADVERTISING 
GOES  TO  CIRCULARS 


St.  Loui*  Store*,  Unable  to  U*e  Plan 
in  Newipapers  Because  of  P.  O. 
Ruling,  Give  Business  to 
Printers 


iS fecial  to  Editok  &  Publisher) 

St.  Louis,  April  2 — The  use  of 
swatches  on  a  large  scale  has  been 
resumed  in  the  advertising  of  St.  Louis 
department  stores,  and  printers  of  cir¬ 
culars  are  getting  the  business. 

Swatches  were  used  here  first  in 
newspapers,  the  St.  Louis  Post-Disfatch 
having  been  the  first  metroixilitan  news¬ 
paper  to  carry  swatch  advertising,  but 
the  practice  was  banned  by  a  regulation 
of  the  Postoffice  Department  after  it 
had  been  used  a  few  times. 

Unable  to  use  newspapers  for  swatch 
advertising,  the  department  stores  are 
turning  to  circulars. 

Stix,  Baer  &  Fuller  Co.  recently 
had  printed  and  distributed  125,000  four- 
page  full  newspaper-size  circulars,  in 
which  si.K  swatches  were  pasted  on. 

Scruggs,  Vandervoort  &  Barney, 
which  was  the  first  store  to  use  swatches 
in  a  metropolitan  newspaper,  recently 
issued  180,000  32-page  tabloid-size  cir¬ 
culars  with  eight  swatches  to  adver¬ 
tise  its  85th  anniversary  sale.  These 
were  distributed  by  Western  Union 
messengers  in  St.  Louts  and  surround¬ 
ing  towns  which  have  this  service. 

While  circulars  were  the  principal 
medium  used  by  Scruggs,  Vandervoort 
&  Barney  for  its  anniversary  sale, 
Famous-Barr  Company  used  newspaper 
advertising  and  no  circulars  for  its 
jubilee  sales.  Double  trucks  in  the 
three  daily  newspapers  were  followed  by 
special  sections  of  six  pages  in  the 
Globe-Democrat,  six  pages  in  the  Star- 
Times  and  eight  pages  in  the  Post- 
Dispatch. 


April  Fool  in  Pictures 
Is  Metropolitan  Trend 

Increased  pictorial  tomfoolery  char¬ 
acterized  the  reception  of  April  1  by 
newspapers  this  year. 

The  Xctv  York  World-Tclciirom 
treated  its  readers  to  two  clever  paste¬ 
ups,  one  of  Stalin,  Mussolini  and  Hitler 
in  a  breadline  and  the  other  of  Long, 
Johnson  and  Coughlin  singing  in  a  close 
harmony  trio. 

The  AVu'  York  Mirror,  in  a  regular 
double  page  picture  spread,  carried  a 
ghastly  train  wreck  shot  which  was,  in 
reality,  a  toy  train  crack-up.  The  cut¬ 
lines  let  the  secret  out. 

comic  sequence  in  pictures  in  the 
Xew  York  Xews  covered  the  man-kick- 
ing-the-brick-under-the-hat  phase  of 
.\nril  Fools’  Day. 

The  .Veil'  York  Herald  Tribune’s 
cross  word  puzzle  was  April  fooled  by 
making  anagrams  of  the  vertical  words. 

In  Richmond,  Va.,  the  News  Leader 
chronicled  throngs  rushing  to  the  “war 
memorial  in  Byrd  Park  as  the  army 
blimp  ‘Sargasso  Sea’  made  a  surprise 
visit  from  its  base  at  Ft.  Lackaday,  N. 
J....’’  \  superimposition  of  the  blimp 
on  a  picture  of  the  carillon  tower  car¬ 
ried  the  cutlines  that  Major  K.  A.  Tas- 
trofy  (read  that  slowly)  was  in  com¬ 
mand. 

Playfulness  took  a  more  serious  turn 
in  Germany,  where  .April  1  pranks  are 
common,  when  a  British  news  agency 
was  duped  by  the  hoax  of  a  huge  mobi¬ 
lization  of  troons  on  April  1.  No  con¬ 
scripts  were  called,  and  most  of  the 
newspaper  correspondents  sent  out  re¬ 
ports  repudiating  the  agency  story. 


STUDENT  PRESS  MEETING 


CANADIAN  WEEKLIES  MEET 


Protect  Industrial  Standards  Bill,  Un¬ 
employment  Insurance  Act 

(Sfecial  to  Editor  &  Publisher) 

Toronto,  April  1 — The  convention  of 
the  Canadian  Weekly  Newspapers  As¬ 
sociation  late  last  week  voiced  strong 
opposition  to  the  proposed  Industrial 
Standards  Bill  being  sponsored  by  At¬ 
torney  General  Roebuck  in  the  Ontario 
legislature. 

Some  delegates  express  their  opposi¬ 
tion  to  the  Federal  Parliaments  Unem¬ 
ployment  Insurance  Act  and  the  imposi¬ 
tion  of  an  eight  hour  day. 

“It  means  that  we  will  have  to  pay 
even  our  apprentices  a  weekly  wage  of 
some  $16.80,”  remarked  E.  Roy  Sayles, 
managing  director  of  the  association, 
“and  this  is  a  wage  none  of  us  could 
afford.” 

Mr.  Sayles  declared  that  in  Ontario 
alone  there  are  over  200  weekly  news¬ 
papers,  and  he  regretted  that  the  at¬ 
torney  general  had  not  taken  them  into 
his  confidence  with  regard  to  the  pro¬ 
posed  measure. 

At  the  annual  banquet  which  con¬ 
cluded  the  sessions.  Lieutenant  Gover¬ 
nor  Bruce  earnestly  appealed  to  the 
press  to  mould  public  opinion  in  support 
of  larger  grants  for  medical  research. 

His  honor  stressed  the  influence  of 
the  press  over  the  opinions  and  desires 
of  the  public,  and  recalled  a  recent 
revelation  that  five  times  more  time, 
money  and  effort  was  spent  in  indus¬ 
trial  research  than  in  medical  research. 

Other  speakers  at  the  gathering  in¬ 
cluded  T.  P.  Lancaster,  M.  P.  P.,  of 
Havelock,  Ont.,  retiring  president  of 
the  association;  Walter  Legge,  of 
Granby,  Quebec,  new  president ;  and 
T.  E.  Bowman,  King’s  Printer  for  Oq- 
tario. 

The  other  officers  for  1935  follow; 
Vice-president,  Bruce  M.  Pearce,  of 
Simcoe;  secretary-treasurer,  M.  R.  Pri- 
meau,  Huntingdon,  Que. ;  Board  of  di¬ 
rectors:  W.  C.  Walls,  Barrie,  Ont.; 
George  Lake,  Timmins,  Ont. ;  H.  E. 
Rice,  Huntsville,  Ont;  P.  E.  Rioux, 
Drummondville,  Que.;  John  Holland, 
Stanstead,  Que. ;  C.  J.  McTavish,  Corn¬ 
wall,  Ont.;  A.  E.  Dobie,  Smith  Falls 
Ont.;  R.  A.  Giles,  LaChute,  Que. 


BOB  BRUNT  HONORED 


STORIES  RAISED  SOLONS’  IRE 


Professors  from  Various  Schools  Will 
Be  Heard  at  Baton  Rouge 

Journalism  professors  from  many  ad¬ 
jacent  states  will  be  speakers  at  the 
eighth  annual  meeting  of  the  South¬ 
western  Journalism  Congress  and  the 
Southwestern  Students’  Press  Gub  to 
be  held  at  Louisiana  State  University. 
Baton  Rouge,  April  12  and  13.  Dr. 
Ralph  D.  Casey,  director  of  the  uni¬ 
versity  of  Minnesota  department  of 
journalism  and  Dr.  H.  F.  Harrington, 
director  of  the  Northwestern  Univer¬ 
sity  Medill  school  of  journalism,  will 
be  on  the  program. 

Relations  between  journalism  and  the 
social  sciences,  photography,  ethics, 
journalism  instruction,  the  American 


Newspaper  Guild,  the  future  of  journal, 
ism,  em.ployment,  publicity,  and  prol>. 
lems  of  student  newspapering  are  son* 
of  the  subjects  to  be  covered. 

There  will  be  separate  and  joint  meet¬ 
ings  for  the  faculty  and  student  b^ks 
which  are  meeting  concurrently.  Mar¬ 
vin  G.  Osborn,  direction  of  the  Loinsi- 
ana  State  University  journalism  school, 
is  president  of  the  Congress. 


SKADDING  HEADS  CAMERAMEN 

George  Skadding,  of  the  Associated 
Press,  was  elect^  president  of  the 
White  House  News  Photographers  .^5. 
sociation  at  the  recent  annual  meeting. 
Arthur  Almgren,  IVtuhingtou  Herald, 
was  elected  vice-president,  and  Harrj 
Van  Tine,  International  News  Photo 
Service,  secretary-treasurer. 


Somerville  (N.  J.)  Newspaperman 

Marks  50th  Year  As  Reporter 

“Bob”  Brunt,  veteran  Somerville  (N, 
J.)  Messenger-Gacette  court  reporter, 
and  dean  of  Somerset  County  news¬ 
papermen,  marked  the  completion  of 
50  years  as  a  newspaper  reporter  and 
his  72nd  birthday  March  31. 

The  staff  of  the  Messenger-Gazette 
presented  him  with  a  gold  watch,  suit¬ 
ably  inscribed,  at  a  surprise  party,  at 
which  many  message  of  felicitation  from 
journalism  and  state  political  leaders 
were  read.  The  presentation  was  made 
at  a  dinner  party. 

Mr.  Brunt  has  probably  covered 
more  murder  trials  than  any  other  re¬ 
porter  in  New  Jersey.  Outstanding 
cases  in  his  experience  include  the 
famous  “Little  Black  Man”  slaying  of 
the  S)0’s,  the  double  murder  in  the 
Sourlands  of  Richard  Wyckoff  and  his 
housekeeper,  Ann  Wyckoff.  the  trial 
after  the  slaying  of  Police  Chief 
Charles  Kavanaugh  of  Bernardsvillc, 
and  the  Hall-Mills  case. 

He  has  long  been  correspondent  for 
several  city  papers. 

The  veteran  reporter’s  health  re¬ 
mains  excellent,  although  he  works  fre¬ 
quently  until  midnight.  He  seldom 
goes  to  bed  before  1  or  2  a.  m.  and  is 
up  before  7  every  morning. 


Supplies  and  Equipment 


Rebuilt  Presses 


SCOTT  24  and  32-page  Presses,  also  Modern 
Multi-Unit  and  Straight  Unit  Presses  in 
various  capacities. 


For  Sale 


AT  RIGHT  PRICE 


GOSS  32*page  with  color  deck,  upper  former, 
good  for  black  and  color  work. 


Goss  Presses' 


HOE  32-page  4-declc,  40-page  Simplex,  Z-type 
Unit  Super-speed  Octuple  with  Kohler  Reels. 


COLOR  PRESSES 


from  plant  of  Cincinnati 
Times-Star 


HOE  12  Couple  "Universal  Unit”  Color  Press, 
all  couples  reversible.  Prints  from  thick 
stereotype  or  electrotype  plates  against  hard 
packing.  Also  8  Couple  Hoe  Color  Press  with 
four  form  roller  ink  distribution.  Both  presses 
handle  full  size  or  tabloid  products.  Both 
equipped  with  wire  stitchers. 


Latest  Straightline  Type 
High-Speed 
Sextuple  or  Octuple 


Available  for  early  delivery 

WALTER  SCOTT  &  COMPANY 


For  complete  epeciheationi, 
communicate  with 


Msin  OSes  A  Facisrj . PUinfnU,  N.  J. 

New  Tsrk  Office . 230  West  41ii  Street 

Chicefc  Office . 1330  Menedneck  Block 


Wood  Newspaper  Machinery ! 
Corporation 

SOI  FIFTH  AVE.,  NEW  YORK 


SAVE  A  MINUTE 


in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKSTS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

The  above  are  only  a  few  of  our  specialties. 


New  England  Newspaper  Supply  Co. 


Worcester,  Mass.,  U.  S.  A. 


C«bU  AddTMS  NENSCO— WoroMtar 


Legislature  Censures  Newspapers  for 
“Motives  and  Misinterpretation” 

(Special  to  Editok  &  Publiseck) 

Des  Moines,  Ia.,  April  2 — Iowa 
state  representatives  opened  their  ses¬ 
sion  last  week  in  a  huff.  Two  stories 
in  the  Des  Moines  Register — one  telling 
of  the  worries  of  the  lobbyists  over  the 
high  price  of  liquor  and  another  des¬ 
cribing  the  pastimes  of  the  legislators 
during  the  reading  of  bills — stirred  the 
house  into  action. 

They  answered  the  stories  with  a 
resolution  which  charged  that  freedom 
of  the  press  does  not  exist  in  Des 
Moines,  that  news  is  colored  and  sup¬ 
pressed,  that  the  legislature  is  misun¬ 
derstood  and  its  motives  misinterpreted 
It  declared  tliat  the  truth  about  law¬ 
makers  must  be  told,  and  finally  thrrat- 
ened  passage  of  laws  providing  punish¬ 
ment  for  a  monopoly  of  news  service 
if  the  ethical  rules  as  set  forth  in  the 
resolution  are  not  respected. 


Use  the 


improved  ZENKE 
Universal  Gauge 

for  Economical  Quality  Printing 


Gauging  a  curved  sterto- 
I  )t>e  plate  uith  the  Zenke 
L'niver<al  Qauge 


High-Speed 

presses  demand  a  like  de- 

gree  of  precision  in  plates  \ _ gJJJS 

and  blankets.  The  accuracy  '  v  --t' 

of  the  Zenke  Gauge  is  at- 
rained  by  its  pre-loading 

and  self-aligning  features.  e.-. 

It  will  accommodate  curved 
or  flat  plates  up  to  18"  in 

width  and  up  to  type-high  thickness  as  well  as  press  blankets,  moulding 
blankets,  etc.  Special  fixtures  are  also  supplied  with  each  gauge  for  meas¬ 
uring  depths  of  halftones  and  for  gauging  brass  matrices  for  automatic 
type  setting  machines  .  .  .  Write  for  illustrated  circular. 

SOLE  DISTRIBUTORS 


>38th  STREET  &  EAST  RIVER 
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WHAT  OUR  READERS  SAY 


“A.D.  censor  M.D.” 

To  EoiroR  &  Flbusuer;  Although 
I  know  from  years  of  reading  your  pub¬ 
lication  of  its  bias  for  the  business 
end  of  newspaper  publishing,  1  have 
never  seen  such  a  vicious  editorial  on 
the  subject  as  the  one  titled  “A.  D. 
Censor  .M-  U.”  on  March  30. 

1  can  not  believe  that  you  would 
sacrifice  facts  fin  the  form  of  chemical 
jnalysis)  tor  “ronrance  and  imagina- 
non  in  advertisements  of  foods,  as 
vou  state.  Are  the  interests  of  con¬ 
sumers  to  be  douted  thus  flagrantly  so 
tour  newspaper  clients  can  continue  to 
■eap  profits  from  increasing  advertise- 
ments? 

1  hope  the  honest  editors  of  the  coun- 
tr)-  rise  up  and  condemn  you  for  your 
attack  on  the  A.  M.  A.  because  it  is 
trjing  to  make  advertising  of  things 
»e  eat  honest. 

Sincerely  yours, 

John  S.  Hamilton. 
Associate  in  journalism,  Schcxil  of 
journalism,  Columbia  University. 


We  must  emphatically  disclaim  any 
intention  of  atacking  tlie  A.  M.  A. 
“because  it  is  trying  to  make  advertis¬ 
ing  of  things  we  eat  honest.”  Our 
quarrel,  if  .any,  is  not  with  the  objective, 
but  with  the  method,  which  penalizes  an 
admittedly  meritorious  article  in  com¬ 
petition  with  other  foods  that  submit 
to  no  restraint  of  A.  M.  A.  standards 
either  as  to  quality  or  advertising  integ¬ 
rity.  The  continuous  advertising  re- 
iorm  effort  of  the  past  25  years  has 
lemonstrated  that  rules  which  penalize 
ie  advertiser  who  heeds  law  and  con- 
icience  and  leave  the  unscrupulous  ad¬ 
vertiser  untouched  because  he  does  not 
subscribe  to  them  have  uniformly  failed. 
Uany  newspapers  which  barred  all 
medical  copy  from  their  own  columns 
1  few  years  ago  watched  less  scrupulous 
cumpetitors  welcome  the  exiles,  and 
use  the  increased  volume  as  an  argument 
of  outstanding  prestige  in  the  field. 
The  honest  reformer  suffered,  the  hon¬ 
est  medical  advertiser  suffered  through 
denial  of  the  most  reputable  auspices  in 
the  local  market,  but  the  gyp  manu- 
iicturer  sailed  merrily  on,  possibly  to 
greater  profit  because  of  reduced  com¬ 
petition. 

With  all  the  advertising  ideals  that 
the  A.  M.  A.  advocates,  this  publication 
in  thorough  agreement.  We  have  for 
many  years  advocated  an  advertising 
echnique  that  will  give  the  consumer 
jiiormation  rather  than  wind.  We  have 
armly  praised  the  Gimbel  Brothers 
technique  which  tells  the  best  as  well 
the  worst  about  the  merchandise. 
We  have  condemned  in  language  no 
aore  restrained  than  the  A.  M.  A. 
the  abuses  in  patent  medicine  advertis- 
ag,  and  have  warned  advertisers  that 
ieir  indifference  to  public  resentment 
of  falsehood  was  breeding  censorship. 
.Ind,  almost  alone  among  newspaper 
ind  advertising  interest,  we  have  advo- 
ated  the  Tugwell  bill’s  principles,  to 
4e  considerable  discontent  of  some 
aaders  and  advertisers  in  our  columns. 
All  of  which  indicates  that  Editor  & 
^BLiSHER  is  for  discipline  of  adver- 
•ising  practices,  provided  the  discipline 
5  based  upon  realistic  conceptions  and 
attends  equally  to  all  concerned. 

The  A.  M.  A.  plan  meets  neither  re¬ 
crement,  and  the  net  result  of  its 
present  tactics  will  be  to  make  its 
anblem  no  longer  desirable  for  reput- 
ihle  manufacturers  who  are  conforming 
•o  the  current  advertising  standards. 
Uw  as  these  are  at  many  points,  they 
tre  infinitely  higher  than  those  of  20 
years  ago,  and  they  are  being  improved, 
y  the  present  technical  stage  of  adver- 
osing,  and  the  prevailing  intelligence 
*andards  of  the  consumer  masses,  it 
>s  easier  and  the  more  promising  of  suc¬ 
res  to  advertise  a  breakfast  food  by 
reference  to  Tom  Mix,  a  familiar  sym- 
*1  of  robust  manhood,  than  to  drama- 
'■ee  a  analysis  in  terms  of  proteins, 
**ech,  water,  and  inert  matter.  Our 
*i>iQtional  system  does  not  fit  us,  either 
writers  c.r  readers  of  advertising, 
’“move  intelligently  on  a  purely  factual 
plane.  Advertisers  who  might  wish  to 


do  so  rightly  fear  the  consequences  of 
competition  with  those  who  mix  facts 
with  romance  and  imagination. 

Advertising,  with  ail  of  its  inherent 
defects  and  the  human  frailties  of  its 
practitioners,  has  been  found  a  highly 
useful  instrument  by  our  society.  It 
has  promoted  the  sale  of  many  useful 
and  valuable  articles,  giving  North 
Americans  standards  of  comfort  enjoyed 
in  no  other  nation.  If  it  has  also  pro¬ 
moted  the  sale  of  useless  and  unduly 
expensive  goods,  check  that  as  a  debit 
on  the  account.  The  credit  balance  is 
still  high  in  society’s  favor.  .And  ad¬ 
vertising,  logically  or  not,  serves  as 
the  support  of  the  gigantic  public  in¬ 
formation  structure  of  the  newspaper 
and  magazine  press  and  lately,  the  radio. 
That  may  not  be  the  best  possible 
scheme ;  it  is  the  best  we  have  been 
able  to  develop  to  date,  and  its  defects 
are  those  evident  in  medicine,  law, 
education,  banking  and  all  other  human 
activities.  We  have  to  take  the  weeds 
with  the  corn,  controlling  the  weeds  as 
best  we  can.  Editor  &  Publisher 
objects,  however,  to  control  that  kills 
the  corn  on  one  side  of  the  road  and  lets 
the  weeds  prosper  on  the  other. — Edi¬ 
tors’  note. 


DURING  THE  MONTH  OF  MARCH 


CENSORSHIP  IN  CHINA 

To  Editor  li  Publisher — In  a  recent 
paragraph  (recently  received,  that  is) 
Editor  &  Publisher  states  that  “even 
in  backward  China  censorship  of  news¬ 
papers  has  been  discarded,”  or  words 
to  that  effect. 

Every  effort  has  been  made  to  make 
that  story  stick. 

Censorship  in  the  past  three  years 
has  been,  on  occasions,  temporarily  re¬ 
laxed,  but  never  discontinued.  Not 
only  is  every  Chinese  language  news¬ 
paper  obliged  to  submit  all  matter  for 
publication  to  an  official  censor,  but 
there  is  no  appeal  from  the  ruling  of  the 
censor,  nor  is  he  required  to  give  any 
reason  for  censoring  individual  items 
which  he  considers  derogatory  to  the 
best  interests  of  the  nation. 

Every  communications  office,  whether 
inland  telegraph,  cable  office  or  radio 
office  for  communications  abroad,  has 
an  official  censor  and  has  had  for  at 
least  three  years.  Any  accredited  cor¬ 
respondent  will  verify  the  statement 
that  not  only  is  censorship  on  outgoing 
messages  enforced,  but  that  it  is  im¬ 
possible  to  discover  what  has  been  cen¬ 
sored,  why  it  has  been  censored,  or  to 
obtain  refunds  of  fees  on  messages 
which  have  merely  been  killed  by  the 
censor  and  not  transmitted  at  all.  The 
first  intimation  of  the  tone  of  censor¬ 
ship  from  China  comes  in  the  printing 
of  the  censored,  or  altered,  communi¬ 
cation  in  his  newspaper  abroad. 

It  is  not  my  purpose  here  to  debate 
the  advantages  and  disadvantages — 
from  a  governmental  point  of  view — 
of  censorship,  but  to  dispel  the  illusion 
that  censorship  has  been  abolished  in 
China.  It  is  true  that  in  certain  par¬ 
ticulars,  even  criticism  of  governmental 
offices  may  be  printed  or  sent  abroad 
without  interruption  by  censors.  In 
many  ways,  because  censorship  is  se¬ 
cret  and  censorship  orders  are  not  pub¬ 
lished,  the  censorship  practiced  both  by 
the_  national  and  local  governments  in 
China  is  the  most  strict  and  complete 
in  the  world  today — with  the  possible 
exception,  of  course,  of  Louisiana  under 
Huey  Long. 

T.  O.  Thackrey, 
Publisher.  Shanghai  Evening  Post. 

“GHOSTLY  NEWS” 

To  Editor  &  Publisher:  I  feel 
obliged  to  make  you  a  congratulation 
upon  your  strong  leader  “Ghostly  News” 
in  the  issue  of  Editor  &  Publisher 
of  Feb.  23.  We,  here  in  Holland,  who 
feel  the  strong  wind  of  German  national- 
socialism  blow  over  our  frontiers  can 
perhaps  still  better  appreciate  it  than 
your  American  readers. 

Very  truly  yours, 

J.  T.  Balk, 
Hilversum,  Holland. 

BLEYER  IN  HOSPITAL 

Dr.  Willard  G.  Bleyer,  director  of 
the  University  of  Wisconsin  school  of 
journalism,  is  now  in  Johns  Hopkins 
Hospital,  Baltimore,  for  an  operation. 


The  Inquirer 
liiaiiieci 

290,281 

LIXES  OF  PAID 
AUVERTISIAlii 

V 

This  overwhelming  gain  is  almost  triple  that 
of  any  other  Philadelphia  newspaper.  But 
that's  not  all. 

The  Inquirer's  gain  is  all  the  more  noteworthy 
in  face  of  the  fact  that  during  this  period, 
three  out  of  the  four  other  Philadelphia 
newspapers  showed  a  loss  ranging  from 
30,000  to  150,000  lines. 

liiREATEST  VOLIJAIE 
IN  PHILADELPHIA 

Again,  during  the  month  of  March,  The 
Philadelphia  Inquirer  carried  a  volume  of 
paid  advertising  greater  than  any  news¬ 
paper  in  Philadelphia. 

85,890  lines  more  than  The  Record 
97,207  lines  more  than  The  Ledger 
251,285  lines  more  than  The  Bulletin 
762,730  lines  more  than  The  News 

(Authority,  Media  Records) 

If  you  want  to  sell  more  goods  in  the  Phila¬ 
delphia  market,  go  with  The  Inquirer  into 
more  homes  than  ever  before  reached  by 
any  Philadelphia  newspaper. 

llnqttirer 

Pennsylvania’s  Greatest  Morning  Newspaper 


SUNDAY  650,743  DAILY  295,735 

Average  net  paid  circulation  for  the  six 
month  period  ending  September  30,  1934 
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AGENTS  REPORT  INCREASES; 

FALL  GAINS  FORESEEN 

(Continued  front  page  3) 

tax-vulnerable  position. 

"Business  should  pool  $25,000,000  de¬ 
fense  fund  and  help  every  business  unit 
tight  infringement  of  rights  or  contis- 
catory  taxation  at  every  step.’’ 

Dolgi..\s  .\1.  Allen,  Procter  &  Col¬ 
lier  Company,  Cincinnati — "The  outlook 
for  spring  and  summer  advertising  in 
undoubtedly  better  but  is  still  spotty. 
Crosley  Radio  Corporation  has  in¬ 
creased  its  budget  over  50  per  cent. 
Every  indication  is  that  business  is 
anxious  and  ready  to  go  ahead,  but 
uncertainty  and  the  W  ashington  situa¬ 
tion  prevent  long-period  planning.  The 
best  word  I  know  to  express  present 
general  business  attitude  is  jittery.” 
Company,  Cincinnati — "All  our  clients 
show  sales  increases.  Several  have  in¬ 
creased  their  appropriations  There  are 
relatively  few  new  users  of  advertising 
but  there  is  greater  activity  on  the  part 
of  seasoned  advertisers.  1  exi)ect  con¬ 
siderably  increased  advertising  volume 
this  fall. 

Shelley  Tracy,  Tracy-Locke- Daw¬ 
son,  Inc.,  New  York — “W’e  expect  an 
increase  in  spring  and  summer  advertis¬ 
ing  volume.  W'hile  conditions  vary  in 
different  lines  our  clients  are  planning 
for  more  business  in  the  next  five 
months  and  are  building  their  sales  and 
advertising  plans  accordingly.  Without 
exception  our  clients  who  use  news¬ 
papers  are  using  larger  schedules  than 
they  were  a  year  ago.  Two  clients 
have  resumed  their  newspaper  advertis¬ 
ing  after  being  dormant  for  sometime.” 

H.  H.  Kynett,  Aitkin-Kynett  Com¬ 
pany,  Philadelphia — "Although  advertis¬ 
ers  are  hesitant  to  release  additional 
expenditures,  owing  to  uncertainties  of 
economic  and  political  conditions,  the 
general  feeling  is  that  business  will 
progress  when  uncertainties  aje  re¬ 
moved.  Many  plans  are  contingent 
upon  these  factors.” 

J.  H.  XumxG,  Gotham  Advertising 
Company,  Xew  York — "The  spring  and 
summer  advertising  outlook  is  moder¬ 
ately  favorable,  borne  clients  are  in¬ 
creasing  appropriations  and  others  are 
maintaining  their  previous  pace.  Some 
new  advertisers  are  entering  lists.” 

WiNTHROP  Hoyt,  president,  Charles 
VV^  Hoyt  Company,  Inc.,  New  York — 
Our  volume  for  the  first  quarter  of 
1935,  shows  a  substantial  increase  over 
the  first  quarter  of  the  year  1934. 

"In  our  opinion  business  is  showing  a 
slow  but  steady  improvement,  and  there¬ 
fore  there  is  a  trend  towards  increased 
advertising  appropriations  over  the  year 
1934.  However,  right  at  the  present 
moment,  the  courage  to  step  out  is 
tempered  by  fears  of  just  what  may  or 
may  not  be  done  by  the  Government  in 
Washington. 

Therefore  while  we  believe  that  the 
current  upward  trend  will  be  continued 
during  the  Fall  months  of  this  year,  it 
is  hard  to  know  just  what  may  happen 
during  the  remainder  of  this  Spring  and 
during  the  Summer.  It  is  most  un¬ 
fortunate  that  action  in  Washington  will 
necessarily  be  slow  in  making  final 
form.  Real  recovery  will  help  the 
present  administration,  but  we  feel  that 
they  would  prefer  to  have  tliat  recovery 
occur  nearer  to  the  1936  election,  and 
therefore  they  are  not  particularly  con¬ 
cerned  with  what  happens  during  the 
next  thi^  to  six  months. 

One  could  easily  be  discouraged  by 
such  a  situation,  but  by  looking  under¬ 
neath  the  surface  it  is  easy  to  dis¬ 
cover  sufficient  evidence  of  recovery 
in  business  to  justify  a  note  of  opti¬ 
mism 

Another  agency  which  did  not  wish 
to  be  named  said  "we  cannot  con¬ 
scientiously  give  you  any  rosy  views 
owing  to  our  belief  that,  until  the  pres¬ 
ent  administration  stops  monkeying 
with  business  and  retarding  recovery, 
advertising  will  never  get  anywhere. 

"While  we  expect  a  little  better  year 
than  last  year,  we  cannot  guarantee 
this,  and  it  certainly  doesn’t  look  like 
it  at  the  moment.  We  have  four  new 
small  accounts,  and  have  lost  one  small 
one.” 


“FREE”  READERS  RESPOND 

Shopping  New*  “Subscriber*”  Tell 

What  New*  Feature*  They  Want 

(Sfectal  to  Ediiok  &  I'ublisuer; 

Chicago,  April  3 — The  hearing  be¬ 
fore  the  .Appellate  Court  on  appeal  of 
Shopping  .News,  Inc.,  and  Goldblatt 
Brotiiers,  Inc.,  defendants  in  the  shop¬ 
ping  news  injunction  proceedings  here, 
IS  scheduled  to  come  before  that  court 
next  Monday  morning.  .April  8.  Mean¬ 
while  the  two  free  advertising  papers 
are  being  distributed  in  accordance  with 
the  temporary  injunction  granted  by 
Superior  Judge  Harry  A.  Lewis,  re¬ 
quiring  the  papers  to  be  "securely  fast¬ 
ened”  to  the  door  of  the  householder. 

What  was  termed  a  "terrific  re¬ 
sponse”  to  the  six-column  advertisement 
in  last  week’s  Downtoi^-n  Shopping 
Sexes,  asking  householders  to  tell  loop 
store  merchants  operating  the  paper 
what  types  of  news  and  features  they 
would  like  to  have  included  in  the  shop- 
jier,  was  reported. 

WON’T  ADMIT  NEWSPAPERMEN 

(By  telegraph  to  Editor  &  PublishlrJ 

.Alstin,  Tex.,  .April  2 — -Although  a 
majority  of  the  Texas  senate,  15  to 
12,  favored  opening  executive  sessions, 
including  roll  calls  on  confirmation  of 
members,  to  newspapermen,  the  rule 
failed  for  lack  of  a  two-thirds  majority. 
The  action,  inspired  by  the  printing  in 
the  Houston  Press  of  a  secret  roll  call, 
left  intact  the  present  rule  allowing 
any  senator  to  disclose  the  results  of 
an  executive  session  poll  if  he  wishes. 
.Although  they  had  not  denied  the  ac¬ 
curacy  of  his  story,  the  Senate  had 
questioned  Dick  Vaughan,  Press  re¬ 
porter,  on  how  he  arrived  at  his  vote 
by  the  senate  upon  the  confirmation  of 
Mrs.  Sarah  Tilghman  Hughes,  a  state 
representative,  to  a  district  court  bench. 
The  disposition  of  some  senate  members 
to  impose  secrecy  upon  reporters  drew 
rapid  fire  from  Texas  newspapers  and 
resulted  in  the  senate  vote. 

HIGH  NEWSPAPER  TAX  SPIKED 

(Special  to  Editok  &  Publisher) 

Si>oKANE,  Wash.,  April  1 — The  re¬ 
sult  of  the  Washington  legislative  ses¬ 
sion  was  not  as  injurious  to  newspapers 
as  e.xpected.  In  the  general  revision  ot 
the  revenue  bill  newspaper  taxes  were 
brought  down  from  three-quarters  of 
one  percent  on  gross  income  to  where 
they  have  been  for  the  last  two  years — 
one-quarter  of  one  per  cent  on  gross. 
Newspapers  were  unable  to  stop  House 
Bill  231,  which  was  passed  and  signed 
by  the  governor.  This  bill  prohibits 
advertising  of  contract  lines  of  com¬ 
modities  e.xcept  at  the  price  fixed  by  the 
producer. 

U.  P.  BUREAU  CHANGES 

Jack  Diamond,  former  feature  writer 
on  the  Chicago  Daily  Sews,  has  joined 
the  night  staff  of  the  United  Press  in 
Xew  York.  H.  R.  Elkins,  fromer  U.  P. 
correspondent  in  the  Far  East,  has 
joined  the  W’ashington  bureau.  Theon 
Wright  has  been  appointed  night  man¬ 
ager  of  the  U.  P.  Los  Angles  bureau, 
succeeding  V’incent  Mahoney,  resigned. 
Wendell  Burch  has  been  appointed  U.  P. 
night  manager  in  San  Francisco. 

BAILLIE,  BENDER  RETURNING 

Hugh  Baillie,  executive  vice-president 
of  the  LTiited  Press,  returned  this  week 
to  Xew  A'ork  from  a  two-week  vaca¬ 
tion  in  Bermuda.  Robert  J.  Bender, 
vice-president  and  general  news  man¬ 
ager,  is  returning  this  week  from  a 
vacation  in  Mexico  City. 

LIPPMANN  TO  SPEAK 

W’alter  Lippmann,  Sexo  York  Her¬ 
ald  Tribune  syndicate  writer,  will  ad¬ 
dress  the  31st  dinner  meeting  of  the 
Economic  Club  of  Chicago  Thursday 
evening,  .April  18,  in  the  Grand  Ball¬ 
room  of  the  Palmer  House.  His  sub¬ 
ject  will  be  “Today  and  Tomorrow.” 

SUSPENDS  MORNING  EDmON 

The  Vtnct^ines  (Ind.)  Cowmercial, 
morning  edition  of  the  Vincennes  Sun- 
Commercial  has  been  suspended. 


HOW  PAPERS  INCREASE  CIR¬ 
CULATION  INCOME 

(Continued  from  page  6) 

limns  long  which  explained  that  paper 
and  ink  alone  cost  on  an  average  VA 
cents  a  copy,  and  described  the  expen¬ 
ditures  made  on  extensive  wire  news 
coverage,  pictures,  comics,  special  pages, 
and  Saturday  edition.  It  said : 

"The  Evening  Citizen  started  out 
nearly  40  years  ago  as  a  one-cent  news¬ 
paper,  that  was  excellent  value  for  the 
money.  But  if  it  appeared  in  the  same 
form  today  we  doubt  that  it  could  be 
given  away.  Eighteen  years  ago  cir¬ 
cumstances  necessitated  an  increase  to 
two  cents,  and  we  still  doubt  that  the 
paper  of  that  day  would  attract  the 
attention  of  many  readers  of  today.” 

The  Bangor  (Me.)  Daily  News  on 
March  15,  1934,  raised  its  rates  by  car¬ 
rier  from  $0  to  $7.50  a  year,  or  50  to 
70  cents  a  month,  and  by  mail  from  $5 
a  year  to  $6,  or  from  50  to  60  cents  a 
month. 

"We  did  have  a  slight  drop  when  we 
first  put  these  rates  into  effect,”  E.  P. 
Gosling,  advertising  manager,  told  Edi¬ 
tor  &  Publisher,  "but  within  less  than 
a  month  our  circulation  was  back  to 
where  it  had  been  and  since  then  it  has 
been  growing  steadily  and  we  are  now 
printing  nearly  30,000  net  paid  circula¬ 
tion. 

"The  Bangor  Daily  News,  1  believe,  is 
one  of  the  few  papers  in  America  that 
has  a  net  paid-in-advance  circulation. 
Outside  of  Bangor  and  Brewer  we  do 
not  furnish  any  papers  unless  tliey  are 
paid  for  in  advance  by  the  month, 
quarter  or  year,  and  in  Bangor  and 
Brewer  where  the  papers  are  delivered 
by  carrier  boys  the  bill  has  to  be  paid 
Saturday  afternoon  for  the  previous 
week  or  no  paper  is  delivered  on  the 
Monday  following  and  there  are  no  ex¬ 
ceptions  to  this  rule.  Our  A.B.C.  state¬ 
ment  never  has  any  arrears.” 

llie  Battle  Creek  (Aiich.)  Moon- 
Journal,  according  to  L.  W.  Hurt,  cir¬ 
culation  manager,  increased  its  rates 
to  rural  subscribers  served  by  motor 
routes  from  50  to  65  cents  a  month  at 
the  same  time  as  the  Battle  Creek  En¬ 
quirer-News,  whose  action  has  already 
been  described  in  these  pages.  The 
rates  of  the  two  Battle  Greek  papers 
are  thr  same  in  all  classifications. 

The  Lansing  (Mich.)  State  Journal 
on  April  1  increased  its  home  delivery 
rates  in  Lansing  and  East  Lansing 
from  12  cents  to  15  cents  a  week  (six 
issues).  In  suburban  and  country  town* 
the  home  delivery  rates  were  increased 
from  10  to  12  cents  a  week  on  Feb.  4, 
1935,  and  less  than  a  5  per  cent  drop  of 
the  affected  circulation  was  suffered  as 
a  consequence,  according  to  H.  A. 
Wooton,  business  manager.  The  single 
copy  rate  has  been  3  cents  for  several 
years.  Mail  rates  by  the  year  go  from 
$4  in  adjoining  counties  to  $5  elsewhere 
in  Michigan,  and  $8  outside  the  state. 

The  Beaumont  (Tex.)  Enterprise  and 
Journal  on  March  31,  1934,  increased 
the  rates  for  its  afternoon  paper,  the 
Journal,  together  with  the  Sunday  En¬ 
terprise,  from  60  to  75  cents  a  month 
and  from  15  to  20  cents  a  week.  This 
made  the  price  the  same  as  for  the 
morning  and  Sunday  paper,  the  Enter¬ 
prise.  The  combination  rate  for  morn¬ 
ing,  evening,  and  Sunday  papers  was 
left  unchanged,  at  $1  a  month  or  25 
cents  a  week.  The  result,  according  to 
L.  F.  Gillett,  circulation  manager,  was 
an  immediate  increase  in  combination 
subscriptions,  the  gain  to  date  amount¬ 
ing  to  more  than  3,000  combination  sub¬ 
scribers  in  the  city  of  Beaumont.  Be¬ 
ginning  .April  7  the  Sunday  Enterprise, 
Mr.  Gillett  announced,  will  carry  an 
enlarged  comic  section  and  additional 
local  features,  and  the  single-copy  price 
will  be  raised  from  5  cents  to  10  cents. 
Week-day  issues  sell  for  5  cents  each. 

On  the  opposite  side  of  the  rate  ques¬ 
tion,  the  Louisx'ille  Herald-Post  re¬ 
ports  a  decided  gain  in  daily  net  paid 
circulation  since  Jan.  1  as  a  result  of 
added  features  and  comics,  combined 
with  a  reduction  in  the  home  delivery 
rate  from  IS  to  12  cents  weekly,  effec¬ 
tive  Feb.  25. 


A  20-page  magazine  section  and  1 1 
pages  of  color  comics  were  infroduct 
in  the  Saturday  edition  of  the  Hera''  - 
Post  March  2  and  delivered  to  regni;'.  ^ 
subscribers  at  the  new  low  price,  "ir. 
new  Saturday  night  edition,  c  riiainin;  ' 
the  feature  section  and  comics,  is  o- 
fered  for  street  sale  at  an  iiicreasf  i 
price  from  3  to  5  cents.  '  ( 

_ _ _  I 

CUNEO  SALES  INCREASE  j 

Cuneo  Press,  Inc.,  Chicago,  had  ' 
net  income  of  $748,108  for  1934,  as  con- 
pared  with  $787,404  the  previous  yejr 
according  to  the  annual  report  this  wt^ 
of  John  F.  Cuneo,  president.  He  said 
that  the  volume  of  sales  showed  a  sob. 
stantial  increase  in  1934. 

~SlTOR  &  PUBLIShW 

Classified  Advertising 
RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  .$•  per  line 

3  Time*  —  .40  per  line 
ALL  OTHER  CLASSIFICATIONS 

(Ca*b  with  Order) 

1  Time  —  .75  per  line 

4  Time*  —  .00  per  line 
Count  *ix  word*  to  the  line 

White  apace  charged  at  *ame  rate  per  tn 
per  inaertion  a*  earned  by  frequency  * 
inaertion.  Minimum  apace,  three  Uan. 
The  Editor  &  Publiaher  reaerve*  the  right  ti 
claasify,  edit  or  reject  any  copy. 

Public  Notice 

Aniiihing  XewRpaper  and  magazine  type, 
graphical  errors,  must  be  tit  for  publica. 
tion.  Will  pay  $1.00  for  each  accented 
U-705,  Editor  &  Publisher. 

Newapaper  Broker* 

For  Pacific  Coast  Dally  and  weekij 
newspapers,  write  M.  C.  Moore,  Newp 
paper  Uroker,  Beverly  Hills,  Calif. 

IleHlrable  Weeklies.  New  England,  Ne»i 
York,  New  Jersey,  Pennsylvania,  Maryland 
Kentucky  and  Florida.  Price  and  termi 
reasonable,  all  earning  profit.  J.  B.  Shale 
Times  Building,  New  Y'ork. 

Democrat  weekly,  Ohio  county  seat,  at  a  I 
sacrifice  account  of  serious  Illness  of  pub- 1 
Usher,  Must  have  $3,000  down,  balance! 
ea.sy,  I.en  Feighner  Agency,  Pythian  I 
Bldg.,  Nashville.  Mich. 

Newspapers  Wanted 

Trained  Newspaper  Man 
Wants  to  buy  all  or  part  interest  in  prollt- 
able  dally  or  3,000  to  8,000  circulation  with 
future.  Private  buyer  of  exceptional 
ability.  Communieations  confidential 
B-695.  Editor  &  Publiaher. 

Will  exchange  modern,  well-located  Buf¬ 
falo.  N.  Y-..  apartment  house,  net  Inconu 
$2,000,  for  country  weekly  or  bi-weekly, 
exclusive  territory.  M.  R.  Smith,  North 
Tonawanda.  N.  Y. 


IF  you  ARE  ^ 

SEEKING  A  POSITION  ^ 
ON  A  NEWSPAPER  i' 

write  for  application  blank.  Whi 
returning  it,  send  a  recent  photograpi 
(snapshot  or  reproduction  will  suffic 
but  one  must  be  included)  and 
200-word  statement  giving  yourreasc 
for  believing  you  can  succeed  in  di 
position  sought.  Also  write  a  4C  ^ 
word  classified  ad  stating  your  clain 
(o  appear  three  times  in  EDITOR  I  ' 
PUBLISHER.  We  reserve  the  risk  ; 
to  decline  acceptance  of  any  appli-  p 
cation  without  stated  reason.  , 

Send  $5.00  check  or  money  orda  j 
with  application  as  advertising  (m  i 
which  will  also  cover  registiatioii  - 
service  and  a  three-month  subscripliw  f 
to  EDITOR  &  PUBLISHER,  oftan ; 
extension  of  your  present  subsaiptioa  r 

None  but  EDITOR  &  PUBLISHB  s 

subscribers  may  register. 

Registration  is  for  a  period  of  <■>  e 
months.  An  additional  percent^  - 
charge  will  be  made  when  and  if  >  ‘ 
position  is  obtained  for  you. 

€&P 

PERSONNEL  SERViai 

1 700  Times  Bids.,  Times  ^ 
New  York,  N.y. 
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Circulation 


Promotion 


Situations  Wanted 


Situations  Wanted 


•  ^•••DaDerdom’sLeadlngClrculatlonBullders 
P  Morriaon  Plan 
■•The  Plan  that  Pays  and  Proves  It" 

’  irrite  the  John  F.  Morrison  Company, 
U  "poyal  Union  Bldg.,  Des  Moines.  Iowa. 


L' 

d 

i! 

b- 


Better  Bully  Newspapers  In  every  section 
f  the  country  are  using  and  unreservedly 
^dorslng  Partlowe  Plan  clrculation-bulld- 
campaigns,  more  than  ever  before, 
for  oulck  definite  A.  B.  C.  circulation  In- 
Ireese  regardless  of  business  conditions  In 
miir  field,  write  or  wire  collect  The  Charles 
^rtlowe  Company,  Occidental  Building, 
[sdlanapolls. _ 


H.  DePrlest  &  Associates 
World’s  Record  Circulation  Builders 
216  5th  Ave.,  New  York  City 


•Advertising  Solicitor — Experienced  display 
advertising  solicitor  available  at  once. 
Capable  writing  own  copy,  handling  either 
retail  or  national  accounts  and  well  versed 
in  merchandising  methods.  Five  years’  ex¬ 
perience  In  promotional  work  and  two 
years  handling  all  classes  retail  merchants. 
Best  references  as  to  ability  and  char¬ 
acter.  B-691,  E  &  P  Personnel  Service. 


Attention!  Publishers! 

Here  is  an  opportunity  for  one  to  secure 
an  Advertising  or  Business  Manager  or 
both.  Now  available  for  city  40,000  or 
more.  11  years’  outstanding  record  with 
present  publisher.  Desire  better  future. 
.\ge  42.  married,  excellent  habits.  A1  refer¬ 
ences.  Thorough  knowledge  retail  problems 
and  promotion.  I.  R.  Van  Aurmen,  1715 
Oberlln  Ct.  N.  W..  Canton.  Ohio. 


Editorial — Reporter  and  desk  man.  experi¬ 
enced  on  sports,  straight  reporting  and 
copydesk.  29.  married.  Steady,  reliable. 
College  trained.  5  years’  experience.  Thor¬ 
ough  knowledge  of  sports;  can  adequately 
handle  police,  courts,  city  hall,  etc.,  edit 
copy.  Excellent  record  and  references. 
Will  go  anywhere.  B-688,  E  &  P  Personnel 
Service. 


Editor,  thoroughly  experienced  In  small 
city  field.  Employed  but  seeking  better 
location  for  family.  Want  general  edi¬ 
torial  charge  or  position  leading  to  that 
responsibility.  Record  Invites  thorough  In¬ 
vestigation.  Hard  worker.  Soundly  edu¬ 
cated.  Produce  high  type  of  paper  that 
wins  support  and  holds  confidence.  Want 
permanence.  B-693,  E  &  P  Personnel  Ser¬ 
vice. 


Foreign  Publications 


Qst-of-town  Newspapers  Kooks 

foreign  Magazines  Periodicals 

'  SCHULTZ  NEWS  AGENCY 
li;  West  44th  St.  N.Y.C.  MEdalllon  3-9061 


Journalism  Schools 


jsurnalisiii  In  20  lessons,  only  $1  prepaid, 
iatlsfactlon  guaranteed.  Associated  Man- 
i*ement.  2004X  Girard  Trust  Big.. 
Philadelphia.  Pa. 


Help  Wanted 


Advertising  Man  or  Woman  who  can  lay 
out  attractive  copy  and  then  sell  It.  State 
aperlence.  education  and  past  accom- 
pltihments  In  full.  Send  snapshot  and 
iiate  salary.  Position  open  now  In  un- 
uiual  mid-western  city  of  18.000.  Perma¬ 
nent  to  person  who  can  qualify.  Our  de- 
purtment  knows  of  this  advertisement.  B- 
(75,  Editor  &  Publisher. 


Advertising  Solicitor — Four  openings  for 
niesmen  in  New  York  and  vicinity,  sal- 
irles  from  $25  to  845.  E  &  P  Personnel 
Service.  Call  In  person. 


~  Young  Man.  newspaper  experience,  thor- 
■'l  oughly  capable  of  writing  magazine  ar- 
'••Itlcleson  assignment;  also  rewrite.  B-701. 
Editor  &  Publisher. 


S’ev  I 


Situationa  Wanted 


.Adman,  capable,  26  years  old,  married, 
with  seven  years’  practical  newspaper  ex¬ 
perience.  now  employed,  desires  position 
with  newspaper  that  appreciates  real 
worth  and  believes  in  encouraging  those 
who  merit  It.  Unusually  proficient  in 
iiyouts,  copy-writing  and  selling.  Pleas¬ 
ing  personality,  fine  character,  and  a 
knack  of  acquiring  friends.  B-702,  E  &  P 
Personnel  Service. 


.4dvertising  and  Business  Manager — Un- 
...  usual  background  of  Metropolitan  and 
smaller  city  (all  around)  experience.  Par- 
^1  ticularly  ^trqng  In  Advertising,  Promo- 
itlal. 


lion  and  Production.  Now  Business  Man¬ 
ager  small  Eastern  Daily.  Seeking  more 

_ desirable  opportunity.  Interview  at  A.  N. 

_  ,  P.  A.  Convention.  B-682,  Editor  & 
Publisher. 

:omi 

rorS  Miinaffer  city  under  5ft, 000. 

•‘....knowledge  of  new'spaper  work  most 
’emarkable. .  unusual  copy  and  lay- 

•utB  added  many  lines  of  NEW  business  to 
>ur  advertising  volume...*’  Former  asso- 
ittes  speakinp:.  Promotion  Man-Solicitor 
n  larger  cities.  TTndoubted  sales  and  crea¬ 
te  ability.  Can  handle  men.  make 
' 'riendi,  Increase  revenue.  Ask  about  fine 
record.  B-699.  E  &  P  Personnel  Service. 


AdvertialDit  Mamifter.  small  daily,  larj^e 
eekly.  (^an  Invest  five  or  six  thousand 
■r  interest.  Daily  experience.  Thirteen 
ars  publisher  larg:e  weekly.  Enviable 
)>ace  selling?  record.  Good  Idea,  layout, 
'fomotion  man.  Hard,  intelligent  worker, 
refer  middle  west.  More  Interested  in 
Dortunity  than  Immediate  salary.  B-706. 

A  P.  Personnel  Service. 

dvertisinit  Manajter — Man — Thoroughly 
xperlenced,  youni?  energetic  advertising 
wn,  now  employed,  seeking:  change.  38 
•art  of  age,  single.  Well  educated,  ex- 
'•Mont  record  of  achievement.  Reliable, 
competent,  no  bad  habits,  equal  to  re- 
■ponslbllltles.  excellent  references.  Com¬ 
petent  copy  writer  and  layout  man.  Un- 
wrstandinjr  mercbandlsinf;  methods.  15 
yean*  successful  experience.  Opportunity 
foremost  consideration.  Capable  of  taking 
complete  charge  of  department.  B-674. 
E  A  P  Personnel  Service. 


)N 
t  I 

Kilt  ' 

jtifk 

iffic 
ind 
ease 
in  th 
a  4C^ 
:lainh ' 

DR»' 
;  risk 
appt- 

ord« 
IS  f«l 
tiatiw 
riptioi 


-Uvertlwlng  Miinagrr-SaleHman  —  Married 
®*h.  29.  10  years  experience,  wants  to 
improve  present  position.  A  good  man 
.our  advertisers  will  like  and  respect. 
Hceptlonally  clean  layouts  and  copy. 
I'M  a  fine  record  that  will  be  even  bet- 
“t  with  you  or  will  not  expect  to  stay. 

city  to  60.000.  California.  B-68S. 
r  •  V.  Personnel  Service. 


of  ril 

:*nt^ 

id  if  ij^vertlslng-Natl.  Man — 20  years’  exp.  sell- 
k  tnetropolitan  newspapers  and  proved 
■ford.  Fed  up  with  Chicago  and  New 
'’kii  i^fhowPhere.  Desires  to  connect  with 
Li«  ■thaller  cltj-.  Experience  and 

C.  H  VI  yfars  have  been  pointed  to- 
rV..  *"  •  Permanency  and  oppor- 

thore  Important  than  salary.  B-689, 
-  «  P  Personnel  Service. 


/|vIrT*p*»lng — Salesman — Manager.  In  1934. 

C”  “26.000  lines  display  In  paper  by  un- 
•  Wea;  contracts  total  800.000  lines. 

*^”**l^w  “'PPP®**  losses  for  other  newspapers; 
’  >’*cord  linage;  can  sell,  or  manage 
’  you.  Experience  Includes  large  city 
1.,  »n>aller  market,  dally  and  Sunday. 
S  l  N.  Y.  C.  or  your  city.  B-698. 
r  «  P  Personnel  Service. 


BiiNiness  Manager — Newspaper  executive, 
twenty  years’  all-around  experience  as  or¬ 
ganizer  and  builder,  especially  In  advertis¬ 
ing  and  circulation  promotion  fields,  de¬ 
sires  connection  with  live  dally  as  general 
manager,  business  manager  or  managing 
editor.  Thorough  knowledge  of  mechanl- 
c-.al  end  as  well.  Have  four  newspapers 
to  my  credit  which  I  have  ’’doctored’’ 
hack  to  health.  B-666.  E  &  P  Personnel 
Service. 


Cireulation — Young  man,  age  34,  14  yrs. 
experience  covering  all  branches  of  circu¬ 
lation  both  Inside  and  outside,  sales,  pro¬ 
motion.  dealer  and  wholesaler  contact, 
city,  suburban,  country,  street  sales,  boy 
sales,  home-delivery.  ,\t  present  employed 
hy  N.  Y.  Herald  Tribune,  Mr.  K.  R. 
W’lnslow,  Circ.  mgr.  4  yrs.  with  this 
employer  as  traveling  rep.  Previously  5 
yrs.  with  N.  Y.  World.  Splendid  refer¬ 
ences  past  and  present  employers.  Prefer 
paper  away  from  New  York  area  with 
no  extensive  travelling,  this  being  prlncl- 
l>al  reason  for  desiring  change.  .Available 
on  2  wks.  notice.  Address:  Walter  S. 
Reid,  115  Parkslde  -Ave.,  Brooklyn,  N.  Y. 


Clreuliition  Manager — 39,  married,  metro¬ 
politan  and  smaller  city  newspaper  experi¬ 
ence.  Who  can  make  survey,  re-organize, 
systematize  and  train  circulation  depart¬ 
ment  help,  and  produce  circulation.  Com¬ 
plete  knowledge  of  home  delivery,  both 
Independent  and  office  controlled  systems, 
excellent  record  and  references.  Interview 
(luring  -ANPA.  B-703,  E  &  P  Personnel 
Service. 


Circulation  Manager — Know  how  to  train 
your  sales  force — carriers — district  man¬ 
agers — division  men — promotion  men  and 
others  for  effective  results.  Have  made 
intense  study  of  newspaper  feature  and 
news  content  value.  Prefer  second  news¬ 
paper.  Want  a  tough  job  and  a  commen¬ 
surate  salary.  B-704,  E.  &  P.  Personnel 
Service. 


Circulation  Manager,  assistant  or  super¬ 
visor.  Fifteen  years  experience  all  phases 
circulation.  Enviable  record.  Intelligent, 
persistent  plugger.  Want  connection  with 
newspaper  where  integrity  Is  paramount 
necessity.  B-685,  E  &  P  Personnel  Service. 


Circulation  Manager— Now  employed.  Sev¬ 
eral  years’  experience  training  carrier  and 
adult  salesmen,  both  large  and  small 
dallies.  Over  20  per  cent  increase  In 
circulation  last  year.  B-673,  Editor  & 
Publisher. 


ClasHliled  Manager — Took  linage  lead  on  2 
second  papers  first  time  In  history.  Gained 
in  field  percentage  first  time  In  4  years  on 
paper  where  annual  revenue  $235,000.  Re¬ 
duced  operating  cost  on  every  assignment. 
Former  promotion  manager  on  Hearst 
paper.  Out  through  management  change. 
Favorable  recommendation  from  every 
employer.  Age  30;  family.  Afraid  of  NO 
situation.  B-686,  E  &  P  Personnel  Service. 


CIuHsIfled  Manager — Ten  years  record  on 
two  newspapers  demonstrates  ability  to 
organize,  to  Increase  and  maintain  linage, 
to  originate  and  promote  effective  reader- 
interest  campaigns.  ‘‘Depression”  record 
shows  155,000  line  gain  In  4  years,  against 
morning-evening  combination.  Voluntary 
business  doubled.  Excellent  record  as 
.•idvertislng  salesman,  dallies  of  22.000  up 
to  160.000.  Prefer  East  or  adjacent  terri¬ 
tory.  B-694.  E  &  P  Personnel  Service. 


Classified  Manager — 20  years’  experience 
with  metropolitan  and  smaller  city  news¬ 
papers.  Efficient,  and  a  real  executive 
with  unusual  selling  ability  and  knowl¬ 
edge  as  to  how  to  make  the  classified  ser- 
tioh  typographically  attractive.  I  am  now 
employed,  hut  desire  to  change.  Prefer 
7  5,000  to  500,000  city.  Every  month  last' 
year  I  showed  a  gain,  and  so  far  this 
year  I  have  averaged  better  than  16% 
gain.  Can  furnish  the  best  of  references 
from  any  newspaper  I  have  ever  worked 
for.  and  especially  from  my  present  Gen¬ 
eral  Manager.  Address  B-'tOO,  Editor  and 
T’uMIsher. _ 


Composing  Room  Exrrutive — Mechanical 
Superintendent  of  broad  experience  avail¬ 
able.  Economical,  business-like  adminis¬ 
trator.  Diplomatic — aggressive.  Last  five 
years  handled  difficult  labor  conditions — ■ 
produced  fine  results.  Will  consider  posi¬ 
tion  on  trial  period  basis  or  will  accept 
temporary  work  of  making  survey  or  of 
straightening  out  difficult  composing  room 
problems.  Substantial  references.  B-672. 
Editor  &  Publisher  Personnel  Service. 
ComiMMlng  Room  Foreman  seeks  position 
on  6-day  afternoon  dally.  Aggressive,  so¬ 
ber,  married,  union.  B-679,  Editor  &  Pub¬ 
lisher. 


Copy  desk,  retvrite,  street — Consider  me, 
please,  when  you  fill  the  next  vacancy  In 
editorial  department  of  your  newspaper. 
I  am  metropolitan-trained  veteran.  36. 
University  of  California  graduate.  Iowa 
native,  proteetant  and  nq  gambler  or 
drinker.  Also  qualified  for  any  editorial 
position  small  town  dally.  Available  Im¬ 
mediately.  References.  B-707,  E.  &  P. 
Personnel  Service. 


General  Manager — Credited  with  ending 
heavy  annual  losses  and  during  recent  un¬ 
favorable  years  showing  only  attractive 
profits  for  40.000  city  daily  newspaper.  In¬ 
terested  in  General,  Business  or  Adver¬ 
tising  Management  connection  with  Invest¬ 
ment  or  would  consider  reasonable  salary 
and  bonus-for-results  proposal;  20.000  to 
7  5.000  Middle  West  or  Pacific  Coast  city 
preferred  but  consideration  given  to  good 
opportunity  regardless  of  size  of  field  or 
location;  owners  willing  to  sell  substantial 
interest  and/or  requiring  services  of  ex¬ 
perienced  newspaper  manager,  one  who’s 
record  for  Integrity  and  ability  to  success¬ 
fully  develop  newspaper  properties  along 
constructive  lines  will  stand  most  search¬ 
ing  scrutiny,  are  Invited  to  Investigate;  not 
in  any  haste,  holding  excellent  position 
now  hut  In  the  market  for  the  ’’right’’  op¬ 
portunity;  correspondence  and  Interviews 
strictly  confidential,  of  course.  B-678. 
Editor  &  Publisher. 


.Managing  Editor  of  prize  winning  dally 
in  13,000  city  seeks  editor  position  on  ag¬ 
gressive  dally,  or  large  weekly  needing 
local  news  development  and  typographical 
improvement.  Active  In  community  proj¬ 
ects.  Ten  years’  experience,  university 
graduate,  married,  31.  Protestant.  B-677. 
E  &  P  Personnel  Service. 


BfHre  Manager — Has  thorough  knowledge 
business  end  newspaper.  Employer  may 
rely  upon  efficient  handling  of  detail,  ac¬ 
curate  accounting,  unusual  collection  re¬ 
sults  and  harmonious  cooperation  with  en¬ 
tire  organization.  Appears  energetic  man 
In  early  fifties,  but  Is  in  early  sixties. 
Has  at  least  ten  years’  active,  loyal  ser¬ 
vice  to  offer.  Has  held  high  newspaper 
positions.  Sound  judgment,  but  knows  that 
he  doesn’t  know  it  all.  Modest  salary  ex¬ 
pectations.  Write  B-680.  E  &  P  Personnel 
Service. 


Our  daughter.  21,  shortly  graduates  with 
honors  from  N.  J.  College  for  Women  and 
Rutgers  University  School  of  Journalism, 
with  ambitions  to  make  the  third  genera¬ 
tion  of  us  to  enter  the  Fourth  Estate.  If 
good  grades,  versatility,  personal  charm, 
energy,  seriousness  of  purpose  and  both 
practical  and  laboratory  experience  In  re¬ 
porting,  feature  writing,  stenography  and 
typing  mean  anything,  she  will  make 
good.  Does  some  city  editor,  anywhere 
in  Metropolitan  District,  wish  to  arrange 
for  Interview  with  her?  No  obligations, 
Ilf  course.  F.  W.  BOPE,  Simmons-Board- 
man  Publishing  Co.,  30  Church  St..  New 
York. 


Reporter,  ad  space  sales,  writes  versatile 
copy.  Good  layouts.  Has  own  Grafiex 
outfit.  Desires  small  town.  Start  low  sal¬ 
ary.  Aggressive.  NOSE  FOR  NEWS. 
Initiative.  Honest.  No  boozer.  No  gam¬ 
bler.  Age  30.  Has  ear.  IDE.AS?  Plenty 
of  original  ones.  Single.  Go  anywhere. 
Southwest  preferred.  B-662.  Editor  & 
Publisher. 


Reporter,  re-wrlte,  copy  desk,  proof  reader. 
Age  32.  Eleven  ye.ars’  experience  In  all 
kinds  of  writing  on  two  dallies  and  one 
press  association.  NOSE  FOR  NEWS. 
W'ell  educated.  Reliable.  Aggressive. 
Married.  Go  anywhere  In  eastern  United 
States.  A-1  references.  B-697.  E  &  P  Per¬ 
sonnel  Service. 


Stereotype  Foreman — Thoroughly  experi¬ 
enced  at  every  part  of  the  Stereotype  trade. 
Well  acquainted  with  dry  mats.  Consid¬ 
erable  experience  on  colored  work.  Mar¬ 
ried  man,  31  years  old.  Reliable,  eco¬ 
nomical  and  good  worker.  Excellent  rec¬ 
ord.  Willing  to  go  .Anywhere.  Available 
at  once.  Wages  adjustable.  B-696,  E  & 
P  Personnel  Service. 


YYelt  Pressman — Stereot.vper — 25  years  as 
foreman,  now  employed.  Handle  either 
nr  both  depts.  References  from  present 
employers.  B-70S.  Editor  &  Publisher. 


Mechanical  Equipment  For  Sale 


The  sole  remaining  equipment  of  the  for¬ 
mer  New  York  World,  comprising  two 
Hoe  color  presses,  one  eleven  and  one 
thirteen  cylinder  and  two  Hoe  Double 
Sextuples  with  high  speed  folders  and 
rubber  rollers  used  but  eleven  months 
after  complete  rebuilding  will  be  sold  at 
Incredibly  low  prices  to  close  out.  All 
presses  21H  Inch  cut  off  and  equipped  with 
direct  current  drives.  For  photographs 
and  detailed  information  address.  Glenn 
S.  Williamson,  63  Park  Row,  New  York 
City. 


For  Sale — R.  Hoe  Metal  Melting  Furnace. 
2'4  tons,  equipped  with  gas  burners  and 
metal  pump.  R.  Hoe  8  col.  curved  tilting 
casting  box.  with  water  cooled  jacket. 

R.  Hoe  automatic  curved  plate  Trim¬ 
ming,  Shaving,  Cooling  and  Finishing  Ma¬ 
chine.  with  W’’estInghouae  5  h.p.,  D.  C. 
motor. 

NORTHERN  MACHINE  AA’ORKS 
Marshall  &  Jefferson  Sts.  Philadelphia.  Pa. 


One  20-36  pt.  Headletter  Mold  and  12  em 
liner,  $50.00.  Wm.  Werner.  Richmond  In¬ 
dependent,  Richmond,  Calif. 


Mechanical  Equipment  For  Sale 


NET  CASH  PRICES 
FOR  THESE  B.4RGA1NS 
-ARE  YOU  INTERESTED? 


Walnut  Directors  Table, 

4  ft.  by  10  ft.,  perfect  con¬ 
dition  .  $165.00 

Burroughs  Bookkeeping  Ma¬ 
chine,  13  columns  wide,  18 
inch  split  platen  carriage  for 
ledger  and  statement  posting, 
style  No.  6-1300,  complete 
with  electric  motor  and  stand  160.00 

Metal  ledger  tray  and  trans¬ 
fer  case,  movable  stand,  com¬ 
plete  with  lock  .  30.00 

Smatco  Mat  Molstner,  com¬ 
plete  with  motor,  good  con¬ 
dition  .  66.00 

Goss  Combination  Saw  and 
Trimmer  No.  68  B.  excellent 
condition,  u.sed  only  one  year, 
complete  with  IVi  horsepower 

motor  .  650.00 

Model  22  Linotype  Machine 
No.  39443,  42  em.  with  2  main 
magazines,  5  split  main  mag¬ 
azines,  2  top  halves  for  main 
magazines,  3  auxiliary  split 
magazines.  1  upper  half  for 
auxiliary  magazine,  4  molds, 

9  fonts  of  mats,  very  fine  con¬ 
dition.  complete  with  electric 
pot  and  motor.  Sell  with  or 
without  mats.  Complete  with 

mats  .  3,450.06 

3  Goss  Steel  Newspaper 
chases,  8  columns,  perfect. 

each  .  32.50 

Oil-o-matic  Oil  Burner,  No. 

J  70372,  good  operating  con¬ 
dition  .  100.00 

Small  automatic  oil  burner 
complete — fine  condition  ....  70.00 

Five  Ton  Hoe  Metal  Pot, 
complete  with  bowi  and  can¬ 
opy,  good  condition  .  200.00 

Linotype  re-melt  not.  one 
ton  capacity,  complete  with  2 

bowis,  good  condition .  65.00 

Electric  Pyrometer  for  ster¬ 
eotype  pot,  made  by  Brown 
Instrument  Company,  com¬ 
plete  with  electrode.  In  ex¬ 
cellent  condition  .  45  OO 

Meter  for  %-lnch  oil  line, 

good  condition  .  6.00 

Three-elghths-lnch  Rotary 
Pump,  and  one-fourth  H.  P. 
motor,  complete  with  auto¬ 
matic  float  switch  for  start¬ 
ing  and  stopping.  Very  good 

condition  .  25  00 

Fifty  gallon  steel  oil  tank. 

Good  condition .  6.06 

•Agitator  for  stereotype  pot. 

Fine  condition  .  20  00 

One-half  H.  P.  Fairbanks 
Morse  motor  with  gears  for 

agitator  .  12.60 

All  prices,  boxed  and  on  cars  f.  o.  b 
Phoenix.  Arizona,  and  subject  to  prior 
sale. 

Terms  can  be  arranged  by  responsi¬ 
ble  parties. 


Write  or  wire 

Phoenix  Republic  and  Gazette 
Phoenix.  Arizona 


Mechanical  Equipment  Wanted 

M  ill  pay  spot  cash  ^or  one  or  more  used 
Duplex  tubular  4-page  press  decks,  two- 
to-one  type.  Address  Post  Office  Box  6717, 

(  leveland,  Ohio. 

Wanted,  Steam  drying  tables  for  new^ 
paper  mats.  Makes  Hoe  or  Goss.  State  con¬ 
dition  and  price.  Partridge  &  Anderson 
Company.  712  Federal  Street.  Chicago. 
Ranted:  Mat  Roller,  capable  takiiTg^fuli 
pag^form.  Capital  Pub.  Co..  Bismarck. 

Wanted — 24-page  press,  stereotype,  three 
linotypes,  small  photo-engraving  equip- 
_El_Unlv^80."  Guaj^qull,  Ecuador. 

Photo-Engraving  Equipment  for  Sale 

Engravl^ng:  Department  Equipment,  all 
standard  brands.  New  and  trade-ins  Estl- 
.^"'■J'shed.  E.  T.  Sullebarger  Co 
116  John  Street.  New  York  City. 

e«l“‘P'nPnt  for  sale,  com- 

Co.:%8’i’“^‘esrB“rSL^ry‘.- 

_ Newtpaper  Supplies 


Fressroom  Supplies _ Elec- 

tric  Matrix  Scorching  Machines.  Ameri- 


NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraised 

All  negotiations  confidential 

P aimer,  Suter  &  Palmer 

Business  Established  In  1899 

350  Madison  Ave.  New  Vo’S 
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no  generous  impulse  can  survive  under 
its  blighting  influence.” 

«  *  « 

IDO  not  believe  any  sincere  and  ex¬ 
perienced  ne\vspai)ernian  will  deny 


By  MARLEN  PEW 


During  the  late  winter  this  writer 
appeared  before  a  group  of  several 
hundred  public  school  teachers  of  a 
neighboring  state,  speaking  on  a  theme 
related  to  journalism,  and  during 
a  20-minute  post-lecture  quiz  encoun¬ 
tered  a  hornet’s  nest  of  indignant  in¬ 
quiries  concerning  indefensible  prac¬ 
tices  in  certain  inetn.)politan  newspaiwr 
offices.  What  the  teachers  want^  to 
know  was  whether  the  right  to  privacy 
is  a  dead  issue  and.  if  so,  what  could  be 
done  about  it.  They  complained  that 
no  one  was  safe  from  the  blighting 
effects  of  newspapers  catering  to  idle 
and  i>rnrient  curiosity  and  that  gossip- 
mongering  had  become  so  flagrant  and 
offensive  that  many  newspapers  are 
nauseating  to  the  self-respecting  reader. 
One  lady  expressed  the  opinion  that  the 
virtues  of  free  press  had  been  so  com¬ 
pletely  discounted  by  licentious  editorial 
practices,  under  cover  of  the  constitu¬ 
tional  guarantee,  that  she  would  wel¬ 
come  a  censorship  regardless  of  what 
the  forfeiture  of  civil  liberty  would 
entail.  She  was  angry  clean  through. 

It  was  not  an  uncommon  experience 
in  my  travels.  Many  editors  have  told 
me  of  similar  incidents  and  one  friend 
recently  said:  “When  I  am  among  re¬ 
ligious  or  educational  people  1  know 
an  argument  will  follow  the  discovery 
that  I  am  in  the  newspaper  business. 

I  try  to  avoid  the  subject.  The  role 
of  the  apologist  for  some  forms  of 
journalism  is  not  pleasant.”  “Pleas¬ 
ant,  the  devil,”  I  replied,  “it  is  impos¬ 
sible.” 

♦  •  ♦ 

AS  the  chief  complaint  against  news¬ 
papers  seems  to  be  based  on  the 
belief  that  writers  and  photographers, 
at  least  some  of  them,  basely  and  bra¬ 
zenly  invade  privacy,  while  their  pub¬ 
lishers  in  sheer  greed  condone  any  in¬ 
solent  and  ruthless  act.  it  may  not  be 
amiss  to  discuss  the  old-fashioned  prin¬ 
ciple  of  private  rights  in  this  column 
this  week.  What  I  have  to  say  on  the 
subject  is  hy  no  means  original.  The 
ideas  arc  principally  gleaned  from  a 
classic  essay  on  the  law  of  torts,  writ¬ 
ten  35  years  ago  by  Louis  D.  Brandeis, 
since  risen  to  the  United  States  Su¬ 
preme  Court  bench.  The  Harvard 
Law  Review  Association  has  rated  his 
exposition  of  the  right  to  privacy  as 
the  clearest  expression  of  the  subject. 

The  principle  that  persons  and  prop¬ 
erty  shall  he  legally  protected  is  as  old 
as  the  common  law.  As  civilization  has 
developed  and  expanded,  new  rights 
have  been  recognized  under  the  law 
until  today  both  property  and  personal 
rights  constitute  a  vast  and  intricate 
nrotective  blanket.  In  the  old  days  the 
“right  to  life”  only  meant  that  you 
could  not  deliberatelv  beat  up  or  kill 
your  neighbor,  and  “liberty”  was  de¬ 
fined  as  freedom  from  actual  restraint; 
“property  rights”  meant  that  a  man 
could  own  lands  and  chattels.  Later 
the  law  began  to  recognize  human  feel¬ 
ings  and  intellect.  The  modern  legal 
concept  is  that  human  beings  have  a 
clear  right  to  enjoy  life,  to  be  let  alone, 
to  exercise  extensive  civil  privileges, 
while  the  term  “property”  comprises  all 
possessions,  tangible  and  intangible. 

*  * 

IN  the  course  of  time  the  law  recog¬ 
nized  the  right  of  people  to  be  pro¬ 
tected  against  nuisances,  such  as  offen¬ 
sive  smoke,  noises  or  odors,  and  dis¬ 
agreeable  vibration,  and  similar  physi¬ 
cal  annoyances.  Then  came  laws  to 
protect  an  individual’s  reputation,  his 
standing  among  his  fellowmen  and  to 
provide  damages  to  persons  suffering 
from  slanderous  or  libelous  utterance. 
A  man  could  collect  for  such  intrusions 
upon  his  private  life.  Property  rights 


were  similarly  expanded  to  include  the 
products  of  intellect,  such  as  patents, 
trade  marks,  copyright,  trade  secrets 
and  good-will. 

The  American  people  justly  regard 
these  intangible  human  and  property 
rights  as  a  natural  heritage,  the  benefi¬ 
cent  gift  of  the  democratic  institution. 
They  probably  constitute  the  best¬ 
loved  elements  of  our  modern  life.  Libel 
and  slander  laws,  though  often  abusively 
stretched,  provide  protection  of  the  in¬ 
dividual  against  the  necessity  of  de¬ 
fending  name  and  honor  by  violent 
means.  Tbe  right  to  “be  let  alone”  has 
not  been  fully  developed  under  the  law, 
hut  it  represents  a  primary  human  emo¬ 
tion.  Just  at  the  moment  in  Chicago 
the  courts  are  considering  whether  the 
publishers  of  a  give-away  advertising 
paper  have  a  right  to  force  their  ma¬ 
terial  upon  citizens,  littering  doorways 
and  streets  with  papers.  Offenses  against 
personal  feelings  and  citizen  nride  can 
be  made  as  costly  for  the  offender  as 
though  he  bad  violated  tangible  rights. 
* 

ERE  is  what  Mr.  Justice  Brandeis 


thought  about  certain  newspaper 
practices;  “Instantaneous  photographs 
and  newspaper  enterprise  have  invaded 
tbe  sacred  precincts  of  private  and  do¬ 
mestic  life:  and  numerous  mechanical 
devices  threaten  to  make  good  the  pre¬ 
diction  that  ‘what  is  whispered  in  the 
closet  shall  be  proclaimed  from  the 
house-tops.  For  vears  there  has  been 
a  feeling  that  the  law  must  afford  some 
remedy  for  the  unauthorized  circulation 
of  portraits  of  private  nersons ;  and  tbe 
evil  of  the  Invasion  of  privacy  by  the 
newspapers  has  long  been  keenly  felt. 

.  .  .  Gossip  is  no  longer  the  resource 
of  the  idle  and  of  the  vicious,  but  has 
become  a  trade,  which  is  pursued  with 
industry  as  well  as  effronterv.  To  sat- 
isfv  a  prurient  taste  the  details  of  sexual 
relations  are  spread  broadcast  in  tbe 
columns  of  the  daily  papers.  To  oc¬ 
cupy  the  indolent,  column  upon  column 
is  filled  with  idle  gossip,  which  can  only 
be  procured  by  intrusion  upon  the  do¬ 
mestic  circle.  The  intensity  and  com¬ 
plexity  of  life,  attendant  upon  advanc¬ 
ing  civilization,  have  rendered  neces¬ 
sary  some  retreat  from  the  world,  and 
man.  under  the  refining  influence  of 
culture,  has  become  more  sensitive  to 
publicit so  that  solitude  and  privacy 
have  become  more  essential  to  the  in¬ 
dividual  ;  but  modern  enterprise  and  in¬ 
vention  have,  through  invasions  upon 
his  privaev,  subjected  him  to  mental 
pain  and  distress,  far  greater  than  could 
be  inflicted  by  mere  bodily  iniury.  Nor 
is  the  barm  wrought  by  such  invasions 
confined  to  the  suffering  of  those  who 
may  be  made  the  subjects  of  journal¬ 
istic  or  other  enterprise.  In  this,  as  in 
other  branches  of  commerce,  the  supply 
creates  the  demand.  Each  crop  of  un¬ 
seemly  gossip,  thus  harvested,  becomes 
the  seed  of  more.  and.  in  direct  pronor- 
tion  to  its  circulation,  results  in  a  low¬ 
ering  of  social  standards  and  of  moral¬ 
ity.  Even  gossin  apparently  harmless, 
when  widely  and  persistentlv  circulated, 
is  potent  for  evil.  It  both  belittles  and 
perverts.  It  belittles  tbe  thoughts  and 
aspirations  of  a  neonle.  When  personal 
gossip  attains  tbe  dignity  of  print,  and 
crowds  the  space  available  for  matters 
of  real  interest  to  tbe  communitv,  what 
wonder  that  tbe  ignorant  and  thought¬ 
less  mistake  its  relative  importance. 
Easy  of  comprehension,  appealing  to 
that  weak  side  of  human  nature  which 
is  never  w'bolly  cast  down  by  tbe  mis¬ 
fortunes  and  frailties  of  our  neighbors, 
no  one  can  be  surprised  that  it  usurps 
the  place  of  interest  in  brains  capable 
of  other  things.  Triviality  destrovs  at 
once  robustness  of  thought  and  delicacy 
of  feeling.  No  enthusiasm  can  flourish. 


that  such  practices  exist,  and  that  the 
general  press  is  embarrassed  by  them, 
but  it  is  well  not  to  generalize.  One 
must  keep  in  mind  that  many  news¬ 
papers  are  free  of  such  evils  and  that 
their  editors  would  denounce  vile  gossip 
in  even  harsher  terms.  Where  evils  do 
exist,  one  asks  how  the  innocent  pri¬ 
vate  person  is  to  escape.  The  average 
citizen,  not  without  reason,  fears  the 
power  of  reckless  newspapers.  There 
is  no  way  by  which  he  can  compel  a 
gossip  writer  to  respect  his  privacy. 

If  no  actual  libel  is  committed  there  is 
no  recourse.  People  feel  that  to  sue 
is  to  touch  pitch,  especially  in  the  case 
of  professional  scandal  mongers.  A 
court  experience  may  be  a  horror  and 
very  expensive.  Not  many  folks  care 
to  risk  it.  Mr.  Brandeis.  however,  feels 
that  this  attitude  is  a  mistake.  He  says 
in  his  famed  essay  that  the  citizen 
should  not  ignore  such  offenses,  some¬ 
what  because  of  tbeir  own  feelings  and 
somewhat  because  of  public  policy. 

If  a  photographer  with  a  press  card 
forces  bis  way  into  the  presence  of  a 
private  person  and,  regardless  of  his 
contrary  wi.shes,  snaps  his  countenance, 
and  if  an  editor  publishes  the  result 
with  an  identification  which  may  make 
one  feel  abashed  in  his  community, 
nothing  can  be  done,  if  no  libel  at¬ 
taches.  If  a  hard-boiled,  essentially 
ignorant  and  ruthless  reporter  writes 
an  alleged  “human  interest”  story, 
touched  up  with  his  brand  of  humor, 
about  your  daughter’s  wedding,  or  tries 
some  sickening  sob-stuff  about  your 
son’s  death,  and  it  burns  into  your  soul 
like  a  hot  iron,  what  r'*dress  is  avail¬ 
able?  The  law  of  libel  probably  does 
not  apply.  One  can  complain,  and  in 
instances  of  faking  possiblv  obtain  a 
retraction,  often  of  doubtful  value. 
When  libel  is  not  in  the  picture,  the 
offense  being  only  against  good  taste, 
dignity  or  rightful  personal  sentiment, 
there  is  nothing  to  do  but  grin  and  bear. 
However,  such  injustices  rankle  and  in 
the  course  of  time  accumulate  for  a 
newspaper  a  sorry  harvest  of  ill-will. 

There  are  columnists  who  seem  to 
think  that  if  they  avoid  direct  libel 
they  may  be  as  offensive  as  possible  and 
this  they  regard  as  “hot  stuff.”  Most 
of  their  subjects  are  depraved,  weak  or 
publicity-seeking  persons,  but  occa¬ 
sionally  thev  run  into  the  feelings  of 
one  who  will  fight  and  pay  lawyers.  I 
have  known  quite  a  number  to  encoun¬ 
ter  persons  who  know  how  to  take  the 
law  into  their  own  hands— and  this  is 
why  some  of  these  journalistic  rack¬ 
eteers  cannot  walk  down  the  street  with¬ 
out  a  bodyguard.  It  is  an  appalling 
thought,  to  me  at  least,  that  respectable 
newspapers  will  employ  gossips  whose 
stuff  is  so  vicious  that  they  must  be 
guarded.  But.  of  course,  what  the 
newspaper  really  suffers  most  is  loss 
of  prestige,  not  so  much  among  those 
who  are  directly  iniured.  as  among  re¬ 
spectable  peonle  who  can  sense  the  out¬ 
rage  upon  their  neighbors  and  resent 
it.  These  are  tbe  decent  peonle  of  tbe 
community,  the  backbone  of  tbe  nation, 
and  if  a  newspaper  loses  one  such,  to 
gain  a  hundred  who  enjov  peck -hole 
slander,  the  trade  in  the  long  run  is 
doubtful.  Wherever  I  go  I  bear  people 
saying;  “I  despise  such  and  such  news- 
paners.  not  through  anv  i>ersonal  griev¬ 
ance.  but  because  their  gossip  is  de¬ 
grading.  unfair,  a  vile  intrusion  on 
sacred  familv  life,  sure  to  breed  a  con¬ 
temptible  estimate  of  human  relations. 
Tbe  government  should  stop  it.” 

Such  critics  do  not  seem  to  realize 
what  political  balances  would  be  upset 
by  censorship.  I  doubt  if  they  could 
be  made  to  understand,  or  even  care. 


ture,  presents  the  simplest  case  {» 
such  extension ;  the  right  to  prot*# 
one's  self  from  pen  portraiture,  frag 
a  discussion  by  the  press  of  one’s  priva^ 
affairs,  would  be  a  more  important  aoi 
far-reaching  one.  If  casual  and  uni*, 
portant  statements  in  a  letter,  if  haag. 
work,  however  inartistic  and  valuele^ 
if  iKJSsessions  of  all  sorts  are  protectif 
not  only  against  reproduction,  ba 
against  description  and  enumeration 
how  much  more  should  the  acts  and 
sayings  of  a  man  in  his  social  and  n>- 
mestic  relations  be  guarded  from  ruth- 
less  publicity.  If  you  may  not  repio. 
duce  a  woman’s  face  photographicagy 
without  her  consent,  how  much  less 
should  be  tolerated  the  reproduction  of 
her  face,  her  form,  and  her  actions,  b* 
graphic  descriptions  colored  to  suit  a 
gross  and  depraved  imagination.” 


The  general  public  is  not  a  wart  of 
the  fact.  Init  all  ncwspai)crmen  knot 
that  the  Canons  of  Journalism,  of  tig 
American  Society  of  Newspaper  Edi¬ 
tors,  expressly  prohibit  invasion  of  pri- 
vate  rights.  I  know  of  no  better  rnki. 
They  are.  however,  frequently  and  lys^ 
tematically  disregarded,  even  by  soog 
members  of  the  society. 

For  instance,  here  is  one  code  ar¬ 
ticle;  “A  newspaper  should  not  invade 
the  rights  of  private  feelings  witlwa 
sure  warrant  of  public  right  as  distin¬ 
guished  from  public  curiosity.”  And 
another  article  says ;  “A  newspaper 
cannot  escape  conviction  of  insincerih 
if,  while  professing  high  moral  pw. 
IMise.  it  sujiplies  incentives  to  base  con¬ 
duct.”  Another  rule,  directed  at  tl* 
social  parasite  that  fattens  on  irrespon¬ 
sible  gossip,  is;  “A  journalist  who 
uses  his  power  for  any  selfish  or  other¬ 
wise  unworthy  purpose  is  faithless  to 
high  trust.” 

These  excellent  rules,  however,  are 
considered  merely  as  a  “slap  on  tht 
wrist”  by  tliose  who  feel  intensely  on  the 
subject.  Would  you  call  such  critics 
hyi)ersensitive?  Tliey  are  among  oor 
most  intelligent  and  public-spirited 
classes. 

In  America  a  man’s  house  is  his 
castle,  and  his  good  private  name  is 
equally  sacred.  When  that  ideal  falls 
the  best  things  in  life  will  have  bees 
lost. 


FOREIGN  STAFF  CHANGES 

John  Gunther  has  replaced  Neglt; 
Farson,  resigned,  as  London  correspon 
dent  of  the  Chicago  Daily  News  anf 
Reginald  Sweetland.  former  Daily 
News  Shanghai  and  Tokio  correspon 
dent,  has  taken  over  Gunther’s  post 
\’ienna,  Austria,  Hal  O’Flaherty,  chiej 
of  the  Daily  News  foreign  service,  an 
nounced  this  week.  Mr.  Farson  had 
been  London  correspondent  since  1923! 
Mr.  Gunther  has  been  in  the  Daih| 
News  foreign  service  since  1923,  hav 
ing  covered  various  European  posts] 
Don  Brown,  local  correspondent 
Tokio,  is  temporarily  filling  Sweet- 
land’s  former  post.  Mr.  Sweetlai 
spent  nine  years  in  China  before  goinj 
to  Japan  lor  the  Daily  News. 


TIMES  MAN  WITH  EDEN 

I'or  the  duration  of  the  visit  to  Mos{ 
cow  of  Lord  Privy  Seal  Eden,  the  Lo»- 
(Ion  rimes,  for  the  first  time  since 
war.  had  its  own  correspondent  in  Rey 
sia.  The  Times  has  felt  Russian  ac- 
sor.ship  incompatible  with  the  itriiicipfc 
of  a  great  newsnaper.  Douglas  Ree. 
of  the  Times  Berlin  bureau,  traveled 
Moscow  with  Eden,  but  at  his  depa.*; 
lire  the  London  paper  was  again  depe 
dent  u”on  its  Riga,  Latvia,  correspo 
dent  fi-r  news  of  Russia. 


M",. 


BR.ANDETS  wrote:  “If  the 
invasion  of  privacy  constitutes  a 
legal  iniuria,  the  elements  for  demand¬ 
ing  redress  exist,  since  already  tbe 
\r.lue  of  mental  suffering,  caused  by  an 
act  wrongful  in  itself,  is  recognized 
as  a  basis  for  compensation.  Tbe  right 
of  one  wbo  has  remained  a  private 
individual,  to  prevent  his  public  portrai- 


P.  N.  P,  A.  LUNCHEON  APRILS 

Pennsylvania  newspaiier  iniblislr 
are  to  bold  a  luncheon  meeting  at 
Waldorf  .Astoria  Hotel,  New  Yor*! 
Wednesday,  April  24,  with  J.  L.  St^ 
house,  of  the  Easton  Express, 
of  the  P.  N.  P.  -A.,  presiding.  IH 
luncheon  is  an  annual  feature  of  ncf] 
liaper  convention  week.  A  large 
tendance  is  expected  this  year 
the  A.  N.  P.  A.  has  invited  all  aS5eng| 
to  the  newspaper  code  to  attend. 
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